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The struggles throughout 2021 were obvious—
learning how to emerge from a pandemic, 
broken supply chains, geopolitical uncertainty, 
and inflation—just to name a few. We all 
experienced them. But what I will remember 
from 2021 is not the challenges, rather the 
triumphs that I was fortunate to observe and 
be a small part of.

We are blessed to have loyal guests who have 
grown with our brand for years. They have 
helped shape our company into who we are 
today and who we dream to be in years to 
come. Their kindness, generosity, and belief in 
our brand means everything to us.

Our team members also continue to amaze 
me. Through the most turbulent employment 
landscape I have observed in 30 years of retail, 
their incredible attitudes and desire to serve 
our guests continue to shine through. Without 
them, Downeast does not exist. I couldn’t be 
more proud and grateful to be on their team.

Through it all we learned a little better how, 
collectively, we can be an impact for good. 
I thank you for your contribution to making 
Downeast a better place in 2021. 

Warmest regards,

R I C H  I S R A E L S E N

Message from Our CEO
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About Us

Founded in 1991, Downeast is an omnichannel 
lifestyle brand that combines furniture and 
apparel into a total offering at retail locations 
in Utah, Arizona, Idaho, and Nevada, as well 
as two popular ecommerce websites. We 
are committed to helping the global shift 
toward environmental responsibility by using 
sustainable, natural fabrics in upholstery 
and clothing. 
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Beginning in 2015, Hope Ave is a progressive 
concept in women’s boutique fashion that 
provides an uplifting and positive shopping 
experience, ensuring that individuals leave 
with a new sense of genuine self-confidence. 
Hope Ave has grown into 10 stores ranging 
from location in Utah, Idaho, and Arizona, 
along with a popular ecommerce website 
www.hopeaveboutique.com.

Rendezvous matches shoppers to the brands 
they already love at a discounted price. 
Customers can find overstocks, discontinued 
items, and returns of furniture, clothing, 
accessories, and more all at huge markdowns. 
There are currently two Rendezvous 
stores in Utah.

Our Sister Brands
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Mission Statement

We are passionate about providing high quality, 
stylish products that surprise and delight 
at affordable prices. We develop long term 
relationships with our teams, our guests, and 
our communities.

C O R E  V A L U E S :

 � We respect and champion the 
talents and contributions that 
our team members bring to 
their homes, their jobs, and their 
communities.

 � We are a team. We are powerful 
when helping each other succeed. 
We work hard and have a lot of 
fun doing it. 

 � We are humbled that our guests 
choose to spend their time and 
money with us. We treat them 
accordingly.

 � Value for our guests is our 
obsession. We strive for quality in 
everything we do. Magic happens 
when we find that ideal balance.

 � We are entrepreneurial and 
innovative. We obtain resources 
we need and challenge ourselves to 
achieve more with less. 

Partnership with 

Malouf Companies
™ 

In 2020, Downeast was acquired by Malouf 
Companies, adding a completely new 

category to its repertoire with women’s 
apparel and instantly giving them

atried-and-true furniture line. 

Together, we recognized both small 
and large changes we could make to 

evolve into more ethical and sustainable 
product lines. We’re innovating to create 

a balanced corporate ecosystem and 
shifting away from fast fashion toward 

sustainable apparel.

87



In February of this year, Downeast officially 
completed certification through B Lab and 
became a Certified B Corporation®. B Corp™ 
certification means a company has undergone 
a rigorous third-party evaluation by the non-
profit B Lab and met their high standards for 
social and environmental performance. 

In going through the certification process, 
Downeast enhanced its employee benefits 
and created a more sustainable supply chain. 
Moving forward, we hope to make even more 
positive changes for our employees and in 
our products.

Downeast is one of seven companies in Utah 
to pass this certification, including Malouf 
Companies™, our parent company.

Becoming a Certified 

B Corporation
®

“Our core of 
affordable, stylish 
fashion and home 
furnishings won’t 

change, but the 
processes behind 

them will—all 
to support our 

people, the 
community, and 

the planet.”
Rich Israelsen, CEO of Downeast

109



B Corp Certification doesn’t just 
evaluate a product or service; it 
assesses the overall positive impact 
of the company that stands behind 
it. And increasingly that’s what 
people care about most.

Certified B Corporations achieve 
a minimum verified score on the 
B Impact Assessment—a rigorous 
assessment of a company’s 
impact on its workers, customers, 
community, and environment—
and make their B Impact Report 
transparent on bcorporation.net. 
Certified B Corporations also amend 
their legal governing documents to 
require their board of directors to 
balance profit and purpose.

The combination of third-party 
validation, public transparency, and 
legal accountability help Certified B 
Corps build trust and value. B Corp 
Certification is administered by the 
non-profit B Lab.
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Downeast has made a 
commitment to select 
manufacturing partners that go 
the extra mile for their people 
and the environment.

In India, we work with a factory, 
which grows and sustains its 
own acacia forest. We then 
use that wood in select dining 
tables, sideboards, and chairs. 
They ensure their facilities 
are government regulated 
and certified, with no child or 
forced labor. 

Sustainability in Furnishings

 � Using rainwater and maintaining 
storage tanks

 � Creating water conservation 
plans for employees

 � Generating 60-70% of energy 
through solar panels

 � Adding windmills for more 
sustainable and clean energy

 � Undergoing regular social, 
quality, and C-TPAT audits (a 
supply chain security program)

 � Using only energy-efficient 
LED lightbulbs

 � Incorporating water-based 
finishes to reduce impact

Some other commitments 
from our manufacturers are:

 � UL Certification

 � CertiPur®

 � OekoTex™

 � VRIKSH Legally Procured Wood 

 � FCS® Certified Woods

 � Responsible Forestry Certified™

 � Intertek Certification Limited

Certifications:
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Jessie Hepp, Apparel Designer

“Customers 
are looking for 

environmentally 
friendly options, 

and I want 
Downeast to be 

first on their list.” 

As of this summer, Downeast has significantly 
pivoted from fast fashion toward sustainable 
apparel. Fast fashion capitalizes on speed, 
with mass manufacturing and cost-conscious 
fabrics so consumers can adopt new trends 
quickly and cheaply. While a portion of the 
brand will still help its shoppers stay on trend 
on a budget, Downeast’s new team of in-house 
designers will adopt more sustainable fabrics 
and longer-wear items, with an 80% increase in 
clothing and accessories with a purpose. 

To build on this move toward more 
sustainable clothing, the company will also 
increase corporate sustainability measures, 
Downeast implemented an employee 
incentive to live closer to the workplace to 
cut carbon emissions, and is working toward 
better resource management, decreased 
utility usage, and minimizing waste across 
distribution channels.

Sustainability

in Clothing
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Investing in

Our People – Benefits

Employee wellbeing is a substantial focus for 
leadership, and we offer additional benefits 
that remove stress and replace it with security. 
Our first steps were to improve benefits and 
policies that make a meaningful difference 
to our employees and communities, taking 
into account that 82% of the workforce at 
Downeast are women. To do that, we:

 � Increased the entry-
level base wage

 � Paid 80% of health care 
insurance premiums

 � Introduced Impact Suite; an 
employee wellness program

 � Rolled out Charity Time Off 
program for community 
volunteer opportunities

 � Paid caregiver leave following 
birth or adoption

 � Strengthened our policy 
supporting mothers in 
the workplace

Anonymous

“I love working at 
Downeast. I feel 

important and 
accepted. I am excited 

to go to work every 
day. I love how this 

job helps me meet 
people from all over 
the world. I am well 

taken care of and am 
excited to see what 

the future holds!”
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“Addiction and 
mental health issues 

are at an all-time 
high, impacting one 
in three Americans. 

We’re committed to 
providing accessible, 

anonymous 
resources during 

these most 
challenging times, 

so your employees 
can move forward in 

their lives.” 
Clay Olsen, CEO of Impact Collective 

Impact Collective:

A Mental Health Initiative

Since 2013, Impact Collective has been 
developing mobile apps that provide tools, 
education, and community to those suffering 
from mental health and addiction. Impact 
Suite, their newest offering, includes four 
completely anonymous mental health, 
wellness, and recovery-based apps for a 
comprehensive approach to employee care. 
This employee health benefit includes live 
coaching paired with four specialized apps: 

We have made Impact Suite available for free 
to all our employees.

 � Lift™  for depression and anxiety

 � Turn™  for substance abuse

 � Fortify™  for sexual compulsivity

 � Climb™ for personal wellness
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Charitable Time

Off Program 

Giving back to the community 
is an integral part of our 
company culture, and one way 
we invest in this philosophy is 
through our Charitable Time Off 
program, or CTO. 

Downeast employees can earn 
paid time off by participating in 
service projects and fundraising 
events for organizations. We 
know that service adds value to 
employees’ lives and supports 
that personal investment.  

Employees contribute hundreds 
of hours each year in CTO 
time. These efforts help to 
unlock choice, opportunity, 
and potential with Choice 
Humanitarian, and fight the 
sexual exploitation of children in 
our local communities with the 
Malouf Foundation.
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“Downeast has 
incredible name 
recognition in 
Utah, Idaho, 
Arizona, and 
Nevada. Their 
support means 
so many of our 
friends and 
neighbors will 
now know about 
the Foundation 
and our cause.”
Kacie Malouf, Downeast owner 
and Malouf Foundation chair

The Malouf Foundation,

Our Charity of Choice

Downeast adopted the Malouf Foundation 
as our primary charity partner in 2020. The 
Malouf Foundation exists to confront child 
sexual exploitation, specifically sex trafficking 
and online abuse. The Foundation fulfills its 
mission by providing education, promoting 
healing, and ensuring justice for survivors. 
Through Malouf Companies and its charity 
network, the Malouf Foundation gives 100% of 
its resources to the people it serves. 

Downeast promotes the Malouf Foundation 
in stores, with a portion of proceeds going 
to their cause. To learn more about the 
Malouf Foundation, visit malouffoundation.
org. to learn more about the partnership, visit 
downeasthome.com/impact. 
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Jewelry for a Cause

OnWatch
™
 Training

Powered by the Malouf Foundation™ and Safe 
House Project™, OnWatch™ is a survivor-led 
training designed to empower you to spot, 
report, and prevent sex trafficking where you 
live, work, and play. Through true survivor 
experiences, industry experts explain the key 
indicators of trafficking, as well as how you can 
support a survivor’s path to freedom.

Over 90% of Downeast employees are 
OnWatch™  Certified.

At Downeast, we believe that jewelry is a key 
component to every women’s style. It helps 
make you feel beautiful and confident but also 
empowered to make a positive change. Behind 
each piece in our jewelry collection is an 
opportunity to get involved in the community 
and make a difference  — a difference in the life 
of a survivor of human trafficking.

Each jewelry piece purchase provides $1 
to the building of aftercare centers across 
the country. 
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