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Welcome to Playper 
Brand Guidelines
We are excited to share with you the magic behind Playper. 
This guide will show you all the components that help build 
Playper from our planet-friendly purpose, to our fun and 
innovative toys, and our creative strategy. 



This information serves as a virtual toolbox for constructing 
communication strategies, producing playful assets, and 
staying true to the spirit of Playper. It will help lead future 
adventures that advance Playper’s mission and expand the 
world of play.



Playper has been thoughtfully crafted with both kids and 
parents in mind to show all the possibilities of play. Follow 
along as we venture into the world of Playper and beyond.
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Who we are

When you are trying to change the world, the best 
place to start is from within. We offer a world of play 
that combines creative physical toys with educational 
AR games that are planet friendly.



Our planet is our home and we each have a calling to 
care for it. At Playper, we make this possible by 
delivering sustainable toys that everyone can enjoy 
within their home. The adventure starts now.
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Our Mission



To provide a compelling 
alternative to plastic toys.

Our Purpose



We are challenging the toy 
industry by creating planet 
friendly toys that come to life 
through an AR app.

Our Vision



We will be the leading planet 
friendly toy in the marketplace.

Brand Tenets
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Brand Values
We are defined by the principles that guide us as they  
impact every choice and action we take at Playper. They are 
influenced by our experiences as parents and innovators.

Eco- Friendly: 

We take our mission seriously by supplying toys that 

are 100% green.

Creative Fun: 

We encourage kids to build their imagination while 

building their playsets.

Tech-Enabled Learning: 

We offer educational games through our AR app 

that keeps the adventure going.
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Brand Positioning

At Playper,  we envision a bright future for our 
planet and the future of play. We aim to show 
the world the value of investing in sustainable, 
no-mess toys that make an imapct on the 
environment and your household. We 
encourage educational play through our AR 
app which offers fun games that give 
extended life to our physical playsets. With 
Playper, the adventures are infinite.



Tone of Voice

09

We are:
Fun

Thoughtful

Friendly

Positive

Encouraging

Knowledgeable. 


Our tone is optimistic, playful, and informed. We 
speak to parents and kids alike to bring a 
renewed perspective to green educational play.
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Tagline

Planet Friendly Toys that come to life.
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Tagline Purpose 

and Usage

The tagline represents the Playper brand and what we 
stand for no matter the product, sales channel, or 
communication strategy. This remains consistent across 
print materials, online communications, banners, press 
releases, and products.



You will see this tagline paired with the brand logo to 
strengthen its awareness with customers. Additionally, 
this tagline is not to be used without the brand logo.



Tagline Meaning

We feel a strong commitment 
to care for the environment and 
teach our kids to take on this 
responsibility too.

We understand the importance 
both developmentally and socially 
of playing with physical toys.

We believe kids' imaginations are 
endless and their play should be the 
same with toys that transform 
beyond the physical to the digital.
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Planet Friendly Toys that come to life



Breakdown of our Audience
Eco-Friendly Mom: The Millennial Mom that is 
focused on creating a sustainable household for her 
family that includes reducing her kids’ plastic toy use.



Tech-Savvy Dad: A Millennial Dad that loves to 
share his passion for tech and gadgets with his kids 
through discovering new toys with digital features.



Doting Grandparents: Baby Boomers who enjoy 
spending time with their grandkids and engaging in 
hands-on play.



Minimalist Mom: The modern mom who likes a tidy 
house minus the mess and excess, especially with her 
kids’ toys.



Future Focused Dad: The thoughtful dad who 
wants his kids to use educational play to enrich their 
learning outside the classroom.
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Product Portfolio
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Innovation Strategy

Since we are a part of the leading brands tackling 
the future of play, we have a strategy to navigate our 
next steps.



As we gather more adventurers along the way, we 
want to build a loyal core that are passionate about 
our toys as well as our mission. We want to keep our 
imaginations running and develop different themed 
playsets and new types of interactive toys. This may 
include partnerships with other loved toy brands that 
share the same mission of sustainable play with AR 
components. Lastly, we see ourselves mixing up our 
sales channels and becoming more accessible 
whether you find us with a major online retailer or at 
a Big Box Specialty Store.



We envision all possibilities of play. 
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Brand 
Assets
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Primary Logo

The primary horizontal version of Playper’s logo contains 
a playful wordmark as well as a version that includes an 
additional accent of foldable papers, representative of 
the toys themselves and their ability to transform. There 
are 2 colorways of the wordmark that exist to create 
diversity across communications and assets. The 
wordmark features the colors that are distinctive of the 
Playper brand.



The primary logo with the blue wordmark should be the 
prioritized choice for all communications and assets 
granted it is the optimal logo in relation to parameters 
and the needs of the project. A secondary logo can be 
utilized if it is better suited in the above regards.

x

x

x
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Dont’s Do’s

This means we use solidfloods of color. 
Using gradients,highlights, bevels and
embossing is off-brand. Whenfloating 
one object over theother, do not use 
shadows.

This is an important rule for Playper.When 
describing the products featuresand benefits, be 
playful. Remember,this is an adventure filled with
fun stories and characters that livein whimsical 
worlds. “It can be a royalpain cleaning toy clutter. 
But Playper’sCurious Kingdom is clutter free!

Poppins is the only font we usefor 
headlines and body copy. Feelfree to 
use light, medium, bold.and extra 
bold.

Our product and characters arethe biggest draw 
we have. Thisis what makes us unique in thekid’s 
market. Whenever possible,use images of the 
product and usethe characters as graphic 
elements.

No gradients,

no shadows

Be fun!

No extra fonts Show the product
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Secondary Logo

The secondary logo is a brief and concise design that 
consists of the signature letter P with a square paper-like 
background. One version of this logo is one-dimensional 
and the other two-dimensional. This logo is an 
acceptable option when space or parameters are 
limited.



This logo can also be utilized for logo recognition without 
need for the complete wordmark. The design is 
characteristically the Playper brand as the letter P enlists 
the same playful font as the wordmark.


x

x

x

x

x

x
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Mascot

This friendly face will appear in every
subscription box adventure. He isour host 
and will always play aprominent part in 
each story. Inthe Curious Kingdom, Box 1, 
you can spot him on the castle. In Box2 he 
will be the brave face of the pirateship and 
in Box 3, he will be the wiseface on the tree 
house. The point is, he is a trusted friend 
that will be along for the entire adventure, 
from the Curious Kingdom and beyond.
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Mascot Size Variants

You can find our mascot in a normal or giant size across 
various communications and assets. 



In the normal size, our mascot may be seen popping up 
or popping out, setting himself apart and remaining a 
trusted guide on the adventure. He may also be part of a 
scene as a way to incorporate a freindly face that 
welcomes the adventurer to continue playing .



In the giant size, our mascot feels larger than life and is a 
welcomed presence.  He signifies the big picture of the 
infinite possibilities of play with our planet-friendly toys.



Normal size

Giant size
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Mascot  use on photography

Since our mascot plays such an important role, he is 
included in both sizes across communications and 
assets whenever possible. 



He may pop out on visuals as the trusted friendly guide 
in your adventures or he may appear as the giant, ever 
present figure that represents the big picture of Playper.



In either form, when our mascot appears he brings a 
welcoming, friendly, and recognizable face to all of our 
adventurers.
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Marketing Assets

We can use these fun and engaging copy bubbles and 
graphic icons that will be featured across various forms 
of communication. They reinforce Playper’s brand pillars 
and visually communicate key aspects of our brand.



The bubbles can be used together or individually to 

highlight different Playper values creatively and stylishly.
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Social media icons


The social media icons are recongizable graphics that 
illustrate the 3 adventures we currently feature as well 3 
ways to interact and get in touch with the team at 
Playper.



These icons can be used ona variety of social media
channels. They are simplein design because we want
them to be legible whenviewed on a phone.
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Key Visual

The world of Playper is full of our graphic 
icons, mascot, and products. When they 
all come together, they tell the true story 
of Playper which is an infinite adventure 
with all the possibilities of play.



Our focus and mission of bringing 
innovative and captivating alternatives 
to plastic toys is highlighted in our key 
visual.
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Typography

Playper’s brand is construed visually with the 
selection of a font that represents the value of the 
brand. Helvetica and Poppins appear across various 
communications and assets as a visual 
representation of Playper.



Poppins and Helvetica are sharp linear fonts that 
assert the professionalism and cleanliness of the 
brand. It keeps the look and feel of the brand clutter-
free.
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Typography / Playper’s Type Styles

Lorem ipsum dolor 
sit amet.

Lorem ipsum dolor sit amet.

Lorem ipsum dolor sit amet, consectetur adipiscing 
elit, sed do eiusmod tempor incididunt ut labore et 
dolore magna aliqua. Ut enim ad minim veniam, 
quis nostrud exercitation ullamco laboris nisi ut 
aliquip ex ea commodo consequat. 





Headline / Poppins Bold / 48 pt

Subhead / Poppins Medium / 36 pt

Body Text / Poppins Regular / 24 pt

POPPINS REGULAR

POPPINS BOLD

POPPINS MEDIUM

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q r s t u v w x y z 

1 2 3 4 5 6 7 8 9 0

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q r s t u v w x y z 

1 2 3 4 5 6 7 8 9 0

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q r s t u v w x y z 

1 2 3 4 5 6 7 8 9 0
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Typography / Default Typeface

Lorem ipsum dolor sit 
amet.

Lorem ipsum dolor sit amet.

Lorem ipsum dolor sit amet, consectetur adipiscing elit, 
sed do eiusmod tempor incididunt ut labore et dolore 
magna aliqua. Ut enim ad minim veniam, quis nostrud 
exercitation ullamco laboris nisi ut aliquip ex ea commodo 
consequat. 





Headline / Helvetica Bold / 48 pt

Subhead / Helvetica Medium / 36 pt

Body Text / Helvetica Regular / 24 pt

HELVETICA REGULAR

HELVETICA BOLD

HELVETICA MEDIUM

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q r s t u v w x y z 

1 2 3 4 5 6 7 8 9 0

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q r s t u v w x y z 

1 2 3 4 5 6 7 8 9 0

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q r s t u v w x y z 

1 2 3 4 5 6 7 8 9 0
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Color / Primary Palette
With play at the heart of Playper, we have chosen a color 
palette that exemplifies the fun, simple, and modern 
aspects of the brand. These colors are integral in the design 
of our toys and further identify the brand as a whole.

Grass Green Dark Blue Blue

#3698A0

RGB: 54/152/160

CMYK: 76/23/36/1

Light Blue 

#3AC0C3

RGB: 58/192/195

CMYK: 67/0/27/0

Cardboard

#3493A3

RGB: 227/175/96

CMYK: 11/32/72/0

White

#FFFFFF

RGB: 255/255/255

CMYK: 0/0/0/0

#276D77

RGB: 39/109/119

CMYK: 85/43/45/15

#849D3C

RGB: 132/157/60

CMYK: 8/36/99/0
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The Possibilities of Play



We believe that no kid’s imagination should be limited, you can 
have play that incorporates education, and that we are all 
responsible for reducing our usage of plastic. Our creative, 
educational, tech-enabled, planet friendly playsets are the 
future of play and sustainable toys. We seek to continue to 
innovate, finding new ways to expand our kids’ imaginations.



With a positive, fun, and informed outlook we want to serve as 
leaders and innovators in the toy industry. We aim to bring to 
market toys that transform and bridge the physical and digital 
world while being eco-friendly.



Consistently appearing as optimistic, knowledgable, and playful.



31

The Curious Kingdom is the first adventure in the 
world of Playper and is led by King Ketchup and 
Queen Alpha.



In the Curious Kingdom you will find the Castle, the 
Pickle House, Snuffles the Dragon, and the trusty 
Knight.



We have created logos that reflect the Curious 
Kingdom and can be used in connection with the 
playset across various assests and communications.




x

x

xPrimary logo

Horizontal logo

Composed logo

Over background vertical

Over background horizontal
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Typography / Curious kingdom Social Media

Lorem ipsum dolor sit amet, 
consectetur adipiscing elit.

Lorem ipsum dolor sit amet.

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do 
eiusmod tempor incididunt ut labore et dolore magna aliqua. Ut enim 
ad minim veniam, quis nostrud exercitation ullamco laboris nisi ut 
aliquip ex ea commodo consequat. 




Headline /Burbank Big Condensed / 48 pt

Subhead /Burbank Big Regular / 36 pt

Body Text / Burbank Big Regular / 24 pt

Burbank Big Regular

Burbank Big Condensed
A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q r s t u v w x y z 

1 2 3 4 5 6 7 8 9 0

A B C D E F G H I J K L M N O P Q R S T U V W X Y Z

a b c d e f g h i j k l m n o p q r s t u v w x y z 

1 2 3 4 5 6 7 8 9 0
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Mascot / Curious Kingdom 

Our mascot for the Curious kingdom appears in the form of 
a tower and he is the spirit of this playset. He can be seen in 
the Curious Kingdom world as a friendly and recognizable 
face however he is not an individual character like King 
Ketchup or Queen Alpha. He is spotted amongst the Curious 
Kingdom setting and is a reminder of the infinite adventures 
and possibilities of play with Playper.
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Color / Curious Kingdom Palette

Yellow

#FABC1E

RGB: 250/188/30

CMYK: 1/29/90/0

Orange Pink Grapefruit

#F7890E

RGB: 247/137/14

CMYK: 0/55/94/0

#EB6409

RGB: 232/100/9

CMYK: 3/75/100/0

Green

#69992F

RGB: 105/153/47

CMYK: 65/20/100/4

Olive

#4E5F24

RGB: 78/95/36

CMYK: 
68/41/100/36

Blue

#3493A3

RGB: 52/147/163

CMYK: 75/23/32/5

Dark Blue

#287484

RGB: 40/116/132

CMYK: 
80/35/36/18
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Graphic Treatments

The world of Playper would be incomplete without the colorful 
and detailed graphics that add another dimension to our toys. 
Our graphics feature the playful Pickle House as well as the 
Curious Kingdom and Knight’s Tower. These landscapes 
reinforce that the possibilities of play are infinite with Playper.
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SPECIAL OFFER
All pre-order customers

will receive a 20%

Playper subsription 

discount. A new adventure

in every box. Hurry, 

offer ends soon.

Parents Love Playper!

BreAnna G.

Eco-Conscious Mom of 3

“When I’m looking at toys 
to purchase for my kids, I 
definitely seek out and 
prefer products that are 
tying to use safer and 
more sustainable 
materials.”


Leave a review and 
join the playper 
world like BreAnna 
G.  Learn More Here


Graphic Templates
We use colorful graphic templates that help our images and 
text stand out. They direct attention to what is important and 
provide a hint to what is most relevant for our brand and 
adventurers. Snuffles the Dragon is shown floating over our 
template to demonstrate how our assets interact apart from 
images. Our orange 3D buttons stand out on our page in order 
to engage adventurers to interact and click.

Shop Now
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Graphic Templates

We also utilize graphic templates that 
feature our most important values and 
initiatives, such as providing creative 
alternatives to plastic toys. These 
templates help frame our idea and make 
them stand out as brand pillars.

“Paper or Plastic the 
future of Sustainable 
Toys”
Paper or Plastic? 

The Future of Sustainable toys

“Paper or Plastic the future 
of Sustainable Toys”
Paper or Plastic? 

The Future of Sustainable toys
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Photography

The Curious Kingdom of Queen Alpha and King Ketchup.

Our eco-friendly, clutter free delivery box that makes 
everyone excited to start using Playper.Durable toys that 
can be built together or solo.



Playper was designed with real people in mind since it 
was created by parents and innovators themselves. Our 
imagery seeks to show how easy, sustainable, and 
mess-free our toys really are. From packaging to the 
product itself, we want the adventure to begin as soon as 
you receive your playset box. Whether online or in-hand, 
there is no limit to where your imagination and our toys 
can take you.
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Brand World

Playper comes to life through the usage and promotion 
of our assets. All of the assets tell the story of Playper 
from our brand pillars, to our infinite adventures, and our 
creative characters.



The world of Playper is realized in the digital marketing 
space by the carefully curated use of our assets across 
social media, on our website, and in banner ads. Our 
intention is that these assets are strategically used in 
communications that not only demonstrate our physical 
playsets and AR app but leave future adventurers 
curious and intrigued about the potential that exists with 
our brand. 
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Brand World Showing Playper 

with Curious Kingdom
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Brand World Building Playper’s Curious Kingdom
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Social Media Playing with Curious Kindgom
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Brand World Banner Ads
Google Ads
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Brand World Banner Ads
Google Ads
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Brand World Banner Ads

Facebook Ads
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Brand World  Website
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Thank You!


