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Women’s Willingness to Travel Internationally 9

Women are the Primary Decision Makers in Travel

Based on what you know now, when do you think you
will travel internationally again, assuming there will
not be a vaccine until at least 20217
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Will Women Pay More to Feel Safe?
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How to Travel: New Criteria for Women
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Who Women Trust: The Erosion of Reputation? Where Women Will Go: First Destinations
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Where Women Will Stay: Small Preferred Over Big
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Women and Travel Insurance g

FINDING: What kind of travel insurance do you typically purchase?
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