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 Welcome to our 2019 publication of Puritan Cape Cod Magazine. 

 In this issue, we celebrate the centennial anniversary of the founding of our store, by our grandfather, 

Abraham Penn, in 1919. We are overwhelmingly honored, proud, grateful, and humbled, all at the same 

time. We are honored to have been of service to the great people of Cape Cod and beyond; proud of the 

legacy of excellence and integrity built over the decades by Abe and the second generation, Milton and 

Howard Penn, as well as our dedicated staff; grateful for each and every customer and friend who has 

patronized our store and shared in our journey, and humbled by the relationships we have built and the 

trust you have placed in us to shape your expression of style. We also recognize the many employees who 

were part of our success, our valued customers, and our community, who have supported our company for 

100 years. Our family’s roots on the Cape span generations, and our love for this community and this place 

runs deep.

 Puritan Cape Cod has stocked the latest and greatest for our clients again this autumn/winter season. For 

men, we take special note of new trends in outerwear, footwear, and accessories, plus stylish practicality of 

performance fabrics. Check out the details starting on page 36.

 For women this season, exciting fashion extremes come in a variety of shapes, forms, and luxurious textures. Of special note this season 

are animal prints, cozy fleece, luxurious purple hues, and the return of the midi. Check out our womenswear trends article on page 50.

 We welcome a visit from you soon to discover our latest purchases on your behalf. Absolutely stunning new menswear and womenswear 

items fill our stores, offering the latest apparel you expect to find at Puritan Cape Cod.

 A special thanks to all of our partners for helping make Puritan Cape Cod Magazine possible. We encourage you to do business locally 

with each of the world-class companies represented in this issue. The very best in customer service can be expected from Puritan Cape Cod 

and all our partners. 

 As always, we would like to thank each and every one of you, our loyal customers, for your patronage and support. We look forward to 

celebrating our centennial with you this fall season! 

Sincerely,

Richard and James Penn
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WELCOME

U P C O M I N G  E V E N T S

September 20-21: Lafayette 148 New York Fall 2 Trunk Show

October 5: Patrick Assaraf and Ballin Trunk Shows

October 11-12: Trask Fall Trunk Show

October 12: Jack Victor, Stantt, and Trask Trunk Shows

October 19: Barbour and Alan Paine Trunk Show

November 23-24: Gear & Beer Ski Weekend 

December 8: 25th Annual Holiday Private Shopping Night

December 14: Holiday Showcase with Santa

For more information on all events visit puritancapecod.com/events
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centennial celebration
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The world has changed a lot in 100 years. In 1919, 

the end of the first World War culminated in the 

signing of the Treaty of Versailles. Rotary dial phones 

were introduced for the first time, as was the pop-

up toaster. Women were granted the right to vote, 

Prohibition was implemented, and Daylight Savings 

Time was adopted. And another august event made 

its mark on the year: Abraham Penn opened his 

first clothing store, thus launching a Cape Cod 

institution—Puritan Cape Cod.

Three generations of the Penn family—Abe, his sons 

Milton and Howard, and the third generation, their 

nephew Jim, and Howard’s son Rick—have charted 

a course of quality and service that has touched 

countless lives over the last century. From the very 

beginning, the transfer of values has provided a 

continuum of purpose for the family. Today, with 

Rick, president, and Jim, vice president, at the 

helm, the core beliefs upon which the business was 

founded are still in tact and acknowledged every day.

Rick sums it up succinctly: “The values my grandfather 

started the company with in 1919 are still here today. 

He had a great saying, ‘I’d rather make a friend than 

make a sale.’ Today that philosophy has determined 

our mission statement: Earn the Relationship.” He 

continues to say that effort has three separate, but 

equally important, targets: “our customers, our 

employees and our community.”

Monthly management meetings always commence 

with a roundtable discussion with the Puritan team 

about how they earned the relationship in the past 

30 days. Jim says: “Since it is the first item on the 

agenda, the employees understand how important it 

Puritan Cape Cod  
celebrates its centennial

by julie craven wagner · photography by dan cutrona
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is to us. We don’t start by talking about the 

business, or the marketing, but how we have 

earned the relationship.”

“It’s one thing to have a mission statement,” 

Rick reiterates, “but do you talk about it, or 

do you live it? We believe we live those three 

powerful words. We are not a company that 

is big on rules, but we are big on values.”

Any interaction with employees of the 

organization immediately confirms the 

commitment has been firmly understood, 

adopted and successfully implemented. 

All of the associates have developed a large 

following of regular customers with whom 

they have a real relationship. Sue Butler, a 

familiar face in the Hyannis women’s shop, 

says: “I am consistently helping clients find 

exactly the right thing for life events, whether 

it is a job interview, or a graduation, or a gift. 

I help women and that is empowering for 

both of us. It is constantly changing and more 

fulfilling than I would have ever imagined.” 

Earning the relationship is not just reserved 

for the customers. Each generation of the 

Penn family has shown the same commitment 

to their employees, with many having worked 

at Puritan for over 10, 20 or even 40-plus 

years. Rick confirms the unique relationship 

by saying, “We believe our customers are our 

friends and our employees are our family.”

When discussing the fashion retail 

landscape, the Penns explain their diligence 

in their efforts to stay informed and learn 

what works. “We are fortunate to belong to a 

forum group of 12 stores across the country,” 

Jim says. “The forum is  like an outside 

Board of Directors,” adds Rick, “where we 

benchmark ourselves against merchandise, 

marketing and operations, and where we all 

learn from each other.
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KENDALL JENNER

LA VOYAGEUSE BAG BY LONGCHAMP.



The buyers for the store, Julie Penn, Rick’s wife, and 

Bob Harrison, who has been with Puritan for 44 years, 

perform a herculean task of identifying the unique and 

sophisticated look that Puritan has been able to build as 

a brand for years. Their selection of merchandise subtly 

evokes a cultured and refined foundation not evident in 

the styles and offerings found elsewhere on the Cape. 

In fact, the buying team travel throughout the year to 

experience the marketplace, and return with a carefully 

edited assortment that is in line with today’s latest trends, 

but curated for the Cape Cod customer.  For example, 

the “farm-to-table” trend found in the food industry is 

similarly echoed in the fashion industry. “People want to 

know where their jacket is from, or who the craftsman 

might be on a pair of shoes, or a belt. So it is important 

that we fully understand the roots and the story behind the 

pieces we offer,” explains Jim as Puritan’s lead merchant.

Puritan’s selection is vast, yet meticulous, offering a wide 

variety of styles from today’s top brands. In addition to 

the sophisticated and on-trend selection in the women’s 

department that also includes jewelry, handbags and 

shoes, the Hyannis store has a full men’s department 

that is unrivaled in these parts, from suits to shoes, to 

sportswear, to their newly installed premium denim shop. 
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A full-service tailor shop—an amenity that 

has been an integral part of the Puritan 

experience since the beginning—ensures that 

clothes are virtually made for the customer. 

A gift section makes sure a hostess gift or 

shower present is an easy procurement, and 

their outdoor shop has kept skiers prepared 

for winter activities, plus there’s active gear 

and clothing for the rest of the year. Across all 

of the departments, knowledgeable, helpful 

sales associates are available to assist, refer or 

fulfill any request.

“It is also critical to be relevant and to be 

current. We are constantly bringing in fresh 

merchandise all the time and communicate 

with our customers in new ways,” observes 

Rick. 

“Customers come in and they want to see 

what’s new, and one of the ways we’re 

showing them is through our commitment 

to social media,” adds Jim. Nearly five years 

ago, Puritan welcomed Anne Bellino to their 

marketing team, implementing a new social 

media strategy that is focused on customer 

relationships. 

“Social media has been an incredible way 

for us to communicate with our customers. 

We provide a virtual window into our stores, 

showing everything from new arrivals, to 

videos of Rick and Jim throughout the year,” 

Bellino explains. “The best part is being 

able to engage with customers—veteran and 

prospective—and sharing in their excitement 

on Cape Cod’s main streets—Hyannis, 

Chatham, Mashpee and Falmouth—as well as 

a Vineyard Vines partner store in Mashpee 

Commons.”

The Penns speak often about the “experience” 

of shopping at their store. This is not just 

“I’D RATHER MAKE A  

FRIEND THAN MAKE A SALE.”

-ABRAHAM PENN, FOUNDER, 1919
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rhetoric.  This year marks the completion of a six-year 

renovation in the Hyannis flagship store, just in time to 

acknowledge their centennial,  The renovations include 

major improvements to the interior and exterior for a 

modern look that stays true to the company’s Cape Cod 

roots, including wide-plank washed wood floors, crisp 

white walls, and modern hardware. 

Major changes were made to incorporate unique offerings 

adjacent to the store. Solstice Day Spa had been accessible 

in the lower level for a few years prior to a renovation 

that opened the flanks of the store to The Naked Oyster 

Bistro and Raw Bar and Rendezvous Café. Now, a trip to 

“IT’S ONE THING TO HAVE A MISSION STATEMENT, BUT DO 

YOU TALK ABOUT IT, OR DO YOU LIVE IT?” - RICK PENN

the Hyannis flagship store can stretch from a cappuccino 

and croissant in the late morning, to a bit of shopping, to a 

salon indulgence, all topped off by the fresh and innovative 

cuisine and libations at The Naked Oyster. 

But Puritan’s updates aren’t only physical. The centennial 

also welcomed a digital facelift, with a fresh rebranding 

that included a modern logo and redesigned website. 

Now, the store that has been side-by-side with families for 

generations as they dress for their most important moments 

in life is ready for the next generation of customers and 

will be ready to serve them in all the ways they have come 

to expect. It may be a new digital world, but the timeless 

foundation of service and quality will never go out of style.

A century ago, Abe Penn certainly was on to something. 

He placed the value of friends over the value of a sale. 

Today, it’s not hard to imagine he would be proud—three 

generations have been able to continue his commitment, 

and his grandsons are still welcoming guests and making 

friends.

This article was written by Julie Craven Wagner and originally 

printed in the June 2019 issue of Cape Cod LIFE.



At Cape & Islands Plastic Surgery, we offer the full spectrum of surgical and non-surgical treatments,  
from facelifts and tummy tucks to Coolsculpting®, EMSCULPT® and Profound Skin Tightening for face and thighs.  

We’ve added two new offices to make it even more convenient for you. 

Call today to book a FREE consultation with Board Certified Plastic Surgeons, Michael Loffredo, MD or Seth Jones, MD.  
Or schedule an appointment for Botox or injectable fillers with Zara Bogorff, RN or Malia McCoy, BCPA.

Mention this ad to receive 20% off of Coolsculpting®.

c a p e p l a s t i c s u rg e r y. c o m  •  H y a n n i s  5 0 8 . 7 7 1 . 8 9 6 7  •  P l y m o u t h  5 0 8 . 7 4 7 . 1 3 2 2  •  N E W  O F F I C E S :  S A N D W I C H  &  FA L M O U T H

“I am so happy with my decision to go to   
    Cape and Islands  
          Plastic Surgery.  
  I’M ONLY 4 WEEKS OUT AND 
           I LOOK AND FEEL AMAZING!

   I WISH I HAD   
      DONE IT  
        YEARS AGO. 
                                                              – PHARMGIRL17, REALSELF

“Dr. Loffredo is incredible.  
        i could not have been  

HAPPIER 
with the experience 

and results of my
BREAST REDUCTION  

    SURGERY.”
                                                                                   – JT, CAPE COD

“I LOVE WHAT I SEE
   in the mirror!

Dr. Jones is an 
      amazing and talented    
                             PLASTIC SURGEON.
                                                                                                                            – CMROGERS23, REALSELF

All the expertise of the best Boston plastic surgeons, without the Boston part.

CIPS0167 PuritanCentennial2019.indd   1 8/8/19   9:42 AM
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centennial celebration

 100 years calls for a celebration. As we approached 

this momentous milestone, we were in search of a way 

to celebrate together with our customers, community, 

and employees. Something fun, celebratory, creative, and 

relevant to today’s interests. And something that would 

honor our grandfather, father, and uncle before us. So how 

do you celebrate 100 years of a third generation family-

owned company? How do you celebrate anything really? At 

least to start… it’s with a beer. 

 But we’re clothiers, not beer makers. So we turned to 

the experts, another local, family-owned company and 

Cape Cod’s very first brewery. Todd and Beth Marcus, the 

dynamic couple behind Cape Cod Beer, took us through 

every step of the process to create our very own custom 

brewed beer.  First we assembled our Puritan team who 

was tasked with this project, working closely with Cape 

Cod Beer to develop the flavor, brew the beer, design the 

packaging, and bottle the final product. Kerry, Laura and 

Maryann, three of our own Puritan employees (who also 

happen to be beer aficionados) were willing and eager to 

take on the job. 

THE MAKING OF THREE GENERATIONS

Cheers to

100 YEARS CALLS FOR A CELEBRATION. 
SOMETHING FUN, CELEBRATORY, CREATIVE, AND RELEVANT TO TODAY’S INTERESTS.

100 YEARS100 YEARS100 YEARS





 It started with education — Beth and Todd gave 

us an extensive tour of the brewery that broke down 

the process and what we’d need to do to make this 

brew. We then proceeded with determining the 

flavor. Todd, owner and brewmaster at Cape Cod 

Beer, narrowed down a few flavorful hops that 

would appeal to a few different palettes. In the 

end we landed on a crisp, light blonde recipe, dry 

hopped with Centennial hops for a sweet citrusy 

flavor, and brewed unfiltered for a slight hazy taste 

in keeping with the tradition of how beer was 

brewed back in 1919. 

 When it came time to brew, we spent a full day at 

Cape Cod Beer with one of their expert brewers who 

took our Puritan committee through every detail — 

from mixing and processing the grain, to adding the 

hops. We even got a small taste of the spent grain.

WE LANDED ON A CRISP, LIGHT 

BLONDE RECIPE, DRY HOPPED WITH 

CENTENNIAL HOPS FOR A SWEET 

CITRUSY FLAVOR.
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 Then it was time to ferment. While we waited over the next 

several weeks we put our creativity to the test. First, a name — 

it needed to be something that would honor Abraham Penn 

who founded Puritan, his sons Milton and Howard, the second 

generation, and now, the third generation, Rick and Jim Penn and 

all of the employees and community who make up Puritan today. 

The beer also needed a label with this same sentiment. We landed 

on a beautiful gold foil drawing of all four Puritan stores on the 

Main Streets of Cape Cod. Today we are proud to bring you Three 

Generations, a Centennial Celebration Unfiltered Golden Ale. 

Developed, brewed, and bottled together, with Cape Cod Beer and 

Puritan’s own employees. 

 Where can you find it? Only at Puritan Cape Cod!  And only 

for a limited time.  Stop by any of our events throughout our 

Centennial year for a taste of this limited edition celebratory brew. 

Now we raise our glass to you with you. Thank you for 100 years.  

THANK YOU
FOR YEARS100100100
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store history

For the last 100 years it has been 

our pleasure to serve our customers 

with the season’s finest selection of 

clothing and accessories. And over 

the last ten decades we’ve seen a lot 

of change and growth, from trends 

that come and go to the addition 

of women’s clothing in the 1960’s, 

to physical renovations, and so 

much more. We hope you enjoy 

this photographic tale of Puritan’s 

evolution, and thank you for being 

part of our fondest memories as 

we look back on 100 years.

Abraham Penn opens the very first Puritan store 

in Plymouth, MA. 

The first Puritan store on Cape Cod opens in Chatham, in the very 

same building you’ll find Puritan today.1925

1919PURITAN
THROUGH THE DECADES



etonshirts.com
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Hyannis Store opens in the old Post Office building on Main 

Street. Originally Puritan sold only men’s and boys’ clothing. 

The women’s offering was introduced in the early 1960s.

Ida Penn, Abraham’s wife hands out roses on 

Mother’s Day.  Puritan re-introduced this tradition 

this past Mother’s Day for the 100th year.

Puritan in Hyannis undergoes its first round of renovations, 

expanding into the neighboring space and remodeling the 

facade.

Puritan expands taking over the alley that 

once separated the building from its neighbor. 

The space became The Cricket Shop, which 

today is The Naked Oyster.

1939

1956

1948

1960



Wherever you’re going, 
we’ll help you get there.
A relationship you can count on for your financial future. 
Rockland Trust Investment Management Group.

Not FDIC Insured • Not Bank Guaranteed • May Lose Value 
Not a Deposit • Not Insured by any Federal Government Agency

•  Investment Management

•  Financial Planning

•  Retirement Planning

•  Estate Planning

•  Insurance Analysis

•  Tax Analysis

For more information, contact:

Jeff Smith, Senior Vice President 
781.982.6793  |  Jeffrey.Smith@Rocklandtrust.com



Puritan introduces women’s clothing. Over the next several years, the ladies department would continue 

to expand to accommodate its growth. 

Puritan introduced Cape Cod Tartan, a signature 

pattern and fabric used for everything from 

driving caps to pants to women’s sleepwear.

Technology becomes 

a more integral part of 

Puritan’s business. The 

company embraces 

new computers and 

registers (which were 

very high-tech for 

their time). 

1963-1996

1988

1990s
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Puritan celebrates 100 years! The milestone was celebrated 

with the completion of a 6 year renovation of the Hyannis 

flagship store, as well as a fresh rebranding. New logos, 

shopping bags, website, and social media campaign were 

among some of the changes.

Puritan undergoes major renovations to the Chatham 

store, including a completely remodeled interior and 

new facade. 

Puritan introduces Chatham 

Chino Company, a men’s 

lifestyle collection inspired 

by Puritan’s history with the 

Chatham Coast Guard station 

available online and in-store. 

2015

2019

2013 





TRIBUTE

store history
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OUR FOUNDERS: THE FIRST & SECOND GENERATIONS

VISIONTO A
 It was 1919. Woodrow Wilson was President and Nat King 

Cole and Eva Gabor were born. Fashion trends for men included 

tailored pinstriped suits, fedora hats, and raccoon fur coats. 

Women began wearing shorter, low-waisted dresses and cloche 

hats, signifying the flapper period. The current Sagamore and 

Bourne bridges were electronically operated drawbridges, with 

the current fixed structures completed in 1933.

  At the same time, Abraham Penn partnered with Achille 

Maccaferri to purchase a small men’s clothing and shoe store in 

Plymouth, Massachusetts, from the estate of Samuel Levine. The 

two men put up $500 each, borrowed an additional $500, and 

Puritan Clothing Company was born! The store opened with the 

same business philosophies it maintains today: to provide quality 

clothing with impeccable personalized service.

 It wasn’t long before Abe expanded the business to include 

uniform sales, which necessitated the opening of the first on-

Cape store, in Chatham in 1925, to service the nearby Coast 

Guard station. It was this business that helped Puritan weather 

the Depression years. During the war, Abe’s sons Milton and 

Howard Penn began working at the store at an early age (a third 

son Edward became a doctor). Abe and Milton would travel the 

east coast, carrying suitcases of uniforms for the servicemen along 

the way. Howard would work in Plymouth and later Hyannis, 

filling orders, wrapping packages, or washing store windows, 

remembering his father’s motto, “If the windows are clean, the 

customers will think the store is clean.” 



BLEED
TRIM

LIVE

BLEED
TRIM

LIVE

BLEED
TRIM

LIVE

TRIM

LIVE

BLEED
BLEED
TR

IM

LIVE

BLEED
TR

IM

LIVE

BL
EE

D
TR

IM

LI
VE

BL
EE

D
TR

IM

LI
VE

REPRESENTING FINE COMPANIES SUCH AS

Hyannis 508-775-6060So. Dennis 508-398-6060

Congratulations

100th Anniversary
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THE 1950S MARKED CHANGES FOR PURITAN CLOTHING.
 Abraham and his longtime partner, Achilles Maccaferri, 

brought their successful union to an amiable end. The Penn’s 

retained the Hyannis and Chatham stores under the name of 

Puritan Clothing of Cape Cod, while Maccaferri and his sons 

held onto stores in Plymouth and Rockland.

 Milton and Howard grew to lead the company and continue 

their father’s philosophies. Through their management, 

the company prospered, adding multiple locations on 

Cape Cod and expanded the offerings of men’s, ladies, and 

sporting goods. At the same time, the company continued 

to offer exceptional quality clothing for men and women, 

outstanding customer service, and a commitment to the Cape 

Cod community. Howard and Milton would often be seen 

on the selling floor assisting customers and building lasting 

relationships with families who continue to shop at Puritan 

today. 

 In an era where few companies are adopted by a family’s 

second generation, the Penn family welcomed the third 

generation into its operation. Today cousins Rick and Jim 

Penn co-own and manage the company, honoring their 

grandfathers founding principles of service to the customer 

and service to the community, all while looking toward the 

future of retail. Whether it was 1919 or 2019, providing an 

impeccable customer experience has always been the top 

priority.



 

Let’s Build A Relationship  

358 West Main Street Hyannis, MA 
 

Commercial/Residential 
• Construction/Remodels 
• Landscaping 
• Property Management 

 

 
      ur professional 
craftsmen approach 
each job as though 
they were working 
on their own homes, 
giving your project 
the utmost attention 
to detail from 
concept to 
completion. Our goal 
is to provide you 
with the most 
efficient response 
tailored to your 
specific needs. Join 
our family for your 
next project.  
 

 
 

Family Owned & Operated 

508-778-1461 

GRAHAMLLC.NET 
 

O 



THE PERFECT FINISH

ANKLE BOOTIES
The perfect finish to your favorite 

pair of jeans. Whether they’re 

leather, suede, or even 

perforated, you can never 

go wrong with a great pair of 

booties. Be sure to check out our 

selection from Trask, Eileen Fisher, 

Vince, and UGG for great options!

THE PERFECT CARRY-ALL
The MZ Wallace Metro Tote is 

the bag we’ve all been needing. 

Designed to reflect 

and rise to the needs 

of a modern, on-the-go 

lifestyle, this tote is 

prepared for your every 

day essentials, your 

gym clothes, or all your 

carry-on items for your 

next flight.

A GO-TO HANDBAG
Every woman needs that reliable, on-trend handbag for a day 

on Main Street or a night on the town. We love the Hammitt’s 

contemporary handbags made in LA using the finest buttery 

leathers and eye-catching hardware.

STATEMENT JEWELRY
Even better - statement jewelry 

that’s perfect for every day. 

Bold gold jewelry from Julie 

Vos, hoop earrings, statement 

rings, and chunky bracelets 

will perfectly compliment 

your fall wardrobe.
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ALL WEATHER BOOTIES
The snow boot has its time and 

place, but a pair of stylish 

booties that can handle 

a little rain and snow 

are an every day 

favorite.

THIS FALL’S GO-TO WOMEN’S ACCESSORIES

STYLISH SNEAKERS
Sneakers are taking over the footwear industry as one of the latest 

trends. And who can complain when such a comfortable option is 

available in stylish 

varieties! We love 

a great pair of slip 

ons, like this pair 

from Vince, for all 

day comfort and a 

great casual look.
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So what are the trendy men’s shoes out there 
right now? Think minimalistic. The clean and 
classic minimalist sneaker trend is currently 
a fan favorite, versatile enough to dress up 
with high end tailoring or dress down with 
athleisure or casual jeans. This makes white 
sneakers a must-have in all men’s wardrobes.  
Brown suede is also huge for fall and better fit 
for fall’s elements of rain, mud, and dirty snow.  
Classic running, boat, or tennis styles are hot 
too. Think anything ’70s or ’80s.  Also big are 
sleek techy runners.  But your best bet, if you’re 
dipping your toe into the trend (sorry, could 
not resist), go with something old school and 
retro with touches of suede.

SNEAKERS
SNEAK A LOOK AT

Photo courtesy 
of Sperry

Photo courtesy 
of Alberto

Photo courtesy 
of Trask



CONGRATULATIONS PURITAN FOR 100 YEARS IN BUSINESS
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WHO WE ARE
 Calmer Choice is a community-

based nonprofit organization that brings 

mindfulness-based prevention programs 

into schools and community organizations 

across Cape Cod and South Eastern New 

England. Calmer Choice’s mission is 

to teach young people and community 

members to effectively and safely manage 

stress and resolve conflict so that they live 

happy, healthy, and successful lives. As a 

research-supported prevention program, our 

goal is to provide skills that will diminish 

the risk of violence, substance abuse, and 

other self-destructive behaviors. Through 

our mindfulness-based curriculum taught 

in our partner schools and community 

programs, we not only provide direct 

service to thousands of young people each 

year but also provide support and resources 

for their teachers and for their families, 

many of whom are facing their own socio-

economic, substance abuse, and mental 

health challenges.

 Calmer Choice delivers our innovative 

programming through three distinct 

arms: Calmer Choice in the Classroom, 

programming delivered in schools directly by 

Calmer Choice instructors; Calmer Choice 

Partner Schools, programming delivered 

by trained school staff, and Calmer Choice 

Community Programs, programming 

delivered by Calmer Choice instructors across 

a broad population of Cape residents from 

children to adults in various community-

based organizations.

 In nine short years, Calmer Choice has become a thought leader in the area of secular 

mindfulness in education and is increasingly viewed as a catalyst for creating positive 

change in school climates. During the 2019-20 school year, Calmer Choice is partnering 

with 26 schools in 8 districts and will serve more than 6,000 young people in the 

classroom and many other children and adults through our community-based programs. 

Since we began in 2010, we have impacted more than 26,000 children in 13 school 

districts across Cape Cod and beyond.

CHALLENGES WE FACE
 We have found that the top three challenges facing the nearly 6,600 young people and 

families we serve each year are trauma, substance abuse and mental health issues, and 

frequently, they are experiencing them concurrently.

 Cape Cod has seen a dramatic increase in the loss of young people to suicides, opioid 

overdoses and accidental deaths associated with mental health challenges and high-risk 

behaviors. The statistics are alarming: The Massachusetts Department of Public Health’s 

Health and Risk Behaviors of Massachusetts Youth Survey (2017) revealed that 27% of 

high school students reported feeling so sad or depressed daily for at least two weeks during 

the previous year that they discontinued their usual activities, and 12% seriously considered 

suicide. 47% of high schoolers reported using illicit drugs and 56% drink alcohol; 16% 

admitting binge drinking and 7% reported driving after drinking within the last 30 days. At 

the middle school level, 4% of 6th to 8th graders attempted suicide in the past year, and 

nearly 17% purposefully harmed themselves in the 12 months before the survey.

 In addition, many children are exposed to negative and violent behaviors in their 

homes and neighborhoods, and schools are sometimes their only stable and safe daily 

environment. In many cases, students struggle silently, often without the knowledge of 

parents, friends and teachers. While middle school and high school students are especially 

vulnerable, students of all ages often struggle with mental, emotional and behavioral issues 

resulting in poor academics, behavioral issues, bullying, violence, stress and depression.

 Professionals point out that most behavioral, emotional and mental health problems, 

including substance abuse, actually begin in childhood and adolescence. In a national 

evaluation, the median age of onset for substance abuse disorder was identified to be 15 

years old, the onset of depression and other mood disorders was found to occur at 13 years 

old, and the onset for anxiety disorder was identified at 6 years old.  As a primary prevention 

program in schools, Calmer Choice reaches children early, providing skills before they reach 

the age where negative impulses can lead to long-term, and potentially disastrous outcomes.

CALMER

CHOICE
TEACHING YOUNG PEOPLE TO SAFELY 

MANAGE STRESS AND CONFLICT
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BEING PART OF THE SOLUTION
 Calmer Choice partners with schools and 

community organizations across Cape Cod to deliver 

a low- cost prevention program that equips children 

with a suite of skills and strategies to increase inner 

resilience, reduce the impact of stress, manage 

emotional responses, learn self-control and increase 

their sense of well-being and happiness.

 Calmer Choice helps schools integrate its program 

into their school culture by training school staff to 

deliver Calmer Choice programming directly and by 

providing resources for educators and parents to develop 

the same inner skills being taught in the classroom. In 

short, Calmer Choice aims to impact the culture and 

outcomes of an entire school and community, working 

one person at time toward a world where people lead 

lives of kindness and compassion toward themselves 

and others.

THE RESEARCH
 The impact of Calmer Choice on the students we 

serve has been profound. Over the last seven years 

Calmer Choice has partnered with researchers from 

Tufts, Yale, MIT and Harvard to study the impact 

of its program with over 2,000 students. Evaluations 

support the effectiveness of the program, as well as 

demonstrate the feasibility, efficacy and applicability 

of teaching these skills in public schools. Some of the 

many significant findings were:

Students who received the Calmer Choice 

mindfulness intervention showed a reduction in their 

perceived stress and produced modest, but significant, 

improvements in sustained attention. These students 

also showed a reduced response of the amygdala, a 

brain structure associated with emotion and stress, to 

negative stimuli.  

In comparison to matched control groups, Calmer 

Choice participants significantly decrease anxiety, 

improve emotional regulation, and executive 

function—and it has been found that improvements 

are maintained over the school year. 

Students who reported having the greatest struggles 

in schools were the ones who made the greatest gains.

84% of student reported using the skill they had been 

taught over a year later.



THE FUTURE OF CALMER CHOICE
 In the Fall of 2018, as Calmer Choice entered its eighth year of 

operation and embarked on a strategic planning process. Engaging 

Calmer Choice’s leadership, board and staff, the team developed a 

three year-strategic plan, charting the course for the organization as 

it prepares to enter its second decade of serving children, families 

and community members. Through the implementation of our 2019-

2022 Strategic Plan, Calmer Choice’s goal is to develop and pilot a 

sustainable and innovative system to help improve the mental health 

of Cape Cod’s young people and community members.

 We intend to do this through a multi-pronged approach including 

curriculum refinement and program expansion, new community 

and school partnerships, the introduction of an online learning and 

training platform, internal capacity building and the revitalization 

of our board and leadership.  Successfully executing this plan will 

establish Calmer Choice as a world-class leader, teaching young 

people and community members to effectively and safely manage 

stress and resolve conflict so that they live happy, healthy and 

successful lives. It will also create a path for financial sustainability, 

and allow our important work, rooted here on Cape Cod, to become 

a replicable model beyond our current reach. The future of Calmer 

Choice has never been clearer or brighter.

 We are grateful to Puritan Clothing of Cape Cod for all their 

support through the years and are excited to have them on board as 

we move forward into this next decade!!
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You have to love a 5-pocket twill pant. Like chinos, twill pants dress up a guy’s outfit, without having 
to do any more work than pulling on jeans. And the kicker is that they’re often cut the same as your 
favorite pair of jeans. They are a essential for the modern American man. They will immediately 
update your wardrobe, without going too contemporary. Twill pants and jeans are cut similarly — 
with J-shaped pockets and a button or a zip fly. Twill pants fabric is a bit rougher, and feels much like 
denim. Think of these 5 pocket pants simply as colored denim. Because 5-pocket pants are so similar 
to jeans, the same rules apply for fit. They ought to be fitted, but not skin tight.

THE 5-POCKET

PHENOMENON

Photo courtesy of 
Johnnie-0

Photo courtesy of 
Johnnie-0

Photos courtesy 
of Ballin





The Athleisure trend in menswear transformed how 
men dressed on weekends and managed to merge the 
comfort of athleticwear and casualwear. But with all 
the new stretch and breathable fabrics, what if these 
new directions could invade the office, Monday thru 
Friday? What if a dress shirt could stretch, wick away 
moisture, and resist wrinkles, without requiring dry 
cleaning? Could a performance fabric be applied to 
sharp-looking office garb? Even pants? Performance 
fabric offers porous synthetic fabric that won’t wrinkle, 
and it can be indistinguishable from a standard cotton 
button-down. And bonus — No dry-cleaning bills 
either!  Let’s call it workleisure.

PERFORMANCE

FABRIC
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Photo courtesy 
of Ballin

Photo courtesy of 
Mizzen + Main

Photo courtesy of 
Mizzen + Main

Photo courtesy of 
Mizzen + Main
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Congratulations on  
100 years of success from  
your friends at Trask.

All the benefits of athletic wear,
disguised as a dress shirt. Made

from high-quality performance
fibers, our Leeward fabric creates

a comfortable, easy to care for,
worry-free dress shirt that is

lightweight with superior quick-
dry and stretch properties.

CON  UER. COMFORTABLY.



MEN’S ACCESSORIES
SECRID WALLETS
Industrial design and fashion come together in these pocket-sized essentials. Simply press 

a button and your cards rise out of the wallet for unbelievable convenience and no more 

fumbling. Secrid wallets are made in Holland with an aluminum core, eliminating the days 

of breaking plastic cards from sitting with your wallet in your back pocket. And with RFID 

card protection, your cards are protected from wireless technology threats. 

PIG & HEN 
BRACELETS
One of the most popular trends to hit men’s accessories is bracelets. And Pig & Hen is 

one of our favorites! The name comes from an old Dutch tradition, where sailors would 

tattoo a pig and hen on their feet, thought to protect them if they had to abandon ship. 

Today these bracelets are handmade in Amsterdam using authentic ship rope and made 

to last a lifetime. This past June we were thrilled to have a Pig & Hen artisan visit from 

Amsterdam to hand-make bracelets for customers in our Hyannis store! Wear them with 

everything from a suit to a casual tee and jeans. 

HERSCHEL BACKPACKS
We love finding family businesses 

with incredible quality products, 

making Herschel a natural fit 

at Puritan. Founded by two 

brothers, Herschel Supply Co. 

adopted the name of the town 

where three generations of 

their family grew up. Driven 

to provide the everyday traveler 

with the perfect bags and 

accessories, Herschel backpacks 

are thoughtfully designed from 

the ground up to include details 

that aid in daily journeys. 

NATIVE UNION
A stylish alternative to today’s 

mass produced plastic mobile 

accessories. Native Union was 

born out of a shared passion 

for good design and well-made 

products. By combining the 

finest materials, functional 

design, and considered details, 

Native Union creates products 

with personality, that enhance 

the way you live with your tech.

SEIRUS
Our highest tech gloves. Seirus heated gloves 

are battery powered with three settings for 

hours of warmth with just the push of a button. 

The exclusive Flexible Fusion™ heat panel 

provides warmth to the entire glove back and 

wraps around to the fingers. Perfect for your next 

trip to the slopes or your everyday commute. 

ABBOTT 
FRAGRANCES
A fresh signature 

scent for a new 

season. 100% clean, 

non-toxic and cruelty-

free, Abbott’s Master 

Perfumers created 

“The Cape” after a 

winter surfing escape 

to Cape Cod, MA. 
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www.pighen.com

Congratulations to
Puritan Cape Cod for

100 years!

ATLAS PAPER COMPANY
Woburn, MA

Custom creative packaging for 
retail, jewelry, food service, and 

more. Celebrating 99 years.

1.800.874.8873
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designer spotlight

 Founders Mike and Alex Faherty (pictured above) grew up with ideas of creating 

a clothing brand that merged their casual style with their appreciation for premium 

quality. So six years ago, they quit their jobs to design clothes that they actually wanted 

to wear — clothes made to be worn with the people you love in the places you love.

 As a family business, Faherty believes we’re better together. Mike designs, Alex 

runs the business, Kerry (Alex’s wife and college sweetheart) manages people and 

partnerships, and their mom Ninie designs all their stores. Thanks to their loyal 

customers and partners, Faherty is in some of the best retailers across the country, has 

12 shops of their own, and has an awesome team of people who care about customer 

service, sustainability, and giving back.

 At Faherty they know it’s about so much more than clothes. It is people who bring 

their clothes to life.

 This year, Puritan was proud to introduce an expanded selection of Faherty styles 

in Hyannis through a large new concept shop. Working closely together with Faherty, 

the shop offers a wide variety of premium styles surrounded in a lifestyle experience. 

FAHERTY





When it comes to reviewing runway trends that graced 

the stages of the fashion world heading into autumn/

winter 2019, it’s not uncommon to see some extremes. 

Jackets that resemble duvet covers, dresses seemingly 

straight from the covered wagon days, and bags that won’t 

fit a tube of lipstick — bottom line, not every runway 

trend makes sense to our clientele. But, as they say, the 

only constant is change. A number of this season’s fashion 

trends are exciting, entirely wearable, and offer today’s 

modern woman the opportunity to express herself in new 

and vibrant ways. The trends hint at a return to colors and 

’90s silhouettes that seem classic, yet nuanced. Embrace 

the new directions…embrace change!

EXCITING
EXTREMES

WOMEN’S TRENDS // FALL 2019

Photos courtesy of 
Lafayette 148
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The street style scene has begun to resemble an actual zoo, as fashion’s biggest 

names introduce one eccentric animal print after another. This full-throttle 

ferocity has made its way into sportswear, shoes, handbags, outerwear, and of 

course, the dress. Remember last year’s combining of different plaids and checks?  

Well now you can pile on the prints — the more, the merrier. In other words, 

there’s no longer any need to choose between leopard or zebra. Accept the visual 

chaos!  Bring the attitude and a hunger for texture and color.

ANIMAL KINGDOM
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Photo courtesy of Joseph Ribkoff
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WISHING YOU A HAPPY 100TH ANNIVERSARY PURITAN! 
CONGRATULATIONS ON THIS AMAZING MILESTONE. 

#ITSALLABOUTTHESWEATER 
@525AMERICA  |  525AMERICA.COM

Puritan_Ad_Horizontal.indd   1 8/2/19   10:42 AM



Fleece has certainly been on the scene for the last couple of decades, keeping the camping 

crowds and other adventure-inclined types toasty around countless campfires before crossing 

into daily use across college campuses and the wardrobes of twenty-something urbanites, with 

a “Who cares, I’m comfortable,” sort of vibe. But this fuzzy bit of practicality is seeing a fashion 

elevation, as top designers adopt it’s cozy character into a top trend in high fashion this year. 

Texture for women is everywhere! Fuzzy sweaters with fuzzy details, and fleece mixed with 

leather in outerwear.

GET FLEECED

Photo courtesy of Rhino & Pelle

Photo courtesy of Rhino & Pelle

Photo courtesy of 
White & Warren
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Fall 2019, Reversible Melange Quarter-Zip Performance Knits

Contemporary 
styling.

Classic fit.



PURPLE REIGNS
Millennial pink might be the most overused color in marketing, 

but purple is what every designer is suggesting for the season. 

The range of hues are endless, so pick your purple poison from 

lavender to dark plumb.  Feel free to mix and match and either 

go head-to-toe or combine with rich navy blue, chocolate 

brown, or black.

Photo courtesy of DíOMí

Photo courtesy of Eileen Fisher
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Athleisure For All

b e l l a  d a h l



THE RETURN OF

THE MIDI
It’s happening again. The short skirt (mini) is getting pushed out, much like it did back in the late 

’60s. The more demure look returning to runways this year once sparked a cultural uprising as it 

edged out the mini and angered feminists. Retro girlishness? Evoking the demure, ultra-feminine 

look of the past, it comes again as a wholesome change. The midi has again emerged as a chic and 

cerebral compromise. Today, the term midi is applied to knee-length skirts as often as tea-length 

skirts, and pencil skirts as well as flowing A-lines. It originally denoted a specific mid-calf, widening 

from the waist to four inches below the knee. 

Photos courtesy of 
Lafayette 148
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Minni Rose
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store happenings

PURITAN
EVENTS

Our 100th year was filled with celebrations! From our 

holiday kick-off to special trunk shows and our big 

Centennial event to start the summer, this year has 

been one to remember. 
DECEMBER 2018 - Photos 

with Santa during 

Puritan’s Annual Holiday 

Showcase!

DECEMBER 2018 - 
Puritan’s annual Private 

Shopping Night.

JANUARY 2019 - Twentieth Annual Abraham 

Penn Community Award Ceremony presented 

to David Troutman of Scargo Cafe.

FEBRUARY 2019 - Courtney visits 

for personal appointments for the 

annual Spring Lafayette 148 New 

York Trunk Show.

MARCH 2019 - Angela from Eileen Fisher meets 

with the Puritan team before the annual Spring 

Eileen Fisher Trunk Show.

MARCH 2019 - Puritan and 

CCB Media team up for our 

annual Girls Night Out event 

to benefit WE CAN.



For all of your banking needs, Cape Cod 5 is here to help.

NMLS# 401717

Call us today or visit us at www.capecodfive.com

 • Mortgage • Personal Banking • Business Banking • Wealth Management •

www.capecodfive.com • 888-225-4636  
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AUGUST 2019 - 6th Annual 

Eileen Fisher Fall Styling 

Event with Brand Stylist 

Erika Wiemann

store happenings

JUNE 8, 2019 - Puritan marks 

its 100th Anniversary with 

a big celebration in-stores 

for our customers and 

community.

JUNE 2019 - 
Puritan opens 

the new Faherty 

in-store concept 

shop with 

our brand 

representative, Ben 

Herbert.

JULY 2019 - 
Vineyard Vines 

Midsummers 

Party at Puritan 

in Chatham

AUGUST 2019 - Annual 

Shop for Shark Research 

event in Chatham with 

Patagonia to benefit the 

Atlantic White Shark Conservancy. Greg Skomal and the research 

team joined us to meet with customers and talk about shark research.



Introducing Taylor Street Soap Co.
exclusively at Solstice Day Spa.

Proudly handcrafted in Chicago since 2012, they use all 
natural ingredients in irresistible scents. A must have for 

you, your guest bath, and your outdoor shower. They 
make a unique hostess gift for all your holiday gatherings. 
Try them first hand with a Body Glow Scrub or a Solstice 

Ritual featuring Taylor Street’s Sugar Scrub.

MASSAGE        SKIN        HAIR        NAILS
Appointments and Gift Certificates available

online 24/7 at solsticedayspa.com

408 Main St. at Puritan Cape Cod, Hyannis
508-775-7400

Farm to table. Oysters direct from
our Barnstable Harbor farm. 

Specializing in local seafood and
all natural meat.

Open Mon-Sat at 12pm for Lunch & Dinner.
Wine cellar available for private functions.

410 Main Street, Hyannis | 508.778.6500
NakedOyster.com



puritan people

 44 YEARS  BOB HARRISON

 41 YEARS  KERRY MARCHANT

 37 YEARS  LINDA GRICE

 35 YEARS  LAURA DAVIS

 32 YEARS  MIMI KASKI

 31 YEARS  ANDREA MCARTHUR

 31 YEARS  FRANK GUZMA

 26 YEARS  JOEL FEENSTRA

 21 YEARS  WAGMA NASSERY

 19 YEARS  MARY PAT MARQUES

 17 YEARS  MARYANN SCALISI

 17 YEARS  SIBBA BOONE

 17 YEARS  DOUG MACPHERSON

 13 YEARS  JULIE PENN

 8 YEARS  SUSAN BUTLER

 7 YEARS  MICHAEL BELLICH

 7 YEARS  MARY ELLEN KONIKOWSKI

 6 YEARS  BROOKE MACKAY

 6 YEARS  AMANDA MCDONALD

 6 YEARS  LISA KONIKOWSKI

 5 YEARS  LARISA TARASKEWICH

 4 YEARS  ANNE BELLINO

 4 YEARS  EMILY CONNOR

 4 YEARS  LORI HEDLUND

 4 YEARS  MAGGIE FANCY

 4 YEARS  CINDY CORBO

 4 YEARS  LAURA CUSOLITO

 3 YEARS JOSH MCGUIRE

 3 YEARS  MAUREEN CUNNINGHAM

 3 YEARS BOB COLGAN

 2 YEARS ELLEN GUERIN

 2 YEARS KATHY PELOQUIN

 1 YEAR GWYNNE STIFLER

 1 YEAR  JANICE BURTT

 1 YEAR MELISSA HOEFT

 9 MONTHS  STEPHANIE RICE

Celebrating 100 years is an accomplishment 

that was not done by individuals, but by 

a team. We salute our current Puritan 

employees for their many years of service.

100 YEARS
OF EXCELLENT PEOPLE
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P E A K 
P E R F O R M A N C E 

I N  L U X U RY

Congratulations from 
the team at Ballin on your 

100th anniversary!





SHOP THE LATEST ARRIVALS 
FOR MEN AND WOMEN 
AT PURITAN CAPE COD

Congrats to Puritan on 100 years!
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