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For a better world
We choose our ingredients and materials 
through careful consideration and by following 
the highest market standards. We select the 
best all-natural solutions to create effective  
and durable products that stand up to our 
self-imposed rigorous standards.

We are born under the flag of innovation and our 
business model designates our full commitment, 
directly and uncompromisingly. Our goal is to 
achieve sustainable production that decreases 
the carbon footprint as much as possible.

Manufactured in America
Designed, assembled, and manufactured in 
America, powered by high-performance imported 
fabrics, our commitment to localcommunities and 
American manufacturing makes good business 
sense. Supporting local communities and providing 
jobs is good for everyone. Additionally, shipping 
products and materials around the globe have 
an irreversible environmental impact that will  
impact generations to come. Lastly, controlling 
our supply chain is critical to servicing our  
customers and fortifying trust. That is why we 
have taken steps to do business, as much as  
we can right here in our backyards.

Proud to be BPA free
Many studies have shown that BPA is likely  
not good for the human body. BPA can enter 
the body through ingestion, inhalation, and 
even transdermally. So, our products are  
BPA-free to make sure we only have what’s 
good in our products. As simple as that.

We are cruelty-free
We believe it is unethical and that animals 
should not suffer or die to test ingredients  
or products. It is unimaginable to think about 
animals suffering for product testing and  
we do not support corporations that abuse  
animals. We are proud to be Cruelty-Free.

Value and respect
Diversity, equity, and inclusion are at the  
heart of who we are. At CTS Brands we strive 
to foster belonging and empowerment. It is 
central to our mission and to our impact. We 
create meaningful marketing for our diverse 
customers. We listen and engage with our  
diverse communities. We value teamwork  
and aligned beliefs with our diverse suppliers. 
This diversity has a positive impact on our 
products and services and helps us better 
serve customers.

We believe in a different approach. We continually ask ourselves…  
What is best for our customers? What can we do for a better world?
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