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WHEN I WAS A KID...

BY NANCY GERLOFF AND MARK AUGUSTYN

CREATORS OF MIMI AND MOTO: THE MOTORCYCLE MONKEYS

During the last five years, we have interacted with thousands of families and children at

motorcycle events and races across the United States. We have listened to and learned a lot

from families who ride motorcycles. What follows are some observations and suggestions for

increasing ridership based on what we have heard.

“How did you get interested in motorcycles?” is a question we have been asking motorcyclists

at our booth for the last five years. It has been an informal effort to better understand our

fans and what inspired them to become motorcycle riders in the first place.

“Well, when I was a kid…” is the way most people will begin to answer the question. By ‘most’

we mean 80% to 90% of people we asked would start their answer like this. Let that sink in

for a minute and think about your own motorcycle story. Ask yourself the same question. Can

you trace your passion for motorcycles to an experience or memory from your childhood?

If you take nothing else from this post, remember this: based on what we have heard, most

motorcycle riders can trace their inspiration directly back to a childhood experience or

memory. And if our anecdotal evidence is even reasonably correct, then the message for the

motorcycle industry should be clear: it is all about the kids.

If we are going to spend time planting the ‘seeds’ of motorcycle inspiration, then we should

be utilizing the most fertile soil possible and there is nothing more fertile than the minds of

children. Based on current events which have increased interest in motorcycling over the last

year, our industry is in a great position to grow ridership. We can do this by significantly

increasing efforts to promote motorcycle riding to children and their families as a positive,

fun, cool and healthy activity.

During the last five years, we have heard many great ideas and opinions about how to

accomplish this goal. However, it is our observation that the tendency has been to look for

one great idea that will solve the problem. We would instead offer that there are lots of great

ideas that can work. What is needed is simply more people and more companies dedicating

time, energy, and resources to getting children excited about motorcycles.
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Mimi and Moto were created in 2016 by the wife and

husband team of Nancy Gerloff and Mark Augustyn who

are passionate motorcycle riders based in Atlanta,

Georgia. Inspired by their daughter, the couple has self-

published two children’s motorcycle books, “The

Adventures of Mimi and Moto” and “Mimi and Moto Ride

the Alphabet.” The couple is currently working on their

third book (a chapter book for ages 5 and up), creating

more merchandise, and working to develop an animated

series based on the Mimi and Moto characters. Nancy and

Mark believe that the motorcycle lifestyle makes children

and their families more active, healthier, and happier.

Does your company do anything to help create

motorcycle experiences and memories for children? If the

answer is yes, then cheers to you and keep it up. But if

your company is not doing anything to help inspire

children, we hope this post will motivate you to change

that.

Increasing ridership has been a ‘hot topic’ for our

industry since we started the Mimi and Moto journey in 2016. But hot topics eventually cool

down. Increasing ridership needs to be an ongoing, permanent, and perpetual fixture of the

motorcycle industry. In our opinion, if we are going to unite behind something as an

industry, what could be better than working together to get more children excited about

motorcycles?

This is not meant to discount efforts that inspire adults to become motorcycle riders. In

terms of increasing ridership, both are vital for our industry’s future health. But in terms of

Return on Investment (ROI) for our industry, in our opinion, the best results will come from

significantly increasing efforts to inspire more children.

As we said at the beginning, most of the people we have spoken to over the last five years told

us about a childhood experience or memory that inspired their lifelong passion for

motorcycles. If we are correct, we hope the motorcycle industry is listening and will focus

even more energy on children and families.

If you and your company would like to help get more children excited about motorcycles and

think that Mimi and Moto can help with that effort, please contact us at

info@mimiandmoto.com.

ABOUT CONTINUE THE RIDE
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The Powersports Group of Informa Markets is bringing its expertise to the digital sphere;

curating and creating original powersports content that won’t be found anywhere else. Our

mission is to help enthusiasts and industry professionals Continue The Ride beyond the

asphalt, dirt roads, tracks and event-spaces.
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