
LOTUS FOODS JEDI COMMITMENT STATEMENT 
INTRODUCTION
Lotus Foods’ mission has embraced the values of Justice, Equity, Diversity and Inclusion (JEDI) 
since its founding. It is our intention to take this commitment to a new level throughout our 
company and supply network. 

CHALLENGES IN RICE PRODUCTION
Rice is the world’s most important food crop, and most of it is produced by small family farmers. 
Prevailing production practices and systemic inequities lead to indebtedness and marginalization 
of smallholder rice farmers as well as negative environmental outcomes. Overuse of water 
and fossil fuel-based fertilizers and pesticides contribute to water scarcity, soil degradation, 
and biodiversity loss, and rice production is a significant source of global warming through 
greenhouse gas emissions from flooded paddies. 

LOTUS FOODS AND JEDI
We tackle these challenges from multiple directions. We strive to source rice primarily from 
smallholder rice farmers, giving them access to international markets. We pay them higher 
prices to increase their incomes and as incentive to adopt and scale organic and regenerative 
growing practices such as the System of Rice Intensification (SRI) that preserve rice biodiversity, 
reduce work for women, save water, promote soil health and emit fewer greenhouse gasses. 
We advocate in our industry and international forums for changing how rice is grown, to 
increase global food security, conserve water, mitigate climate change and empower family 
farmers, especially women, who do most of the hard labor associated with rice farming. Key 
to our product innovation strategy is improving the accessibility to healthy rice-based products 
while expanding the numbers of farmers benefiting. 

OUR RENEWED COMMITMENT
Over the next five years, we will seek to elevate our commitment to this work and the principles 
of justice, equity, diversity and inclusion in our company and supply networks. We will articulate 
clearly our values and expectations throughout our supply network with a Supplier Code of 
Conduct. By 2025 we will double the amount of rice that we buy from farmers using regenerative 
and/or SRI methods.  We will strive to make our branding and marketing representative of the 
entire US population and make our products more financially and geographically accessible. 
Internally, we will conduct baseline surveys, assessments and team trainings to build a company 
culture that makes diversity, equity and inclusion a cornerstone of our workplace policies and 
practices.


