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Define Your Niche & Channels

Finding your niche is a key part of becoming a successful influencer. One of 
the main reasons that will make or break why someone chooses to follow 
you will be what your content consists of and how passionate and 
knowledgeable you are about that topic. 
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The key to finding your niche is tapping into your 
passion. Here are some important questions to 
ask yourself during the process: 

• What is something I am good at?
• What is something that will make me happy to share?
•  What is something I have a lot of knowledge about? 

There are so many topics that you can choose from 
— more than you migth even realize! Finding a 
niche will help tailor you to your audience, 
maintain an aesthetic, and be a resource for your 
followers. It also helps brands find and choose 
you for collaborations that are a good fit for you 
and your interests. For example, makeup brands 
will target influencers focused on beauty 
bloggers, versus influencers who are focused 
on fashion.

HERE ARE SOME 
OF THE NICHES:
• Fashion
• Skincare
• Makeup
• Fitness 
• Healthy Eating
• Travel 
• Video Games
• Fragrance
• Interior Design
• Family 
• Food
• Animals 
• Dancing
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General Influencer Guidelines
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Create Great Content

The most essential part of building 
your career as an influencer is 
creating quality content. What is 
quality content you ask? Quality 
content is defined by the caliber of 
the content, its ability to entertain, its 
educational value, its ability to 
perform well on multiple platforms, 
and lastly, its ability to convert.

The most common goal of an 
influencer is to entertain his or her 
audience and keep them engaged 
long enough for them to follow. 
When creating content that is 
entertaining, it is most important for 
the influencer to make sure they are 
targeting their niche audience.
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Education is extremely vital when developing quality content. What problem 
are you solving for your audience? Every successful influencer creates 
content that teaches their followers how to achieve a result or solve a 
problem. For example, think of who you follow and why. Typically, we follow 
or subscribe to content creators who give us value.

When creating content always keep in mind how you can repurpose it for 
multiple platforms. For example, when making a video for YouTube, you can 
also utilize clips from that video for TikTok, the thumbnail for an Instagram 
post, and transcribe the audio for a blog post. Successful influencers are 
always visible on more than one platform.

Conversion is the last but the most important part of a successful career in 
social media influencing. Is your content causing people to follow, share, or 
click a link? When brands begin to approach you for sponsored content your 
responsibility is to make sure your content has all the other components to it 
that will result in a conversion. With all the prior steps you should be able to 
drive traffic, gain followers, and grow as a professional influencer. 
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Share Your Stories

Create content and a storyline that aligns 
with your values. First, ensure that your 
messaging and content align with the 
mission, values, culture and value 
proposition of your brand.
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Sharing your personal story or opinion is key for an authentic and impactful 
message. Matching strong captivating captions are just as important as the 
content itself, a unique curated angle of visuals with carefully edited photos 
that embody your style. Give your audience a reason to engage, trust and 
follow you.

Sharing your storyline means showcasing what you are dedicated to, 
whether brand building or sales focused for products in a unique way. What 
are you most passionate about? Decide if you are into nature conservation 
and sustainability, beaches, fitness, or the red carpet fashion persona. Most 
importantly, be genuine.  Your audience will find you in your niche if you stay 
true to your values. Do you want to expose your private personal life? To 
what emotional degree do you want to involve your audience? How many 
layers of your personal life and how you live do want to share? Don’t forget 
details, paint the story picture with many words and emojis.

Check out iINFLUENCED ambassador @island_natalie who focuses on 
beach destinations with quality production content mixed with IGTV and 
family stories to allow her audience insight to what matters to her most.
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She is passionate about ocean conservation and endangered animals, 
promoting awareness and marine protection. For example, she partnered 
with Beneath the waves and a scientist from Shark Week to create 
awareness for endangered sharks and that they are to be respected verses 
feared like the old image of Jaws. 

Tell your story of why it means so much to you. Showcase your daily 
activities while maintaining a healthy work life balance and play games 
with your audience to engage them to have fun with you. Ask them for 
advice, tips since sharing  also means you can learn from them.

Let’s others know about your personal experiences, challenges and goals. 
People connect on multiple layers, so diversify and mix up your content with 
favorite inspirational quotes, podcast you enjoy, suggestions on a morning 
breakfast routine or fave fitness tricks. Let them learn and know more about 
you while you grow to evolve. You’ll be surprised how many will be a 
support system for various subjects that touch their heart over time.
Loyalty is curated over time.
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Engage Your Audience

One of the core fundamentals of growing and maintaining 
followers on social media is engaging and connecting with your 
audience. Influencers and creators focus on engaging their 
audience to benefit from better personal branding, community 
building, and even better-paid partnerships. Whether you are 
focused on posting photos on Instagram, uploading videos onto 
YouTube, or live streaming on Twitch, your engagement rate tells 
you how well you’re able to connect with your audience.
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The phrase engagement rate can mean anything from likes to shares to 
retweets. So when you’re looking to increase your engagement, it’s best to 
set goals based on which engagement stats you can measure and which 
ones are important to you. Ask yourself a few questions before setting your 
goals and developing a strategy.

• How is my current audience engaging with me? 
•  Am I creating content that will get me more likes, more shares, more comments? 

Which is most important to me? 
• What kind of content do my followers like best from me? What kind of content do my 

followers like the least from me? 
• Why would someone engage with this post or video?

Answering these four questions will give you the framework you need in 
order to begin building an engaged audience. Once you are aware of what 
kind of content works best for you, your next steps will be to develop a 
strategy around your answers.  It seems like a pretty simple concept, but it 
can be easy to forget that people want to feel a connection. Depending on 
your niche, you may notice that some of your most liked or commented 
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photos or videos may share a little personal detail — like your favorite coffee 
shop or video game, your gym routine, your home work station, or even your 
morning routine. Sharing relatable content and some personal details can 
help turn your followers into an engaged community. 
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Instagram
• Respond to each comment with 

sincerity 
• Collaborate with other accounts like 

yours 
• Create story games (this or that, 

answer with emojis, caption this, etc) 
• Use the Questions sticker for an Ask Me 

Anything segment or to get topics to 
discuss on Live

TikTok
• Start your own challenge 
• Stitch and Duet popular videos
• Post consistently with hashtags 

especially “#fyp”
• Repost and promote your videos on 

other platforms

Twitch
• Set a streaming schedule 
• Host or raid other streams 
• Break the ice! Chat with new 

followers/subscribers 
• Upgrade your look — add visuals and 

graphics that fit your brand

YouTube
• Experiment and test your video titles 
• Organize your videos into playlists 
• Host contests and giveaways
• Respond to your comment and leave 

comments for others

Here are few tips that you can begin implementing on your platform!
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Be Consistent & 
Schedule Posts

When it comes to scheduling content, there are 
a handful of different social media scheduling 
tools that can help get you organized. Whether 
it be Sprout Social, Unum, Planoly or Hootsuite, 
these will help you plan out your feed ahead of 
time, so that you have a content calendar to 
work with.  Some of these even offer the option 
to schedule your post out on its own, making 
your life easier.

5
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By keeping a consistent posting schedule, you are letting your followers 
know what to expect from you. It helps with engagement, saves time, and is 
easier to reach your audience at peak times. Once the post is live, make sure 
to stay active on your end. Amp up the community manager in you — like 
and reply to comments, post a story stating that your new feed post has 
gone live, do whatever it takes to keep engagement high! Be aware of your 
audience and their engagement on
specific days; this will give you insight 
into what posts should be scheduled 
and for when. Make sure your content 
is posted at the minimum of at least 
four times per week. Prerecord and 
edit all your content. Make a specific 
day for your batch creation for creating 
content and have a separate day for 
scheduling all your content.

14



Align Your Brand Values

Set brand standards and rules with your written 
curated pillars of communication that is visually 
aligned on your feed for a beautiful overall color grid. 
Choose a theme for the week, color sequence that is 
on a consolidated planned content calendar, have 
specific small goals, research “what works”, 
remember the brand reflects who you are, use your 
authentic voice, mesmerize your audience to build 
your foundation. You are the brand channel. Invest in 
yourself, take time to discover your strategy, idea 
and promise which are the basic building blocks to 
your brand expression. 

6
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Audiences are granular and perceptive. For example, a happy-go-lucky 
vibrant tone would not allow the audience to expect edgy or jarring visuals. 
A mismatch confuses both audiences since it implies inauthenticity. 
Followers can quickly tell when a piece of content isn’t relevant to them, at 
which point they start to tune out, so it is key to not make repeat mistakes. 
When you have a strategy, stay authentic to your niche and values. It will 
show in the overall picture.

The aesthetic and congruency of your feed needs to be consistent. You can 
choose a new direction, but if too different, you may lose the trust with your 
follower, so be mindful of a delicate transition. Try to post at similar times to 
remain organic. Have a specific look, font you prefer using. Build a logo, stick 
to a specific content style like drone videos, the more specific you get, the 
better. 

Naomi Campbell’s charity Fashion for Relief aligns quotes in a line for a 
curated message to save the children.

An aesthetically pleasing feed look is key to convince your audience that 
you know who you are with the messages you want to show the world.
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Set your impressions and engagement goals. If this is your only business, 
outline measurable brand awareness objectives, invest in yourself with ad 
campaigns professionally planned with targets, and due the due diligence 
when analyzing analytics to match your budget
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Collaborate with Other Creators

A lot of people will tell you that being an influencer is a solo job and in some 
ways it is. One of the great parts about being in the influencer field though 
is that there are so many ways to connect. You grow a relationship with 
your followers virtually, there are many events and workshops for you with 
like-minded influencers, and endless ways to collaborate. 

7
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It is important to connect. It is the base of being 
an influencer. Part of your job is reaching out to 
local brands, followers in your community, and 
fellow influencers. The key to being successful is 
being able to connect on all three of those levels.

HERE ARE SOME OF 
THE WAYS YOU CAN 
COLLABORATE:
• Partner with a photographer or 

fellow influencer to have a 
photo or video shoot to create 
content

• Host a meet-and-greet with 
your followers at a local 
restaurant or store.

• Partner with a local boutique or 
store to host a sip-and-shop.

• Attend influencer events and 
workshops

• Engage with influencers in your 
niche and don’t be afraid to 
reach out to them 
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Communicating with Brands

The most powerful influencers are the ones who have become savvy businesspeople. 
Would you consider your influencing career a viable business? If so, brands must be 
considered your clients, and clients should always have a clear understanding of one 
thing: what is the value that you are providing them? Value can be broken down into a 
multitude of elements, but there are three that must be communicated in opening 
conversations: revenue, positioning, and client acquisition. 

8
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Revenue
What is the difference between how professional influencers communicate 
with brands vs amateur influencers? Professional influencers don’t just send 
their rate sheet; they open with case studies. What savvy influencers 
understand is that to speak the language of quality brands, they must lead 
with the specific value they can bring to the table, and they come with data 
to back it up. Relying on your following and engagement rate to justify your 
price is limiting your potential monetary upside. To maximize your 
negotiations, communicate your value with brands by speaking their 
language and easing their fear of exposure by providing historical data of 
your influencer business being a revenue generator

Positioning
When you are communicating with brands, focus on how you can leverage 
your engaged community to position their brand. The objective you must 
overcome here is: why should they give you a part of their marketing budget 
over other advertising streams? It will be effective to understand who the 
brand’s ideal customer is and to provide an understanding of how your
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audience uniquely fulfills this segment. Pro tip: your edge will be rooted in 
how much this segment of your community trusts you. Communicate that 
trust with snapshots of comments and messages your followers have sent 
you to exemplify this. Think of these case studies as your business reviews. 

Client Acquisition
Do you understand how much the brand you are communicating with is 
willing to pay for a customer? These figures are vital to your negotiations. If 
you don’t know how the brand operates in a customer acquisition capacity, 
you are missing a key element to your negotiation. Here is your new script: 
“What amount would you be willing to pay to acquire a quality customer? If 
I was able to provide that customer for you for X dollars less than that, 
would my rate of X make sense for your business model? I love X product — 
is there another product that would be more valuable for me to promote 
based on your inventory needs or cost of goods? If I were to promote a 
subscription model rather than a one-time purchase, would you be willing to 
increase my rate to X? You must think like a business professional and 
understand all perspectives. 
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In closing, the communication strategy with brands is a dance. The most 
powerful influencers are the ones who ask effective questions and know 
exactly what the brand needs in order to win. This is not a guessing game 
where you send a rate sheet and hope for the best. Brand budgets are not 
fixed — there are allocated based on ROI. Lead with questions that will help 
you understand what the brand desires more than anything else, and then 
follow with communicating the value that you know you are able to provide 
to make that desire come true. Create a win-win, and you will have a 
partner who comes back over and over again-- it all begins with your ability 
to communicate lucidly, powerfully, and without fear. 

23



A lot of people will tell you that being an influencer is a solo job and in some 
ways it is. One of the great parts about being in the influencer field though 
is that there are so many ways to connect. You grow a relationship with 
your followers virtually, there are many events and workshops for you with 
like-minded influencers, and endless ways to collaborate. 

Capitalize on Trends

In today’s day and age, most people spend copious amounts of time 
on social media. It has become an integral part of our daily routines. 
Given the importance of social media in consumers' lives, businesses 
and marketers turn to social platforms in hopes of connecting with 
their target audience. However, there is a constant influx of content 
on social media, and the space is very saturated. It can be 
challenging for you to stand out unless
you have a clear social media marketing 
strategy. Staying updated on the latest 
social media trends can help fuel your 
strategy and make you stand out.

9
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The generation we live in embodies the “next best thing” mentality, which 
makes keeping up with trends something we must do to stay relevant. 
Whether it be a TikTok Challenge, creating Instagram Reels, live streaming, 
coming up with Guide ideas or just constantly sharing stories onto your 
social media, the pressure is real.

In the past year, we have watched TikTok spearhead top media trends, 
inspiring people to jump on board, allowing the typical social media user to 
go “viral” and gain a large following in a short period of time. The growth 
has been exponential for many users. The reason for this, is because the 
algorithm on TikTok is unique and tends to work in your favor. The ‘For You’ 
page is curated for you based on your location, interests, and similar videos 
you have already liked and engaged with. The best part is that you do not 
need thousands of followers to go viral. This makes the playing field equal in 
chances to land a video going viral. Now how can you increase the chances 
of this? By taking advantage of the current trends on the app such as 
challenges, dances, and using popular songs and hashtags from the app in 
your videos. This will help boost your video to like-minded people on the app
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Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore 

and increase your chances of exposure. Capitalizing on trends within TikTok 
is a great way to ramp up your social media game!

Instagram also has many different trends to take advantage of — IGTV, 
Reels, Stories, Guides, IG Live, Shopping features, and more. Making sure you 
are taking advantage of all these tools this social platform has to offer is key. 
Influencer Marketing Hub predicts that the top 2021 social trends include: 
social commerce expanding, influencer marketing, increase use of customer 
service via social media, video content to continue to dominate, etc. This can 
all be done via Instagram. These featured trends will bring your brand 
growth, engagement, a loyal following, and a larger, more notable brand 
presence.

Although it seems like a lot to keep up with, trends in digital media are user 
friendly for most people. Making sure to capitalize on these trends will only 
bring you more success in the long run. Start with one and build on it, you 
will see just how easily you catch on! The most important thing in utilizing 
these trends, is making sure you are aligning yourself to the correct audience. 
From there, you will see how easy it is to connect to your consumers and stay 
relevant in a very competitive space.
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Importance of Personal Branding 
There are greater opportunities of industry 
recognition and attraction of like-minded people to 
work with on major projects. One gains a significant 
competitive advantage over others due to building 
of confidence and trust in the area of work. Personal 
branding allows expression of authenticity without 
fear of victimization. There are chances for 
developing positive reputation as one is recognized 
for genuine expertise and respect for their work. 
One earns credibility and confidence in doing their 
work since it is easy to gain support and push 
products into the market using a known brand.

Invest In Yourself

10
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Importance of Giveaways
It becomes easier to grow your network by increasing social media 
followers through giveaways. Giveaways contribute to increased number of 
email list subscribers and the number of fans can be massive. It is an 
effective method of saving money in marketing because the cost can be 
budgeted and predicted for proper management. There are opportunities to 
gain product exposure by generating interests and fueling excitement 
among recipients. Giveaways provide an opportunity to give back to fans 
and spread the love and appreciation for their support.

Importance of Collaborating
Working with other influencers provides opportunities to brainstorm and 
share ideas on how to approach the market. Collaborations increase the 
total number of people seeing your products because of the other person’s 
fan base. One can save time by working with others because a huge project 
is divided into segments for each member to complete. Collaboration allows 
for identifying mistakes and making the right changes before a product is 
launched. Getting an extra brain on the project increases creativity and the 
possibilities of influencing the market are higher than working alone.
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Learning Your Trade 
Every influencer needs to understand the 
concerns of the target audience before 
making steps to address them. Getting into 
like-minded people’s inboxes allows for 
sharing and learning from each other. It is 
essential to join clubhouses and explore 
sources like YouTube to learn new ideas 
and tweak them to fit in context. Strategic investment and budgeting allows 
for sustainable use of resources by identifying weaknesses and strengths. 
Doing IGTV really captures the attention of followers and allows for sharing 
larger videos with more detailed content. Partnerships increase the overall 
impact of influencers because the message is taken more seriously in 
addition to reaching a larger audience. The success of influencers depends 
on audience responses, sustainable networking, strategic releases, and 
proper investment in various channels to learn and share.
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Nano Influencer
Nano influencers usually have less than 10,000 
followers on social media. These are people with the 
highest levels of engagement, and mostly 
haveinfluence within a small community and very 
little experience working withbrands.

Micro Influencer
This is by far, the biggest category of influencers out of the four, as these are thepeople 
who become popular for being industry or topic experts. They are very passionate about 
their subject, and by sharing what they know, they managedto gain a loyal audience. 
They can have anywhere between 10,000 and 100,000 followers and usually tend to 
have good experience working with brands.

Mid-Tier Influencer
Mid-tier influencers have between 50,000 and 300,000 single-platform followers. They 
tend to have engaged audiences and are still considered authentic. Mid-tier is the sweet 
spot for brands because they can get the benefits of partnering with an influencer who

Instagram Influencer Tiers
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has a larger audience and impactful reach, while still being cost-effective. These guys 
have way more experience than other types, which means better pictures and better 
content overall. By teaming up with a mid-tier influencer, you can expect strong 
sponsored content and secure that much-desired ROI.

Macro Influencer
These are the people that have between 100,000 and a million followers on 
socialplatforms. These are people who have become popular solely due to the internet – 
anything from viral content to constant updates. These influencers have a much stronger 
relationship with the audience, and their audience tends to have very specific interests, 
which is usually why they are following that person in particular. The downside is that 
they tend to use an agent when it comes to working with brands.

Mega Influencer
This is the highest-ranking category on the influencer scale, and thesepeople usually 
tend to have over a million followers on social mediaplatforms. These tend to be 
celebrities that most people can recognize,like film and music stars. What that means is 
that they have a global audience and their content can reach a lot of people very 
quickly.Unfortunately, these influencers don’t have a very strong or real connection to 
the audience, and usually represent the most expensive of the categories to work with.
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