
Noah is an online farmers market, a webshop,
that makes it easy to find and buy locally 
produced food from small scale producers
gathered in one place. Food we know 
where it comes from, how it produced 
and by whom. Food that has traveled 
short distances in an existing logistics 
network like you as a customer also gets 
delivered to the door.

The problem
The trend is more and more towards buying local
produced food. Quality and sustainability as well 
as the desire to support local business drive the 
development - people want to know where the food 
comes from, how it was produced and by whom. 
They want to make as small a climate footprint as 
possible and also want to support local businesses 
and protect the countryside. However, customers 
have difficulty knowing where to buy this food, 
while producers have difficulty reaching customers.

Noah is the solution!
With the help of a webshop, Noah connects
consumers and producers. Noah makes it easy to 
find and buy locally produced food, gathered in 
one place. Food from small, nearby producers with 
food that we know where it comes from, how it was 
produced and by whom. Food that
traveled short distances in the existing logistics 
network and which the consumer also gets delive-
red to the door. Thanks to Noah, producers can also 
focus on what they are experts in - production.

Noah will be 
Sweden’s first 

and largest 
online farmers 

market.
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The Company: 
Noah International AB 
shop.noah-food.se
Founded 2019 
Launched september 2021
Employees: 2 st

Seed round Noah:
Previous round: 300 000 Euro
Capital sought: 400 000 Euro 
(of which approx. 250 000 Euro s 
ecured via existing owners and 
public funds)
Valuation Pre-Money:  
1,6 Million Euro

Team 
Malin Winsa: CEO
Ann Liljeholm: COO
Thomas Andersson: CTO
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https://www.facebook.com/noahlocalfood
https://www.instagram.com/noahlocalfood/
http://shop.noah-food.se
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The Team 
The team is experienced and motivated andcovers the company’s main areas (market, IT, 
food and logistics):
- Malin Winsa, CEO, 44 years old: Background development work and market. Long
experience in project management and branding. Owned/operated event company.
- Ann Liljeholm, COO, 37 years old: Long experience in logistics and establishment. 
Backgroundoperations manager at a transport company that handles food. 
Have worked for many years at Max as both restaurant and district manager.
- Thomas Andersson, CTO, 40 years old: Long experience in IT. Runs companies with 30+
consultants. Acting as an advisor, not employed by Noah but founder/partner.

Potential and lessons learned
Swedes over the age of 18 (8.2 million) spend an average of SEK 2,860 on food per 
month, i.e. SEK 1,430/month on Swedish food because we import 50% of all food 
to Sweden. In Sweden’s 50 largest municipalities are home to around 6 million (18 
years +) and these buy Swedish food for a total of SEK 103 billion (!). Our customer 
segment is also not price sensitive and spend significantly more money on food 
than SEK 2,680/month.

We have built our experience by operating in Norrbotten and have, among other 
things, learned how both customer groups and suppliers should be processed and 
that we created a unique checklist for a quick start in new cities.

Expansion 2023 and beyond
We plan to start our expansion in Q1 2023, which will take place in three stages:
1. Expansion to a larger city like Gothenburg in 2023 (estimated around SEK 13 
million, 1,3 Million Euro)
2. Expansion to several cities in Sweden at the same time, start in 2024
3: Expansion to other countries in 2025

Collaboration with one of Sweden’s largest food chains
In addition to the steps mentioned above, we have started a collaboration with one 
of Sweden’s largest food chains that will start in January 2023, in order to expand 
regionally and nationally. The collaboration means that Noah will be represented in 
theirs stores as a complement to the regular assortment. Thanks to Noah, the chain 
can offer products from the smaller producers and a greater range of local food.

 

N O A H - F O O D . S E

 

Issue of new shares 
In January 2023, we will do a new share issue and raise SEK 4 million (400 000 Euro) 
at a valuation of SEK 16 million (1,6 Million Euro, pre-money). The money will be 
used for step one of our expansion plan, i.e. launch the concept in Gothenburg and 
demonstrate that profitability can be achieved in a larger city. The costs mainly 
relate to personnel, marketing and development of the webshop.

Do you want to join the trip or are you just a little curious?
We’ll tell you more - digitally or irl! 
Malin Winsa, CEO
malin@noah-food.com, 070-6012024

Forecast sales and results 2023 - 2024 

Why invest in Noah?
- Driven and experienced team that complement each other.
- Right in time. We are becoming more and more aware of what we eat and how it 
   affects the society and the environment.
- High-buying target group that treats itself to good food.
- We have solved both logistics and technology.
- We have found a collaboration with Sweden’s largest food chain, which means that
   the scale-up, together with the webshop, will go quickly.
- We have several VC companies that are interested in being part of the next one
   investment round.


