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1. [ZCHIZ

2016 4= 4 A2 H AT Brian Wilson D=2 Y—R~MToics SOz —NIFERAAIER A —
LB, fEih, EZETIERELT- The Beach Boys 7 /L 34 Pet Sounds 652 50 JE4EA 5 /&
Lt ah—k - 7 —O—EBTh-7-, FIZTlE Pet Sounds OFFELEHZEOM, [FEKA Beach Boys
D=V L ey MR fh A 2R T 52 &N T ESHLZ, Brian Wilson KOERE, fRihidZiico
ED728, ZOzH—NIEUT Pet Sounds SDEE % EHFA A G HOELNTHELL VI Ch -7,
2 hDOBEHORERLET 7 MR E Lo C, BB OIATEIN Y, 78 FEED KEGEST
BT Tholz, ZDaP—NIMABHLTITHROLOTHY, BHRELZEL, (HOE M)
Lz, 78 FE, FIREOMMRIEERIE Th-o7e, £z, AARTIIEOa B —h M —FIT5[&E
ZUHRELE, FRFETLINET DD, ZORBREIZL > T —Miliksh 2> TS ATRENE
DdoTz,

WO W TR A . B ESSRREROEAR E E R, VUL s EVRR - 745D
BARDT R « THAARGERTORE T EK T, Grand Design by Japan, 2014 £/, 73 +—74 (2) , 2014
11 A 23 A

L THY [IAR =55 150 /M ] 1985.pp.140 — 141 Pk

B TRERR LT VAL ARE ] TBS 54, 2017481 A 9 H ik

BN NS A E, 4513 [B]) NHK-FM, 2011 4E 4 H 27 BHGE  http://www.nicovideo.jp/watch/sm 14475603

BEHEFE AR LR PR & R e R Ol )| 20 SE 2323 A ERL T & BT D, 2016 4E9 H 1 H , 201744 H 27 H
E, BWREL TR LA — A= FGIERIED 2016 49 A 1 B2 11 H 1 B To72, FHIdERED 2017
F4 H 27 BICHERRLIZEZA, —8, TI7EBATERL o TWALD, NANKESNT-HDNH 5,

AT — AT ERZ IR FE Y 14 R BHIT 200 THY - HREEIC S WTORW A bt B s 2 K F
EURR « A7 —)LFET (F223-8526 #4431 AR ALK A H 4 TH 1 3% 1 5, #aE 045-564-2444 e-mail:case@
kbs keio.acjp), BEMERIAKNFEVRA « A7 — )L OFFAIZAGT 1T, WIDRDE S OER, RBEL AT LADIIAL,
ATV RU—NCOFIA, Fv b Fik (BETE, B, SEES, &% - 8l ToMERZ b)) 1
SAEEL, TAEEET S, 7 —ADNE AL http://www.bookpark.ne.jp/kbs/ 735,

Copyright © fifi)I%058 (2017 £ 4 AYERR)
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2. Beach Boys & Pet Sounds

Brian Wilson (% 1961 4£{Z Dennis, Carl @ 2 AD e, 755 Michael Edward Love, A A® Alan
Charles Jardine = OfttLl The Beach Boys ZAlG% L, 1960 FARZH.0MIH 4« Dby bz =V HI LT,
ZOTERIIASURAICRENDINS, IV TAN=T TH—T 40, T—F—AR—VE U
SV A RSSO THY, Brian Wilson & Beach Boys (377 AU &K E O AR HIFEL -
Ttz (J DY,

Pet Sounds |% 1966 FIRRSNET A/AALTHY, EDOYUEEHILP (Long Play : 1 47 33Y [AliA
DEV s La—RDZL) THFESHTZ, ZiUT Brian Wilson DYER L5 58%, [RIKOMH— )7t
DHEZ 1T DOT N SNEEUTHERR T2, Mk L QIEHIFZRLOTHY, ZOFKEIZBWTUIIRT
RINCHEASNIEAFLERRT VI, HERH, ZOMOREZILIMAEH LT L B Il TT
bz, ZOTNANIEEE, FmFlcisihi (&8 14), Beatles [320 Pet Sounds (ZJEf|S
I, T DI DI FEL 72D T 123 1 Sgt. Pepper's Lonely Hearts Club Band Z{EREL7-ESH
%o, . LTADS Beach Boys OB ZEIZIEAL CET- 7 AU A RIEOIHEE (L TRLIIEE ITITLFERIIC
ZUT AN 72 E5IZ Brian LASkoD Beach Boy (O A7 3—(ZE5 Tl Pet Sounds |RENDH T
HIRGIEL T LB ELOS O TR0 o7z, R0HZHETOD Beach Boys DR RARHIG ) ME2bins
&, e, BROBHHUIZE ST, 156 B HNT LT 7 BB RGN /o7 2L ThoTz, 22T,
L a—RZ4h3 Beach Boys DZAVETONARey TV S LEFETEL, £ D520 _EIF 7 Pet Sounds %
[E15 40 ) TAS O WliR B S & T,

Brian Wilson |3 HAS(EDT /L 30703, o7 LOZRRBERINI 2D 27 S TeZ TR L - &S
203, So7eo8kkEL T, KEWE [Smile] ZAEELTz, L, ZOEMIIOIEIVDT, BE DI
WL T, WEHITHIIIRZE SR, Beach Boys DT A7 THIRICL B INLRNZERZL7RD,
1970 4EARLARE, 30 4ELL BB RIS ©,

ZOM], E=—/ -« La—R{Zfib->TCD HFH13E K952 L1272, Pet Sounds ¢, 1988 4,
1990 - HA DO FIRIZEY CD (b TV GBI IR o572, Beach Boys i, A2 3¥—0 AT
ZIpEEATHT, AT AT 1=, £z, Brian Wilson LIS AL 3—H B OFHEAF FEICL T
FLey bz, 1988 420D Kokomo (XZEDRERFITHD, )7, BllfXAL 73— Dennis, Carl
@ Wilson Y25 DOFER S FE LA T, Brian Wilson | ZAIFR AL /N — R DB D— NE7e-T-, UL,
IRAIHERRRZEEL, [FIFLAtod Beach Boys Al AL /N —LOFfELEEZ, 2000 FRHATLURE, 7
) Beach Boys &L COAL[ENGFERIOE A3 2 TV oy

51 Google Ngram, 3 —7—F : Beatles, Beach Boys, John Lennon, Brian Wilson, Bob Dylan] 1960-2008.
[ FBeautiful Dreamer, Brian Wilson and a Story of “Smile” ]
https://www.youtube.com/watch?v=0SriaRRcA 6w
http://www.imdb.com/title/tt0421696/
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3. Brian Wilson a>HY—k

HAD 2016 FEDO=4—NZ, Pet Sounds F7E 50 FEAFLAL TR A —k « VT —D—FET
0 TSRO 2 18], B C N IEH TR, BURSIBHIESNT, HT 4 —ZAT [ F O A
#5012 i CHR R ARAES M, KBUETAY v 7 2B T, IR AEIE 2400 i THD ¥ Wi
HEHEIE S 12,500 H, A JF 10,500 FHTH2 (&EH15), HARNET 2 MM THY, 51X
Beach Boys OTFAEDEy M, & 11E523 Pet Sounds 7>HD4 1T % "', Beach Boys I, Alli%
THY, FOLHIAL 7 3—"Th5 Brian Wilson DBNNDZRWERITEHT LA AS—Z N2 TR A7 1H#HZE
AT CEI R 0305, Loy 4Bl —RI Brian. Wilson % .04 C Beach Boys DAY /N —
EBURE DS HSILT, BRI OB THST,

ZoaH—h 7= IHROBE T TITot, £ORMIIHIZ T IDOYENE, 10010 ~—5,
89.10 1—mThn ", g, THTDBEIL, 38.5 RN 153.50 RF/LLJENE L —E AL Tl
WD I V=TT, RRIFIEIL 125 BV, BB 45 T MY, —
T A EREORIEITIED B DD, B ARIZLERDEZ0EDO, RilfEESNZIXE O VIP Jif
BRTONBZEN—RITHSD

T Ton [Rubh - B R] YT — c ZZ—h U REHTIAY - LR—EE
2016 43 H 26 H D=2 —Y—=F 0 RFA =T RAHZ YIS, DWICAZ—RLIZ “ RXyb « B X 50 J&4F
ToN=F)—=" T —, B—F « R—ARXRRPOOWK, T - Vv —Tqr&rnarsy - ??/7)/75”%7][&
EITNANL [Rob - FUU ] ZREFBTLORAROYT =5 Ttk EASSNTOLITIC, FiFFLER
LR EDIFEDTT A, 3 A 29 HICA—ANTUTIEIR=— [T - ~UR| TIThOIAEOLR—MNAEIELE
L7= ! | http://bw-japantour.com/2016 45 11 H 1 H#HR
S BUREEE 7 +—F 4, R—/L A httpsy//www.t-i-forum.co. jp/user/facilitiés/a/seat.php 2017 4 4 H 27 H#5&
O RIRAY 7 2185 hitp:/fwww.orixtheater.jp/information/guide/. 20174 4 H 27 H #is%
TT AT TN T DS DT DRI B R
T =T A ANDEMEFH I EOHAIZIY, A7 —OAHIE T ESETHE, F—HEE oI 20 43
DRBEARTSETIHEET, HONCHITERZTHI J‘iﬁ‘iﬁ\ HLSBEVHL LT ET,
<E > [TVAT AR - bV &LT - Y] K60 53
<AREH> 920 5
<HHES [oh s O] JBEIAY K705 kT ra—LEte)
XZh | BREARIHTHIELTIWETR, TEMAEWETET LS. BLEBBEWRL LI ET,
"' BRIAN WILSON CELEBRE PET SOUNDS Variété international Le dimanche
30/10/2016 24 20h00 - SALLE PLEYEL - PARIS 08 2016 4 11 H 1 HIRZEK:
2 Venue: The Chicago Theatre in Chicago, IL Price Range: $38.50 - $153.50 2016 4= 11 A 1 HAuz&mE
30 YERR 12 15 Ticket Master O 52 1 17 H5<,
4] Abravanel Hall, Wednesday, October 5, 2016 8:00PM https://arttix.artsaltlake.org/single/SYOS.aspx?p=16481
US) Ticket Masters, Paramount Theatre, Seattle, WA, Sun, Apr 9, 2017 07:00 PM
Brian Wilson VIP Packages
Brian Wilson's VIP Meet & Greet Package $246
- One Reserved Seat in the first 5 rows
- Early Entry/- On-site Concierge
- First access Merch Shopping
= Exclusive Soundcheck Experience
- Meet & Greet with Brian Wilson
- Individual Photo with Brian Wilson
- One Signed, copy of I Am Brian Wilson: A Memoir - One VIP Commemorative Laminate
http://www.ticketmaster.com/brian-wilson-presents-pet-sounds-the-seattle-washington-04-09-2017/event/OF005145A75D 12
44?artistid=736468&majorcatid=10001&minorcatid=1&tm_link=search _msg-0 0F005145A75D1244
2016 4= 11 A 1 Bk
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4. A Y —DBEETF 7Y MEitE

Brian Wilson @212 —h Pet Sounds 3§75 50 &R/ DHD ThHHIZ8, FOHihEEIT LT
HRII78%, L, ZZCHMBEIEZRDDNE, - —MNads T DS Hh DFIR, SRR,
Mg DR E Tdh%, Brian Wilson 23EfIL, Beach Boys 23ty hSH7- 48 INFZRICHY, ZhbHD
FTRCE 1 DO —NCHETHILIRFARETH D, )7, HacoW T, BEIRE ORELFHIE)
720 EI2 LD T o7z,

F9°, Pet Sounds DT /A LEEIZHFLEIER T 723005, 2T Beach Boys DX D HI T
[F 7/ SN THLE T D Zdt 2 NET, SO — DT L L5858 50 43
BOAY = THLZLZSERL TWDE THD, TEIUTZED 13 HDOVNT 16 theila, 4UY
FAELBIDNEE T, HZEONREEL & TRIRLL THEZWEEX DS THE ", 20 Pet
Sounds Jk| 1 Beach Boys D7 D77 ThHY, N EHHTLHEEIOa A —MChiuL, =migs
W, DTy M ALASG LTINS 2, )7, Pet Sounds & RS, TeLAH - L5
Beach Boys D%% 4 O/t Mg ARL —L L CHI& 721 ) 2V ) [Beach Boys Ik HdD, &H1Z,
Brian Wilson 23E#HZIRTeEoMNTE720, ENASERS DD KA 55 1 B0 U 1= TRy 7 N
2 [Smile] Z4Fdefied CEfEle7 7o Tdbhsd Smile Jk) H722MZIFW5 ", {7, Brian Wilson
IMETELTC, A&IZEyherpaoTtii# 7 /L730 [No Pier Pressure] ZRIZ 720GV ELHD,

ZNBDOZIEORETI T DB E OB A IBEL T, ESAGbETah—NIT 0y, D
7271>7C Pet Sounds ZE DIDNIHRAL LIz P —hET 50y, SBIZa P —MEHE A LR IE 3 5003
BUT2%, 2 — ORI ERE DOV AR KSNDA, ORI~ 7 —(3,
ZLOBRELZOIERT vy =/ 072, FEE RCOBRZ X F~—r7 L THETT 228
gZkans 1,

16l Wouldn’t It Be Nice, You Still Believe In Me, That’s Not Me, Don’t Talk (Put Your Head On My Shoulder), I'm Waiting
For The Day, Let’s Go Away For Awhile, Sloop John B, God Only Knows, I Know There’s An Answer, Here Today, I Just
Wasn’t Made For These Times, Pet.Sounds, Caroline No http://www.brianwilson.com/petsounds/

97 Pet Sounds |3 72 27 # @ Additional Track 7380, 7 /W AE XS TRIMEN 2D, 16 MDA 4573 Thod,

2D 7 LRI Tl Good Vibrations 35 i 3T IS TWAE DD T LA LKL Tldby FLZH 77,

o5y e A= EDHITHD, TROFTHEERE RO GEEEEBLZWERDRNELTH, 2 —hNE
R TOE Y RATHY, v JRFIETHTNOITZEIIE S TRV, TOREE, MOIKL, BRUADT T — LA,
F X A7 AF—FE D~ PRGN ELESND,
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WAVINIVZ/

ZDIH I BUE CH I D= — hORERR TSR B % T DL XK DIEF D/ T BRI 5
SEWTED, F 11X, 2= RAGE OB TR CThd, | Fry b e AL, CaI SIHE 2
1T8h%, ZOENBT A — NI 52812, WG ETIHA>TH RNEE X D702 D4 [Willing
to Pay (WTP, SCHARRE®EH) | CTRHlid 2, 55212, =9 —has 10 Hit Medley &, 55 TS
® Pet Sounds @ 2 FHIZXBIL TENZIUTKT T WTP L TEEEFREITH % 20 2 fitics
WCAGED TAFVRZMA) 28T 2280 BT D, ZOLEH 1E, 5 AR 2 Da - —
hEALEES TSR E T HIEMRATBETHY, HDNIZD2 A CH— DA EE THIE)
SRV T | Z2ATHTES WREL 72D,

2 LI DUV TO AR L3 O AGEHE AR 2 \CRESNDHE, KEADENTND
WTP 235653 5 A% LRl TWOIUE, O NITEDTHOF 7ry b NT L8 ET 5,
ZZTHHTOEMULOT= O TR D WTP ZHEE AN 0 175 14,000 FIETD 2,000 4] A2 7T
THBRBEMET D, Z0rx, [JAOELE, 10 Hit Medley (2532 WTP, L5 T #D Pet
Sounds (Zx%19% WTPOAKETHREND, FlZIE, AT (6000 14,4000 ), B 1% (4000 [, 8000 ),
CiZ (2000 4, 2000 ) Ed X, Z»3 AT, AL Hit Medley Jk, B (% Pet Sounds J&,
ClIIEBLLTHRWEHFIRETHD, OO IE WTP THIRHIZmOFHIZ L T2 E>T
XAILT-b D THD,

FTIE, EDIIRMIMERREIL LS THE MR KIZT DL TEL THAIN, FDEELE, 5
VIZTHBEE DL DLH78 WTP DR A A DR AR OIS 5, 22Tl WTRAS 0 [T 2,000 [
7T, 14,000 HOFFAT, 55 1, 5 TEICEASARLSITT D5 G2 BETHZENENHTT
Do ZDOEE, BUREEET 4 —F 52550 S Jf 12,500 M, A J 10,000 M3 47 it 5% E THAIN,
findy, &5 130, 5 MEONEHNZL->ToE RN KRELRD FREMEITZRNTH A7,

6. FyhDEEEELTE

NZDBDY, ANFREEZRAIGT 7y MIOWTUIE A ICUTHEIE B RZEBE DT 7y Me REICATL,
Frobe NFETERDSTZRITIEE T D, Whwd [ZT7RBITR ] MTOITE, FrotaiEAL
FOETDENFEVUINTIEA CTEAR) o7&, #7& (Scalper) 1377y M EREHEE KE R
EDGARTIRTET D, ZREIIMTAIE, DO T =R O AL DAL X VR4

201 = = 14 Pet Sounds D EZ LA LI EHCREL 245 LTn, 7o a— LT Pet Sounds BLAk 0@ & @ Beach
Boys Oty i THS,
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ALTNEIREERL, S0T7<88ELC, FryhDiRieab b oEms L Tl T,
Fo, WCF Ty NFETERDSTERIIAG AfHETINGDOX 7RERL T, AGHFEH NN
EVOBEFIREZLT, BALLIOETD, L, ZAUIAIEOLFT CF 7y MORRTEEITHZ L H 25T
% RSB IE401) ISR TRIEER TS BY, Fi, A 7R T AL B ERER TR £ F
Blbdd, LZAN, NRDOBHLHA Y —NTIIZOBEEIRTEIT A Dbl T\D, Fill Cldisiis

BIZELLTUTHER, bELEEDOA N —NUATEIZNWEEZDEAH D, Ty UARETECTA

MR T 7B AL CRIER ARSI T o M AL, Z1E A 2 — Ry bR A R 07—
A AN CEMIETE T 52 LMLl T g Y,

TAUTKIL T, m#ERER7E B0 7 BAT A\ TR0 B RIK 578 2016 47 8 H QiR L (e
e (B 1,2), ZAUSEBOEEI T AIC LS THEE D EWT 7y MEASELNTNATE,
HEER DHEWEDIZEST, AREATEIITOWHEEDIEATERNWIE, EEHOERTEI T
No—7, EREZTEDEWEDIZEST, EENERDHEVHIBRICEST, AAREHEGIEE Y
(FMP)), HAERFEF S JAME), 20— rne—4—Xax (ACPC), arta—&-F oy
TV BN, IR ERE ORI E > TEDILEAEFILT, FEBRV K20 0717 -
oY —hCIEEERET Ik BT, ABT 7y MOERZFIRIL e Wik, BEREARR 2051k
AT DLO0®S P,

)7, ZORERIEEICHLT, REFEOMITHHIL, ZIUCTAUE R E LR Lo Tk
REDDBEIRTHY, NKDHH7 A —NUBE LI DN TWDD, fREMtaE R,
FAILEVEIND, ZDLE, eI, A —reE<GHET 2 AN, £ TIFRWAT, F7ry
N ATFLIZ A B DD EIT IO AER ST/, F 7 BITADEEADE, i ME<IMZ 54T
WERHLTHY, i —MRE<KES BV NI MZRAiE T, JIZEFHlA 31222 Mlifs 222
T NIITZLAM7MlikS T, ZDTF 7y bttt T 51972 AN = A ba T R& LU,

PR TARICE LKA DT DR IHR BAT A% OB I T 5561 Bi=t&E—0H ——8 &6%
—O=%5, (R HF K ZOFRBNL, ARICELIEZEDTORIINARBITELEZ L, b O THRAED
R Y e R N = 1 0
(%ﬁ%ﬁ%@ﬁ%fiﬁiéiﬁ% (F7xAT74) OIL)

2k fTAL, EFR S DITH, BER. BHERTOMBESRHEEZFH USSR ZET 20 SUI AL, Bl
%ﬁ%@{&/@mﬁh%m LA UASDHERIZRET 2 (LT [RERS] Lu),) Z2AREBEOFICERL, IR
FREOE IR T HMEH TOHEIIRM T80, RIS L, B, Ak, A%, BR. 22, S8, BT
ZOMODNIEDBIT REFSELARICKTET LRI L2 ET, UF TALOEFT &),) IEE, B, F
G HEE, PH}E! WLzt DO IORY) (LIT TAKOFEY) 20v),) IZBWT, B, XIHAoE, Al
SXFLN, AEOENT. EFZ0MO CEREARY ., HLITAROINIMb S TE I ELTTADR,
2 fifAb, Eﬁa‘é H T R BB S % AN ILOBFT UTA DTN T, REEDEIT, 580, IHHHOX,

MNZOEFFEN, NTHFOENT, ©FZ20Mo CERBEAZRLY, HLITRESFELRBRLTRAIEL TIRBA,

2] KT DA DR A M 1 BRI EE DT 78 2%A1TH X 7 ad S8R 355 — Ab b5,

PG 21T TF4vh - 9o 7 httpsi//ticketcamp.net/

Mong TR Y —] 2N AbET 8y —] H5VE EER] FEEIENEEL TV,

BINHK [7o—27 78], BB | F47y MagEisg0aw5) 2016 4E10 A 12 H
7233 2017 4= 5 A 1213 2016 £ 9 A @ EXILE O HE T 223 Y —hF v hadinse B BT 130 J7 T 98 AIiEALT-
BRI, B 3 FETH 2 T HHORAZETCO=ZERNHES-, [ HARGEE] 201745 H 13 H,
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7. La—FH5 CD, AoraO—kAa

LRI A, TATEBE LD -T2 A, 19 Hfdicsks, FAERMRRHEN, =Yy

MEFHABATEL, HLORT [R—ZA0D¥] OfESHELIEDIX 1877 Ty Zivhiek s 5
MoFPALEND, SHICHBERIL a—RA3SP, LP La—kR, R—BBENEHSH (Ll Th-o
7= (K2), 208, FARMN AR O R EEHITERITTATTRETT TR, SR
LTHATHIET, HDHWIIERE DM ST DR OBERA ML Torz 29, ShIcH
i, A—7r V=7 —7, vk 7—7, CD E&M AU ebkg i, mAER
BRSSP ISk 2 THlEE, La— N, HEERRGY fusgs, (HiREs,
FUA « TV BOEREFEE IR T D e VR AN AL LT,

e B D% 2 PC ZDMOEFEARICFIERL, ZNEEZET DL CD OF —HIRETED,
ZOT), T—2uEMLT, Lind CD WAOEEAMERT2 TEFEMREIN) 2SN, £
TR DR AL T, ARSI 22V EHEO BT — 2 2R3 2L DO Th-o7z, =0
RRINTCRA Y DT T R— 77— W4T 3B % L7= TMPEG Audio Layer-3] |3 MP3 LiE/E4, CD
LRICENEDS 10 530D FOT 7 ANAAREFRELIRBESI, ZDFER, EEDT =22 EAMHHRELT,
INCRTFYARVEDOBFBREETL, FAETHIENAIRRIC T, T, FHEOT UMV -F—TF ¢
FF LAY —IMEREN DI o7 P,

T2 T 1990 FERKEMBOEAER], T AV B ARIE DA BIRE-ST- Napster O KHUEDFA T3>
2o ZHUTTHAL—P—RT7 A NGV TN T, BODFREOTHIRT 7 ANVEZHL, 45 HM%
% H 50 PCIZH Tom—RUCHE R LT HHAT, 7 A B RIE DL FH 2 H O THEFEAITF]
REDBEMUIZ, LinL, TIUFEREEELZEBRLCbOLSN, FifdaefbinizeL T [AZU))
MEDEATRTEISFNY Napster (23RS PTag LTz, [FIUL, Napster (37 AU % - L a—RpE¥EW 2 (Recording
Industry Association of America, RIAA) DR Z L7= ZEOFFAIPLGRL, —EADE LM U,
)5 TIEZDOH—E 2L, 4TV Youtube, Facebook, iChat, iTunes ZHftafiiz 7=t D THY, Heite
Tl 7- 43 23l D 27 E512, Napstar XS —E AT/ EHEERLENITBO0, MP3
M OEE AT ETELSI, TORFEIMEESILZ, 2001 27 Y7 VA iPod 2335685 DH L,
MP3 |35 T —H EMEEIT O ORI A ED, Fo, 2071 —F—b i UEREL > Ttz
ZORER, 2000 FARUTIE, a7 UUERELTEAL, TNET Ty aAT)—, N—RT 1A

P8 2NDC FUA S REERA AT XA i DL A AR L T Y T AN BT AN E O B EE Th ot
PR1970 A 1980 A DHATHE, SEO BV FM BREELHOEL, Fheltyh «F =7 IchkE 2L
73 Air Check EFFIZN T2 b o7,

P RFA—=T 2 Tgob THEPRERESS T2 EREEE ST 5] 2016 7)IIER,
0 [y P 2 — LT — A2 572007, Wil [Downloaded)] MBS’ EDIES | RO69, 201347 A 5 H,
http://r069.jp/news/detail/84860 2017 44 H 27 HIFR
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I Z DO GRSk T o5 7 n—R e, FNaFAL CHERT 2 HEN &bz, ZoxY
L —RIITANLEEREAT B, FOHRoRsi 1 72 T2 AT A2 AR A LT,

ZITCRMITIHBELLEDH B 0DD, NROFENEPLHIT, THTROBDL®HS, 77
Ya—RTE, HEEDONKUISCTAREBE D EATIE S THD M0, THLRNTHIZKEL
2 OOMMAEHFZSTT T, MDA V SBR L7200 CREAER) 7RI 23 AE 2 7 A0S — (L T
W5 P BIZIE, Pet Sounds OYiAy, iTunes TIET W/ SAD—HFF T m—RT 1,200 [, #ifld
1720 250 M —ThD, ZOT /7S 50722)>Tid I Wouldn't It Be Nice ] DX R NRADY,
RWNCED NGB HDHDON [God Only Knows | T, MDEHIEIUZE AT 20, Lok, “AKD
RN R 250 FITCH2,

ZITHLEEMIZONT, 1 #idb7zv& 7 m—RfifgZ 100 4, 200 4, 300 [, 400 4, 500 &
HEL, ThZENOMiR TEBRCE 7 m—R U EEERERET DL, TOMikEEEEDMD
BIRIF AR L TRRCED, )7, ZOHMMEMIETADITL, RICHMDOREDK 7o m—
RYAR L FEET UL, -SHUE DG EFREND TS Chd, ZOM HRFENZOM EFREE R AR AL
TRINATETHEE, BT LICHISZBELC, TRENOFERMR, T H a5
THY, TOFRER, MMM bSH, F—ifs L2 LTZE2 OB, E2ARL T m—
RIFEIE, AKDRWEDA 150 [, NRDHDHDA 250 [722E8 DX 2 FFERE I KBS DD
PEF CHD,

8. BREFELBRITA

FERROELETY T, iTunes FEDW KIZE-T, HFHOX T m—RBRLIA, Z4Ud CD %
DELEBRDFEN DR DT DOEMHETIUTEL R ST,

ZE TR DIFFREV X ACBIT L EEEOBERENTHD, EFHITMAAREZ LA
ZHEABND [FINMPENE] D1 O ThHD, Kt CrtEERENPEED R RZ AL T DD
XL, BVEHEL “ SUBOFE " 2 BRELTWD, EIEMEEL, FHEME TEAESOIEIEZAIE
HICRBIL7=b D) CEEMEIE2 R 1B 1 5) T I30E, P, FIFXITEROHMAICE T2
D] EEFRLTCND, BEROFEEDIE, tOIINICHFELE T, $, 8Os s
HENIRS, RIBEROEEW ChD, Frif/hE DM PERET, Frar T 7o S HIfE » TR ek L7
WEHERIZFRF DTN TERWA, FEHEIT TRIESIVZRER D HAIMELTZ AIZ B BIRYITHER 23

SO B A B T — DR R E DM T LA L LTS 100 FSay 7 35,
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Overview Values

Global music industry revenue

Music_industry revenue in the U.S. =
Retail value of music shipments'in the U.S.
Overall music sales in the U.S. in million units
Record Companies

Sony/ATV revenue market share worldwide

Annual sales and operating revenue of Sony Corporation’ s music segment

Universal Music Group’ s revenue

Warner Music Group’ s revenue

Concert Business

Live Nation Entertainment’ s concert revenue

“|Number of concerts and festivals promoted by Live Nation 1 L
Number of tickets sold for Justin Bieber’ s music tours'in North America

Gross revenue of Beyonce's music tours in North America

Digital Music
Mobile music revenue in the U.S.
iTunes market share in the U.S.

HiFT © Statista, “Statistics and facts about Music Industry in the U.S.”

£6 ALY —b - VT —FEXRE-ERBICFIOFRERRE

avH—h- U7 —EERE
TESBICKDFREERR

e 1B ABEH HESEH FMELEE _ EREERANE
(X) BN (#) (BHEH) (HEBEM)
L\’ 1989 28900 L% ® 500 54— —
1990 12,000 1,700 54— —
1991 11,000 1,500 60 ———- e
1992 10,000 1,500 59 --—- E—
1993 8,500 1,450 58 ———— —
1994 9,000 1,500 59 ———- o
1995 9,000 1,500 58 ———- e
1996 9,100 1,410 59 71,901 ———-
1997 8,600 1,300 57 63,096 ————
1998 9,500 1,430 52 71,074 ———-
1999 9,500 1,610 53 81,407 ————
2000 10,500 1,670 53 82,592 ————
. 2001 9910 . 1,601 50 77,650, -
s 1 S 2002 10,650 ..« 70 1,670 49 .= 181489 ———
T & 2003 13,050 1818 50, 94,282 435
2004 14323 1718 51 90,092 534
2005 13,982 2016 54 104,927 615
2006 13,837 1,978 52 92,475 879
2007 14,435 2,097 52 104,064 946
2008 15,522 2,253 52 107,495 1,057
2009 17,391 2,606 55 125,504 1,539
2010 18,112 2,618 56 128,039 1,576
2011 18,442 2,773 56 159,620 1,616
2012 20,044 3,228 56 170,144 2,185
2013 21,978 3,885 59 231,832 2,588
2014 27,581 4,261 62 274,944 2,820
N moois 29,546 4753 62 318,634, 3,506
i jom 5 x +
® -

2843 A23A T —RHEEAI Y —FTOE—4—XHRHEN

AT - Rk 28 43 A 23 HIEAT -

23

—fRHHE AN = B — XGRS

$42.93bn
$15.55n)

=x [} BE820n
1,556 units
Values

29.50%

$5.47bn

$5.11bn

$3,03bn

Values

$4;7§b_n’

1 22,801

- rafg T
ST 672
$126.3m

Values

$54.6m

64%
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EH 3 AR —RybA—F—DHH T Streaming Service DfEA LT

User of Audio Streaming Service among Internet User

Audio streaming (past 6 months)

52%

41%  40% 379

BR

2
3

| Global Mx

HiF : IFPS, IPSOS, Music Consumer Insight Report 2016. September 2016.
http://www.ifpi.org/downloads/Music-Consumer-Insight-Report-2016.pdf
T AF—=Fy MR ERL TV AF YT (MX) |, A1 (ES) , 77V (BR), A#U7 (IT),
TAVHERE (US) ,A4XVUA (GB), 77> A (FR), AV=—F > (SW), A—AR7T (AU),
F7v~—2 (DE), #F4% (CA), AA (JP) OZTNLND 900 4ExtGELIA 52— Tk
PHETHD,

B4 BRERERTOLE

_________

Reach of copyright infringement by demographics (past 6 months) EaEes 8

-
. o

% Using any piracy ' | Ny oL 550

40%

Total Male Female 16-24 25-34 35-44
| %Ripping 30% 35% 26% 49% 40% 25% 21% 16% |
;% Downloading 19% 23% 16% 35%1 27% 16% 11%. 7% i

T A E
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YouTube usage for music — by demographics

(Amongst YouTube users)

93%
LJ If

Total Male Female 16-24 25-34 45-54 55-64

YouTube usage for music — by country

(Amongst YouTube users)

99% —
B
0
= x| i o r = B B |

MX US

GB DE CA
IO - L = Oy

Music listened on YouTube — known vs. new (past 6 months)

B Music already known B New music

IT MX ES us

F
ifn III#I-%--E'-MJ

"

TTTTTTT e

N

Main reasons for using free video streaming
.I.-
&

It's free/don’t have Listen to music you It's easy to use/well To hear/discover To sample music

'3:,.,'_1'!""";" i ;_'_'.'1-*'
n “

to pay wouldn't buy/listen designed music or artists that before you buy/try
without having to are new to you before you buy
purchase personally
A e E
27
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Total Male Female 16-24 25-34 35-44 45-54 55-64

ai"ﬁpwg

ing any piracy
4 a1MHY B
i 35% 20%

"&#$7 User of Paid Service among Internet User

Audio Streaming (past 6 months): Paid

39%

41% 40%

26%

18% 20% 20% 20% 18% 18% 17%

i 2% 1% o,
= 7%

Global KR GB AU DE FR = CA P

Based on all respondents (n=12,610) from all 13 countries surveyed (US, Canada, GB, France, Germany, Spain, Italy, Sweden, Australia, Japan, South Korea, Brazil, Mexico).

AN

I[I]l[lllﬂ]l
i

AR : mire =
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Music is important to me (% agree)

82%

a,
I 72% 70% 69% 69% 64%
13-15s 16-24s 25-34s 35-44s 45-54s 55-64s

I'm interested in hearing the latest/new releases (% agree)

66%
54% 55%
45%
33%
. . -

13-15s 16-24s 25-34s 35-44s 45-54s 55-64s

It is important that artists are paid when their music is played (% agree)
0,
67% - 599% 63% 62% 63%
13-15s 16-24s 25-34s 35-44s 45-54s 55-64s
Downloading/streaming music without permission is stealing (% agree)
64%
I 54% - 58% 59% 60%
13-15s 16-24s 25-34s 35-44s 45-54s 55-64s

Based on all respondents (n=12,610) from all 13 countries surveyed (US, Canada, GB, France, Germany, Spain, Italy, Sweden, Australia, Japan, South Korea, Brazil, Mexico).

HIAT - Al
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On average, males move away from mainstream artists sooner
and to a greater degree than females

47

41

ar *

Median artist popularity rank
central = more popular
14
48 3500 15
3000
N 200
kS
2000
Ny !
oy | 1500
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500 eEny
"a . .
Y
0 *
| ]
v
* L]
L
., .
* L
.o.-. = *
.II“.‘
females :
o‘.
# -
‘e an?®
Taunnt®
males
a3 3z 3 =0

16

27

2

Age
clockwise = older

The graph above shows how music tastes change as listeners get/older. At younger ages
“people tend to prefer artists who feature in the charts - and so are more popular, as shown by
expanding circles - but as they get older their interest in mainstream music decreases before it
eventually evens out on less popular artists

HiFT : Ajay Kalia, Music was better back then”: When do we stop keeping up with popular

music? April 22, 2015 by ajaymkalia, Skynetandebert.com.

https://skynetandebert.com/

I Spotify D7 — &M LiehiF5E, 2 0 5 iki3 ERRICHASh e 5,
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B0 HERFEDIFH

Emblem3 . Chief Keel MNas llﬂh ABBA Diafia Krall Johnny Mathis

gafﬁp\'e

“Q-Ef: M Mikr wmi]-l; Supertamp | BobbyDern p\.E
53 The CurrenSy |  Pearl Jam | SteviaWonder | The Doobée Brothers | Dean Martin ' -

Cher Lioyd LupsFissco  |Madowa | Bondowi [Cresdencs | Gricage Goorge Jones

Clearwatar Revival

Zos Tyga Vampire Weekand  Pink Floyd | Bruce Springsteen  The Beatles Diana Krall

Big Time Flush Hig Sean Thalia Muoma \slp.u  James Tayior Tony Bennett

Cedy Simpson Daddy Yankee | The Lumineers Guns N' Roses | Eagles Barry While Crosby, Stills & Nash

Jonas Brothers Frank Ocean | Mumbord and Sons  Marc Anthany F 4 Mac Cat Stevens Nat King Cole

Sage The Gemini | Calibre 50 Of Monsters and Men EM:PMM | Frank Sinatra ‘sm The Everly Brothers

Little Mix Pick Floss Fick Rass \Eumm Ry Orbisan

MacMiler | 2Chainz WW Merle Haggard E

= [cacus ‘ﬁn Johann Sebastian l

santP g‘m? . ‘.,&"%5“ e P

The Barden Bellas | Wale ABBA

Paramore 808 Florence + The Machine U2 Simon & Garfunkel | Willie Nelson

HiFr : Exploring age-specific preferences in listening
https://musicmachinery.com/2014/02/13/age-specific-listening/

Sample 53‘-“‘}13 Sampke

B 13 RLE 64 HDZEDIELT

Sampie

Musical differences between a typical

13-year-old listener and a typical

gam\j\e 5311"*\3" g—year—oldﬁlg%aﬂis\e

EBmpi.E

Skrillex Roy Orbison
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funk/blues/dance/blues rock
~ northern soul/soul/hip hop/dance

3 country/classic country/folk/rockabilly
o classic rock/country/rock/singer-songwriter

7 rock/hard rock/alternative/classic-rock

> hip hop/rap/gangsta rap/old school
w rock/classic rock/pop/new wave
‘ e female-vocal/pop/R’n’B/Motown

‘5_ love song/slow jams/soul/folk :
‘o0 dance/new wave/pop/electronic

5 soul/R’'nB/funk/disco

+ funk/blues/jazz/soul

—
|
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Jfijij g oo_€asy listening/country/love song/piano
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. Figure 3. Evolution of musical styles in the Billboard-Hot 100. The evolution of 13 styles; defined by k-means clustering on principal
components of topic frequencies. The width of each spindle is proportional to the frequency of that style, normalized to each year. The
spindle contours are based on a 4-2-year moving average smoother; unsmoothed yearly frequencies are shown as grey horizontal lines.
A hierarchical cluster analysis on the k-means centroids grouped our styles into several larger clusters here represented by a tree: an
EASY-LISTENING - LOVE-SONG cluster, a COUNTRY + Rock cluster and SoUL + FUNK + DANCE cluster; the fourth, most divergent, cluster only contains
the HIP HOP +- RAP-rich style 2. All resolved nodes have >75% bootstrap support. Labels list the four most highly over-represented Last.fm
user tags in each style according to our enrichmentanalysis; see electronic supplementary material, table S1for full results. Shaded regions
define eras separated by musical revolutions (figure 5).

HiFr : Matthias Mauch, Robert M. MacCallum, Mark Levy, Armand M. Leroi , “The evoluti_on of
popular music: USA 1960-2010” Published 6 May 2015.DOI: 10.1098/rs0s.150081
http://rsos.royalsocietypublishing.org/content/2/5/150081.figures-only
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Billboard fE v kSingle Top 10

1955,

1970

1985

2000

2015

1 “Cherry Pink And Apple Blossom White”
2 “Rock Around the Clock”

3 “The Yellow Rose of Texas”

4 “Autumn Leaves”

5 “Unchained Melody”

6 “The Ballad of Davy Crockett”

7 “Love Is a Many—Splendored Thing”

8 “Sincerely”

9 “Ain’t That a Shame”

10 “The Wallflower (Dance with Me, Henry)”

1 “Bridge over Troubled Water”

2 “(They Long to Be) Close to You”
3 “American. Woman”

4 “Raindrops Keep Fallin' on My Head”
5 War”

6 “Ain't No Mountain High Enough”

7 “T'll Be There”

8 “Get Ready”

9 “LetIt Be”
10 “Band of Gold”

1 “Careless Whisper”

2 “Like a Virgin”

3 “Wake Me Up Before You Go—Go”
4“1 Want To Know What Love Is”

5 “I Feel For You”

6 “Out of Touch”

7 “Everybody Wants to Rule the World”
8 “Money for Nothing”

9 “Crazy for You”
10 “Take on Me”

1 “Breathe”

2 “Smooth”

3 “Maria Maria”

4“1 Wanna Know” .. =
5 “Everything You Want”

6 “Say My Name”

7“1 Knew I Loved You”

8 “Amazed”

9 “Bent”
10 “He Wasn’'t Man Enough”

1 “Uptown Funk”

2 “Thinking Out Loud”

3 “See You Again”

4 "Trap Queen”

5 “Sugar” ; !
6 “ShutUp and Dance”
7 “Blank Space”

8 "Watch Me”

9 “Earned It”
10 “The Hills”

Perez Prado. .

_Bill Haley & His Comets
[Mitch Miller

Roger Williams

Les Baxter

Bill Hayes

The Four Aces

The McGuire Sisters
Pat Boone

Georgia Gibbs

Simon & Garfunkel
The Carpenters
The Guess Who

B.J. Thomas

Edwin Starr
Diana Ross
The Jackson 5
Rare Earth
The Beatles
Freda Payne

Wham! featuring George Michael
Madonna

Wham!

Foreigner

Chaka Khan

Daryl Hall & John Oates

Tears for Fears

Dire Straits

Madonna

a—ha

Faith Hill
Santana featuring Rob Thomas

Santana featuring The Product G&B

Joe e 1
Vertical Horizon

‘Destiny’s Child

Savage Garden
Lonestar
Matchbox Twenty
Toni Braxton

Mark Ronson featuring Bruno Mars

Ed Sheeran

Wiz Khalifa featuring Charlie Puth

Fetty Wap
Maroon 5

‘Walk the Moon
"Taylor Swift

Silenté
The Weeknd
The Weeknd

HAT : Wikipedia, Billboard 3507 — 4% Wikipepdia 23

https://en.wikipedia.org/wiki/Billboard Year-End Hot 100 singles of 2015
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Brian Wilson

Presens PetSounds
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HiFT : fF2—RF—3{ http://bw-japantour.com/

[FIREDIEHIL Brian Wilson.com Pet Sounds Turns 50. http://www.brianwilson.com/petsounds/
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