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The Formation of the Bubble Economy in Japan: the 1980s

[1] “Bubbles” has a long history, with the tulip mania of the 17th century in the Netherlands being particularly famous. Once 
tulip bulbs started being targeted by speculators, their prices soared, to the extent that a single bulb could be exchanged for a 
horse or a carriage.
[2] The dollar purchases were designed to maintain the value of the dollar.


