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[1]	 Plastic injection molding is a molding process in which plastic in liquid state is poured at relatively high temperature (180–
450ºC). This process is similar to metallic mold casting for metals.
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[2]	 Estimated from statistics of the Ministry of Economy, Trade, and Industry, the market for futons and bed mattresses 
handles 7–8 million mattresses, or 60–70 billion yen per year. Supposing that a mattress serves for 10 years, about 75.6 million 
futons and about 7.08 million bed mattresses are in stock.
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[3]	 Airweave is a registered trademark. A trademark is a name, symbol, or other depiction identifying a product to allow users 
who purchase the product or service to recognize the source of the product or the service. The trademark of a product or service 
having quality higher than a certain level gains a certain level of credit with a proprietary nature.
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[4]	 Clarins is a cosmetics maker that provides a wide range of products from makeup to body-care cosmetics. Its counters, ca-
pable of deploying products and counseling, are in high repute among women.
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[5]	 “Publicity” as used here means transmission of information as news from the media, not as ordinary advertising for which 
the advertiser makes payment.
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