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AMERICAN WOMEN WEIGH IN ON A HAIRY SITUATION
TRIA Beauty Survey Reveals Complex Attitudes Toward Hair Removal

March 31, 2009 — Pleasanton, CA — Almost all (96%) American women shave unwanted
hair on their legs, underarms and bikini line every week — with most (70%) doing so at
least once and up to four times a week — totaling up to 48 hours ayear. According to a
survey commissioned by TRIA Beauty, women devote so much time and energy to this
aspect of their beauty regimen because the overwhelming majority (91%) wish their
unwanted hair “was just gone forever.”

The TRIA Beauty survey, conducted online by Zoomerang, revealed provocative insights
and attitudes about hair removal, suggesting it's one of the least enjoyable yet most
important elements of awoman’s beauty regimen, regardless of age.

“We commissioned the survey to learn more about the complex relationship a woman has
with body hair,” said Drake Stimson, Executive Vice President, Sales & Marketing for
TRIA Beauty. “The findings are consistent with our own research that indicates removing
unwanted body hair is an essential part of looking and feeling beautiful and that women
invest a great deal of time removing unwanted hair, but that the current methods are not

very appealing.”
Among key survey findings:

- Mgority of women (93%) “Feel more beautiful” when their unwanted hair has been
removed and “enjoy the silky smooth feeling” of their skin (97%)

- More than eight out of ten women (84%) say unwanted hair on legs and underarms
affects their choice of clothes— especially Southern women (93%)

- Most women agree that shaving is “an endless chore” (86%), “inconvenient” (77%) —
yet an essential part of their beauty routine (82%)

- Most women (88%) agree waxing is painful — yet 20% of women wax regularly

- Northeast women feel the strongest about the importance of managing unwanted
body hair; slightly more than half (60%) of Midwestern women agree

“It’ sironic that most women still resort to such ancient tools as hot wax and metal blades
to manage such an important aspect of beauty,” said Stimson. “We are delighted to bring
that part of their beauty regimen into the 21% century with effective at-home laser hair
remova that eliminates the need to shave or wax while providing smooth, beautiful
skin.”



About TRIA LHRS

The new TRIA Laser Hair Removal System features proprietary software technology that
results in shorter treatment sessions — twice as fast as the original device — for virtually
hair-free results. The new TRIA Laser is priced at $795, a significant cost savings as
compared to in-office laser hair removal treatments. A single laser hair removal session
can cost $795 in the office; TRIA Laser Hair Removal System gives you a lifetime of
hair removal for the price of a single in-office treatment.

TRIA Laser is currently sold on QVC and QVC.com, Nordstrom, Bergdorf Goodman,
STUDIO at Fred Segal, Bliss Spas, select physician offices and at www.triabeauty.com.

About TRIA Beauty

TRIA Beauty, formerly known as SpectraGenics, is a leader in light-based therapeutic
beauty systems that incorporate clinically-proven aesthetic technologies for at-home
personal care regimens. In 1993 Robert Grove, Ph.D., and a team of dermatologists and
engineers developed the first diode laser for hair removal utilized by physicians in their
medical practices. These devices are still considered the gold-standard among
dermatologists and plastic surgeons. In 2003, these individuals assembled an
internationally renowned team of experts in the field of aesthetic lasers to begin the
development of its flagship laser hair removal system and future innovations in home-use
energy-based beauty products.

Zoomerang M ethodology

Zoomerang randomly sampled 1,000 women age 18-49 via an online questionnaire.
Respondents from the West, Midwest, Northeast and South were pooled and are
representative of the U.S. population. Zoomerang is a pioneer of independent, online
surveys that provide sophisticated functionality and professional solutions to thousands
of organizations around the world. Zoomerang's customers have created and sent more
than 100 million online surveys including customer satisfaction, employee satisfaction
and market research surveys. Zoomerang’s customized surveys recruit and select custom
groups of survey respondents to satisfy customers’ individual needs.
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