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Please Consume Responsibly.

cause impairment and may be habit forming.

1 Menfi Way, Hopdale, MA.

For use only by adults 21 years of age or older. Keep out of the reach of children. This* product may

This product has not been analyzed or approved by the Food and Drug Administration (FDA).
There is limited information on the side effects of using this product, and there may be associated
health risks. Marijuana use during pregnancy and breast-feeding may pose potential harms. It is
against the law to drive or operate machinery when under the influence of this product. KEEP THIS
PRODUCT AWAY FROM CHILDREN. There may be health risks associated with consumption of this
product. Marijuana can impair concentration, coordination, and judgment. The impairment effects
of Edibles may be delayed by two hours or more. In case of accidental ingestion, contact poison

control hotline 1-800-222-1222 or 9-1-1. This product may be illegal outside of MA
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FSU grads told: Ask tough questions

Politico’s Jonathan Lemire urges help in fighting disinformation

Zane Razzaq
The MetroWest Daily News
USA TODAY NETWORK

WORCESTER — Cheers over-
whelmed boos on Sunday, when Fra-
mingham State University’s com-
mencement speaker, journalist Jona-
than Lemire, told graduates “truth is in
jeopardy now.”

“We can all do our part to save it,” said

Lemire. “No matter what political party,
no matter which candidate you support.”

Speaking at the DCU Center in
Worcester, Lemire, the White House bu-
reau chief at Politico, recounted his time
covering former President Donald
Trump — from his now-famous trip
down a golden escalator to announce
his presidential run to the Jan. 6, 2021
insurrection.

The crowd broke into jeers and then

applause, as Lemire said the former
president pushed misinformation to
promote the falsehood he won the 2020
presidential election.

“The disinformation, to be clear, it
didn’t begin with Trump,” Lemire said.
“But he threw gasoline on the fire. The
undermined trust and his big lie has put
our democracy in the most tenuous

See FSU, Page 2A
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Framingham State University
graduates file into the DCU Center in
Worcester for the commencement
ceremony on Sunday.
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READY TO ROLL

ABOVE: Wally Blackburn, 5, pretends to rev up on a Hudson Police
motorcycle during the annual Touch-a-Truck event at the Hudson
Department of Public Works/Hudson Police Headquarters on
Municipal Drive on Saturday. This was not Wally’s first time on a
bike as his father, Jason Blackburn, owns a motorcycle.

RIGHT: Nolan Bastien, 5, of Hudson, wears the cap of Hudson
officer Wendy LaFlamme as his sits behind the wheel of a cruiser.
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$132/WK

IMPERIAL GARS.com

SALE ENDS 05/25/22. Cannot be combined with any other discount or promotion and must use dealer source financing. Some restrictions apply, see us for details. Weekly
payments calculated with an estimated down payment of $2,999 cash or trade. Selling price includes all applicable rebates and incentives including our $1,000 Imperial

#43384A - SUPERCAB, 4X4, XL,
2.7L V6 ECOBOOST, ALLOYS
2019 RAM 1500 4X4

TRADESMAN, 3.6L, BEDLINER PRICE:

trade assistance bonus for a qualifying 2012 or newer trades. See us for details. Advertised price does not include tax, title, registration or documentation fee. Vehicle

must be paid in full and take same day delivery. Amount may be adjusted for mileage, wear and tear, and options. New retail price based on MSRP of new models. Not
valid with prior sales. Not responsible for typographical errors. Photos are for illustration purposes only. Call 1-800-526-2886 to set up an appointment to test drive.
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Taiwan: Biden says U.S. would use
military if China invaded island. 5A

Public Safety Profile

Framingham firefighter Rokes helps protect
colleagues at fires, labor talks. 3A

2019 FORD F-150 STX NEWRetl Prce-$44; 385
e 34,971
SAVE $10,000 OFF RETAIL! | PAYMENTS AS LOW AS $113/WK

NEW Retai Prce:$46;085

#D12372L - QUAD CAB, ALLOYS, RI[IIT#Y13 338 911
)

SAVE $7,100 OFF RETAIL! | PAYMENTS AS LOW AS $127/WK

2019 TOYOTA TACOMA NeW et Price:$39;995
#TM221046A « SR TRIM, CPO, [T 332 9"
LANE DEPARTURE, 6.1” LCD [Jidilli3 y
SAVE $7,000 OFF RETAIL! | PAYMENTS AS LOW AS $106/WK

8-18 UXBRIDGE RD. MENDON, MA | 154 EAST MAIN ST. MILFORD, MA | 300 FORTUNE BLVD. MILFORD

800-526-2886 - IMPERIALCARS.COM

NOW SERVICING ALL MAKES AND MODELS | MON-TH 9-9, FRI & SAT 9-6, SUN 12-6

Retailer
knows

to target
the trends

Showcase to open at
Natick Mall with products
seen on TikTok, Instagram

Abby Patkin
The MetroWest Daily News
USA TODAY NETWORK

NATICK — If trending products on
Instagram or TikTok tend to catch your
eye, Showcase — one of the Natick
Mall’s latest additions — may be one to
watch.

The Canadian retail brand, which
specializes in trending products from
social media and pop culture, an-
nounced plans earlier this month to
open a store in the mall in July as part
of its U.S. expansion.

Showcase, which calls itself the
“home of the hottest trends,” features a
wide variety of products on its web-
site, from colorful toys to electronics,
novelty candies, essential oils infused
with reiki crystals, and plenty more.

It’s “as seen on TV” meets the Tik-
Tok era, or — as Showcase calls it —
“retail-tainment.”

The company has a growing audi-
ence on the social media platform,
where the hashtag #ShowcaseMade-
MeBuylt has nearly 65 million views.
Showcase’s own TikTok page boasts
more than 205,000 followers.

Showcase uses algorithms and arti-
ficial intelligence to identify trending
products, according to a recent press

See SHOWCASE, Page 4A

2018 HYUNDAI TUCSON  NEWRetal Prce:$36;595
#H02909A « SEL TRIM, SIRIUSXM, KLY 13 322 67
ALL-WHEEL DRIVE, 17" ALLOYS LIS y

SAVE $7,900 OFF RETAIL! | PAYMENTS AS LOW AS $70/WK

2019 CHEVY SILVERADO  NEWRetil Prce-$46;
#42729A + 4X4, 1500 RST, 5.3L, [TTTHIEY 5 9"
17" ALLOYS, PREMIUM AUDIO IS y

SAVE $10,900 OFF RETAIL! | PAYMENTS AS LOW AS $117/WK

2019 GRAND CHEROKEE NEW Retail Pricep&z;
#211209A « LAREDO, ALLOYS, [T
PARKING SENSORS, 4X4, v6 [l 331,411

SAVE $11,100 OFF RETAIL! | PAYMENTS AS LOW AS $101/WK
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The exterior of a Showcase store. The Canada-based retailer specializes in
products that have gone viral online or on TV. The company plans to open a
Natick Mall location this summer. PROVIDED PHOTOS/SHOWCASE
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BONUS CODE

1) Register and enter codes at: www.diningdealsusa.com
2) Enter today’s code before Thursday, May 26 at 11:59 p.m.

3) Redeem today’s bonus code for coupon redemptions
that interest you. Coupons cover restaurants, travel,
family fun, automotive, shopping and more!

400J SNNOY S.AvAdOl

* Discounts vary by merchant, location and offer; subject E)_avallability. Offers may change without notice.
Total savings vary based on the number of discounts and coupons redeemed and value of offers.
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@ UsA TODAY CROSSWORD DALY NEWS

There’s nothing puzzling
about this new
Subscriber Only benefit
All Full Access Subscribers now have 24/7,

ad-free access to the USA TODAY Crossword
as part of their subscription!

e Complete the daily puzzle
e Improve your skills with personal puzzle stats

e Access the archives to complete any
crossword previously released

Simply log in with your
subscription email and password to get started.

Start playing today at

puzzles.usatoday.com

Showcase

Continued from Page 1A

release. From there, viral products can
go from concept to shelf in 53 days, on
average, with some launching in as little
as 16 days, according to the company.

“We're probably one of the most dy-
namic and fast-changing retailers out
there, because our product assortment
changes on a real-time basis based on
pop culture trends and primarily driven
by social media,” Showcase CEO Samir
Kulkarni said Friday in a phone inter-
view.

Customers might see “the next big
thing and the hot new trend” on social
media one night and find it in a Show-
case store the next morning, he said.

Showecase trend stores are designed
to be interactive, with the majority of
products on display so customers can
try them before buying.

“It really is the fun of discovery; you
walk into a Showcase store and you
don’t know what you’re going to find
next,” Kulkarni said. “And the idea be-
hind our trend stores is that they're ex-
tremely fun and interactive, so you can
walk into a store and try a candy out or
try the latest beauty gadget, or see a

really cool collectible Squishmallow
(stuffed toy) that you’'ve been looking
for.”

In addition to its 109 Canadian stores,
Showcase expanded into the U.S. in
2019 with 10 stores in the Northeast.

Now the company is gearing up to
open 27 new stores on the East Coast
this summer, including the Natick Mall
location. Other upcoming Massachu-
setts locations include the Burlington
Mall, Holyoke Mall, Peabody’s North-
shore Mall and Braintree’s South Shore
Place. Kulkarni said the company is also
rolling out same-day delivery through
DoorDash.

He said Showcase targeted the coun-
try’s best malls, partnering with larger
mall owners such as Simon Property
Group and Brookfield Properties, which
owns the Natick Mall.

The stores' assortment of products
change regularly, and customers will
find that most of the products available
on Showcase's website will also be in
stock at the stores, Kulkarni said.

“What you see today may be com-
pletely different than what you see to-
morrow,” he said.

Abby Patkin is a multimedia journal-
ist for the Daily News. Follow Abby on
Twitter @AMPatkin. She can be reached
at apatkin@wickedlocal.com.

In5|de a Showcase store, customers will find a W|de variety of trendmg products,
from toys to electronics and unusual snacks.
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Let us help you pick
the right ad mix and
get your jobs in front

of Active and Passive

Candidates, all
summer long.

and Save Big!

job seekers.

Don’t miss out on
our Summer offer

Secure your space now for
the June 19 editorial special
focusing on the local Labor
Market, with information on
hiring trends and advice for
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