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When a short article printed in a local newspaper in 1955 resulted in the gaoling of rough-hewn 
Bankstown businessman Ray Fitzpatrick and trouble-making journalist Frank Browne, one of the 
most extraordinary legal cases in Australia’s history unfolded.

Amongst the ancient enmities, business rivalries and factional politics of post-war Bankstown – ‘the 
Birmingham of Australia’ – the Fitzpatrick and Browne affair pitted the right to free speech against 
parliamentary privilege.

Fitzpatrick’s penchant for rorting the system, along with Browne’s reputation for fiery verbal attacks, 
quickly got the pair in trouble when they used Fitzpatrick’s newspaper to teach MP Charles Morgan 
a lesson.

In an unprecedented use of parliamentary privilege, Fitzpatrick and Browne were imprisoned solely on 
a vote of the House of Representatives – without charge, trial or legal representation – after making 
unsubstantiated and erroneous claims about Morgan.

Filled with larrikins and crooks, pious politicians and loudmouthed reporters, Mr Big of Bankstown 
mixes bribery and corruption with violence and power-wrangling, revealing the Underbelly of 1950s 
Australia.
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