
 
 

Dear Dealer, 

At Nixon, Inc., we are committed to you— the dealers that help Nixon become the premium lifestyle accessory brand 

of choice for independents, creatives, and free thinkers the world over.  To protect our brand and the integrity of our 

Authorized Dealer network, Nixon is providing you with additional updated quality control terms, which are 

applicable to all Authorized Dealers in the United States and effective April 10, 2021. 

The additional terms are outlined in the Nixon, Inc. Quality Standards Addendum, attached for your reference.  Among 

other benefits, our updated quality standards will ensure that all Nixon dealers understand and take the steps necessary 

to ensure product quality and provide the excellent customer service that is integral to the reputation of our brand.  

Authorized Dealers’ use of Nixon intellectual property and maintenance of the license granted to dealers to use 

Nixon’s intellectual property is contingent upon compliance with the Quality Standards Addendum.  Implementing 

these updated quality standards will also assist us in identifying and taking action against unauthorized sellers that are 

harming you and consumers through the sale of damaged, diverted, and otherwise low-quality products. 

As a reminder, the Authorized Dealer/E-Retailer Application and Agreement authorizes the sale of Nixon Products 

only on a dealer’s own website disclosed to Nixon.  Sales by dealers on any other websites, including as a third-party 

seller on online marketplaces such as Amazon, eBay, and Walmart Marketplace, are not authorized without Nixon’s 

separate written consent. 

Finally, Nixon has also updated its Minimum Advertised Price Policy (“MAP Policy”), which applies to all authorized 

dealers of Nixon products in the United States.  A copy of the updated MAP Policy, which will be effective on April 

10, 2021, is attached for your review and reference.  As of April 10, 2021, this MAP Policy supersedes all prior Nixon 

policies and/or representations regarding minimum advertised prices or resale prices for Nixon products applicable to 

any dealer.  To the extent that any provision, term, or agreement governing the relationship between Nixon and any 

dealer may be construed in a manner that is inconsistent with the terms of this MAP Policy, the terms of this MAP 

Policy control. 

Thank you for your careful attention to the attached Nixon, Inc. Quality Standards Addendum, and for your continued 

support of Nixon, Inc. and the Nixon brand.  If you have any questions regarding the Quality Standards Addendum, 

please contact mapadministrator@nixon.com. 

Sincerely, 

Nixon, Inc. 

 



QUALITY STANDARDS ADDENDUM 

Pursuant to the Authorized Dealer/E-Retailer Application and Agreement, Authorized Dealers are only permitted to 

use Nixon intellectual property in the manner Nixon may specify from time to time.  Accordingly, to protect the value 

and image of the Nixon Marks, Nixon Authorized Dealers selling Products falling under the Nixon brand must comply 

with the following quality standards.  These standards supplement the terms contained in the Authorized Dealer/E-

Retailer Application and Agreement.  Unless otherwise defined in this Quality Standards Addendum, capitalized terms 

herein have the same meaning as in the Authorized Dealer/E-Retailer Application and Agreement. 

 

1. Caring for Nixon Products.  To ensure all dealers selling Products under the Nixon brand sell products 

meeting consumer expectations for the Nixon brand, Authorized Dealers are required to abide by the 

following product quality requirements. 

 

(a) Dealer shall comply with all instructions provided by Nixon regarding the storage, handling, 

shipping, disposal, or other aspects of the Products, including instructions provided on Product 

labels, and, at a minimum, store Products in a cool, dry place, away from direct sunlight, extreme 

temperatures, and excess moisture. 

 

(b) Except where Dealer has entered into a drop-shipment arrangement with Nixon whereby Nixon 

ships Products on Dealer’s behalf to Dealer’s customers, under no circumstances shall Dealer permit 

orders for Products to be fulfilled in any way that results in the shipped Product coming from stock 

other than Dealer’s. 

 

(c) Dealer shall ensure that any third-party logistics provider engaged by Dealer to store inventory or 

fulfill orders for the Products is aware of and complies with all product quality controls and customer 

service standards described herein or otherwise conveyed to Dealer by Nixon.  Dealer shall ensure 

that any such third-party logistics provider stores Dealer’s inventory of Products separately from 

any Products owned by any third party.  Upon request by Nixon, Dealer shall disclose its use of 

third-party logistics providers, including the identity and location of any third-party logistics 

provider, and shall cooperate with Nixon in investigating any concerns related to the Products that 

may relate to Dealer’s use of a third-party logistics provider.  Under no circumstances shall Dealer 

permit orders to be fulfilled by a third-party logistics provider in any way that results in the shipped 

Product coming from stock other than Dealer’s. 

 

(d) Dealer shall sell Products with their original labels, tags and/or associated literature, and in original 

retail packaging.  Relabeling, repackaging (including the separation of paired or bundled Products 

or the pairing or bundling of Products), and other alterations to Products or their packaging, tags, 

and/or associated literature are not permitted. 

 

(e) Dealer shall not resell any Product as “new” that has been returned opened or repackaged. 

 

(f) Promptly upon receipt of the Products, Dealer shall inspect the Products and their packaging for 

damage, defect, evidence of tampering, dead batteries, or other nonconformance (a “Defect”).  If 

any Defect is identified, do not offer the Product for sale and promptly report the Defect to Nixon 

in accordance with Nixon’s current Product returns process. 

 

(g) Dealer shall cooperate with Nixon in the investigation and resolution of any quality issues related 

to the sale of the Products, including disclosing information regarding Product sources, shipment, 

and handling. 

 

2. Providing Appropriate Customer Support.  To ensure all dealers selling Products under the Nixon brand 

provide a customer shopping experience meeting consumer expectations for the Nixon brand, Authorized 

Dealers are required to abide by the following customer service requirements. 

 

(a) Dealer shall conduct its business in a reasonable and ethical manner at all times and shall not engage 

in any deceptive, misleading, or unethical practices or advertising at any time.  Dealer shall not 

make any warranties or representations concerning the Products except as expressly authorized by 

Nixon.  Dealer shall comply with all applicable laws, rules, regulations, and policies (a) applicable 
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to Dealer’s business and/or (b) related to the marketing and sale of the Products.  Dealer shall 

represent the Products in a professional manner and refrain from any conduct that is or could be 

detrimental to the reputation of Nixon or the Products. 

 

(b) Dealer shall not create, register, or use any domain name, social media screenname, or mobile 

application name that contains any Nixon product name or trademark, nor a misspelling or 

confusingly similar variation of any Nixon product name or trademark. 

 

(c) To the extent Dealer offers Products for sale via a website authorized by Nixon to sell the Products, 

the website shall have a mechanism for receiving customer feedback and Dealer shall use reasonable 

efforts to address all customer feedback and inquiries received in a timely manner.  Dealer agrees 

to provide copies of any information related to customer feedback (including any responses to 

customers) to Nixon for review upon request.  Dealer agrees to cooperate with Nixon in the 

investigation of any negative online review associated with Dealer’s sale of the Products and to use 

reasonable efforts to resolve any such reviews.  Dealer shall maintain all records related to customer 

feedback for a period of one year following the creation or submission of such a record, to the extent 

legally permitted.  Nothing in this paragraph shall be construed to require Dealer to disclose 

identifying information about its customers to Nixon. 

 

(d) Dealer shall report to Nixon any customer complaints or adverse claim regarding the Products and 

assist Nixon in investigating any such complaints or adverse claims. 

 

(e) Dealer shall cooperate with Nixon in the investigation and resolution of any issues related to the 

customer service delivered to consumers before, during, and after Dealer’s sale of the Products. 

 

3. Operating Dealer Websites.  To ensure all dealers selling Products on websites authorized by Nixon via the 

Authorized Dealer/E-Retailer Application and Agreement under the Nixon brand do so in a manner 

appropriate for the Nixon brand, Authorized Dealers are required to abide by the following e-retail 

requirements. 

 

(a) Dealer’s website must not give the appearance that it is operated by Nixon or any third party, and 

must clearly state the Dealer’s legal name or registered fictitious name along with Dealer contact 

information. 

 

(b) Dealer shall operate its website in compliance with all applicable privacy, accessibility, and data 

security laws, regulations, and industry standards. 

 

(c) Dealer shall ensure that all Product images and descriptions on Dealer’s website are accurate and 

up-to-date. 

 

(d) At Nixon’s request, Dealer will reasonably cooperate in demonstrating and/or providing access to, 

and copies of, all webpages that comprise the Dealer website where Products are sold. 

 

4. Confidentiality.  This Quality Standards Addendum, and its attachments, if any, constitute “Confidential 

Information” as that term is defined in the Authorized Dealer/E-Retailer Application and Agreement and 

shall be used only in accordance with the provisions in the Authorized Dealer/E-Retailer Application and 

Agreement regarding the disclosure, use, and handling of Confidential Information. 

 

5. Modification.  Nixon reserves the right to update, amend, or modify this Quality Standards Addendum at 

any time.  Unless otherwise provided, such amendments will take effect immediately, and Dealer’s continued 

use, advertising, offering for sale, or sale of the Products, use of the Nixon Marks, or use of any other 

information or materials provided by Nixon to Dealer will be deemed Dealer’s acceptance of the 

amendments. 

 



MINIMUM ADVERTISED  

PRICE POLICY 

1. Introduction. 

The high quality of Nixon Products is the direct result of our investment in design, innovation and engineering.  It is critical that 

consumers see the value in these Products, and that Nixon maintains its reputation for providing premium products to consumers. 

Nixon also recognizes that our success is tied to the success of our network of Dealers.  We know that many of our Dealers invest 

significant time and resources to deliver an extraordinary customer experience.  We want to protect their ability to do so, while at the 

same time discouraging price-based advertising that would be detrimental to our Dealer's service and support efforts.  As a result, 

Nixon has unilaterally established this Minimum Advertised Price (“MAP”) Policy for certain Nixon Products sold by Dealers in the 

United States. 

2. Policy Statement. 

Nixon, in its sole discretion, reserves the right to discontinue doing business with any Dealer that advertises any Nixon Products 

covered by this MAP Policy at a price lower than the MAP. 

3. General Guidelines.  

(a) The Products covered by this policy can be found at the following website:  www.nixon.com/mapp.html (“MAP Products”).  

Nixon may, in its sole discretion, modify the list of MAP Products from time to time. 

(b) Nixon recognizes that Dealers are free to make their own decisions to advertise and sell any Nixon Product at any price they 

choose, without consulting or advising Nixon.  Similarly, Nixon will exercise its right to make its own decisions regarding the 

Nixon Authorized Dealer Program (“NADP”), supplemental marketing materials, point-of-purchase displays, product 

allocation, new product availability, or future promotional, joint marketing, or sponsorship programs. 

(c) The MAP Policy applies to prices advertised to consumers, not the price at which MAP Products are actually sold or offered for 

sale to an individual in-store or over the telephone. 

(d) The MAP Policy is not a contract, nor an offer to form a contract.  Nixon does not ask, and will not accept, any agreement about 

a Dealer’s compliance with or acceptance of this MAP Policy. 

(e) Nixon Sales Representatives or other Nixon employees are not authorized to amend, waive or negotiate any terms of the MAP 

Policy. All questions should be directed to MAPAdministrator@nixon.com. 

4. Advertising Guidelines.  

(a) The MAP Policy applies to all advertisements of MAP Products in any and all media, including but not limited to flyers, posters, 

coupons, mailers, inserts, newspapers, magazines, catalogs, television, radio, and public signage, as well as Internet sites, social 

media sites, apps, or any other electronic media. 

(b) The MAP Policy does not apply to solely on premise, point-of-sale, or in-store advertising that is not distributed to customers. 

(c) Website features such as “click for price”, automated “bounce-back” pricing e-mails, pre-formatted e-mail responses, forms, 

and automatic price display for any items prior to being placed in a customer’s shopping cart, and other similar features are 

considered to be communications initiated by the Dealer (rather than by the customer) and thereby constitute “advertising” under 

this MAP Policy. 

(d) Advertisements for “Buy One Get One” (BOGO) or “Gift With Purchase” promotions which apply to MAP Products violate 

this MAP Policy.  Any such promotions do not violate this MAP Policy if they exclude MAP Products from the promotion and 

prominently disclose that exclusion. 

(e) It shall not be a violation of this MAP Policy to advertise that a customer may “call for price” or “email for price”, or to use 

similar language, specifically with respect to Nixon Products, so long as no price is listed. 

(f) This MAP Policy also applies to any activity which Nixon determines, in its sole discretion, is designed or intended to circumvent 

the intent of this MAP Policy, such as solicitations for ‘group purchases’ and the like. 

(g) Advertisements which do not state a price, but which directly or indirectly advertise MAP Products below applicable minimum 

advertised prices violate this policy.  This includes advertisements with the phrases such as “on sale”, “clearance” (provided 

such advertisements do not include a statement that the sale only applies to “select styles” or similar language), “guaranteed 

lowest price”, “lowest price of the season”, “will not be undersold”, “too low to advertise”, “place in cart for best price”, “see 

cart for final price”, or any other description which either states or implies that the price is discounted or less than the MAP.  

However, it shall not be a violation of this MAP Policy to advertise in general that the reseller has “the lowest prices” or will 

match or beat its competitors’ prices, or to use similar phrases; so long as the reseller does not include any advertised price 

below MAP and otherwise complies with this MAP Policy. 

(h) Pricing information displayed at the final online checkout stage of a transaction is not considered “advertising” under this MAP 

Policy.  The “final online checkout stage” is the stage when the MAP Product is put into a shopping cart that contains the 

customer’s name, shipping address, email address, and payment information.  Pricing information in the “shopping cart” or 

“checkout” stages must be obscured technically so that it is not retrievable by shopping and pricing engines, and not displayed 

on search page results within the Dealer’s own website 

(i) From time to time, Nixon may permit resellers to advertise MAP Products at prices lower than the MAP retail price.  In such 

events, Nixon reserves the right to modify or suspend the MAP retail price with respect to the affected products for a specified 

period of time (“Non-MAP Dates”).  Further, Nixon may announce promotions that are applicable to all resellers, during which 

promotional periods a reseller that advertises a MAP Product in accordance with the terms of the authorized promotion will not 

be deemed to have violated to this MAP Policy.  A list of Non-MAP Dates and authorized promotions can be found at the 

following website: www.nixon.com/mapp.html.  Nixon reserves the right to modify the Non-MAP Dates and authorized 

promotions from time to time. 

(j) From time to time Nixon may offer a direct manufacturer’s rebate to customers. In such events, it shall not be a violation of this 

MAP Policy to advertise the availability of the manufacturer's rebate, provided that: 

i. the advertisement includes a price at or above the MAP Product’s MAP, the rebate amount, and the net price after 

manufacturer's rebate in the same type size and style; 
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ii. an asterisk is placed next to the net price after manufacturer's rebate; and 

iii. “*after manufacturer's rebate” appears in the same area of the advertisement as the advertised product. 

5. MAP Policy Enforcement.  

(a) Consequences of Non-Compliance with MAP Policy: 

i. First Violation:  Notification by Nixon to Dealer and offense will be recorded in Nixon Internal Log. 

ii. Second Violation:  Nixon will: 

(a) cancel any pending Dealer orders; 

(b) restrict future Dealer orders for the thirty (30) day period following Dealer’s second violation; and 

(c) suspend Dealer’s account for the thirty (30) day period following Dealer’s second violation; 

iii. Third Violation:  Nixon will: 

(a) cancel any pending Dealer orders; 

(b) terminate Agreement with Dealer; and  

(c) revoke Dealer’s “Authorized Dealer” status. 

(b) If a Dealer with multiple store locations violates this MAP Policy at any one store location, or on any associated website, then 

Nixon will consider this to be a violation by the Dealer. 

(c) Nixon MAP Policy Administrator is solely responsible for determining whether a violation of the MAP Policy has occurred, as 

well as determining appropriate sanctions. 

(d) Nixon Sales, Marketing, or other personnel are not authorized to modify or grant exceptions to the MAP Policy.   

(e) Nixon monitors the advertised prices of dealers, either directly or via the use of 3rd party agencies or tools.   

(f) The MAP Policy will be enforced by Nixon in its sole discretion and without notice.  Dealers have no right to enforce the MAP 

Policy.  Violations of this policy may result in any of the aforementioned sanctions up to and including termination of this 

Agreement, as well as any available remedies at law.  All questions related to this MAP Policy should be directed to:  

MAPAdministrator@nixon.com. 

6. Nixon MAP FAQ’s.  A list of Nixon MAP FAQ’s may be found at the following website: www.nixon.com/mapp.html.  

7. Effective Date.  This MAP Policy is effective April 10, 2021 and supersedes all prior Nixon policies and/or representations regarding 

minimum advertised prices or resale prices for Nixon products applicable to any Dealer.  To the extent that any provision, term, or 

agreement governing the relationship between Nixon and any Dealer may be construed in a manner that is inconsistent with the terms 

of this MAP Policy, the terms of this MAP Policy control. 
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