
PART A: INTRODUCTION 

Chapter 1: Foreword 

 

Throughout this book the word ‘lether’ (which we are trade-marking) is 

used for textiles which are synthetic alternatives to real leather – 

commonly called ‘faux leather’, ‘vegan leather’, ‘eco friendly leather’.  

This is done as a pioneering move following legislation controlling the 

use of ‘leather’ as a textile description and in anticipation of similar 

legislation being enacted in other jurisdictions.  

In October 2020 the Leather Decree became law in Italy.  
 
The Italian Tanneries had campaigned long and hard for change to the 

use of ‘leather’ terminology - “pelle”, “cuoio e “pelliccia” (leather, hide, 

fur) and the success of the campaign resulted in new regulations in Italy 

applying to the use of leather terms. 

 

The regulations provide a definition of ‘leather’ which is aligned with 

European Union requirements – defining the essential composition 

requirements and the materials used which products defined as ‘leather’ 

must contain in order to be brought to market as such.  

 

And very significantly, the Leather Decree forbids the use of the word 

‘leather’, even as a prefix or suffix, to identify materials not having animal 

origin.  Hence terms ‘faux leather’, ‘vegan leather’ ‘eco-friendly leather’ 

and similar terms for synthetic materials are prohibited.  

 

The Government announced that enforcement of the regulations would 

be actively carried out and types of behaviour that will be punished 



include the lack of a label or mark and the use of a label or mark that 

does not comply with the prescribed requirements. 

 

The Leather Decree of Italy is of course not the first time that countries 

have passed legislation about how particular products can and cannot 

be described. About the composition of the product and the information 

to the consumer about what it is, where it comes from etc so as not to 

mislead or deceive.  

Legislation around the globe quite some time ago enacted that a 

sparkling wine cannot call itself 'champagne' unless it actually comes 

from the Champagne district of France.  

Since 2013, as a result of pressure from the dairy sector, EU regulations 

have stated that designations like milk, butter, cheese, cream and yogurt 

can only be used to market products derived from animal milk. Thus, no 

descriptors of soy milk, almond milk and other non-dairy ‘milks’. The 

response of a number of plant milk companies in the EU was to create a 

word including ‘mylk’, ‘m*lk’ and ‘malk’ .  

Now with the increasing popularity of plant-based meats, those vegan 

products are under scrutiny in some jurisdictions for whether products 

which are manufactured from plants and not animals should be 

permitted to be described as 'meat'. 

 A prominent plant-based meat manufacturer Beyond Meat has the line 

'HOW WE MAKE MEAT FROM PLANTS' and describes is products as 

'beyond' burgers, sausages, beef, meatballs. Australian expanding plant-

based manufacturer Fable offers 'braised beef' which is also cooked into 

'stroganoff', 'rogan josh' and 'chilli con carne'.  

As predicated by the 'champagne' excursion, the EU regulations on dairy 

descriptions and now the Italian Leather Decree on leather descriptions - 

will the use of meat industry terms in conjunction with new plant-based 

products attract regulatory responses around the globe because they 

are not true descriptors of the products and could mislead and deceive 

consumers? 

I make no presumption to answer that question. But in the context of 

James&Co and the Leather Decree it does highlight for all stakeholders 

https://www.beyondmeat.com/
https://fablefood.co/


the necessity to consider how to re-name synthetic leathers as moves 

will undoubtedly continue to adopt similar prohibitions in other countries.  

An early response in Italy has been to adopt a brand-based name for the 

textile with no reference to the word ‘leather’ with any prefix or suffice.  

The textile is VEGEA . Its manufacturer describes VEGEA as a 'vegan 

coated fabric' with its name coming from the combination of VEG 

(Vegan) and GEA (Mother Earth). And as a plant-based alternative 

material to synthetic oil-based non-renewable fossil-fuel based fabrics 

(traditional PU and PVC) and animal-derived ones (real leather). That's 

the sustainable vegan fabric from what James&Co manufactures.  

The fabric is uniquely developed by a process for converting wine waste 

known as grape marc - that is grape skins, stalks and seeds discarded 

during wine production - into a textile. 

As with cactus vegan leather, VEGEA has a coating of WBPU to give it 

the leather look and texture so it is not yet fully biodegradable.  

You will see looking at the website that the word 'leather' or associated 

words like 'vegan leather' do not appear in the brand's title or any of its 

texts and comply with the law in Italy.   

Another response would be to follow re-naming initiatives taken to 

comply with EU regulations forbidding the use of ‘milk’ and dairy terms 

unless derived from animal milk. That is, the creation of words such as 

‘mylk’.‘ 

So it is that James&Co has opted to create and trade-mark the word 

‘lether’ for non-animal leather fabrics. Removing the ‘a’ from the word is 

a simple indicator that it is no animal leather. No A = No Animal.  

It would be great to see the word adopted across the relevant industries 

– vegan, fashion and all.  Drop us a line to discuss usage.  

 

 

https://www.vegeacompany.com/
mailto:info@jamesandco.com.au

