MEDIA KIT zoz1

Visual artist and creative
encourager.

Www.terryrunvan.com @terryrunvan



About Terry

['ve been a professional artist for de-
cades. I spent 30 of those vears as an
in-house illustrator at Hallmark. Not
only have I worked on a lot of social
connection products, I've also collab-
orated on over 10 books and run my
own business selling my originals and
art prints, licc‘nsing my wori and
teaching.

I love sharing my work, work process
and how I've navigated my carcer
along the way, to Tn‘]p other creators
in their joume__\-'s.

[ work in mixed media, watercolor,
i;ou.:lche, acrylic, ink, digital and the
kitchen sink.

Available for

Ambassadorship
Social Media Content &
Collaborations
Product Reviews
Interviews

Teaching

Creating Art!

Contact

terry@terryrunyan.com
+1913-530-5821

@terryrunyan (Instagram)
@terryrunyancreative (on Facebook)
Based in Leawood, Kansas USA

@terryrunyan
@terryrunyancreative



TERRY RUNYAN

334k 9.2k

Instagram foﬂowers Facebook followers
@terryrunyan [ ] Terry Runyan Creative
83k 3.4k
YOU. Tl’lb@ Sll.bSCTI.bCTS Pi!lf(f?‘(fo fOllOWE?‘S
© @terryrunyan @ @terryrunyan

@Eerrymnyan



E Instagram + Audience

@terryrunyan

334k

followers

17%

average average
pOSt engagement rate

INSTAGRAM AUDIENCE

87% female
25"'64 years old

INSTAGRAM COLLABORATIONS

o

I Sy g
Collaboration on a project called Re-
mixed and Remastered. I painting

cats with soup talking about Andy
Warhol’s designs on shirts for UNIQLO

TERRY RUNYAN

32.8% LIS
7.2% UK

Ambassador-based Instagram posts,
Instagram Stories, and IGTV content to
showcase Michaels art product and
demonstrat their use.

@t erryrunyan



Brand Partnerships + Collaborations TERRY RUNYAN

UXWIHES Art Style
F FL E .? -':5 Through
'r R THE PLANET e Dail
: "'#E THEM 3 B C:ggﬁng
\@

TERRY RUNYAN o

@ STEP- B'I'-STEP DRAWING FOR
. CHARACTERS AND PERSONALITY

TERRY RUNYAN

STEP-BY-STEP DRAWING FOR
FIGURES AND PERSONALITY

Quarto Knows

Colllaborations and on going mar-

keting. New book in the works. Barefoot Books Sklllsh&re
Collaboration with ongoing mar- Collaboration and ondoind mar
@TERRYRUNYAN keting. going ’

keting for classes.

Bourdeaux Wines

Collaboration for fund raiser for Rain-
forest Alliance. Marketing through
end of campaign.

@terryrunyan






