
THE WORLD’S MOST NUTRITIOUS PLANET-
FRIENDLY PLANT-BASED FOOD & BEVERAGES

ALL NATURAL | NON GMO | SOY FREE | GLUTEN FREE

SUSTAINABLE HEMP | SUPER FOODS



Enter Hemp

Planet Based Foods was founded in 2019 by former nutritionist and 
hemp marketer Braelyn Davis; his father, a food scientist and plant-
based pioneer, Robert Davis; and restaurant industry veteran Ted Cash. 
Together, they are on a mission to establish hemp as a nutrient-dense 
protein source that can feed the world sustainably for generations to 
come.

The vision at Planet Based Foods brings all these things together: 
Innovate a world-class, plant-based product lineup to shine a light 
on the positive nutrition and sustainability qualities of the hero 
ingredient, hemp.

We are on a mission to establish hemp as a nutrient dense sustainable 
food system that will nourish the people and rejuvenate our planet for 
generations to come. 

PLANET BASED FOODS:
OUR ORIGIN STORY 



OURS IS GROWN IN GREAT FALLS, MONTANA!

HEMP:
IS A VITAL PART OF ANY PLANT-BASED FOOD STRATEGY

SOIL 
HEALTH

Hemp can restore 
nutrients to soil 
depleted by mono-
culture and help 
prevent and reverse 
soil erosion and 
biodiversity loss 
that hurt yields.

CARBON 
SEQUESTRATION

Hemp can capture 
atmospheric 
carbon twice as 
effectively as 
forests, absorbing 
8 to 15 tons of CO2 
for every 2.5 acres 
of CO2 per year.

DROUGHT 
TOLERANT

Hemp requires less 
water to grow than 
traditional crops -
making it a plant 
and a food for the 
future!

INDUSTRY 
VERSATILITY

Hemp is unique in 
that it can be used 
across a broad range 
of industries -
making the whole 
plant utilized, thus 
reducing waste!



MOVERS:
LABOR / ENERGY / WASTE

SHAPERS:
POLICY / CLIMATE

4: CONSUMPTION 1: PRODUCTION

3: DISTRIBUTION 2: PROCESSING

PRODUCTION:
HEMP PRODUCTION
EFFICIENT
LOW IMPACT
ZERO WASTE

PROCESSING:
MINIMAL PROCESSING
PLANT FORWARD/ HEALTH 
BENEFITS
NUTRIENT DENSE PRODUCTS

CONSUMPTION:
DROUGHT RESISTANT
COMBATS CLIMATE CHANGE
LESS IMPACT-HIGH YIELD

DISTRIBUTION:
SEED TO SALE SUPPORTS
AMERICAN AGRICULTURE

SUSTAINABLE FOOD SYSTEM:
OUR FOOD SYSTEM ISN’T JUST ECO-FRIENDLY, IT’S ECO-REGENERATIVE



GROWTH STRATEGIES AHEAD 
CHANNELS TO DRIVE PROFITABILITY: GROCERY & FOOD SERVICE

What’s next:

• Educating the consumer: Food Service and Grocery create trial / sampling and brand awareness.
• Expanding grocery footprint: Leveraging our Kroger relationship. Growing presence in US

and launching into the United Kingdom. 
• Aggressively continue expanding product offerings: Non-dairy, plant-based on-the-go snacks, etc…

We’ve mapped out a path to double gross revenues of the business each year, 2023-2025.

In 2022, we invested in retail grocery placement (1000+ doors and 3500+ points of distribution)
That is what we will continue to do in a BIG way – answering the immediate question –
“Where can I find Planet Based Foods in a store near me?!”



CONTENT
WE HAVE FOCUSED ON SUSTAINABILITY, OUR HERO 
INGREDIENT HEMP, AND HIT TRENDS IN A FAST-GROWING 
SEGMENT OF PLANET-FRIENDLY PLANT-BASED FOOD 
AND BEVERAGES IN THE US AND SOON GLOBALLY.

RIGHT
TIME, PLACE,
PRODUCTS AND
POSITIONING

OUR TIMING COULDN’T BE BETTER.

WHAT WE HAVE 
SUCCESFULLY 
DEVELOPED:

• Proven Market Drivers
• Proven Products
• Proven Operations
• Proven PR & Marketing
• Proven Distribution

WHAT’S 
UP
NEXT: SCALING



What Does 
This Mean?

More people are consciously 
choosing to eat more plant-based 
protein in their diets. 

They are not abandoning animal proteins.

They’re making swaps and eating more 
plant-based options because:

• Plant-based options tend taste good
• Are convenient
• Are more affordable

They’re choosing more plant-based due to:

• Nutrition concerns: plant-based is better 
for me and my diet

• Health & Wellness concerns: allergies, 
intolerances, inflammation

• Earth concerns: ”plant-based is more 
sustainable”

OF THE PLANET NOW IDENTIFIES AS “FLEXITARIAN.” 50%MORE THAN

WE SPOTTED THE TREND IN 2016: 
THE RISE OF THE FLEXITARIAN



MASSIVE AND UNTAPPED: 
OPPORTUNITIES IN PLANT-BASED FOODS

Pantry staple. 75% of planet is 
intolerable to dairy. Used in 
cooking.

Aligned with key global food 
trend drivers (nutritious, 
sustainable, planet-friendly, 
plant-based.

Plant-Based Milk:

Research shows plant-based 
diets are cost-effective, 
supports your immune system 
and reduces inflammation.

Plant-Based Diets: 

First-mover with breakthrough 
hemp food and beverage.

Trade off from animal proteins 
means more nutrition from 
plants required to supplement 
(more protein/ more fiber) 
Snacking is a larger part of “On-
the-go.”

Category Disruptors:

Snacks:

Large Categories:

Pantry-Staple High-
Velocity Products: 

In The Biggest Categories Of 
Plant-Based Foods With Huge 
Opportunities In Both Grocery 
Retail & Foodservice.



The global hemp-
based foods 
market is expected 
to reach or exceed 
$11.6 
BILLION
by 2029

NORTH 
AMERICA

EUROPE ASIA 
PACIFIC

SOUTH 
AMERICA

MIDDLE EAST 
& AFRICA

2022 2023 2024 2025 2026 2027 2028 2029

GLOBAL HEMP-BASED FOODS 
MARKET BY REGIONS

GLOBAL HEMP-BASED FOODS: 
PROJECTIONS



The global plant-based food market size by
revenue is likely to cross

$12 BILLION
by 2025

Year over year growth rate of
plant based foods after 2020

Progressing CACR throughout 
forecast period 2020-2024

+31.4%

+41%

+53 % Plant-based food growth will 
originate from North America
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2019 2020 2025

US $2B

US $3.6B

US $12B

US PLANT-BASED FOODS
MARKET VALUE

STRONG REVENUE GROWTH:
OUR MOMENTUM



The global plant-based non-dairy market size by
revenue is likely to cross

$29.6 BILLION
by 2026

Projected year over year growth
rate of plant-based non-dairy from 
2021-2028

Progressing CACR throughout 
forecast period 2021-2026

+11.2 %
+14.7%

+14 % Plant-based milk market is 
14% of the total milk market 
and growing
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2018 2020 2026

US $16B

US $17.3B

US $29.6B

US PLANT-BASED NON-DAIRY
MARKET VALUE

REVENUE POTENTIAL:
THE PLANT-BASED NON-DAIRY MARKET



ALTERNATIVE PROTEINS

BURGERS
SAUSAGE PATTIES

“CRUMBLE”
BACON TOPPINGS

CONVENIENCE/FOOD TO GO

TAQUITOS
BURRITOS

EMPENADA
JERKY

NON DAIRY

MILK
COLD BREW COFFEE

FROZEN DESSERTS
MILKSHAKES 

WE COMFORTABLY COMPETE OR EXCEED OUR COMPETION ACROSS ALL NUTRITIONAL VALUES 
FROM PROTEIN, FIBER, SATURATED FATS, CALORIES & OMEGA 3

FOOD TO GO/CONVENIENCE AND NON DAIRY ARE THE FASTEST GROWING SECTORS AND ARE THE LEAST
SATURATED IN TERMS OF COMPETITION, MAKING IT A HUGE  OPPORTUNITY FOR US TO GAIN REAL MARKET 

SHARE AND DRIVE INNOVATION GLOBALLY

THE COMPETITIVE LANDSCAPE:
PBF IS THE ONE BRAND ACROSS ALL CATEGORIES



THE US MARKET OPPORTUNITY:

The US Market Opportunity in the plant-based sector is 
significant, with the sector currently worth approximately $5 
billion and expected to grow at a CAGR of 11.9% between 
2021-2028.

The growth in the plant-based sector is driven by various 
factors, including the increasing number of consumers 
adopting vegan and vegetarian lifestyles, concerns over 
animal welfare, and rising awareness of the environmental 
impact of meat consumption.

Millennials and Gen Z are key drivers of growth in the US 
plant-based market, with the latter representing a significant 
portion of consumers in the sector. Additionally, 
flexitarianism has become a popular trend in the US, with 
over 36% of consumers actively reducing their meat 
consumption.

U.S. MARKET OPPORTUNITY
PLANT-BASED FOODS SECTOR



1980
Robert’s first milestone in the 
food industry began in 1980 
with the successful develop-
ment of the first tofu hotdog.

Now

An expert in vertical system 
design and support from 
conception through product 
launch, with an emphasis on 
organic and sustainable food 
product development

Successfully initiated many of 
today’s food trends with a deep 
understanding of developing 
products in-line with market 
demands and dynamics for 
optimum results.

About Robert

Planet Based Foods Chief 
Innovation Officer has 
developed innovative protein 
structures for plant-based 
meatless  products since the 
1980s. Creator of the first 
plant-based hotdog in the 
natural foods industry.

Programs Developed

Created first flax,              
non-dairy plant 
based drinkable 
yogurt

Developed Soy Dream Ice 
Cream, Lil Dreamers ice 
cream sandwiches, and 
Rice Divine Ice Cream.

Co-founder/R&D 
Director of Alpha 
Foods.

Developed the Alpha plant 
based hot dog, Alpha 
Burger, and Burrito line.

Developed the first hemp 
ice cream and aseptic 
hemp milk.

Developed the first 
almond based yogurt 
for  Cascade Fresh.

R&D Director of 
Living Harvest.

ROBERT DAVIS | CHIEF INNOVATION OFFICER 
PLANT-BASED EXPERTISE: INNOVATION IS ALWAYS OUR DRIVER



Pantry-Staple High-Velocity Products In The Biggest Categories Of Plant-Based Foods With 
Huge Opportunities In Both Grocery Retail & Foodservice Distributors

ARIZONA

CALIFORNIA

COLORADO

IDAHO

ILLINOIS

NEVADA

MONTANA

OREGON

UTAH

WYOMING

WASHINGTON STATE

WHERE WE ARE TODAY:
WITH MAJOR RETAILERS, DISTRIBUTORS & FOOD SERVICES

Food Service Distributors



U.S. Growth 2022 
• 1300 new Kroger doors
• 400 Albertsons/Safeway doors
• 50 Whole Foods- CA/CO regions
• 200+ independents
• 25 Costco’s for a rotation
• 150 H.E.B in Texas

Projected Growth 2023-2025
• 300 Whole Foods stores
• 300 Sprouts: stores - National
• 300 H.E.B: stores - Texas
• 1300 Publix stores - Florida
• 110 Wegmans stores - Northeast
• 1000 Kroger stores - National
• 1500 Albertsons/Safeway stores - National
• 1000 Target stores- National
• 100 Costco warehouse locations - West Coast
• UK expansion

ESTABLISHED AND EXPANDING AT A RAPID RATE:
WITH MAJOR RETAILERS, DISTRIBUTORS & FOOD SERVICES



Hemp Non-Dairy 
Frozen Dessert

Hemp Non-Dairy MilkHemp Empanada Hemp Burritos

Hemp Bacon Bits Hemp Jerky Hemp Mayo Hemp Cold Brew

PRODUCTS IN DEVELOPMENT
2023-2024



THE UK MARKET OPPORTUNITY:

The Plant Based sector in the UK is worth 
£1.8 Billion and is expected to grow 
annually by 12%. 

Key drivers of this growth are coming from 
Gen Z who represent 20% of the market 
share but also 23% of total consumers are 
describing themselves as Flexitarians and 
are actively reducing meat consumption. 

The UK is at the forefront of driving 
innovation in Europe for the Plant Based 
sector followed by Germany, France and 
Spain.

U.K. MARKET OPPORTUNITY
PLANT-BASED FOODS SECTOR



UK GROWTH STRATEGY 

Engage with a company manu-
facturing partner that already 
produces plant-based food for the 
UK retail and Foodservice Sectors 
who has a 55,000 tons capacity per 
annum.

Win huge volume opportunities 
through:
Ø Listings with JD Wetherspoons, 

one of the UK’s largest pub and 
hotel brands that has 925 sites 
across the UK.

Ø Listings with Greggs, the UK’s 
largest bakery chain with over 
2000 stores.

YEAR ONE
SALES FORCAST:
£320,000 

Ø Partnering with a specialist 
wholesaler. (the core range in the 
UK Foodservice Market, which is 
worth a staggering £57bn and the 
UK’s 4th largest employer)

Ø Establish a partnership with the 
No1 Ready Meal manufacturer in 
the UK Greencore, who produce 
over 127 million ready meals and 
795 million sandwiches per year.  

Ø Finalize partnership with A.H. 
Worth, a UK farm that currently 
farms 6,500 acres, operating a 
sustainable 8- year rotation period.

YEAR TWO
SALES FORCAST:
£1.8M 

UK 
PARTNER
POTENTIAL



2022-2025

UK

GLOBAL FINANCIAL FORECAST:

Year 1: (2022/23 - Year funded) 

Launched in the Western US and entered fast growing plant-based 
market with new hemp-based products. Primary focus was on grocery.
§ Launched in over 700 Kroger stores, 3500+ points of distribution
§ Secured distribution in 11 states
§ Secured 50+ regional independent retailers in the Western Region

Year 2: (2023/24) 

Expanding grocery footprint leveraging our Kroger relationship. 
Aggressively growing presence in US and launching into the United 
Kingdom. Ramp up entry into food service channel. 

Launch of several innovative new products.
§ Mexican Food Line-up: Burritos, Taquitos, Empanadas, Chimichanga
§ Non-dairy hemp ice-cream, hemp milk

Year 3 - 5: (2024-2027)

Continued national expansion in the US & UK.  Aggressively grow food 
service channel. Continued growth will drive down COGS to increase 
profits and margins. Innovative pipeline products in food & beverage.

0

5,000,000

10,000,000

15,000,000

20,000,000

25,000,000

Year 1
FY  2022/23

Year 2
FY 2023/24

Year 3
FY 2024/25

Year 4
FY 2025/26

Year 5
FY 2026/27

Profit/Loss and Sales Volume Forecast

Revenue Gross Profit Net Profit



Mix and match can 
bolster sales, but does it 
beat buying a brand?

Planet Based Foods launches
Hemp-based product line.

Healthy foods from California 
based companies that can help 
keep your eating on track.

Hemp is on the menu
at Cooper Mountain Resorts…
and your house.

Planet Based Foods confirms new 
distribution channels

Hemp is the first ingredient in
Planet Based Foods frozen 
products.

…celebrate plants, not hide 
them as mock meat, says, 
Planet Based Foods

…feel good about grilling up Planet 
Based Foods’ because they are 
better-for-you and better-for-the 
planet.

IN THE NEWS:
131 INDIVIDUAL PIECES OF PRESS IN 2022

For your health conscious friends. 
Planet Based Foods taste so good.

Hemp is the hero ingredient for this
tasty new brand on the scene – Planet Based 
Foods.



Public Relations / 
Events

§ EXPO West, Fancy Food Show

§ On-going earned/owned media    
campaigns

§ On-going Investor Relations

§ Consumer product placement

§ Sampling events throughout 
the year

§ Several co-branded collab-
orations are in the works for 
2023 and beyond 

Digital Marketing / 
Paid Social Media
§ Digital monthly ad spend

§ Focused Social Media Campaigns: 
Instagram, LinkedIn, TikTok

§ Micro-influencers campaigns(partners 
include chefs, musicians, moms and 
college athletes)

§ Cross platform social advertising

§ Strategic giveaways 

v Over 10,000+ followers and growing

UPCOMING MEDIA INITIATIVES:
BRAND & MARKETING



As the CEO, Braelyn's expertise 
in sustainability, brand 
development, and hemp-based 
food systems enables him to 
lead with a strong vision.

Braelyn Davis
CEO and co-founder

Dedicated to excellence Ted 
brings years of experience in 
the restaurant business and 
hospitality industry.

Ted Cash
COO and co-founder

Robert introduced many of 
the industry’s “first” plant-
based products.

Robert Davis
CIO and co-founder

PBF
EXECUTIVE TEAM

Adrienne Arieff
CMO and Head of 
Community

James has had leadership 
roles at FIJI Water and 
oversaw a network that 
included Dr. Pepper/7UP 
Bottling Group.

James Harris
Head of Business 
Development

Tarrah has been a 
successful business professional 
in the F&B/CPG Industry for a 
decade. She oversees
distribution and sales.

Tarrah White
National Sales Director

Metta World Peace: Former  NBA Champion
Matt Stang, Trailblazer in cannabis industry, 
CRO High Times
Lydia Wendt, CEO & Founder, California 
Cloth Foundry
Marin Tobias, CEO Bullet Proof 
Labs, Venture Capitalist

US Advisors

Kam Bains, Former Brand Marketing Exec Lego, 
Intercontinental Hotels
Jason Smith, The Food Strategist, UK Strategic 
planning, sales, forecasting

UK Advisors

Adrienne has over a decade of
marketing experience, working 
with brands like Burberry and 
method. She spearheads the 
short-term/ long-term marketing 
objectives. 



THE INTERESTS OFFERED HEREBY HAVE NOT BEEN REGISTERED UNDER THE SECURITIES ACT OF 1933, AS AMENDED (THE “ACT”), OR THE SECURITIES LAWS OF ANY STATE AND ARE BEING OFFERED AND SOLD IN RELIANCE ON EXEMPTIONS 
FROM THE REGISTRATION REQUIREMENTS OF SAID ACT AND SUCH LAWS. THESE SECURITIES ARE OFFERED BY REASON OF SPECIFIC EXEMPTIONS FROM REGISTRATION IN REGULATION D PROMULGATED UNDER THE ACT RELATING TO THE 
LIMITED AVAILABILITY OF THE OFFERING. SALES OF THE INTERESTS WILL BE RESTRICTED TO THOSE PERSONS WHO MEET THE REQUIREMENTS AND MAKE THE REPRESENTATIONS SET FORTH HEREIN. SEE “INVESTOR SUITABILITY STANDARDS:’ 
THESE SECURITIES ARE SUBJECT TO RESTRICTIONS ON TRANSFERABILITY AND RESALE AND MAY NOT BE TRANSFERRED OR RESOLD EXCEPT AS PERMITTED UNDER THE ACT AND THE APPLICABLE STATE SECURITIES LAWS, PURSUANT TO 
REGISTRATION OR EXEMPTION THEREFROM. INVESTORS SHOULD BE AWARE THAT THEY MAY BE REQUIRED TO BEAR THE FINANCIAL RISKS OF THIS INVESTMENT FOR AN INDEFINITE PERIOD OF TIME. IN MAKING AN INVESTMENT DECISION 
INVESTORS MUST RELY ON THEIR OWN EXAMINATION OF THE PERSON OR ENTITY CREATING THE SECURITIES AND THE TERMS OF THE OFFERING, INCLUDING THE MERITS AND RISKS INVOLVED. THESE SECURITIES HAVE NOT BEEN 
RECOMMENDED BY ANY FEDERAL OR STATE SECURITIES COMMISSION OR REGULATORY AUTHORITY. FURTHERMORE, THE FOREGOING AUTHORITIES HAVE NOT CONFIRMED THE ACCURACY OR DETERMINED THE ADEQUACY OF THIS DOCUMENT. 
ANY REPRESENTATION TO THE CONTRARY IS A CRIMINAL OFFENSE.
Planet Based Foods (the “Company” or “PBF”) has not filed a registration statement with the Securities and Exchange Commission (the “SEC”) for the offering to which this presentation relates. Before you invest, you should consult seek the advice of 
independent counsel.
The presentation (the “Presentation”) has been prepared by the Company and the Company is solely responsible for its contents. the Company expressly disclaims any and all liability for representations, expressed or implied, contained in, or for 
omissions from, this Presentation or any other written or oral communication transmitted to any interested party in the course of its evaluation of the Company. Only those particular representations and warranties that may be made by the Company in a 
definitive written agreement, when and if one is executed, and subject to such limitations and restrictions as may be specified in such agreement, shall have any legal effect. Certain information contained herein has been derived from sources prepared by 
third parties. While such information is believed to be reliable for the purposes used herein the Company makes no representation or warranty with respect to the accuracy of such information.
This Presentation does not purport to contain all of the information that may be required to evaluate a possible transaction. This Presentation is not intended to form the basis of any investment decision by the recipient and does not constitute 
investment, tax or legal advice. No representation or warranty, express or implied, is or will be given by the Company or any of its affiliates, directors, officers, employees or advisers or any other person as to the accuracy or completeness of the 
information in this presentation or any other written, oral or other communications transmitted or otherwise made available to any party in the course of its evaluation of a possible transaction, and no responsibility or liability whatsoever is accepted for 
the accuracy or sufficiency thereof or for any errors, omissions or misstatements, negligent or otherwise, relating thereto. Accordingly, none of the Company or any of its affiliates, directors, officers, employees or advisers or any other person shall be
liable for any direct, indirect or consequential loss or damages suffered by any person as a result of relying on any statement in or omission from this Presentation and any such liability is expressly disclaimed.

This Presentation contains forward-looking statements. Terms such as “anticipates;’”believe;’”continue;’”could;’”estimate;’”expect;’”intends;’”may;’”might;’”plan;’”possible;’”potential;’”predicts;’ “project;” ’should;’ ”would” as well
as similar comments, are forward-looking in nature. The forward-looking statements contained in this discussion are based on the Company’s current expectations and beliefs concerning future developments and their potential effects. There can be
no assurance that future developments affecting the Company will be those that it has anticipated. These forward-looking statements involve a number of risks, uncertainties (some of which are beyond our control) or other assumptions that may
cause actual results or performance to be materially different from those expressed or implied by these forward-looking statements.
Should one or more of these risks or uncertainties materialize, they could cause our actual results to differ materially from the forward-looking statements. We are not undertaking any obligation to update or revise any forward- looking statements 
whether as a result of new information, future events or otherwise. You should not take any statement regarding past trends, activities or performance as a representation that the trends, activities or performance will continue in the future. 
Accordingly, you should not put undue reliance on these statements. This Presentation is not intended to constitute and should not be construed as investment advice.

This Presentation shall not constitute an offer to sell or the solicitation of an offer to buy any securities of the Company, nor shall there be any sale of any securities of the Company in any state or jurisdiction, domestic or foreign, in which such offer,
solicitation or sale would be unlawful prior to registration or qualification under the securities laws of any such state or jurisdiction. The securities of the Company have not been registered under the Securities Act or any other applicable securities law.
The Company’s securities have not been approved or disapproved by the SEC or any other regulatory or governmental authority, nor have any of the foregoing passed upon the accuracy or adequacy of the information presented. Any representation to
the contrary is a criminal offense.
Statements contained in this Presentation relate to the historical experience of our founders, officers, directors and advisors or their affiliates. An investment in the Company is not an investment in any of their past investments, companies or funds 
affiliated with them. The historical results of these investments, companies or funds is not necessarily indicative of future performance of the Company.

DISCLAIMER



thank you!
email: 
Invest@planetbasedfoods.com

HONORABLE
MADE WITH HYPER-SUSTAINABLE INGREDIENTS.

ETHICAL
NEVER CONTAINS GMOs. EVER.

MORAL
NOT MADE FROM ANIMALS

PROTEIN
A GREAT SOURCE OF COMPLET PROTEIN.

mailto:Invest@planetbasedfoods.com

