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Praesidium® delivers the highest quality products into a 
discerning global market place, whilst providing value to our 
customers.

Our branding is essential to the Praesidium® experience. The 
focus of our identity is to clearly communicate our overall 
look and feel.

We created this branding document to help you understand 
and communicate our brand guidelines.

It is essential that we ensure that our brand maintains a 
consistent look and feel at all times. No matter where in the 
world it is seen, or on what medium it is displayed.

Our brand guidelines are to be respected at all times, we 
strictly enforce this principle.

Please help us keep our brand focused and unique at all 
times.
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Brand Guidelines

Our Praesidium® brand is the visual system that 
communicates the heart of our work and our identity. This 
guideline outlines all elements that comprise our brand.

For overall protection our brand, words, and logo are 
trademarked in New Zealand and our international 
applications are in process.
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Contents
Logo type 
	 Vector	files	available

Clearspace

Logo Variations

Social Media Icons

Radio/Type Brandmark

Improper Usage

Typography 
 Digital package available

Colours

Advertisement/flyer

Stock Imagery

 High resolution product shots are  
 available in photoshop format

Contact
Be in touch
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Logotype
We would like to introduce you to our favourite 

logo. This is the clearest way we can represent 

our company visually. 

We also have a registered ® symbol which 

always appears after the word on our logo.
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Clearspace
Just like you, our logo needs some breathing room. 

Please ensure you give it the space to stand out. 

x x

1/2 x

1/2 x

x

1/2 x

Minimum print size 20mm wide

Note: On our small logo there is designer 
discretion to remove the ® if it is too small  
to read. 
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Logo Variations

There	are	different	ways	the	Praesidium® logo can be 

showcased. 

Our logo should be placed on a white or gold background, 

it should be perfect for most applications.

Options

Favourite Logo
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Social Media Usage

As these icons will generally appear small, you may present just 

the radio icon - this creates visual clarity for our brand. 

Social icon

Favicon
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Type Brandmark

You may use the Type as a separate element if size is a constraint. 

Please ensure the ® mark is placed at the end.

Radio Brandmark

The brandmark forms an integral part of our logo. The symbol 

can be used alone to reinforce our theme.

Remember, keep in mind the clearspace around the mark.
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Improper Usage

To make sure our logotype appears as consistent as 

possible throughout our communications, it is important 

that you do not use it any other way than described.

Do not rotate Use only specified brand colours

Do not stretchDo not alter the radio mark

Wrong colour choice for type Do not use effects such as drop shadows

X X

X X

X X
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Typography

Our	Praesidium®	logo	is	a	stylised	font.	Only	use	the	vector	file	

supplied and do not retype it.

Our body and text typeface in print is from the  

Neue Haas Unica Pro Family.  

Digital package available as required

Website/Online: Our body and text typeface is Madera®

Neue Haas Unica Light
ABCDEFG
abcdefg

Neue Haas Unica Light Itallic
ABCDEFG
abcdefg

Neue Haas Unica Regular
ABCDEFG
abcdefg

Neue Haas Unica Light Medium
ABCDEFG
abcdefg

Neue Haas Unica Bold
ABCDEFG
abcdefg
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Pantone: Cool Gray 5 C
CMYK: 0, 0, 0, 30
RGB: 131, 132, 135
HEX: 838487

Colours

These are the colours that represent our brand. Use these 

colours to reinforce the brand presentation.

Brand Guidelines

Pantone: GOLD
CMYK: 23, 42, 100, 0
RGB: 201, 150, 67
HEX: c99643

Pantone: Black
CMYK: 0, 0, 0, 100
RGB: 0, 0, 0
HEX: 000000

Primary / Mood colours Highlight colours
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Advertisement/Flyer

Here are some layout examples to view

www.Praesidium.Life

Praesidium® - Microbiome-enhanced 
formula shielding from harmful  
EMF effects

Praesidium is the natural solution to 
harmful	effects	of	electromagnetic	
radiation. 

Invented by renowned molecular  
biologist, Dr Marco Ruggiero, 
Praesidium combines decades of 
human microbiome research and 
the advanced science of biological 
quantum entanglement. 

Praesidium supports human health 
with a proprietary probiotic blend 
that includes microbes known to be 
extremely resistant to EMF radiation, 
and a phage encoded structure that 
supports human DNA integrity. 

Praesidium - the EMF Protector.  
Your inner shield. 

Tel +64 22 682 6967 
Email: sales@praesidium.lifewww.Praesidium.Life

Introducing a nutritional 
solution to EMF poisoning 
(including 5G)

Dr Marco Ruggiero, MD. Ph.D, 
Molecular Biologist, author of 
peer-reviewed	scientific	papers	
on quantum biology, and on 
biological	effects	from	exposure	
to	electromagnetic	fields.

These findings 
corroborate the hypothesis 
that Praesidium may 
improve psychological 
well-being by improving 
mood and sleep quality.

Lorem ipsum dolor sit amet, consectetuer adipiscing 
elit, sed diam nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat volutpat.  Ut wisi 
enim ad minim veniam, quis nostrud exerci tation 
ullamcorper suscipit lobortis nisl ut aliquip ex ea 
commodo consequat.  Duis autem vel eum iriure 
dolor in hendrerit in vulputate velit esse molestie 
consequat, vel illum dolore eu feugiat nulla facilisis 
at vero eros et accumsan et iusto odio dignissim 
qui blandit praesent luptatum zzril delenit augue 
duis dolore te feugait nulla facilisi.  Lorem ipsum 
dolor sit amet, consectetuer adipiscing elit, sed 
diam nonummy nibh euismod tincidunt ut laoreet 
dolore magna aliquam erat volutpat.  Ut wisi 
enim ad minim veniam, quis nostrud exerci tation 
ullamcorper suscipit lobortis nisl ut aliquip ex ea 
commodo consequat.

Duis autem vel eum iriure dolor in hendrerit in 
vulputate velit esse molestie consequat, vel illum 
dolore eu feugiat nulla facilisis at vero eros et 
accumsan et iusto odio dignissim qui blandit 
praesent luptatum zzril delenit augue duis dolore te 
feugait nulla facilisi. Nam liber tempor cum soluta 
nobis eleifend option congue nihil imperdiet doming 
id quod mazim placerat facer possim assum.

Lorem ipsum dolor sit amet, consectetuer adipiscing 
elit, sed diam nonummy nibh euismod tincidunt ut 
laoreet dolore magna aliquam erat volutpat.  Ut wisi 
enim ad minim veniam, quis nostrud exerci tation 
ullamcorper suscipit lobortis nisl ut aliquip ex ea 
commodo consequat.  Duis autem vel eum iriure 
dolor in hendrerit in vulputate velit esse molestie 
consequat, vel illum dolore eu feugiat nulla facilisis 
at vero eros et accumsan et iusto odio dignissim 
qui blandit praesent luptatum zzril delenit augue 
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Stock Imagery

Praesidium® images are available

Brand Guidelines
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Praesidium® imagery

Available in high resolution Photoshop format
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A	final	note;

Now that you have reviewed this document 
we hope that you have a clear picture of the  
Praesidium® brand.

We feel this is a fair guideline which allows you to 
use the brand across many elements. 

Be bold and proud, and most of all, be creative.
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Contact

Any questions?
Reach out to us.

Web
Praesidium.life

Email
sales@Praesidium.life

Telephone
+1 (619) 452-1172


