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Business
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Jen Visosky’s new Beauty Mark store is packed into all of 130 square feet inside Habits on West Deloney Avenue.

By Jennifer Dorsey

Longtime interior designer Jen Vi-
sosky decided to close her business last 
year.

After 20 years she was ready to try 
something different, and then there was 
the pandemic.

“COVID shifted my perspective,” she 
said.

Visosky took the opportunity to dive 
into another longtime interest, skin 
care. After much research, testing and 
training she opened a specialty shop 
earlier this month.

Beauty Mark, as it’s called, is tucked 
inside Habits, the women’s clothing 
store at 35 W. Deloney Ave. Visosky 

looked at a bunch of spaces, she said, 
and Habits owner Arcy Hawks suggest-
ed Visosky try her concept in the back of 
her boutique.

The 130-square-foot store within a 
store sells skin care, bath and body, and 
wellness products along with makeup 
and fragrances.

Though Beauty Mark might appeal 
to anyone, Visosky said she definitely 
had locals in mind.

“It’s important that we have access 
to these things and beautiful spaces to 
come to,” she said.

Her tiny shop packs a big punch, with 
35 lines from around the world, includ-
ing Italy, France, Germany and South 
Korea. Every item at Beauty Mark 
meets her criteria: effective, nontoxic, 
clean and cruelty-free, with a compel-
ling founders’ story.

“I feel a connection to everything in 
here,” Visosky said. “Everything’s got 

something special.”
The makers, conscious of health and 

the environment, are careful about 
what goes into their products but also 
about the packaging and production 
methods, she said.

Some examples:
• La Bouche Rouge Paris lipsticks 

contain no microplastics and are sold in 
refillable leather cases.

• Leland Francis skin care products, 
described as “clean, nontoxic, cruelty-
free, vegan and made in small batches,” 
were created by makeup artist Dillon 
Pena and named for his grandfather.

• Items in the Manasi 7 line, devel-
oped in Stockholm, Sweden, are a “blend 
of natural, wild harvested and certified 
organic butters, waxes and oils” and 
come in recyclable and reusable pack-
aging. The company said it maintains 
“small-scale production at a sustainable 
pace” to minimize water consumption, 

Beauty Mark opens inside Habits
Jen Visosky sells 
conscientious skin care 
and wellness items.

MARKET WATCH
By Jonathan Schechter

Teton County - Total Taxable Sales

Teton County - Total Taxable Sales

Teton County - Total Retail Sales

TAXABLE SALES REPORTED TO 
Wyoming’s Department of Revenue and 
Taxation in April totaled a stunning $139.9 
million, a jaw-dropping 60% increase over the 
lag of about a month that usually separates 
actual sales and when taxes are reported 
by the state, so April’s number generally 
reflects sales in March. This explains much 
of why the growth was so big: March 2020 
was the month COVID-19 arrived in Jackson 
Hole, so the April 2020 figure was way down. 
Throw in a full month of tourism and a lot of 
construction and you get April’s really big 
number. During fiscal year ending in April 
all of Teton County’s taxable sales totaled 
$1.596 billion, 3.8% lower than during the 
previous 12 months.

Source: State of Wyoming

LOOKING AT LONGER TERM TAXABLE 
sales trends, the graph above shows the 
12-month running totals of Teton County’s 
total taxable sales since the report of 
April 1998. The April 2021 number was 
so strong that the 12-month running total 
figure is now above where it was a year 
ago. In short, the pandemic crushed the 
local taxable sales economy for about half 
a year, and in the last half year it’s come 
roaring back.

Source: State of Wyoming

RETAIL SALES ARE THE BIGGEST CATEGORY 
of Teton County’s total taxable sales. Retail 
sales reported in April totaled $51.5 million, 
52% higher than the figure reported in April 
2020. Retail sales reported during the fiscal 
year ending in April totaled $684 million. This 
is the highest-ever total for retail, and an 
11.9% increase over the previous 12 months. 
Sadly for local merchants, the single biggest 
growth area in retail has been online sales, 
not ones made by local stores.

Source: State of Wyoming

Pizzeria Caldera changes hands
Joe Hurd has purchased Pizzeria Caldera from its previous owner, Chris 

Hansen, for an undisclosed amount.
Hurd will co-own and operate the pizza restaurant with his wife, Annie 

Hurd, who has a background in restaurant management and will run most of 
the office operations.

“We want to keep it largely the same,” Joe Hurd said. “We love the staff, 
and we love the menu. Through the summer we won’t change all that much.”

Hurd has been coming to Jackson on and off for more than 20 years 
and said the town was “always on our family list.” Now, with two young 
daughters about to start school and an energetic golden retriever, Ted, the 
move to a smaller, outdoor-minded town felt right.

They’re coming to the valley from the Twin Cities in Minnesota, where 
Hurd worked as CEO of SixSpeed, an integrated marketing agency. So why 
the sudden move to pizza?

“I had been looking for a career shift,” Hurd said, adding that he and his 
wife did a couple of secret taste tests and liked Pizzeria Caldera’s Neopolitan 
product. He discussed things with Hansen and officially took over as owner 
on May 1.

The Hurds weren’t just charmed by the local stone hearth oven product, 
they also had an eye on Pizzeria Caldera’s newest offering: the frozen “free 
range” pizzas which are shipped overnight direct to doorsteps across the 
nation.

That direct-to-consumer option is “a little more different and fun” than 
what some other restaurants offer, Hurd said, since the pies are topped with 
local meat and vegetables right alongside the ones baked at the company’s 
brick and mortar home.

Those frozen offerings are also on sale at local grocers — Aspens 
Market, Pearl Street Market, Hungry Jack’s General Store and Whole Foods 
— and Hurd said he plans to continue the charitable component, with 10% 
of frozen pie income donated to organizations like Hole Food Rescue.

— Evan Robinson-Johnson

BOARDWALK SHUFFLE
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Vertical Harvest co-founders Nona Yehia, left, and 
Caroline Croft, right, give Wyoming first lady Jennie 
Gordon a tour of the facility in January 2020.

See SHUFFLE on 9C

See BEAUTY MARK on 9C
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Vertical Harvest earns Fast Company award
Vertical Harvest, creator of the greenhouse adjacent to the town 

parking garage, earned three honorable mentions in Fast Company’s 
2021 World Changing Ideas Awards.

The awards honor “the businesses, policies, projects and concepts 
that are actively engaged and deeply committed to pursuing innovation 
when it comes to solving health and climate crises, social injustice or 
economic inequality,” a press release said.

The awards for Vertical Harvest were in the Best World Changing 
Idea North America, Food and Social Justice categories.

Vertical Harvest describes itself as a “profitable model for a vertical 
farm that provides consistent, meaningful employment for people with 
intellectual and physical disabilities by cultivating nutritious food for the 
community.”

The Jackson greenhouse was its first. A second one is coming to 
Westbrook, Maine.

“Vertical Harvest has a plan to expand to new cities throughout the 
U.S., pairing the innovative growing technologies of vertical farming with 
jobs for underemployed populations and creating the new farms with 
affordable housing as a blueprint for a national model of change.”

The awards are in their fifth year. They showcase 33 winners, more 
than 400 finalists and more than 800 honorable mentions, the release 
said. Fast Company editors and reporters selected winners and finalists 
from a pool of more than 4,000 entries from around the world.

You can read about the awards in Fast Company’s summer 2021 
issue.

— Staff report

Womentum seeks mentors, mentees
Womentum is taking applications this month from women interested 

in mentoring or being mentored through Womentoring.
The Womentoring program aims to foster participants’ personal, 

professional and civic leadership. Each year Womentum partners up 
mentors and mentees based on their skills and goals. Over nine months 
those mentoring pairs attend small group dinners, workshops and events.

Womentoring launched in 2007 with eight mentor-mentee pairs and 

now supports double that, the organization said.
Womentoring runs September through May, and participants are 

expected to commit to attending all events on the calendar.
“We offer one cohort activity, dinner or workshop each month, as 

well as support for one-on-one mentoring experiences,” a Womentum 
press release said. “Time commitment is anticipated at three to five 
hours per month, although many pairs choose to meet more often.”

The fee to participate as a mentor or mentee is $150 per person.
For details, including the calendar, go to WomentumWyo.org/

services.
                                                                                        — Staff report

Course offers ‘deep dive’ into Facebook
Social media expert Rose Caiazzo is offering two-day “deep dive 

into the world of Facebook for business later this week through Central 
Wyoming College – Jackson.

Called “The Facebook Client Attraction Formula,” the course will run 
from 10 a.m. to 5 p.m. Friday and Saturday on Zoom.

What attendees can expect to learn, Caiazzo said, includes how 
to create immediate growth in business using Facebook, even if you 
are not exceptionally tech-savvy, how to optimize your Facebook page 
to stand out and be noticed by the right people and the “secret timing 
strategy to attract clients and customers on Facebook in 10 minutes a 
day.”

Caiazzo also plans to announce the start of her “Social Media 
Secrets Club” for business owners over 60 who are “ready to commit 
to their learning and transform the way they communicate with their 
audience.”

“The Facebook Client Attraction Formula” costs $97. If you can’t 
attend the two-day retreat while it’s going on, recordings will be 
available for 48 hours for you to view and listen to on Saturday, May 15.

To register go to Tinyurl.com/xstfs62h.
— Staff report

SHUFFLE
Continued from 8C

If you have a new or changing business, tell us about it. 
Submissions for Boardwalk Shuffle are due by 5 p.m. Fridays. Email 
jennifer@jhnewsandguide.com.

DEADLINES

environmental impact and waste.
• The Royal Fern skin care line is the brain-

child of Dr. Timm Golueke, a German dermatol-
ogist who believes “traditional dermatology and 
naturopathic treatments fantastically comple-
ment each other — provided one combines them 
responsibly,” his website says.

• Ghost Democracy describes its clean skin 
care brand as being as “transparent as its ingre-
dients. Gone are the days of supporting the use 
of cheaper chemicals over quality alternatives 
and hiking up costs for profit. Ghost Democracy 
is about the people. Clean. Effective. Accessible.”

Visosky said she selected products for Beauty 
Mark with diversity — age, race, male, female 
and gender fluid — in mind. She thought of 
her teenagers as well as her mother. She said 
she believes in products that aim at “well ag-
ing” rather than “anti-aging” — and that honor 
uniqueness. Hence the store name.

“We embrace our beauty marks; we don’t 
want to hide them,” she said. “We celebrate our 
diversity.”

That’s reflected in diverse faces in the wallpa-
per at Beauty Mark, which was designed by her 
tattoo artist, Amy Dowell of The Painted Lady.

“Clean, good for you skin care” is for every-
one, Visosky said.

Beauty Mark will be open Tuesday through 
Saturday. Visosky welcomes people to come in to 
test products. She can do private consultations.

“I will always be here,” she said.
Beauty Mark is online at BeautyMarkJH.com.

Contact Jennifer Dorsey at jennifer@
jhnewsandguide.com or 732-5908.

BEAUTY MARK
Continued from 8C

RELENTLESS
MOMENT 
O F  T H E  W E E K

#FINDYOURJH
WITH RELENTLESS 

AGENTS AT YOUR SIDE

307-732-8181  
 WWW.C21JH.COM

Send Us Your RELENTLESS MOMENT Nomination!
Call 307-732-8181 or visit www.C21JH.com

© 2019 Century 21 Real Estate LLC. All rights reserved. CENTURY 
21®, the CENTURY 21 Logo and C21® are registered service marks 
owned by Century 21 Real Estate LLC. Century 21 Real Estate LLC 
fully supports the principles of the Fair Housing Act and the Equal 
Opportunity Act. Each office is independently owned and operated.

391711

DON’T SETTLE 
FOR AVERAGE.

DEFY MEDIOCRITY + DELIVER 
EXTRAORDINARY 
EXPERIENCES

THE RELENTLESS ATHLETE/MOMENT OF THE WEEK GOES TO:

CAREY RITTER
Jackson’s Carey Ritter helped lead the girls track and field team to a  
win at home on Saturday, placing second in the 100, third in the 200  
and running a leg on the Broncs’ winning sprint medley relay team.

391899

Tim Bradley • 307-733-6400 
tim@contourproperties.com
www.contourproperties.com

Million Dollar Cowboy Steakhouse
Contact Tim Bradley

TOWN SQUARE 
RESTAURANT FOR LEASE

Need a

 job?
READ THE

CLASSIFIEDS
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