
SLO active Sustainability Policy Statement

SLO active is committed to promoting sustainability. Concern for the environment and promoting
a broader sustainability agenda are integral to SLO active’s professional activities and the
management of the organisation. We aim to follow and to promote good sustainability practice, to
reduce the environmental impacts of all our activities.

SLO is founded on the ethos that our choices have an impact. Every consumer decision you
make is a vote for the kind of world you want to live in.

Our Sustainability Policy is based upon the following principles:

1. To comply with, and exceed where practicable, all applicable legislation, regulations and
codes of

2. practice.
3. To integrate sustainability considerations into all our business decisions.
4. To ensure that all staff are fully aware of our Sustainability Policy and are committed to

implementing and improving it.
5. To minimise the impact on sustainability of all office and transportation activities.
6. To make clients and suppliers aware of our Sustainability Policy, and encourage them to

adopt sound sustainable management practices.
7. To review, annually report, and to continually strive to improve our sustainability

performance.

In order to put these principles into practice we will:

1. Avoid physically travelling to meetings etc where alternatives are available and practical,
such as

2. using teleconferencing, video conferencing or web cams, and efficient timing of meetings
to avoid multiple trips.

3. Reduce the need for our staff to travel by supporting alternative working arrangements,
including

4. home working etc.



5. Minimise our use of paper and other office consumables, for example by double-siding all
paper used, and identifying opportunities to reduce waste.

6. As far as possible arrange for the reuse or recycling of production and office waste,
including paper, computer supplies and redundant equipment.

7. Reduce the energy consumption of office equipment by purchasing energy efficient
equipment and good housekeeping.

8. Purchase electricity from a supplier committed to renewable energy. Seek to maximise
the proportion from renewable energy sources, whilst also supporting investment in new
renewable energy

9. schemes.
10. Ensure that timber furniture, and any other timber products, are recycled or from

well-managed, sustainable sources and are Forest Stewardship Council (FSC) certified.
11. Purchase fair-trade and/or organic beverages.
12. Undertake voluntary work with the local community and / or environmental organisations

and make donations to seek to offset carbon emissions from our activities.
13. Ensure that any Subcontractors, Suppliers or Designers that we employ take account of

sustainability issues.
14. Where possible deploy “Virtualisation” technology in the IT Department to ensure that the

Company’s energy consumption requirements are minimised by reducing the amount of
physical machines required to mount IT solutions onto.

15. Strive to achieve a more paperless office. To this end several document management
systems have been developed that allow employees and customers to retrieve and
transmit documents electronically.



Our commitment within the Fashion Industry

The fashion industry is the second biggest polluter, after oil. The oil industry heavily benefits from
the fashion industry, at every point of the supply chain. The issue with the current state of fashion
is that it’s primarily produced in a linear system of take, make, dispose, with 73% of the world’s
clothing eventually ending in landfills or being incinerated. Currently, less than 1% of the material
used to produce clothing is recycled into new clothing, and less than 15% of clothes are collected
for recycling (Ellen MacArthur Foundation, 2017). According to current forecasts, the world
population will exceed 8.5 billion people by 2030, and global garment production will increase by
63%.

The latest statistics say 1.5-2.5 trillion gallons of water are used in the fast fashion industry every
year and these polluted waters used in chemical processes in garment factories end up drained
back into the oceans. 150 billion pieces of unused clothes end up in landfill. About 10% of world
carbon build up is caused by the fashion industry, which is 5 times more CO2 than the aviation
industry.

Globally, there is not enough being done in the fashion industry to stop the pollution of our air,
land, and sea.

Our impact objectives are derived from two UN Sustainable Development Goals:

1. UN SDG 12 – Sustainable and Responsible Consumption -
https://www.un.org/sustainabledevelopment/sustainable-consumption-production/

2. UN SDG 14 – Life Below Water - https://www.un.org/sustainabledevelopment/oceans/

As pioneers for clean, healthy oceans, we strive to minimise environmental footprint throughout
our entire production and supply chain, from the Earth to Ocean.

Every point in the lifecycle of our garments was carefully thought out and mindfully put in place;
making conscious and informed decisions for a better world where earth, ocean and people are
treated well.

We are not big on the traditional fashion model that tends to encourage fast consumerism driven
by surface level, seasonal trends - the very cause of our worldwide environmental crisis.



“Mmmmmmm…”

The status quo was not enough. So we made our own model. This is what is covered: mindset,
meaningfulness, materials, make, methods, move, mend and more. Below we outline everything
included within this.

Mindset

Starting with the right mindset is integral to creating something exceptional that doesn’t harm the
planet or people. Our mindset is focused on slowing down and living with purpose. We began our
mission with a clear picture of helping the ocean and everything that thrives in and around it:
Wildlife, plants, people.

With this in mind, every decision from there came naturally. We have spent months sourcing the
finest, most sustainable materials and the right factory, to ensure that every piece is made to look
amazing, and is made in an eco-conscious way, in a fair trade environment where workers are
treated fairly.



Encouraging you to notice what you are already part of, and appreciate it, and share it, and look
after it. We all have a responsibility to be mindful of the choices we make, and aware of the
impacts they have.

Meaningfulness

The best way to fight pollution in our ocean and fast fashion is by seeking meaning in the things
that you buy. Purchase with purpose.

We have brought giving to the very front of our business model. Every SLO piece that you buy,
we will donate to one of our ocean charity partners of your choice through our EARTH TO
OCEAN model.

With this, we encourage our customers to be aware that every step of their consumption
behaviour matters to save or destroy the planet.

We’re on a mission to encourage new behaviour towards a post-consumerism society where
people can enjoy their choice of purchase and lifestyle. Like most things in life, it is better to
choose quality over quantity. Seek meaningful connections.

Material

Up to two-thirds of the sustainability impact of fashion happens at the raw materials stage -
before the clothes have actually been made. Fiber selection also affects how you’re gonna wash
the garment, and potentially recycle it one day - both important factors to consider when it comes
to the environmental impact.



Made using the most cutting edge material, FSC certified Yulex Pure, a plant-based alternative to
conventional, non-renewable neoprene which is derived from petroleum or limestone, therefore a
product of mining or drilling (a less sustainable choice).

It is a resource from raw natural rubber of hevea trees in which the sources are Forest
Stewardship Council (FSC) Certified by the Rainforest Alliance. The trees are not grown on newly
cut rainforest land, like some of the world’s supply.

Yulex Pure relies on zero-waste processing where their specialty rubber is produced under
environmentally and socially responsible manufacturing practices. This ensures that our material
has been through ecoconsious processes from Earth to Ocean.

Our hang tags and business cards are made from recycled tee shirt off-cuts. Our suits are
delivered with minimal packaging that is recycled and compostable. We have also sourced
distribution methods that produce minimal carbon emissions.



Make

Our material is manufactured in a Fair Trade factory.

Our oceanwear pieces are delicately crafted with style and substance in mind. Produced in
limited quantities, in support of slow fashion and artisanship, each piece is built to be something
to love and last, rather than throw away after one season.

With our value in high quality designs and artisanship, we partner with a family-run textile factory
in Italy that specialises in swimwear and activewear.

Just an hour’s drive from Venice, the professional people at this small factory work with a strong
determination to express their know-how skills and provide the highest quality of crafts and
designs.

We have strong personal relationships with the people who make our garments who abide by
ethical manufacturing processes, causing minimal harm to the environment.

Methods

For our processing, we rely only on sustainable methods and components in every detail.

Water-based glue
Rather than using solvent-based glue that eliminates harmful volatile organic compounds, we use
water-based glue to laminate recycled jersey fabrics on top of Yulex Pure in order to get beautiful
finishes.

Solution-dyed
For interior linings and face fabric, solution dye is used in order to save over 100 litres of water
per suit; this is over 75% less water than what is used in conventional dyeing

Petroleum Free
By replacing conventional neoprene and similar synthetic materials, we are reducing CO2
emissions by up to 75% in the manufacturing process.



Move

Recycled hang tags and business cards - Recycled t-shirt offcuts are our go-for on our hangtags
and business cards. This naturally white paper-like material is a reuse from those offcuts cotton
left from making t-shirts. It is 100% natural cotton, 100% recycle, 100% biodegradable, and 100%
reuse of fashion industry waste.

Minimal Packaging - our choice of packaging is beyond packaging made from recycled and
compostable materials. We pick out the most minimal way to delicately package our pieces
before delivering to you, as to minimise as much waste as possible.

Green Shipping - Having sourced out distribution methods that produce the very least carbon
emissions, We only opt to partner with those who commit to do eco-friendly shipping in order to
reduce our carbon footprints.

Mend and More

The Pulse of the Fashion Industry 2017 report showed that most fashion brands have
yet to realise the opportunities that accompany an increased focus on the end-of-use
phase of the value chain. An accelerated effort is needed to capture important resources from
being wasted and to meet future resource demands. If today’s textile collection rate tripled by
2030, it could be worth more than EUR 4 billion for the world economy. This figure merely
represents the value of those products that would not end up in landfills. If the industry were to
find a way to collect and recycle all fibers, it would boost the value to EUR 80 billion (Ellen
MacArthur Foundation, 2017). Besides, the Pulse of the Fashion Industry 2018 report shows that
investments in resource efficiency, secure work environments and sustainable materials boost
profitability by up to 1-2 percentage points in EBIT margin by 2030.

Our collection is delicately crafted with high quality sustainable materials and designed to be
everlasting. We guarantee our pieces to be high quality with the minimal, timeless athletic
designs. Thoughtfully designed to be durable and worn for all activities in and around the ocean,
our pieces are with you the whole way, whether you are dancing on a slow wave or diving to
great depths.

However, If there are any damage to the pieces along the way, we are happy to take care of them
through our repair service.

https://www.copenhagenfashionsummit.com/wp-content/uploads/2017/05/Pulse-of-the-Fashion-Industry_2017.pdf
http://www.globalfashionagenda.com/download/3700/


We are currently in the process of developing our repair service, to reduce the chances of our
garments eventually making their way to landfill.

Mindful
Aware that the world is constantly changing, we are always looking for ways to do things better.
We are not perfect, there are always improvements to be made, and we’re working on it.

We promise to always be proactive and dedicate in research and development, to ensure we  are
always at the cutting edge of new technology across the entire lifecycle and supply chain to
reduce our carbon footprint and impact on the environment.
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Fair Trade - Fabric Manufacturers

Despite a number of international standards, certifications and government legislation to tackle
human rights, working conditions are not up to scratch in many of the places where clothing,
accessories and footwear is made. Systematic exploitation remains rife. Human rights violations
include cross cutting issues such as forced and child labour, repression and discrimination, and
unsafe, dirty and unfair working conditions.

Producers and garment workers might face excessive hours, forced overtime, lack of job security,
denial of trade union rights, poor health, exhaustion, sexual harassment, discrimination and denial
of other basic human rights when on the job. These problems exist not just in places like
Bangladesh but also in developed countries like the United Kingdom and the United States.
Thanks to the pioneering work of international NGOs and unions like Better Work, CARE, Clean
Clothes Campaign, Fair Wear Foundation, Fairtrade International, IndustriALL, Labour Behind the
Label, Oxfam, TRAID, Traidcraft, War on Want and many others dedicated to improving the
garment industry, human rights issues are more visible and better understood than ever before.

These organisations have made significant in-roads into improving conditions for many of the
world’s producers. However, the harsh reality remains that basic healthy and safety measures do
not exist for huge numbers of people working in fashion’s supply chains. The Rana Plaza factory
collapse is the most extreme and familiar example. Since Rana Plaza, the Bangladesh Accord,
setup to improve factory conditions, has inspected over 1200 factories for safety hazards and as



a result has closed 41 and helped to upgrade many others. But this is just one country where our
clothing is made.

There are many other human rights abuses at play in fashion’s supply chains. For example,
Labour Behind the Label has found that mass fainting of garment workers in Cambodia is due to
malnutrition. The International Labor Organisation (ILO) finds that women are most often, but not
exclusively, the target of sexual harassment.

Better Work data shows that men are three times more likely than women to be supervisors.
Women are less likely to be promoted, receive training or become a union leader.

According to the ILO, there are 215 million children working throughout the world, many full-time.
Of these, 115 million are exposed to hazardous forms of child labour. In Maplecroft’s Child Labour
Index, India ranked 1st with over 14 million children in work, mainly in textiles. Their research
underlines the fact that the issue of child labour is often symptomatic of a range of underlying
structural problems in a country, including poverty and a lack of access to education.

Journey to Zero Waste:

Waste is going to be one of the next biggest problems for the fashion and textiles industry.
Last year the worldwide consumption of textiles reached about 73 million tonnes and is expected
to grow at nearly 4% annually through 2025 (APIC 2014), yet only 20% of textiles are recycled
each year around the world (Soex presentation at Textile Exchange conference 2014). Textile
waste is generally categorised into two different types: 1) Pre-consumer; the leftover materials
from the
production of clothing; and 2) Post-consumer; what is discarded by consumers after use. It is
estimated that a single textile mill can produce from 5% up to 25% of pre-consumer textile waste
on its total yearly production. Over-production runs and liability stock from manufacturers and
mills are often absorbed by the local market or sold via third parties.

Damaged clothing and discarded rolls of branded and/or recognisable fabrics are regularly
slashed, landfilled and incinerated to protect intellectual property and brand image.

This reality is hidden. Investigative reporters have tried and failed to find out what really happens
with pre-consumer waste. In the UK, roughly two million tonnes of clothing and textiles are
thrown away every year and only 16% of that waste is ever reused. That’s roughly £140 million
worth of waste. Meanwhile, 80% of textile waste going to landfills can actually be reused (WRAP,
2015). Of the clothing donated to charity in the UK, only 10-30% is actually re-sold; the rest is
exported overseas. In Uganda, some 81% of all clothes sold today are cast-offs from the  west. It
has been widely reported that this influx
of second hand clothing to developing countries
is destroying local te



Sustainability Action Plan:

This is the Action Plan for the Sustainable Clothing Roadmap setting out agreed stakeholder
actions in the following five key areas to improve the sustainability performance of clothing.

1. Improving Environmental Performance across the Supply Chain
a. Sustainable Design
b. Fibres and Fabrics
c. Maximising Reuse, Recycling and end of life management

2. Garment Cleaning
3. Consumption trends and behaviour
4. Awareness, media, education and networks
5. Creating market drivers for sustainable clothing
6. Instruments for improving traceability along the supply chain (ethics, trade and

environment).

We vow to never use the following materials:

No Perfluorinated Compounds (PFCs) or azo dyes
Perfluorinated Compounds (PFCs) are banned from use in our production. PFCs are used to make
fabrics water repellent but are considered to be harmful for the environment, for reproduction
and for aquatic organisms. Azo dyes are banned from use in our supply chain and throughout
Europe.

No cotton from Uzbekistan, Syria or Turkmenistan
None of our cotton comes from Uzbekistan, Syrian, Turkmenistan or from other countries that are
considered high risk for child labour or forced labour. We trace the country of origin for all of the
cotton that we use and are working to get traceability back to farm level for all of our key cotton
supplies. We also use organic cotton whenever possible which promotes better practices in the
supply chain and provides a better livelihood to farmers.

No PVC

SLO active will never use PVC.  The Harmful Effects of PVC:

Greenpeace names PVC (polyvinyl chloride) as the most environmentally damaging of all
plastics. Vinyl chloride is used to make most PVC plastic and vinyl products. Short-term
exposure to high levels of vinyl chloride in air can result in central nervous system effects,



such as dizziness, drowsiness, and headaches in humans. Long-term exposure can result in
liver damage and can lead to an increased risk of cancer.

Vinyl chloride, United States Environmental Protection Agency
Mulesing by the Wool Industry, PETA
The Hot Button Issue Report for 2017 – A Ranking of Global Viscose Producers, Canopy

https://www.epa.gov/sites/production/files/2016-09/documents/vinyl-chloride.pdf
https://www.peta.org/issues/animals-used-for-clothing/wool-industry/mulesing/
http://canopyplanet.org/canopy-media/updated-hot-button-issue-for-2017/

