


I N T R O D U C T I O N

First of all I would like to thank you, each of the three participants in this first presentation. 

In the meantime, and to follow up on our meeting, I would like to present to you a "pre-catalog" that I had already produced well before our meeting and your 

request that Dr Lukose expressed yesterday in the wake of the question that Béatrice asked me about the "proof of concept" I should show.

1  - I  t a k e  t h i s  o p p o r t u n i t y  t o  a n s w e r  B e a t r i c e  a  l i t t l e  m o r e  p r e c i s e l y .

As I explained, one of the key points to understand with the idea of the existence of this new brand, is that it is based on a creative process and should not be understood as 

an "invention" or an innovation. brand new technology with the arrival of a new application or a new product. I am not re-inventing the concept of Goldsmith/jewellery or an art 

decorative object. 

In fact I do the same Job I ever did as Creative Director. I lead, drive and inspire my creative teams of designers and Craftmen to produce/reproduce or freely create new 

jewels or various objects.

I simply will offer new personalized / tailor made creations and others that will either be reproductions of old existing objects but which had not been made in precious 

materials because they were not intended to be objects. "decorative art" produced for illustrious personages / kings / lords etc (as in China/Imperial Court, France/Europe for 

Kings…) ... but objects for ceremonies of daily life (weddings, various celebrations, offerings, synbolic protections, etc ...). 

And what we are going to produce will only be "copies" ... in GOLD

As if we were offering a "second life" to objects which were not perceived as "precious" and which today are becoming so.

And what better illustration can I give you than those delivered by museums around the world which produce and market (derivative products / merchandising) reproductions 

of works of art directly from their collections... But not in GOLD for sure, but please check the prices they sell these object, and you would maybe understand how this recent 

development brought them new sources of revenue/benefit. I think this is the best proof of concept possible.

In addition, I intend to develop a range of more common objects which are present in our daily lives such as glasses cases, glasses too, and then small jewels for special 

occasions (engagement, weddings, religious rings ...) and small gold objects but which will be accessible to a wider range of populations.



2  - N o w  I  w o u l d  a l s o  l i k e  t o  r e s p o n d  m o r e  s p e c i f i c a l l y  t o  A r y a n  o n  t h e  t i m i n g  a n d  

p r o f i t a b i l i t y  a s p e c t s .

I have established an action plan /calendar which focuses primarily on describing the specific actions that I will take upon receipt of funds 

regarding the event launch I introduced it to give a haunt in the time of the launch of the first creations / collections. 

But in reality I would like to clarify that as I say in the pitch, I want to ensure "personalized" sales almost in "one to one" directly to a very specific 

target of very rich African people therefore able to buy the creations that I want to offer them. It is therefore a "parallel" approach and which is 

based on a network approach work because I will not invite people of this importance without being known and without having created anything 

apart from a great idea. . 

I have already started this work by activating my relations in several countries of Central Africa and also in Senegal to approach the "great ladies" 

whom I want "to sensitize above all and make them adhere to my particular approach, as if I were doing Virtual "pre-sales" of course, but also to 

start building up an address book of clients to whom I would then sell tailor-made, unique and exclusive pieces ... and very expensive of course.

This is to make you understand that the event I want to organize, which will be a real launch event, will only be to express the existence of this 

new brand, to demonstrate "African" creativity with the participation of different artists from different disciplines. artistic, but which creatively 

speaking will contribute to expressing the concept of my brand, of which will be exhibited creations dedicated to this launch, which will of course 

have a commercial dimension both for my brand and for the other participating artists because it will of course be a question of 'a parade / 

exhibition / sale.



And about the feasibility of the marketing linked or not to the event, that is to say the production deadlines of the first collection, I come back to the 

question of the specific production chain that I want to put in place, in particular the one that will be "digitized" with the production of objects 

designed and printed in 3D ... the first observation that emerges from the contribution of these 3D prints clearly highlights the time savings / 

productivity to achieve jewelry / objects via this digital chain, in particular for rings / necklaces etc ... but also for everyday objects (cell phone case 

or glasses, etc ...) and all the small decorative objects (vases, masks , etc ...).

So the only "unknown" remains in the period of purchase of a first stock of gold. But there also I prepared approaches towards actors within the 

cooperatives of gold washing in the region of Kedougou and also of two counters of purchase and sales of gold to ensure me of their own 

production capacities (cooperatives ) or storage (counters)

To conclude and confirm Dr Lukose's own conclusion, who clearly perceived and understood not only creative dimension of the project, 

but also its economic and social dimension (creation of a value chain / transformation and enhancement of African natural resources,

modernization of technical production / sector development, increase in the income of gold miners, Gold Market/perception and place/role...), 

I simply want to add to "reassure" the investors / lenders that there is indeed a "business" dimension at the heart of this project which lies in the orientation clear in the 

sales objectives which aim by the deployment of a future network of "shops / galleries" around the world for sale all over the world. 

And if the investors are not convinced because I do not present figures with balance sheets etc ... they just have to look at what is happening in reality and the results of 

jewelry brands like Bulgari / Tifany which were recently extinguished. acquired by the first group in the Luxury Industry, which is none other than LVMH, and which have 

managed to achieve the best turnover within the group (Bulgari).

So I’m not a “sweet dreamer” or “idealist”... Thanks to my multiple experience in advertising/marketing/Creation in Europe and in Africa, I think I have a right perception of 

this market and business and a good evaluation more than a simple intuition of the chance of success of this new African brand.



Crea t i ve amb i t i on



In terms of goldsmith's art, several types of objects will be offered, ranging from Jewelry such as the “First Lady” Collection to so-called 

“decorative” objects, including pure works of art which will be authentic creations of issues. from Atelier TYANABA.

Regarding "old" or decorative objects of ART, we will offer versions of these objects in GOLD whereas they could initially have been made of 

various and varied woods and more or less precious or of other "stony" materials which were not at all valuable. 

Because the destination of these objects was not to go to adorn the Palaces of Great Characters, but more generally they were specially made for 

ceremonies or other special festive and village or family occasions.

Depending on the objects, statues and masks, TYANABA designers will offer either: 

• a "compliant" recreation in OR

• or a new "free" creation but inspired by the original model also in GOLD.

So amateurs will have the opportunity to choose between two or more versions of the same objects with “temporal” interpretations according to 

the different artists who will have delivered their personal “reading/vision”.

T h e  c r e a t i v e  p a r t y  o f  T Y A N A B A  c o l l e c t i o n s



T Y A N A B A  a i m s  t o  b e c o m e  a  G r e a t  A f r i c a n  L u x u r y  B r a n d

I n  t h e  G o l d s m i t h  o f  A r t  /  H i g h  J e w e l e r y /  J e w e l e r y s e c t o r s

 This new brand wants to position itself at the heart of the LUXURY sector, as the reflection and expression of the “ancestral” African creativity in 

all areas related to the “work” of gold and other precious materials to which we can associate it.

 TYANABA is an “identity” and artistic expression of all African cultures through the transformation of gold through silversmithing, jewelry and 

jewelry from its own “terrestrial” resources including the “Sky”. » provided the African continent.

 TYANABA is the Heritage expressed by the Myth of the Snake as Protector of the divine flocks that Heaven has given to the Men of West Africa 

(Peuls) and which delivers us messages of Life, Creation, Protection, Wisdom, Beauty and Eternity.

T Y A N A B A  a i m s  t o  u n r o l l  i t s  g o l d  r i n g s  s e t  w i t h  d i a m o n d s ,  a n d  t o  m e a n d e r  

a l l  o v e r  t h e  p l a n e t  b y  s e t t i n g  u p  i t s  n e t w o r k  o f  J e w e l e r s  /  A r t  G o l d s m i t h  G a l l e r i e s  

w h i c h  w i l l  o f f e r  t h e  w o r l d  t h r o u g h  i t s  c o l l e c t i o n s ,

a  v i s i o n  o f  A f r i c a n  a r t i s t i c  c r e a t i o n  f r o m  i t s  o w n  n a t u r a l  a n d  p r e c i o u s  r e s o u r c e s ,  

a n d  f r o m  i t s  i m a g i n a t i o n  a s  r i c h  a s  i t s  s u b s o i l .

M a r k e t i n g  S t r a t e g y :  B r a n d  P o s i t i o n i n g



T h e  l o g i c o f  r a n g e s

P R O D U C T S

W e  h a v e  t h e  a m b i t i o n  t o  c r e a t e  r a n g e s  /  l i n e s  /  c o l l e c t i o n s  o f  j e w e l r y  m a i n l y  i n  g o l d  a n d  p l a t i n u m ,  a s  w e l l  a s  

g o l d  o b j e c t s  ( g o l d s m i t h ' s ) . H o w e v e r ,  w e  i n t e n d  t o  e x p a n d  o u r  a c t i v i t i e s  o n  t h e  w o r k  o f  o t h e r  " m a t e r i a l s "  a n d  

o t h e r  s p e c i a l t i e s  t o  o f f e r  d i f f e r e n t  r a n g e s  /  c o l l e c t i o n s  s u c h  a s  l e a t h e r  g o o d s  f r o m  w o r k  o n  " s k i n s "  ( s n a k e s  a n d  

o t h e r  r e p t i l e s  =  c r o c o d i l e  , , , ) t o  o f f e r  b a g s  a n d  v a r i o u s  a c c e s s o r i e s .

 A R T  A N D  D E C O R A T I V E  S I L V E R W A R E :  c r e a t i o n  o f  G O L D  o b j e c t s ,  s c u l p t u r e s ,  s t a t u e t t e s ,  m a s k s , d e c o r a t i v e

o b j e c t s ,  s m a l l  f u r n i t u r e  a n d  v a r i o u s  a c c e s s o r i e s .

 H I G H  J E W E L E R Y :  j e w e l r y  c r e a t i o n s  i n  G O L D  /  m i n i  1 8  c a r a t s

 H I G H  J E W E L E R Y :  j e w e l r y  c r e a t i o n s  /  j e w e l r y  i n  G O L D ,  P l a t i n u m ,  D i a m o n d s .

 L E A T H E R  G O O D S :  c r e a t i o n s  o f  c o l l e c t i o n s  o f  b a g s  ( b e l t s  a n d  o t h e r  a c c e s s o r i e s )  i n  r e p t i l e  s k i n s  a n d  t h e  

p r e s e n c e  o f  G O L D  f o r  s o m e .

 O t h e r  M A T E R I A L S  /  S K I N S  w i l l  b e  o f f e r e d  a s  o u r  a c t i v i t i e s  d e v e l o p  b y  i n t e g r a t i n g  y o u n g  a r t i s a n s  /  

c r e a t o r s  s p e c i a l i z i n g  i n  s p e c i f i c  m a t e r i a l s  f r o m  A f r i c a n  n a t u r a l  r e s o u r c e s  s u c h  a s  c o r a l ,  p r e c i o u s  w o o d s ,  

e t c .   



T h e  l o g i c  o f  r a n g e s  /  S a l e s  s t r a t e g y

S A L E S  S T R A T E G Y

We intend to develop different type of sales according to our targets and our 

products.

T h e  " P R I V A T E “  s a l e s

Everything is based on

ORGANIZATION OF EVENTS

that we will create at launch of each new 

seasonal or thematic collection, and to 

which will be invited a "chosen" clientele

It's also about creating 

TOP Creative SHOWS

that we can design with others

ARTISTS, STYLISTS, PLASTICIANS, 

SCULPTORS, PHOTOGRAPHERS, 

DIRECTOR… AFRICANS 

who will also serve to promote other 

forms of African Art.

T h e  s a l e s

" T A I L O R E D "

These are specific orders from our 

Major Customers for whom we will 

make unique pieces,

Examples:

I would like to create a "First Ladies" 

Collection where every First Ladies 

of Africa will have their particular 

adornment bearing their name,

"Actress" collection addressed to 

African-American actresses, etc..

S a l e s  i n  S H O P S

Creation of a NATIONAL NETWORK(Senegal)

then INTERNATIONAL

(Africa / Europe / USA / Asia / Arabia…) from SHOPS which in 

some cases will be both jewelry stores and 

Art Galleries / exhibition

We would open our FIRST BOUTIQUE within

of AIBD (Blaise Diagne International Airport) to target 

and benefit from international customers

We will then target other "strategic" points of Dakar 

that we have already identified:

The King Fahd Palace Hotel, The Terrou Bi, Radisson Blue, 

Luxury Palm Hotel.

In each of these hotels we will occupy a shop which can also be 

fitted out in certain cases in "Art and Gold Gallery“ where 

jewelry and GOLDEN ART objects will be displayed and 

offered for sale.



C R E A T I V E  A M B I T I O N  I S  T H E  K E Y  , , ,

, , ,  o f  t h e  s u c c e s s  o f  o u r  y o u n g  b r a n d  i f  i t  w a n t s  t o  e s t a b l i s h  i t s e l f  i n  t h e  h e a r t  o f  t h e  l u x u r y  

s e c t o r  a n d  i n  t h e  h e a r t s  o f  o u r  w e a l t h y  f u t u r e  c l i e n t s

T h i s  a m b i t i o n  i s  b a s e d  o n  t h e  d i f f e r e n t  " t a l e n t s "  t h a t  w e  w i l l  b r i n g  t o g e t h e r  a n d

a l s o  t r a i n  t o  m a k e  t h e m  h a t c h  a n d  e x p r e s s  t h e i r  “ c r e a t i v e  g e n i u s ”  i n  t h e  e y e s  o f  t h e  w o r l d .

T h i s  e x p r e s s e s  t h e  V I S I O N  m a i n t a i n e d  b y  t h e  F o u n d e r  o f  T Y A N A B A  a n d

t h a t  h e  i n t e n d s  t o  s u c c e e d  i n  i m p o s i n g  l i k e  o t h e r  n e w  v i s i o n s  t h a t

A f r i c a n s  i n  a l l  s e c t o r s  o f  t h e  f u t u r e  m u s t  n o w  i m p o s e

i n  t h e  e y e s  o f  t h e  w o r l d  a n d  s t o p  b e i n g  s u b j e c t e d  t o  t h e  v i s i o n s  o f  " o t h e r s "  w h o

s e r v e  o n l y  t h e i r  o w n  i n t e r e s t s  a n d  r a r e l y  t h o s e  o f  t h e  c o n t i n e n t .

L ’ a m b i t i o n  c r é a t i v e



T H E  L A U N C H  E V E N T  &  

T H E  " F o u n d i n g "  C O L L E C T I O N



For its launch event TYNABA needs to make it very ambitious and BIG. 

( for the record, I already organized b the recent past in Madagascar for CELTEL during the rebranding Tour 

I conceved and leaded across the country in 12 cities and 20 agencies opening, a VIP Diner in the Capital, 

where I invited more than 500 persons, 5 Ministers and more than 50 various artists who decorate and animate 

the place I chosed

which was the Historical Railroad station of Antananarivo)

It will be organized to mark its birth in the eyes of the world.

It's about creating a really creative, big SHOW that will have the particularity of being 

"multidisciplinary" because we want to design it with the creative participation of others

ARTISTS, STYLISTS, PLASTICIANS, SCULPTORS, PHOTOGRAPHERS, DIRECTORS ,,, 

ALL AFRICANS.

On the "TYANABA CREATIONS" side, the first collection will be entirely dedicated to 

L’ORFEVRERIE D’ART/ART GOLDSMITH

with the vision of decorative objects as well as tailor-made jewelry for great ladies who will 

discover the creations made to measure for them

This founding principle will be our hallmark for the launch of each new collection which will 

be the occasion for the creation of shows (performances, parades, exhibitions, etc.)

with which as many African artists as possible will be associated to give them an 

opportunity to demonstrate their creativity

T H E  L A U N C H  E V E N T



A D V E R T I S E M E N T  

E V E R Y  O B J E C T  O R  J E W E L S  Y O U  A R E  

G O I N G  T O  D I S C O V E R  I N  T H E  N E X T  P A G E S  

W I L L  B E  M A D E  O F  G O L D



C o l l e c t i o n

F I R S T  L A D I E S  O F  A F R I C A

The founding collection that we want to achieve 

by offering (sell) it to the First Ladies of the 

continent and creating a kind of "surprise"

by scrolling through each model 

corresponding to each First Ladies 

who have agreed to "play the game".

We want to propose to the

First Lady of Senegal to be

the G O D M O T H E R

of this collection



Q U E E N S  O F  A F R I C A  C o l l e c t i o n  

After the First Contemporary LADIES we are going to dive into ancient history to meet very great women who 

have marked their time with their exploits or their beauties. 

From reproductions and in-depth work, our creators will update certain adornments or particular pieces 

that have never even been made until our time.



C O L L E C T I O N

A F R I C A N  B E A U T Y

“ B l a c k  i s  b e a u t i f u l ”

A tribute collection

to the ethnic beauties of Africa and 

which will to all ethnic particularities 

to be discovered in the most beautiful 

way in any way.

Festive or ceremonial adornments 

that shine by their beauties who

express all the diversities that 

populate

the black continent



C o l l e c t i o n

“ U N I Q U E “

The collection that wants to make customers 

want to have creations made exclusively for 

her, tailor made and in unique pieces

and “on demand"

that is to say that these jewels there

will only respond to specific requests from 

clients who want to access 

to this rare privilege.

Alongside the real creations we will also find 

reproductions of antique or other jewelry but 

which in all the cases no longer exist 

or are no longer in circulation

and only visible in museums ...



M Y T H I C A L  &  S T R A N G E  

A N I M A L S  

C o l l e c t i o n  

A very special collection that pays direct tribute 

to TYANABA, a mythical, mysterious and strange 

creature but above all benevolent, 

half man, half snake fallen from Heaven ... heart 

of ancient and mysterious 

African cultures



M A S K S ,  S T A T U E S ,  T O T E M S  A N D  O T H E R S  C o l l e c t i o n

A collection of objects from various ethnic and temporal origins, from which the TYANABA creators are inspired to work on new 

"forms" of new "lines" of new "curves" that have so much inspired the Grand Picasso who "viewed" from the forms of African 

statuettes circulating in Paris in the years 1910/12, the first representations which inspired him to CUBISM



B E S T I A R Y  C o l l e c t i o n  

This collection will be inaugurated with a special “dedication” made to TYNABA the Serpent from Heaven accompanying the divine flock.

Our creators will pay homage to him by drawing a particular line through which each will deliver his “vision” of “his” Tyanaba.

An integral collection will be dedicated to the African animal world with a particular presence of species endangered or even already extinct.



B E S T I A R Y  

C o l l e c t i o n  



U N C L A S S I F I A B L E

c o l l e c t i o n



T Y A N A B A  L U X E  A F R I C A  S A S U

i s  a  C o m p a n y  c r e a t e d  i n  D a k a r  S e n e g a l  B y  

M r T h i e r r y  M o u s s a  N D I A Y E


