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LOOKING GOOD

ALLISON PICKERING has always been 
surrounded by skincare. 

From the age of 10, she watched as her mother 
sat at a dressing table applying her skincare, 
morning and night.

Her grandmother made her own soaps and 
lotions, and she had an aunty who worked  
in cosmetics.

“I’ve been doing a seven-step routine since 
I was 16 years of age,” Alli reveals. 

In short, she was destined for a career  
in skincare.

Growing up in regional New South Wales, Alli's 
career began after she landed an internship at 
the local pharmacy.

“I was in year 10, and on my second day there, 
they offered me full-time work,” Alli reveals.

A natural in sales, she was soon breaking 
records and set her sights on new challenges, 
eventually moving to the Gold Coast.

Since then, Alli’s roles have ranged from 
managing make-up counters and working as 
a professional make-up artist, to a stint in New 
York working in wholesale travel; even radio 
sales and real estate. 

Alli was eventually drawn back to the world 
of skincare.

“I’ve always been a career woman, but I had 
taken some time to raise my family when I noticed 
a real gap in the market,” Alli explains.

“I'm such a skincare junkie, but I had trouble 
finding a skincare brand that didn't have any 
nasties in it, but still was a luxury product and 
had all the right active ingredients.” 

So, she made it and Mx Skincare was born.
The plan? Active ingredients were in, harmful 

chemicals were out and the products needed 
to work for all ages, genders and skin types. 

“I wanted it to be a range that could feature 
in everyone’s bathroom, that couples could use 
together,” Alli says. 

“I wanted a product lineup that was for 
everyone and every skin concern.”

That all-inclusive philosophy is represented in 
the Mx name, a gender-neutral honorific used by 
those who either don’t identify as male or female, 
or prefer not to specify their gender.

Next came science. 
Mx Skincare is a cosmeceutical, a term 

that combines the words ‘cosmetic’ and 
‘pharmaceutical’ to reflect the hybrid nature 
of the products that treat skin texture, tone, 
pigmentation and fine lines.

The potency of any cosmeceutical hinges 
on the quality of its active ingredients and the 
effectiveness of its delivery system in penetrating 
the deeper layers of the skin.

In her pursuit of the ultimate skincare,  
Alli called on some of Australia’s top facialists 
and chemists, her own industry experience, 
and scoured the globe for the best  
quality ingredients. 

When the Mx range was being formulated, 
Alli trialled every product herself.

“I wanted it to feel hydrating, but not oily. The 
cleanser had to be foamy, but not bubbly.

“The products needed to have antioxidants 
and brightening ingredients without 
feeling stripping on the skin, and definitely  
no perfumes.”

The final box the products needed to check 
for Alli was how they felt to apply.

“A celebration of self-care, a luxury experience 
to look forward to every day,” is how Alli describes 
the Mx Skincare process.

With Mx Skincare now up and running, Alli 
has more time for the other great loves of her 
life – her husband, entrepreneur and business 
identity Maurie Pickering, and their four children. 

She loves to cook and entertain, and a  
three-generation Sunday lunch is a weekly family 
tradition.

Throughout her entire career and after the 
journey to create the skincare she couldn’t 
find, there’s still one rule this inspirational 
entrepreneur swears by. 

“Always take your make-up off before you 
go to bed." 

Advice to live by, without a doubt. 

Mx Skincare founder Allison Pickering knows good skincare. So, when she couldn’t find 
the kind of luxury, science-backed products she wanted, she had them made herself.

FOR THE SKIN 
AND SOUL
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