Version: AS/2013/02

LIST OF EU FRAGRANCE ALLERGENS

(Fragrance ingredients listed as the 26 allergens in the EU Directive in Annex Ill of (EC) No 1223/2009 and its amendments as recommended
by SCCNFP (Scientific Committee on Cosmetic Products and Non-Food products))

Product Name : HONEY WOOD (ALLERGEN FREE)

area % Direct area% from area% Impurities
(added as such) Naturals (from synthetics)

Alpha-Amyl Cinnamic Aldehyde (122-40-7) - - - -
Alpha amyl Cinnamic alcohol (101-85-9) - - - -
Anisyl alcohol (105-13-5) - - = -
Benzyl alcohol (100-51-6) - - 3 -
Benzyl benzoate (120-51-4) - - - -
Benzyl cinnamte (103-41-3) - - S -
Benzyl salicylate (118-58-1) - - - -
Cinnamic alcohol (104-54-1) - - - Z
Cinnamic aldehyde (104-55-2) - - - -

Ingredient Name area% Total

Citral (mixture of neral+geranial) (5392-40-5) - - - -
Citronellol (106-22-9) - - - -
Coumarin (91-64-5) - - - -
Eugenol (97-53-0) - - - -
Farnesol (4602-84-0) - = - -

Gamma-methyl ionone (127-51-5) - - - -
Geraniol (106-24-1) - - - -

Hexyl Cinnamic aldehyde(101-86-0) - - - -
Hydroxyisohexyl 3-cyclohexane carboxyaldehyde
(Lyral) (31906-04-4)

Hydroxycitronellal (107-75-5) - - - -

Iso Eugenol (97-54-1) - - - -

Butyl phenyl methylpropional (Lilial) (80-54-6) - - - -

Limonene (5989-27-5)(138-86-3)(5989-54-8) - - - -

Linalool (78-70-6) - - - -
Methyl heptine carbonate (111-12-6) - - - R
Oakmoss (68917-10-2/90028-68-5) - - - -
Treemoss (68648-41-9/90028-67-4) - - - -

Note: The limits above which the allergens are required to be declared are 0.001% for products intended to remain on the skin, and 0.01% for those intended to be rinsed off.

This declaration is a result of a calculated analysis of the formulation. These calculated concentrations do not replace chromatographic quantification on individual
batches. Please note that the information contained herein is provided in good faith and is, to the best of our current knowledge, true and accurate at the time it is
given, and may be subject to change. We are not liable for any damages that may result from the misuse of this data. It is the responsibility of the person(s) placing
the finished product on the market to perform their own evaluation including with respect to finished product applications. Any Customer product, marketing or other

claims are the Customer's ultimate responsibility.




