
COLOUR
QUEEN

Back to
school

ANNIE
SLOAN

Inside
FOOD&

DRINK
STYLE&

WELLNESS
TRAVEL

FromOxfordgaragetostocked in
HarrodsanddressingCarrieSymonds

Oxford’spaint
queenonher

pop-artkitchens

RENTING
STYLE

Living’sexclusive
educationspecial

Fashion
refresh
Newseason lookswith
local stylingexperts

MAGIC
MOMENTS
Photographer’s instinct
forgolden images

Livingtalks toOx
designerEmmaHardie

SOHO
farmhouse

Meetthedesigner
behindthe iconic interiors

Exclusive

FREE
YOUR

COPY

SEPTEMBER 2021 • HOMES & INTERIORS • PEOPLE & PLACES • FASHION & BEAUTY • FOOD & DRINK • COMPLIMENTARY



September 2021 | Living | 121

Consumers are becoming increasingly aware of the power of their purchases. And a new
Oxfordshire-based social enterprise aims to help change lives as well as bathrooms

C
onscious consumers can
now purchase a range of
hand wash products that
will support the work of
life-changing charities,
thanks to the launch of social

enterprise, ChooseWell.
ChooseWell was founded by Stewart

Roussel. Having spent 10 years working
in Melbourne as the marketing director
responsible for launching the Specsavers brand
down under, Stewart returned to Oxfordshire.

Inspired by Specsavers’ ethic for social
responsibility, Stewart took the concept of
a purpose-driven brand to the next level.
ChooseWell donates money from the sale of
every product to charities that either help to
provide clean safe drinking water for school
children in developing countries, support
tree-planting initiatives that help counteract
the global effects of climate change, or tackle
homelessness in the UK.

“Last year changed a lot of people’s lives,
I was lucky in the fact that I only lost my

CLEAN conscience

job and not a loved one” said Stewart, “so
I decided to use the experience and skills
learned over the past twenty years and put
all of my redundancy money into starting a
purpose-driven business.”

Fundamentally a conscious consumer
himself, Stewart set about building an eco-
home, a social enterprise and a sustainable
way of living. “The solar panels and organic
kitchen garden are very much part of a way
of life that nourishes my soul,” explained
Stewart. “Building a business that does good
in the world fitted perfectly with that ethos. It
may seem counter-intuitive to many business
owners to give profits away, but I have seen
that more and more people are buying with
their conscience and choosing brands that
align with their values in life.”

Funding from the European Regional
Development Fund (ERDF) was recently
been awarded to the new Oxfordshire-based
business, on the basis of its support for the
work of life-changing charities, both at home
and abroad.
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Other than that, ChooseWell is self-
funded, with a percentage of sales going
to charity.

Stewart, explains: “We operate like
any for-profit business, investing in all the
things necessary to create great products
and stay competitive. The main difference
is that we donate proceeds from the sale of
every product to help fund the work of our
impact partners.

“We always have, and always will, exist
to help the world transition to a more
sustainable future. Every decision that we
make is ultimately about maximising the
impact that we can have by funding life-
changing projects around the world. That’s
why we describe our products as being more
than just soap, it’s an ordinary product with
an extraordinary purpose.”

C hooseWell’s handwash products
are come in four different
fragrances – almond and vanilla,
botanical orange, cedarwood
and sage and rose geranium. All

are SLS and paraben-free, and are enriched
with certified organic aloe vera. ChooseWell
only uses organic, certified sustainable
palm oil. ChooseWell’s products are made
with 95 per cent natural ingredients and are
dermatologically approved, cruelty-free and
vegan-friendly, as Stewart, explains: “Being a
cruelty-free brand is hugely important to us,
as it fits with our ethos to care for the world
we live in and for those we live with.

“We are strongly against animal testing,
proud to be a cruelty free brand and believe
that all animals should be respected. We do

choosewell.co.uk

not test on animals and never ask others to do
so on our behalf. Because our products are
made for humans, we believe in testing our
product in a real-world situation.”

The range of products are packaged
in either glass, or 100 per cent recycled
and recyclable bottles. Customers can also
choose to use ChooseWell’s reuse and refill
subscription service where each of the four
fragrances are available in a one litre refill
pack which can be mailed directly to their
door every month.

Customers choose their charity of choice
at the time of purchase on the ChooseWell
website. Stewart explains about the charitable
choices available: “We believe in the power
of consumers to make positive changes in
the world. Climate change and homelessness
are both massive issues that need addressing
so that we all benefit from a world that is
healthy, safe, fair and habitable for the future.

“It’s often easy to feel helpless in the
face of some of the big issues today such as
climate change, poverty and homelessness, so
we wanted to do something that made it easy
for people to make a difference as part of
their everyday purchases.

“The growth of conscious consumerism
has been well documented over a number of
years as people look to products and brands
that reflect their own ethical and social
standpoints – ChooseWell is one such brand.”

The Rousell family


