
Job Title: Marketing Director 

Department: Marketing 

Reports to: CMO  

Location: Remote/flexible, but ideally West Coast (PST working time) 

https://www.deebeesorganics.com/  

 

OVERVIEW: 

 

DeeBee’s Organics is one of Canada’s fastest-growing companies, and a brand with a halo of 

excitement in the better-for-you snack space.  We’re looking to hire a highly creative,  

passionate and team-minded marketing leader to co-create their dream job. Ours is a culture of 

collaboration and creativity. We celebrate the unique spark that each individual brings to the 

table and offer an environment where you can invest your talents and see your energy bloom.   

DeeBee’s is seeking a highly motivated Marketing Director capable of bringing the DeeBee’s 

mission to life. An experienced developer of powerful marketing strategies across ecomm, 

social media, shopper marketing, PR and creative. This person will be responsible for leading 

cross functional teams to effectively take projects and new product launches from concept to 

launch. They will be the lead storyteller for the brand, skillfully distilling our mission and values 

into everything we show and tell. This is a key leadership role, working directly with our CMO to 

drive the brand and make a significant impact on our business.   

 

You are: 

Highly driven, but not by ego. You have a generous heart and the spirit and tenacity of an 

entrepreneur. You’re looking for work that adds meaning to your life, and aligns with your 

values. You’re a collaborative leader with a management style that inspires others to greater 

achievement. You’re a tenacious problem-solver and are capable of broad responsibility and 

strategic thinking.   

 

We are: 

 

● A high-growth Organic food brand with products sold in over 15,000 retail locations. 

across the USA and Canada, including Costco, Wholefoods, Walmart, Kroger, Loblaws 

as well as Amazon. 

● A certified B-Corp, a certified women-owned business, majority family and employee-

owned. 

● A diversity-minded employer and ally to the LGBTQ+ community. 

● Family and lifestyle-oriented, offering a flexible work environment, generous PTO and an 

annual wellness budget. 

● Mission-driven. DeeBee’s is committed to high standards of social and environmental 

performance, transparency, and accountability. We work to nurture our dream of a more 

colorful world that embraces kindness and self-expression, so everyone can thrive, 

together.  

 

 

https://www.deebeesorganics.com/


 

Role responsibilities: 

 

● Working under the CMO, manage overall marketing program and marketing team. 

● Responsible for developing and maintaining brand guidelines across all marketing 

functions and consumer-facing touchpoints. This includes leading agencies, consultants, 

and internal teams to ensure messaging and creative is on-brand and in the correct tone 

of voice. 

● Develop and report on monthly KPIs on behalf of the marketing organization to share 

with leadership. 

● Lead the social, digital, creative and customer service teams (currently a team of 6)  

ensuring best in class creative across all touchpoints. Providing direction and effective 

feedback to ensure strong results. 

● Lead the influencer, social media and digital advertising teams ensuring strong 

engagement, channel growth and authentic relationship building. 

● Work collaboratively with product innovation, in partnership with commercialization, 

product development and operations teams to execute strong go-to-market campaigns. 

● Business analysis and tracking: Analyze the business to identify problems, opportunities, 

and trends. 

● Consumer insight analysis: Understand consumer trends and insights and leverage to 

create cross-channel communication strategies for new products and campaigns. 

● Establish product marketing objectives (both short- and long-term) and KPIs and track 

campaign performance. 

● Lead cross functional marketing department to develop, execute and monitor consumer-

facing product campaigns. Responsible for building campaign objectives, goals and 

ensuring messaging, tactics, budget and consumer experience are on point - and on 

brand. 

● Create powerful stories and insightful, relatable ways of showing and telling DeeBee’s 

brand values (DreamLauncher, ‘colorful world’ mission etc). 

 

Core Attributes: 

 

● You are entrepreneurial by nature - able to identify opportunities and tackle them 

● You have a strong eye for branding and are able to develop strong briefs, delivering 

create results  

● Expert in social media - obsessed over new trends, content inspiration and more 

● You demonstrate an ability to lead multiple activities and assignments simultaneously 

● You are a proactive self-starter who is eager to play a key role in growing channel 

● You prioritize tasks and maintain focus of the overall desired goal 

● You thrive when trusted with some autonomy, take initiative and bring impeccable follow-

up skills 

● You are intellectually curious and are constantly challenging our own best practices 

● You are collaborative and value feedback from both peers and leadership 



● You have the ability to motivate teams to produce desired tangible outcomes within tight 

timeframes 

● You are comfortable presenting information and sales reports/trends 

● Exceptional verbal, written, and report presentation abilities 

● Exceptional storytelling skills, with an ability to evoke emotion 

● Exceptional ability to collaborate and lead cross-functional team members 

● Ability to analyze data and drive insights  

 

EXPERIENCE: 

 

● 5-7 years of marketing communications and/or brand experience 

● Strong understanding of social channels (organic + paid) and content marketing 

analytics  

● Demonstrated ability to lead integrated marketing communications plans from insights to 

execution across multiple channels (social, email, in-store) 

● 3-4 years managing budgets + performance tracking 

● Strong understanding of the consumer journey  

● Demonstrated experience building and executing successful go-to-market campaigns  

● Experience in Grocery and/or CPG sector a plus 

 

Perks: 

 

● Flexible work environment and option of remote working 

● Employee stock options after one year 

● DeeBee’s DreamLauncher program for employees, with paid time off for charitable or 

cause-oriented endeavors, and donation matching as well as stock option matching 

towards charity of choice. https://www.deebeesorganics.com/pages/dreamlauncher  

● Annual health budget/health benefits 

● Be part of a team of motivated, generous and kind humans 

● Lots of delicious organic snacks and treats! 

 

 

Please send your application to dacy@deebeesorganics.com 

https://www.deebeesorganics.com/pages/dreamlauncher

