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design buzz

SWEET DREAMS

To celebrate the 10-year milestone of its popular Caravan crib—part of
the first wave of modern children’s design—L.A.-based design studio
Kalon (kalonstudios.com) collaborated with textile brand Morrow Soft
Goods (morrowsoftgoods.com) on a limited-edition collection of crib
sheets. Released in three colors— Bone, mauve and Yolk, all sclected by
Kalon—the pre-washed sheets are woven from 100% French and
Belgian flax. “We've wanted to do crib bedding for years, but few textile
companics meet the quality we're looking for,” says Kalon founder

Michacle Sim mering. “With its heirloom linen, thoughtful sourcing
and beautiful colors, Morrow checked all the boxes—plus they are a
fellow L.A. design studio, which felt right.” Also part of the 10th
anniversary, the sustainable brand has committed to 1% for the Planet

W hile many core components of the kitchen have evolved

and released the entire Caravan collection in two new hardwoods: black . . ) . Sl
over time, the humble spice rack has remained staid for far

walnut and solid American white oak. ~Claire Harper

too long. In fact, the jars of garlic powder, oregano and
more seen at the store are usually 18 months to 3 years
old—the typical time it takes to go from the ficld to the

supermarket shelves. Thankfully, the launch of Evermill
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with mauve
heirloom linen
crib sheets

(evermill.com)—a sustainable L.A.-based brand creating
thoughtfully designed products for the modern home
chef—is changing the conversation. Founded by Mark
Gudaitis and Luke W hite, the first product in the line, the

Evermill countertop spice rack, consists of a two- to

three-tier rack (available in marte black, white, silver or
gunmetal finishes) that can be placed on the counter, ina
drawer or mounted on the wall; and wide-mouth amber

glass containers full of fresh-milled, small-batch spices and
signature blends. The best part? The direct-to-consumer
company offers on-demand refills in L.A., San Francisco
and the New York tri-state area that will arrive no more
than two hours from the time you order via Evermill’s app
during the week, and same-day delivery on the weekend.
Talk about spicing things up! —Laura Eckstein Jones
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FAMI LY MATTE R S As we usher in a new year, Pasadena-based veteran design

dealer Susanne Hollis welcomes a new era of family ownership and a new retail concept for the
COVID-19 age. Under the leadership of her son, Mik Hollis, the flagship location, dubbed
HOLLIS (susannehollis.com), opened this December in the San Marino enclave of Pasadena as
the brand's first retail concept. Serving as both an appointed showroom housing the family's
treasure trove emporium of antiques, traditional furnishings and home accessories, as well as
home to the hushed private workshop atelier for custom-designed pieces, the unique concept
offers a seamless online-to-offline shopping experience—perfect for our new normal. “Our ; N .
Pasadena flagship is @ massive space that will allow us to show our full inventory in a way that : lolutg;iﬁgthe . 5
we haven't been able to show before," says Mik. “Together, these two spaces will provide a great dena

showroom

design resource for the tasteful homeowner with a passion for good design.” Up next? Be on the
lookout for another SoCal store opening under the brand's new helm. -CH
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