
A WORD FROM THE PRESIDENT

First quarter challenges generally mirrored those of the previous quarter. 

Supply chain issues, high inflation as well as its impact on pricing and our 

consumers and uncertainty in Europe all contributed to lower earnings in the 

quarter. Sales at Dorel Home declined versus prior year as consumers made 

fewer purchases of home office furniture with the easing of Covid-19 and 

retail price points increased. At Dorel Juvenile, retail price points increased 

as well, but demand remained strong in most markets. We have implemented 

price increases in both segments that are expected to improve results through 

the balance of the year. Despite the current environment causing earnings to 

be less than prior year, we remain confident in our ability to improve earnings 

going forward as we are doing the things we can control, and fundamentals 

remain strong. Our strategic plans in both segments remain on track.

Martin Schwartz

President & CEO

May 6, 2022

OUTLOOK

Volatility in earnings is expected to continue given rising inflation around 

the world and its direct impact on input costs and the potential of slowing 

consumer demand. The uncertainty around the war in Ukraine and China’s 

strategy on Covid containment has led to a surge in the value of the U.S. 

dollar against most currencies and has created new concerns around supply 

out of China. On the positive side, there is some improvement in the supply 

chain situation out of Asia for now with better container availability and a 

stabilization of pricing.

Dorel Home remains challenging given the lower consumer demand for 

furniture overall. In addition, with the attitude towards the Covid-19 pandemic 

changing, purchases for the home have slowed. Despite these givens, Dorel 

Home continues to focus on “near sourcing” with newly installed machinery, 

the integration of recently acquired European business and branded furniture 

lines. This will put Dorel Home in a leading position as demand for its products 

picks-up in a more stable environment. 

At Dorel Juvenile, the market most impacted by uncertainty is Europe. The 

devaluation of the Euro to its lowest level in over five years relative to the U.S. 

dollar and retailers ordering cautiously means the outlook for second quarter 

is less positive than previously.  As in Home, Dorel Juvenile has not allowed the 

current challenges to detract from its long-term direction and Dorel Juvenile 

believes its strategy on recapturing market share remains valid. Dorel Juvenile 

is actively working with its retail partners on enhanced marketing, store 

investments and the roll-out of its new products in Europe, but the positive 

impact of these actions may be delayed.

Dorel Industries Inc. (TSX: DII.B, DII.A) is a global organization, operating two distinct businesses in juvenile products 
and home products. Dorel’s strength lies in the diversity, innovation and quality of its products as well as the superiority 
of its brands. Dorel Juvenile’s powerfully branded products include global brands Maxi-Cosi and Tiny Love, complemented 
by regional brands such as Safety 1st, BebeConfort, Cosco and Infanti. Dorel Home, with its comprehensive e-commerce 
platform, markets a wide assortment of domestically produced and imported furniture. Dorel has annual sales of 
US$1.7 billion and employs approximately 4,200 people in facilities located in twenty-two countries worldwide.
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Q1 2022 HIGHLIGHTS

DOREL HOME
Revenue was US$211.5 million, down US$17.2 million, or 7.5%, from 

US$228.7  million last year. Internet and brick & mortar sales were lower 

as the erratic supply chain situation persisted, reducing the availability of 

containers to ship product. Last year’s first quarter benefitted from the strong 

demand during the prolonged stay-at-home period, particularly in home office 

furniture. While demand is softer this year, there has been significant sales 

growth at DIY and other non-traditional Dorel Home retailers. Branded sales 

maintained their consistent increase, again improving prior year numbers by 

double digits. New machinery at the segment’s ready-to-assemble factories 

in Tiffin, Ohio and Cornwall, Ontario is providing productivity improvements 

and one of two new mattress lines at Dorel Home Products’ Montreal facility 

is also running, with the second line expected to be operational during the 

second quarter.  

Operating profit was US$5.5 million compared to US$14.8 million last year. 

In addition to lower sales, significantly higher ocean freight costs, increased 

particle board prices, higher warehousing costs from increased inventories all 

contributed to reduced gross margins. Demurrage and detention cost issues 

that lowered earnings in the prior year are resolved and savings in these 

categories partially offset these higher costs.

DOREL JUVENILE
Revenue increased by US$6.7 million, or 3.2%, to US$216.6 million from 

US$209.9 million last year. Adjusted organic revenue(1), improved by 

approximately 8.9%, after removing the impact of varying foreign exchange 

rates year-over-year and prior year revenue from the Zhongshan, China 

manufacturing facility that was disposed of at the end of the first quarter 

last year. The most significant contributor to the revenue increase was the 

U.S. market with strong sales growth in travel systems, strollers, safety/infant 

health and home equipment. This more than offset lower car seat sales that 

were limited by component shortages stemming from supply chain issues from 

Asia, an issue that also constrained sales growth in Europe and Canada. Sales 

in Chile and Peru grew by strong double digits, as shoppers returned to retail 

stores. 

 

Operating profit was negatively impacted by higher container freight and input 

costs, as well as increased operating costs overall. Margins were also lowered 

by the component shortage in the U.S. that led to lower manufacturing activity 

and less factory overhead absorption. Product liability costs increased by 

US$8.5 million versus last year. Price increases are in place in all markets, 

although timing limited their positive impact, with greater benefit to come 

going forward. 

Operating loss was US$12.5 million, compared to US$7.6 million last year. 

Excluding restructuring costs, adjusted operating loss(1) was US$10.0 million, 

compared to an adjusted operating profit(1) of US$2.1 million a year ago.

(1) This is a non-GAAP financial ratio or measure with no standardized meaning prescribed by IFRS and therefore is unlikely to be comparable to similar measures presented by other issuers.  Refer to the “Definition and  
 reconciliation of non-GAAP financial ratios and measures” section in the MD&A of the Company for the first quarter ended March 31, 2022 (dated May 5, 2022 and available on www.sedar.com) on pages 19 to 22  
 for definitions and reconciliations of these non-GAAP financial ratios and measures to the most directly comparable financial measures calculated in accordance with IFRS. This information is included by reference.



FINANCIAL HIGHLIGHTS (in thousands of US$, except per share amounts)

  

Certain statements included in this fact sheet may constitute “forward-looking statements” within the meaning of applicable Canadian securities legislation. Except as may be required by Canadian securities laws, Dorel 
does not undertake any obligation to update or revise any forward-looking statements, whether as a result of new information, future events or otherwise. Forward-looking statements, by their very nature, are subject 
to numerous risks and uncertainties, including statements regarding the impact of the COVID-19 pandemic on Dorel’s business, financial position and operations, and are based on several assumptions which give rise to 
the possibility that actual results could differ materially from Dorel’s expectations expressed in or implied by such forward-looking statements and that the objectives, plans, strategic priorities and business outlook may 
not be achieved. As a result, Dorel cannot guarantee that any forward-looking statement will materialize, or if any of them do, what benefits Dorel will derive from them. Forward-looking statements are provided in this 
fact sheet for the purpose of giving information about management’s current expectations and plans and allowing investors and others to get a better understanding of Dorel’s operating environment. However, readers 
are cautioned that it may not be appropriate to use such forward-looking statements for any other purpose. The risk factors that could cause actual results to differ materially from expectations expressed in or implied 
by the forward-looking statements are discussed in Dorel’s MD&A for the first quarter ended March 31, 2022 filed with the applicable Canadian securities regulatory authorities. The risk factors set out in the previously-
mentioned documents are expressly incorporated by reference herein in their entirety.

STOCK DATA 

as at May 6, 2022   (TSX: DII.B, DII.A)

Shares outstanding A  4,149,365
 B  28,367,188
  32,516,553

Market capitalization (CAD$M) .............................................227.62 
Stock price (CAD$) ....................................................................$7.00 
52-wk high (CAD$) ..................................................................$28.43 
52-wk low (CAD$) ......................................................................$6.83 

CONTACT

Jeffrey Schwartz (514) 934-3034
Email: ir@dorel.com

Saint Victor Investments Inc.
Rick Leckner (514) 245-9232
Email: rick@saintvictor.biz

DOREL INDUSTRIES INC.

1255 Greene Avenue, Suite 300
Westmount, Québec, Canada H3Z 2A4
www.dorel.com

President and CEO: Martin Schwartz
CFO: Jeffrey Schwartz

GEOGRAPHIC DISTRIBUTION OF 2021 SALES SHARE PRICES AND VOLUMES OF 2022

 $1,152,354 66%   United States

 $143,186 8%   Canada

  $127,019 7%  Latin America

  $272,229 15%   Europe

 $23,350 1%  Asia

 $40,567 3%   Other

 $1,758,705 100%
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(Periods Ended March 31)      Q1 2022 Q1 2021 % chg

Revenue from continuing operations       428,035 438,553 (2.4%)

Gross profit from continuing operations     72,185 85,551 (15.6%)

Net loss from continuing operations      (27,218) (12,847) (111.9%)

Income from discontinued operation, net of tax    261,713 15,574 n.m.

Net income      234,495 2,727 n.m.

Earnings per share   - Basic     7.20 0.08 n.m.

   - Diluted    7.03 0.08 n.m.

Loss per share from  
  continuing operations  - Basic     (0.84) (0.40) (110.0%)

   - Diluted    (0.84) (0.40) (110.0%)

 

Adjusted net loss from continuing operations (1)     (24,837) (3,360) (639.2%)

Adjusted diluted loss per share from  
  continuing operations (1)      (0.76) (0.10) (660.0%)

 

Additions to property, plant and equipment    4,857 2,757 76.2%

Additions to intangible assets      1,741 2,563 (32.1%)

Cash flow used in operations      (100,808) (8,120) n.m.

Weighted avg. # of diluted shares outstanding    33,370,495 32,862,813 

Total assets      1,122,166 1,677,032 

Total debt (1)      209,955 411,917 

Shareholders’ equity      378,696 505,960 

n.m = not meaningful
(1) This is a non-GAAP financial ratio or measure with no standardized meaning prescribed by IFRS and therefore is unlikely to be comparable to similar measures presented by other issuers.  Refer to the “Definition and  
 reconciliation of non-GAAP financial ratios and measures” section in the MD&A of the Company for the first quarter ended March 31, 2022 (dated May 5, 2022 and available on www.sedar.com) on pages 19 to 22  
 for definitions and reconciliations of these non-GAAP financial ratios and measures to the most directly comparable financial measures calculated in accordance with IFRS. This information is included by reference.


