
A WORD FROM THE PRESIDENT
Dorel had an excellent first quarter, exceeding our expectations and ending 
with a superb month of March as U.S. government stimulus cheques 
were an added catalyst to the growth in revenue. COVID-19 related store 
closures persisted in a number of Dorel Juvenile’s markets, notably 
parts of Europe, South America and Canada, yet the segment posted 
another quarter of improved adjusted operating profit* as new products 
resonated well and margins improved. The sale of Dorel Juvenile’s China 
major manufacturing facility closed at the end of the quarter and the 
transition thus far has been smooth. Both Dorel Sports and Dorel Home 
continued to benefit from strong consumer demand for their products, 
with further growth limited only by available supply. Our solid quarter is a 
tribute to our teams who did an excellent job of mitigating severe supply 
chain difficulties. Continuing cost increases in all segments for freight 
and commodities, as well as ocean container availability, will continue 
to create significant pressures. We will have to offset this with price 
increases through the rest of this year.

Martin Schwartz
President & CEO — May 7, 2021

Dorel Industries Inc. (TSX: DII.B, DII.A) is a global organization, operating three distinct businesses in juvenile products, bicycles and home products. Dorel’s strength lies in 

the diversity, innovation and quality of its products as well as the superiority of its brands. Dorel Juvenile’s powerfully branded products include global brands Maxi-Cosi, Quinny 

and Tiny Love, complemented by regional brands such as Safety 1st, Bébé Confort, Cosco and Infanti. Dorel Sports brands include Cannondale, Schwinn, GT, Mongoose, Caloi 

and IronHorse. Dorel Home, with its comprehensive e-commerce platform, markets a wide assortment of domestically produced and imported furniture. Dorel has annual sales 

of US$2.8 billion and employs approximately 8,200 people in facilities located in twenty-five countries worldwide.
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Q1 2021 HIGHLIGHTS
DOREL SPORTS
Continued momentum in all three divisions resulted in the eighth consecutive quarter of revenue 
growth. First quarter revenue increased to US$270.3 million, an increase of US$82.1 million, 
or 43.6%, from US$188.2 million last year. Excluding the impact of foreign exchange rates year-
over-year, organic revenue improved by approximately 41.5%. The demand for bicycles continued 
unabated, as people continue to choose cycling for physical activity and leisure. The segment 
overcame supply chain challenges characterized by a lack of shipping availability out of Asia 
and shortages of bicycle components, major headwinds that will continue going forward. Cycling 
Sports Group’s gains were driven by significant double-digit growth in almost all countries as 
demand for Cannondale models was unprecedented. Pacific Cycle’s revenues increased in line 
with retail POS throughout the quarter but saw contraction in core margins due to ongoing cost 
headwinds. Demand was strong for Caloi in all channels with product mix improvement and 
growth in both IBD sales and e-commerce. However, supply shortages resulted in a slight sales 
decline in Brazil. 

Gross margins were pressured by increases in ocean and domestic freight, rising costs of raw 
materials and bicycle components and the impact of a weakening USD versus the Chinese Yuan. 
Despite these increases, gross profit margin improved by 390 basis points to 22.9% from 19.0% 
in 2020 due to the favorable volume absorption on the increase in units shipped and positive 
foreign exchange impacts in international markets. First quarter operating profit was US$21.8 
million, compared with an operating loss of US$0.6 million last year. Excluding restructuring 
costs, first quarter adjusted operating profit* was US$21.8 million, compared with an adjusted 
operating loss* of $0.5 million last year.

DOREL HOME
First quarter revenue was US$228.7 million, up US$31.3 million, or 15.8%, from US$197.4 million 
last year. E-commerce sales increased, but as a percentage of total gross sales represented 57% 
of revenue, compared to 64% in 2020 with brick-and-mortar sales up markedly versus last year. 
Sales increased in most categories and branded sales continued their increase as Little Seeds, 
QE, Cosmo, Novogratz and the new Mr. Kate collection all combined to exceed prior year sales 
substantially. 

Growth in most categories and a positive mix of products contributed to higher operating profit. 
In addition, lower warehouse and operational costs versus last year resulted in a first quarter 
operating profit of US$14.8 million, an increase of US$4.5 million, or 44.2% from US$10.3 million 
last year.

DOREL JUVENILE
Despite facing COVID-19 restrictions in many of its markets, first quarter revenue was 
US$209.9 million, up US$14.7 million, or 7.5%, from US$195.2 million last year. Excluding 
the impact of foreign exchange rates, year-over-year organic revenue improved by approximately 
5.0%. European sales declined slightly from prior year as some regions re-entered lockdowns 
which limited sales at traditional retail. This was partially offset by increased e-commerce sales. 
Delayed shipments out of Asia compounded the situation, resulting in out of stock for certain 
products. U.S. sales were strong with gains in all product categories, most significantly in car 
seats, as consumers began to shop for mobility products with travel becoming more common. In 
Brazil, a strong double-digit sales increase resulted from continued e-commerce dominance and 
a gradual recovery in brick-and-mortar as stores began reopening in major cities. Despite forced 
closures of company-owned stores in Chile, sales in local currency increased, as the proportion 
of e-commerce sales continues to rise. 

Higher sales and improved gross margins resulted in adjusted operating profit* of US$2.1 million, 
an improvement of US$4.0 million when compared to an adjusted operating loss* of 
US$1.9 million a year ago. First quarter operating loss was US$7.6 million, compared to last 
year’s operating loss of US$46.2 million. This includes restructuring costs of US$9.7 million in 
2021, principally made up of a US$8.6 million non-cash loss on the sale of the China facility. Last 
year’s first quarter operating loss included an impairment loss on goodwill of US$43.1 million 
and restructuring costs of US$1.2 million.

* This is a non-GAAP financial measure. Please refer to the “Operating results — non- 
 GAAP financial measures” section in the Management’s Discussion and Analysis for  
 the first quarter ended March 31, 2021.     

OUTLOOK
Strong sales of Dorel’s products offset supply chain challenges out of 
Asia and Dorel delivered substantial earnings improvement. However, 
looking forward, higher input costs and supply chain issues are expected 
to pressure earnings for all Dorel’s businesses.

Dorel Sports’ sales remain very strong and the second quarter is 
expected to be similar in earnings to prior year. Demand remains high, 
and sales are expected to be at a record level. Bike component availability 
will remain an on-going issue. 

Dorel Home demand also remains strong, but earnings are expected to 
be lower than prior year second quarter as higher input costs will pressure 
margins until Dorel is able to implement needed price increases.

In Juvenile, the second quarter is expected to be significantly better than 
prior year which was heavily impacted by the COVID-19 pandemic. Dorel 
continues to deal with COVID-19 in 2021 and this is limiting sales in the 
key markets of Europe, Chile/Peru and Canada. This has continued into 
April, and May will likely be similar. This is being offset by better sales 
in other markets, but overall is limiting Dorel’s expected performance. 
In addition to the higher costs on imports, Dorel Juvenile’s domestic 
manufacturing capabilities in North America and Europe are also not 
immune to higher costs, with car seat resin double what it was for most 
of last year.

The combination of supply chain challenges and cost increases are an 
issue for all industries worldwide and are unprecedented in the history of 
Dorel. Though Dorel believes it can overcome most of these challenges 
through a combination of higher sales, cost reductions and price 
increases, they do pose a risk to Dorel’s earnings going forward.



FINANCIAL HIGHLIGHTS (in thousands of US$, except per share amounts)

  

Certain statements included in this fact sheet may constitute “forward-looking statements” within the meaning of applicable Canadian securities legislation. Except as may be required by Canadian securities laws, Dorel does not undertake any obligation to update or revise any forward-looking statements, whether as a result of new information, future events or 
otherwise. Forward-looking statements, by their very nature, are subject to numerous risks and uncertainties, including statements regarding the impact of the COVID-19 pandemic on Dorel’s business, financial position and operations, and are based on several assumptions which give rise to the possibility that actual results could differ materially from Dorel’s 
expectations expressed in or implied by such forward-looking statements and that the objectives, plans, strategic priorities and business outlook may not be achieved. As a result, Dorel cannot guarantee that any forward-looking statement will materialize, or if any of them do, what benefits Dorel will derive from them. Forward-looking statements are provided in this fact 
sheet for the purpose of giving information about management’s current expectations and plans and allowing investors and others to get a better understanding of Dorel’s operating environment. However, readers are cautioned that it may not be appropriate to use such forward-looking statements for any other purpose. The risk factors that could cause actual results 
to differ materially from expectations expressed in or implied by the forward-looking statements are discussed in Dorel’s MD&A for the first quarter ended March 31, 2021 filed with the applicable Canadian securities regulatory authorities. The risk factors set out in the previously-mentioned documents are expressly incorporated by reference herein in their entirety.

STOCK DATA 

as at May 7, 2021   (TSX: DII.B, DII.A)

Shares outstanding A  4,149,775
 B  28,355,346
  32,505,121

Market capitalization (CAD$M) .......................................... 403.06 
Adjusted P/E ratio (LTM)** ................................................... 7.74 
Reported P/E Ratio (LTM) ..................................................  16.77
Stock price (CAD$) ........................................................... $12.40 
52-wk high (CAD$) ............................................................ $16.31 
52-wk low (CAD$) ............................................................... $2.47 

CONTACT

Jeffrey Schwartz (514) 934-3034
Email: ir@dorel.com

Saint Victor Investments Inc.
Rick Leckner (514) 245-9232
Email: rick@saintvictor.biz

DOREL INDUSTRIES INC.

1255 Greene Avenue, Suite 300
Westmount, Québec, Canada H3Z 2A4
www.dorel.com

President and CEO: Martin Schwartz
CFO: Jeffrey Schwartz

GEOGRAPHIC DISTRIBUTION OF 2020 SALES AND SHARE PRICES AND VOLUMES OF 2021
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** As a result of impairment loss on goodwill and restructuring costs, the P/E ratio is presented on an adjusted  
 basis. For additional information on non-GAAP financial measures , please refer to the section entitled “Operating  
 results – non-GAAP financial measures” in the Management’s Discussion and Analysis for the first quarter ended  
 March, 2021.

(Periods Ended March 31)     Q1 2021 Q1 2020 % chg

Revenue      708,862  580,755 22.1

Gross profit     147,450 106,533 38.4

Net income (loss)      2,727 (57,821) 104.7

Earnings (loss) per share - Basic     0.08 (1.78)  104.5

   - Diluted    0.08 (1.78)  104.5

Adjusted gross profit*      147,450  106,533 38.4

Adjusted net income (loss)*      12,214 (13,605) 189.8

Adjusted earnings (loss) per share*     - Basic     0.38 (0.42) 190.5

   - Diluted    0.37 (0.42)  188.1

Capital expenditures (1)      3,042 6,680 (54.5)

Cash flow from operations     (8,120) (2,105) (285.7)

Weighted avg. # of diluted shares outstanding    32,862,813 32,486,138 1.2

Total assets     1,677,032 1,825,482 

Total debt (2)     411,917 618,591 

Shareholders’ equity     505,960 452,452 

 * This is a non-GAAP financial measure. Please refer to the “Operating results — non-GAAP financial measures” section in the Management’s Discussion and Analysis for the fist quarter  
  ended March 31, 2021. 
 (1) Capital expenditures = additions of property, plant and equipment and intangible assets net of any disposals of assets (including net proceeds from disposals of assets held for sale).     
 (2) Total debt = bank indebtedness + long-term debt.

OTHER
The carrying amounts of the revolving bank loans and term loan have been presented in the current portion of long-term debt in the statement of financial position as at 
December 30, 2020 and March 31, 2021 because the maturity of the underlying Credit Agreement is in less than 12 months from the reporting date. During the fourth quarter 
of 2020, the Company was in the process of refinancing its current revolving bank loans and term loan with a syndicated asset-based lending facility at market terms which the 
Company expects to conclude in the second quarter of 2021.

On March 31, 2021, the Company completed the sale of its juvenile products manufacturing facility in Zhongshan, China, for gross proceeds of US$51.0 million, which were 
received during the first quarter and incurred a loss of US$8.6 million recorded within restructuring costs. The disposal of this manufacturing facility is in line with the main 
objective pursued by the restructuring program initiated in 2019 of optimizing its global footprint.

Finance expenses decreased by US$6.4 million to US$8.9 million during the first quarter compared to US$15.3 million in 2020. The decrease is mainly explained by a decrease 
in interest on long-term debt of US$3.4 million due to lower average debt balances year-over-year and the loss on debt modification of US$3.7 million recorded during the first 
quarter of 2020 in connection with the modification of the senior unsecured notes agreement.


