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Growing up in Louisiana, Dara 
Kent-Cobb would dig through 
her grandmother’s clothes, a 
combination of feminine frocks 
and sharp menswear-inspired 
pieces, to play dress-up. Thanks to 
those fond memories, she found 
herself at the Fashion Institute 
of Technology studying millinery 
before eventually founding her 
line, Preston & Olivia. Named after 
her grandparents, the collection of 
toppers incorporates her classic 
Southern sensibilities with her 
fast-paced New York life. “I was 
inspired by a time when people 
dressed to make a statement—
my grandfather always wore a 
hat when he left the house,” she 
explains. You won’t find any limp 
knit beanies here. Think: fedoras, 
floppy hats, and porkpies in rich 
jewel tones alongside whimsical 
caps adorned with pom-poms. 
And speaking of throwbacks, 
there’s no anonymous fast-fashion 
factory constructing each piece 
either—Kent-Cobb makes 
everything to order. preston  
& olivia hats, $185 to $235  
at prestonandolivia.com DT
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j.crew 
does it 
again
Last spring, J.Crew 
collaborated with 
London’s coolest shoe 
brand Sophia Webster 
on a line of colorful heels, 
and for fall, the two are 
back at it again. Webster, 
the protégé of Nicholas 
Kirkwood, is best known 
for her crazy color combos 
and charming details like 
flamingos or butterflies. 
But while she might 
design jelly shoes for 
her own line, this latest 
partnership features 
sophisticated heels with  
a preppy J.Crew twist. 
Made up of seven styles, 
there are sleek black 
T-bars for the color-
phobes, while fans of her 
bold patterns will make 
a beeline for the rose-
covered pumps. Catch 
them on October 22,  
when they go on sale  
at jcrew.com. DT
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Open up the top drawer of your dresser— 
is it full of frilly thongs and lacy bras?  
If the answer is hell no, then Negative 
Underwear is a brand that belongs on your 
radar. Designed by Marissa Vosper and 
Lauren Schwab, the six-month-old line 
has grown a steady following for catering 
to the lingerie-hating girl who wants 
something sexy yet sensible. Made up of 
sleek basics in neutral hues, the minimalist 
pieces feature subtle cheeky touches 
like perforations or mesh. You won’t find 
padded push-ups or over-the-top corsets—
it’s about seamless fabrics that skim the 
figure and not ridiculous underpinnings 
made for the male gaze. Because as they 
put it, “We're not French and we're not 
pretending to have a boudoir. And let's  
be honest, who walks around the house  
in a negligée? Who even owns a negligée?” 
negative underwear, $28 to $80  
at negativeunderwear.com DT


