
PREPAREDNESS TAKES ON NEW 
IMPORTANCE DURING COVID-19
Report from Goal Zero finds consumers aren’t fully prepared for an emergency.



COVID-19 has shown us that whether we’re ready or not, emergencies both big and small, short 
and long, will inevitably arise. It’s our job to prepare ourselves as much as possible to ensure that 
we have the essential items needed to make it through.

According to a survey of more than 1,000 U.S. residents conducted by Goal Zero, nearly 70% of 
respondents rarely or never thought about emergency preparedness before the pandemic and 
nearly half would have to leave their home in case of emergency because they are under-prepared.
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Of those polled, Goal Zero found that 61% of respondents have no form of backup power for 
emergencies and that while most (88%) feel they are prepared for a short power outage (48 
hrs or less), only half (53%) feel prepared for a power outage over 48 hours. 

Highlighting just how important our electronics, and phones especially, are to our daily lives, 
cell phones are the number one thing respondents wouldn’t give up in an emergency (48%) 
with their vehicle coming in a distant second (15.7%). However, in spite of their importance, 
61% have no form of backup power for emergencies. 

For those with health issues, 36% would first need to keep medical devices charged above all 
other appliances and electronics, showing that some electronics can’t be left without power 
for any length of time.

KEY TAKEAWAY BACKUP POWER
Despite 78% of respondents thinking more about their 
level of emergency preparedness since COVID-19 began, 
many are still under-prepared. However, 21% have since 
purchased backup power products. 

61% of people have no 
form of backup power.

48% of people wouldn’t 
give up their phones.

16% of people wouldn’t 
give up their vehicles..



A common theme throughout the findings is an overall lack of preparedness. A startling 68% 
of those surveyed rarely or never thought about emergency prep before COVID-19, but 78% 
think more about their level of emergency preparedness since the pandemic began. 

Highlighting the lack of preparedness, 47% of those surveyed said they would have to leave 
their home in case of emergency because they are so under-prepared. Of those a quarter 
(23%) wouldn’t even know where to go. 

Surprisingly, more than a quarter (28%) don’t even have any emergency water storage.  For all 
of those who are so severely under-prepared, 37% don’t feel comfortable asking for help in 
their neighborhood or complex in an emergency. This an interesting finding showing not only 
individual under-preparedness but also the neighborhood.

EMERGENCY PREPAREDNESSKEY TAKEAWAY
The general population isn’t prepared for an emergency 
of any length of time. This holds true for food,  water, 
medications, and power.

Since the start of the COVID-19 
Pandemic, 78% of people think 
about their level of emergency 
preparedness more often.

In an emergency 47% of people 
said they would have to leave their 
home due to lack of preparation.



Pre-COVID-19 nearly half (45%) of respondents were saving no money each month for 
emergencies, with that number dropping significantly to only 18% since the pandemic started. 
A third (33%) were even motivated to learn how to create a budget. 

The pandemic created a major shift in people’s long-term planning as well. Pre-pandemic, 65% 
would rather contribute to a 401K than to emergency preparedness, however since COVID-19 
started, that number has dropped significantly to 49% with more than 50% reporting they 
would rather spend money on emergency preparedness. 

FINANCIAL PREPAREDNESSKEY TAKEAWAY
Emergency preparedness is now just as important as 
retirement as people shift their mindset to consider 
investing money into preparedness items in order to feel 
more secure about their future.

50% of people have reported 
they would rather spend money 
on emergency preparedness 
than a 401K.



For many, alcohol and food become a go-to during stressful times, and COVID-19 has caused 
plenty of stress and anxiety. According to the survey, nearly a third (28%) have bought more 
alcohol to consume due to COVID-19 than they would otherwise, and almost half (46%) have 
eaten through a significant amount of the food they bought for long-term food storage.

A whopping 58% of respondents even bought more treats than usual. Also interestingly, 
younger generations tended to buy more snacks than older generations, perhaps highlighting 
experience with similar stressful situations in previous decades. Some of the most popular 
guilty pleasure snack foods include: 
Chocolate (21%)
Chips (16%)
Soda (13%)
Alcohol (11%)

During an emergency, we all wish we had superpowers or a superhero to help out of a bind. 
According to respondents, the superheroes they’d most like to have with them are:  
Superman (22%)
Iron Man (17%)
Wonder Woman (13%)
Batman (12%)

Along a similar vein, when superheroes aren’t available, fictional and real survival experts would 
sure come in handy. Top choices included: 
MacGyver (27%)
Bear Grylls (24%)
Kellie Nightlinger (17%)
Megan Hine (16%) 

SUPERHEROES AND SNACKSKEY TAKEAWAY
During a crisis, people look for comfort and 
normalcy, which often comes in the form of their 
favorite foods, snacks and drinks. Similarly, we 
wish we had someone with us who had the skills or 
powers to help us feel more secure.

58% of people have bought 
more treats than usual.

Chocolate
Chips
Soda
Alcohol

Most popular guilty 
pleasure snacks...



Trying times often show us both the best and the worst of ourselves. According to the survey, 
COVID-19 has shown people more bad than good, with 30% of respondents saying the 
pandemic has made them view humanity more negatively. Especially younger generations, 
who tended to view it even more negatively than older (37% vs 22%).

During quarantine, many people found themselves with added time on their hands as things 
like commutes, eating out and other socialization were either eliminated or cut way back. With 
that added time, many looked for new skills that would not only fill the time but may help them 
during a prolonged quarantine period. These included:

Grow a garden (35%)
Create a budget (33%)
Bake bread (26%) 
Can/bottle food (21%)

HUMANITY AND NEW SKILLSKEY TAKEAWAY
Despite COVID-19 deteriorating many’s faith in humanity, 
they seem to be using their time to acquire skills that 
could help them through various forms of crisis. 

Grow a garden
Create a budget
Bake Bread
Can/bottle food

Newly honed skills...



Interestingly, views on preparedness varied widely by age groups, with surprising groups more 
feeling prepared and comfortable in an emergency situation. The survey found that 18-29 
year-olds feel more prepared for a pandemic than any other group -- especially 30-44 year-
olds (44% vs 34%) 

Almost half (47%) of those 60 years-old or over reported they were very willing to help people 
in an emergency situation versus only 27% of those 18-29 years-old.

PREPAREDNESS BY AGE GROUPKEY TAKEAWAY
Views on emergencies, preparedness and helping your 
neighbors seems to vary widely based on the age group. 
Surely these views and opinions will be shaped by the current 
pandemic and will create an entirely new way of thinking.

18-29 year-olds  feel more 
prepared for a pandemic than any 
other group.

47% of people over 60 years-old 
said they were very willing to help 
others in an emergency situation.



ABOUT THE RESEARCH 

ABOUT GOAL ZERO

Generated by Goal Zero and fielded in June 2020, the survey collected online responses via 
Survey Monkey from 1,040 U.S. consumers who are over the age of 18. 

Goal Zero is the industry leader in smart, portable power. From emergency outages to camping 
to off-grid projects and events, our solar panels, power stations and accessories give you 
the power to keep your gear charged through any situation. We were born out of the desire to 
empower people everywhere, and as an NRG company we’re working to change the way people 
think about and use power by pioneering the development of smarter energy choices. Power. 
Anything. Anywhere. For more information, visit www.GoalZero.com.
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