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THE BRAND

EMOLO is the jewelry brand specialized in the design and manufacture of necklaces, chokers, earrings, bracelets and rings.
The pieces, 100% handmade in Spain, use the highest quality materials for their production. Among its components we find
pieces in brass and zamak with gold plating, semi-precious stones (agates, quartz, citrine, amazonite, amethyst...), pearls,

Murano, Czech and faceted rock glass as well as other natural stones; leather, cotton and silk complete the set of materials.

With a very particular and recognizable seal, one of the most outstanding characteristics and present in many of its designs is
that the pieces are multi-position: they can be used as a necklace or bracelet, in a long pendant version, or as a choker
attached to the neck. neck. All bracelets are adjustable in size and closure, which guarantees maximum comfort and
independence when using them.

The versatility and wide range of colors in its collections are the hallmarks of the brand. The key to differentiation, in addition
to exceptional quality, is creativity, which not only refers to aesthetics, trendy colors or the original and unique trimmings that
make up the pieces; Also, with their functionality, EMOLO is 24/7, colorful and flattering among themselves and separately,
the everything with everything that makes the difference.

In 2014, Fuensanta Lorenzo created the EMOLO brand in Murcia with the aim of offering a different alternative within the
jewelry sector and under the following premises:

The incessant search for innovative and high-quality materials constitutes the first of the pillars on which the brand is built. In
front of its creator, unconnected pieces, fabric cuts, semi-precious stones...

Overflowing creativity as a common thread to build the second of its pillars.

The desire to make designs accessible to a wide public symbolizes the third pillar. A fair price highlights its artisanal
component and makes it more than accessible.

For the fourth pillar, the imperative need to make people aware. There are no borders when it comes to bringing EMOLO to
the public and thus, the brand is present in such prestigious world fairs and shows as JA New York or JIS SHOW in Miami



VISION

MISSION

EMOLO's philosophy is based on offering a sincere expression of beauty. It is said about
beautiful things that, the less disguised they are, the more attractive they are to the
senses. And in many cases, the most exuberant elements are found in nature itself.
Thus, many of the pieces borrow shapes, symbols, and meanings from it; natural
materials, exquisite leathers...in short, everything that recovers the true essence, the
soul.

The designs approach women from a humble and discreet perspective to let
themselves be carried away by them, to be reinterpreted again and again, combined in
a thousand and one ways. We firmly believe that accessories are at the service of those
who wear them and, in the same way, we assume that their needs are changing.
EMOLO creates under that premise and thus, many of the pieces offer the possibility of
adapting considering the moment and the occasion; a belt that becomes a necklace
like a necklace that shortens its size to become a choker, as a star product we have the
DUE, the same piece that is a bracelet and a choker. That's EMOLO.
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OUR BRAND STANDS FOR
VERSATILITY, FRESHNESS,
COMEFORT AND ORIGINALITY




100% 100%

Handmade in Spain 18 kt gold plating
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The alma mater of EMOLO, founder and designer of the brand, is Fuensanta
Lorenzo from Murcia. After completing his studies in Business Management
and Administration, he developed his professional career in banking,
combining it with his postgraduate and doctoral studies.

After 16 years in the banking sector, she decided to leave her comfort zone
and leave her job to dedicate herself fully to the project she had been
developing, which consisted of creating her own jewelry brand.

She began designing necklaces, bracelets, earrings and rings for her closest
circle. Her environment encouraged her to transform that dream into her true
profession. The family was and continues to be its fundamental pillar, in fact,
the name of the brand is formed by taking the initials of the surnames of its
children. In essence, EMOLO and her pieces carry a lot of herself, of everything
that inspires her and surrounds her.

It currently has a team structured into three work groups to attend to:
production and manufacturing tasks, commercial and business development
work, and the image and communication of the firm.

THE DESIGNER




COLLECTIONS

EMOLO creates two annual
collections: spring-summer and
autumn-winter, incorporating in
each case the seasonal colors to
present designs that are
absolutely combinable with the
garments of the moment.
Maintains a selection of timeless
basics throughout the year. In
addition, it publishes special
editions on specific dates to
offer gift alternatives, and shows
Its most sensitive side by

showing solidarity on

commemorative days with
causes as important as the fight
against Breast Cancer, by giving
a percentage of its sales.
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EMOLO between the pages of the most prestigious fashion
magazines, celebrities and television.
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PHONE
1+34 676 4577 42

EMAIL
Info@emolo.es

ADDRESS
26, Ctra. Madrid-Cartagena, 26

30120 El Palmar (Murcia) SPAIN

SOCIAL MEDIA
@emolo.es



