oommunication plalff.\:.‘rl that enables

you to reach this audience iz something

that ean be achieved in numerous
innovative ways. Our plan this year is
to make our positioning much clearer,”
he shares.

For HRX, toq, content and engagement

| I'I'Z] 1:.I-ii:".."-JI-".]l::l':'! -('|'|i-:|rir||.-1--i }IH\-‘H -:JE“HTI |
r.]l'i'.r:r:n:__; foree for slaying conneotad
with users. Being bullish on their
communities has also helped the brand
in qaining ground offiine. "We ensure
we engage with our digital audience
through useful content pieces around
nutrition, training and mindfulness
which make us relatable and useful

o a consumer |r |||(—"ir rll fl:—_"HHj(:l'.:l'lH—'}'.
.:E:-'c::—*r:!|y we took the stance of aiding
WOITIEN N improving their hormonal
health,” says Nair. HRX has multiple
ir'IFIH-_"I'IC!i-_"-_:-'\. HrT'-:_]I'-"I:E(].L,"(,; (;\'.-‘I?E:l if'l"."l ||||:"
system who are at the helm of its
content creation to promote the brand.

Being an Indian casual wear brand
that has been offering women's wear
for 15 years, Mumero Une claims to
understand the regional mindset,

culture and body type of Indian

“In the coming times, digital channels
will become the pimary growth drivers
for severol businesses. With this being

soid, we feel thot industries will also
hove to make long-term changes
and shift focus to cosual wear and
sustainability"”

Kanupriva Mundhra,
Codounder & CCO, Aastey

women. Masses in India look for
comfort and style at a pramium quality,
Kchli believes.

Sustainable athlsisure brand Aastey
says that with the global athleisure
market being worth USszo0 billien,
the trend of athleisure wear and active
wear is growing incredibly in India.
The brand thus looks to offer aight sizes
in all its products so it can make the
most of the growing trend 1‘:-:-,' catering
to several 1‘.\1.\(’]_',.-' types.

Sharing his opinion on the subject,
Shah says that inclusivity is a growing
imperative for brands and Frealkins,
too, wants to change standardisation.
“One of the other drawbacks of being in
what is typically a fast-paced industry
= :.l'llé-l anlt rHlJri—:nE.J s are ':!':.lrl'.l"l'll..'”]}-'
drawn inta whatever the new trends
Ale, hence we strive to create trends
instead of chasing them and malke

an impact. Another essential way in
which our brand is growing is through
adoption of sustainable methods. We
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