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The Development of the  
World of Mayu —

World of Mayu is a luxury sustainable 
brand for all who believe that style is 
more than just the physical aspect, it’s 
a true reflection of who they are, their 
past, and their future. Mayura Davda, 
Founder & Creative Director of Mayu 
was always passionate about making 
a difference in the world and had an 
entrepreneurial spirit. She began her 
journey when she was 13 years old. 
“I designed and handmade jewelry 
to be sold during special occasions 
and festivals using a combination of 
unique materials,” she said.  Davda 
then went on to pursue a degree in 
Mechanical Engineering at Purdue 
University which connected her with a 
diverse and inspiring group of people 
from all over the world by traveling to 
China, Germany and the  
United States.

AFTER GRADUATING SHE DECIDED TO GO TO GRADUATE 
SCHOOL TO STUDY GENERAL MANAGEMENT, DURING HER TIME 
THEIR SHE WENT ON A TRIP TO ICELAND WITH A GROUP OF 
FRIENDS, AND DURING NOVEMBER 2015 SHE FELL IN LOVE 
WITH THE NATIVE ART, LANDSCAPES, HISTORY AND 
CULTURE OF ICELAND. 
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Mayu’s debut collection, The 
Golden Circle was inspired by 
the gorgeous, scenic route in 
Iceland, which ranges 300 km 
across the entire country. 

It is our tribute to this land of fire 
and ice, Iceland for it is the very 
place where the concept of M A 
Y U originated. It is from the 
stunning landscapes of Iceland 
that I used as my inspiration for 
the collection - the mystical 
dancing Auroras, the black sand 
beaches, the mesmerizing 
moss-clad volcanic mountains 
served as the canvas for our 
brand’s inspiration. 

Davda has many favorites of the 
collection, but her favorite piece 
of the moment is the Laia cross 
body bag in Forest. It’s a bag for 
any occasion that goes with any 
look, from traveling to an 
evening out, the Laia is the 
perfect accessory. 

It’s a long flat chain in our 
signature champagne gold 
plating allows me to wear it with 
all kinds of jewelry (be it 

traditional or modern) and its 
length can be adjusted to wear 
in different ways. Without the 
chain, it turns into a dramatic 
clutch which is what you need  
to create a statement at the  
next gala.

Mayu focuses on accessories 
because you can never grow out 
of them. 

They are independent of your 
body size, age and can be easily 
passed down from one 
generation to another. 
Accessories & handbags also 
have utility, so they are not 
simply of ornamental value, but 
have a purpose to address. 

Where do you see MAYU in  
2 years?

I’d like to grow M A Y U into a 
global go-to multi-category 
sustainable luxury lifestyle brand 
providing not just products but 
experiences that define luxury 
and sustainability. 
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In the next 2-3 years, we wish to 
diversify horizontally as a brand 
and make way into different 
categories of accessories and in 
different geographies. We will 
continue to use new and 
innovative sustainable materials 
in all that we design and craft 
while also giving back to the 
communities we thrive and 
flourish in! We also look forward 
to some exciting collaborations 
with stores, other 
complementary brands  
and more.

The juxtaposition of fashionable 
and feasible is rendered possible 
with the help of material 
innovation and technology. 
Ethically sourcing and crafting 
products which are durable, 
eco-friendly and high quality is a 
pragmatic outcome of the 
effective amalgamation of 
fashion and tech. The impact of 

this union can be universal if 
there is the will and 
determination to make a change.

What do you hope for the 
future of sustainability and 
fashion combined?

The era of Enlightenment 2.0 is 
here and the big guns in the 
fashion industry are taking it 
head on. Deconstructing the 
crescendo of the traditional 
anti-environmental practices we 
now embrace the sustainable 
and holistic guanxi of nature  
and man.

Stress upon the durability, 
quality of the prototypes 
increases as the world roars 
about the degrading climate 
change. Catastrophes are upon 
us and its high time to exercise 
one’s personal agency in 
reclaiming socio-environmental 

responsibility. A massive 
utilitarian and sustainable shift 
towards alternative material 
usage, production and disposal 
mechanisms is seen recently. 
Though brands are to do their 
part ethically, however a true 
change in the industry can start 
off with the customer’s demand.

16-year old Swedish climate 
activist Greta Thunberg, 
expressed her concerns at the 
United Nations Climate Action 
Summit in September, saying -

“For more than 30 years the 
science has been crystal clear. 
How dare you continue to look 
away and come here saying you 
are doing enough, when the 
politics and solutions needed 
are nowhere in sight.”
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Technology is the driving force 
for this paradigm shift even for 
the fashion industry; as 
disruptive tech becomes more 
accessible and effective reach of 
communication is possible. 
Technology is also enabling 
innovations in materials and 
processes that can propel us 
towards a sustainable future. 
With the growing roots of AI, 
Machine Learning, along with 
advances in crypto currencies 

and block chain have stirred a 
revolution within the sector.

The aim is to bridge the gap 
between various production 
sub-sectors by deploying new 
systems. Transparency and 
distribution are regulated at a 
more consumer-centric level 
which makes the products more 
affordable and valuable at the 
same time. Advances in 
technology is directly 
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proportional to exponential 
increase in mass production - 
and with steep curve, retailers 
need to upskill to the growing 
demands of this changing 
landscape. This is the time to 
galvanize ourselves and 
embrace the Industrial 
Revolution 4.0.

The juxtaposition of fashionable 
and feasible is rendered possible 
with the help of material 
innovation and technology. 
Ethically sourcing and crafting 
products which are durable, 
eco-friendly and high quality is a 
pragmatic outcome of the 
effective amalgamation of 
fashion and tech. The impact of 
this union can be universal if 
there is the will and 
determination to make a change.
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