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why are 
we doing this?

      Impact Reports are a bit fraught for me. 
      Don’t get me wrong, I desperately want to 
      share what we are working on, how much 
      progress we’ve made, and even where we’ve 
      messed up—but I also want to put out 
              information that people really want  to read.
I want there to be space for nuance, but not fluff, I want to 
give you the transparent info, but not bog you down with details 
that make you feel like you need a PhD just to buy a hair clip. 

So Tiffany and I sat down and wrote this exactly as if 
we were explaining it to you (maybe too passionately) 
over drinks. Impact and sustainability are large parts 
of the discussions that we have with you so cheers to 
forward progress, accomplishments and accountability.

xoxo, Christine
(Director of Operations and Impact)



✹ Published a series of Impact Talks via our Blog (don’t worry, we’re 
  bringing it back!) to talk to you about waste, acetate, why our products
  are “Made in China,” and manufacturing.

✹ Informally explored options with our manufacturers to improve quality
  control and reduce waste of materials and finished goods.

✹ Became a Member of 1% for the Planet

✹ Donated $1,300 to the Trevor Project

✹ Donated $2,972 to the New Orleans Abortion Fund

2021 Recap



At the start, we determined that 
we needed a framework to build our 
goals from. We decided to use the 
UN Sustainable Development Goals. 
It provides a blueprint that has 
been built by experts all around 
the world who advocate for improved 
quality of life on this planet.

Aligning our impact goals with 
the UN SDGs also helps us to 
better speak the international 
language of sustainability, and 
be accountable to standardized 
benchmarks in the global agenda.

2022 Overview



climate Change & Emission Reduction
MEASUREMENTS OF PROGRESS
✹ Continue our membership and involvement with 
  1% for the Planet. Paid our 1% for the Planet
  membership fees and dues of 1% of total sales 
  revenue

✹ (See more financial investments towards 
  climate action, below.)

✹ Created an employee 401K program through
  Carbon Collective, which invests in climate 
  positive businesses and organizations. 

✹ Our Climate Neutral certification was 
  activated in October 2022

✹ We offset our total emissions (1,922 tCO2e) 
  for 2021 by investing in 3 Climate Neutral 
  certified projects.

✹ Completed the ISO 14001 Standard Gap Analysis 
  (which measures where we are now and where we 
  should set our goals)

✹ Completed EMS and achievement of the ISO
  14001 Certification

✹ Completion of Transportation Emissions 
  Analysis

✹ Created a new internal ordering process that 
  plans and consolidates our shipments in order 
  to reduce unnecessary shipping and increases 
  our ability to choose shipping via ocean 
  freight over air.

Dempsey Wind Project
✹ Wind farm with an annual 
  emission reduction estimate
  of 312,658 metric tonnes of 
  carbon emissions by
  installing 66 wind turbines
  on approx. 7,500 acres of
  land in Oklahoma (equivalent 
  to taking approximately
  71,500 cars off the road
  according to the EPA!!). 

Agrocortext Reduced Emissions 
from Deforestation in Forest 
Degradation (REDD)
✹ This project avoided 5,300 
  hectares of deforestation 
  between 2014-2019 in Brazil 
  (including the Amazon 
  Rainforest), and focuses on 
  providing sustainable jobs
  and supporting the local
  economy while also creating
  a barrier against further 
  deforestation.

Industrial Emissions Reduction 
Project
✹ This project’s focus works 
  towards developing Solstice, 
  a blowing agent alternative 
  for Polyurethane Foam (used 
  for cushioning in cars, 
  furniture, etc.) which
  contains hydrofluorocarbons 
  (HFCs). HFCs have a higher 
  global warming impact
  potential (GWP) than carbon 
  dioxide.

GOAL
✹ Support the reversal of climate 
  change through mindful business 
  operations, financial investments 
  and being a part of a community 
  of business owners who are also 
  advocating for the environment. 

✹ Get Climate Neutral certified in 
  order to create an informed plan 
  of action for emissions reduction

✹ Reduce our emissions for the 
  previous year, 2021 (a total of 
  1,922 tCO2e)

 ✦ Scope 1: 0.02 tCO2e 
   These are emissions from energy used for
      buildings, vehicles, and equipment

 ✦ Scope 2: 0.56 tCO2e
   These are emissions from electricity used 
      in our or our manufacturers facilities

 ✦ Scope 3: 1,921 tCO2e
  These are the emissions from everything 
      else: supply chain, raw materials, 
      transportation of products, etc.

✹ Reduce our emissions for the 
  current year, 2022

    ✦ Develop an internal Environmental 
       Management Standard (EMS) by end of 2023 
       and fully implement by 2024

     ✦ Reduce emissions in our Upstream Shipping, 
       which refers to all shipment of goods that 
       we receive from our manufacturers. 



Ethical manufacturing
MEASUREMENTS OF PROGRESS
✹ Improve our communications with our manufacturing partners 
  by increasing our face time with our Chinese team to 2-3 
  times a year with the help of an interpreter so we can gain 
  more transparency into their factory and process.
 
✹ Joined SEDEX in order to gain access to ethical supplier 
  databases 

✹ Completed SMETA Audit with current Manufacturers in order to 
  measure ethical standards like working conditions

✹ Adhered to our ‘Impact & responsible manufacturing*’ content 
  pillar by sharing our work on our social media platforms 

✹ Created a podcast in order to better communicate and discuss 
  all the nuances of this topic

✹ 5% addition on Manufacturer invoices to support growing  

*Our ‘Impact & Responsible Manufacturing’ content pillar 
includes, proudly and responsibly being made in China, being as 
transparent as possible with our ethical manufacturing journey, 
and defining what responsible manufacturing means to our 
company. 

✹ Gain further transparency and 
  accountability for our 
  manufacturing in China

✹ Promote ethical & sustainable 
  manufacturing in China by 
  combating stereotypes and using 
  our platforms to share and 
  educate consumers. 

✹ Invest in our manufacturing
  partners’ ability to provide 
  excellent working conditions and 
  to meet their sustainability 
  goals.

GOAL



Outside of the UN SDG’s, we are also 
committed to supporting our local 
community and relationships. We 
believe in doing this by cultivating 
an online community centered on 
authenticity, inclusion, and love 
for creative self-expression.

We also invest in communities that 
support the safety, well-being, 
and authentic self-expression of 
BIPOC and LGBTQIA+ persons through 
donations and partnerships. 

In our own workplace culture, 
it is our mission to promote 
psychological and physical safety 
such that team members are 
encouraged to create, ideate, 
and improve with the resources 
and support needed to succeed.

2022 Community Investments



✹ While acetate still the better alternative to non-renewable 
  plastics, it’s still not the perfect material. (Read our 
  blog post for more info.)

✹ We can invest dollars in offsetting carbon emissions, but 
  also need to invest time and resources into making sure 
  we are consistently seeking out opportunities to lower our 
  emissions as a company to make a real difference. 

✹ However, we are realizing that there are some real 
  limitations for net impact since we are a small company 
  that doesn’t have full factory ownership. We also have to 
  be brutally honest that even though we started out using a 
  better material, our production process is fairly 
  conventional and we may be limited to the improvements we 
  can make. 

✹ There is no one path or definition to ethical 
  manufacturing. Every company is different in it’s values 
  and intentions and even then, things are not black and 
  white. For example, even solutions to provide transparency 
  about working conditions can cause unintended harm. (Link 
  to audit fatigue.) What we define as even our company 
  values and definitions will continue to evolve and change 
  and a big part of this journey is continually prioritizing 
  learning and re-evaluation. 

What we learned in 2022:
✹ Continue investing in climate action with a two pronged 
  approach: 

    ✦ Financially invest based on organizational research of where we can 
    have the greatest impact based on direct distribution of dollars and  
    social impact of surrounding communities.

     ✦ Invest on a hyperlocal level, giving our time and financial
    resources to our local community and organizations.

✹ Continue to cultivate genuine community and provide more 
  impact content on our social media platforms, podcast and 
  blog this year.

✹ Invest time in building valued and respectful 
  relationships with our manufacturing partners. This is a 
  more qualitative aspect of our plan which we will 
  continue to share because we believe it is still 
  a profound step forward in responsible and ethical 
  manufacturing. 

    ✦ Build consistent internal company frameworks for review that will 
    help us improve sustainability practices and support our 
    manufacturers in continuously achieving ethical production goals.

How we plan to move 
forward in 2023:



Chunks are proudly and responsibly made in Jinhua, China and we are 
continually seeking ways to support responsible manufacturing through 
the entirety of our products' journey to customers. As a small business, 
we are constantly learning and improving on our production process, 
materials, and ways to center sustainability in our supply chain. 

We are committed to using high quality acetate over conventional 
petroleum based plastics to reduce emissions during production. We 
are also committed to continued research and investment into the 
full journey of our materials on this planet, as new methodologies 
in biodegradability and compostability in polymer science evolve. 

Ultimately, we aim to own our contradictions as a brand that relies 
on consumerism, but is deeply committed to sustainability and 
ethical manufacturing, and strive to do better at every opportunity. 


