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213212 Chapter Title

Caption Dant, soluptatqui aut repeditatur, quideli geni-
hic tendant.Cataturest officip iendus aliqui

Cum cuptio blaborum qui ute dolore dolorion re nis 
nime litio. Nequis doluptatur

A vision for liveable, 
sustainable, affordable homes
Rethinking how we inhabit our 
cities, how we design and build 
our homes, but also how we 
finance and share them

The Urban Village Project
SPACE10
Not yet realised
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Project Title
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Build Year
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entur aut repedignimus molupis quae consequi dolore 
et videndundae. Natem. Nam que conem quam, que 
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Urban life is humankind’s biggest experiment  
to date, our cities are constantly evolving and adapt-
ing to climate and economy. The cities we have 
today are not necessarily the ones we need, but big  
and small innovation is rethinking visions of  
urbanization. Together with pioneering think tank 
SPACE10, we present future orientated design that 
enhances quality of life and makes our urban spaces  
more vibrant. 

As technology and urban life edge ever closer, 
The Ideal City explores the ambitious actions and 
initiatives being taken across the globe to meet 
tomorrow’s demand in clever, forwarding-thinking 
ways. From waste management to housing, the book 
uncovers what is being discussed at the forefront 
of urbanism through expert essays and profiles. 

WHAT TO EXPECT
• An innovative discussion around better  

solutions and best practices to improve  
urban spaces

• A progressive, global view on leading ideas 
and discussions happening in urbanism

• Capturing research from one of Europe’s  
leading research and design labs in an  
engaging and insightful way

• Expert profiles and an introduction to  
the doers and thinkers of future cities

• First-hand insight from essays written  
by urbanist thought leaders

• A multi-disciplinary approach that takes ideas 
from architecture, technology, infrastructure, 
and sustainability

SPACE10
are a Delhi and Copenhagen-based independent 
think tank on a mission to enable a better every-
day life for people and the planet. Their first book, 
Future Food Today is a collection of sustainable 
 recipes from the forefront of food trends.

The cities we currently have are not the ones we 
need to thrive in years to come, Space10 rethinks 
urban life for the next generation. 

R E L E A S E :  F E B R U A RY  2 0 2 1  

THE IDEAL CITY 

Exploring Urban Futures Editors: gestalten & SPACE10 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 35 (D) £ 30 $ 50 (US) 
ISBN: 978-3-89955-862-3

 S A M P L E  C O V E R 
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155154 BROOKLYN GRANGE ROOFTOP FARM

view back on the skyline of  her home-
town Bookmarksgrove, the headline of  
Alphabet Village and the subline of  her 
own road, the Line Lane. Pityful a retho-
ric question ran over her cheek, then she 
continued her way. On her way she met 
a copy. The copy warned the Little Blind 
Text, that where it came from it would have 
been rewritten a thousand times and every-
thing that was left from its origin would be 
the word “and” and the Little Blind Text 
should turn around and return to its own, 
safe country. 

But nothing the copy said could con-
vince her and so it didn’t take long until a 
few insidious Copy Writers ambushed her, 
made her drunk with Longe and Parole 
and dragged her into their agency, where 
they abused her for their projects again and 
again. And if  she hasn’t been rewritten, 
then they are still using her. 

Far far away, behind the word moun-
tains, far from the countries Vokalia and 
Consonantia, there live the blind texts. Sep-
arated they live in Bookmarksgrove right at 
the coast of  the Semantics, a large lan-
guage ocean. A small river named Duden 
flows by their place and supplies it with the 
necessary regelialia. It is a paradisematic 
country, in which roasted parts of  sentences 
fly into your mouth. Even the all-powerful 
Pointing has no control about the blind 
texts it is an almost unorthographic life 
One day however a small line of  blind text 
by the name of  Lorem Ipsu, view back on 
the skyline of  her hometown Bookmarks-
grove, the headline of  Alphabet Village and 
the subline of  her own road, the Line Lane. 
Pityful a rethoric question ran over her 
cheek, then she continued her way. On her 
way she met a copy. The copy warned the 
Little Blind Text, that where it came from 
it would have been rewritten a thousand 
times and everything that was left from its 
origin would be the word “and” and the 

Little Blind Text should turn around and 
return to its own, safe country. But nothing 
the copy said could convince her and so it 
didn’t take long until a few insidious Copy 
Writers ambushed her, made her drunk 
with Longe and Parole and dragged her 
into their agency, where they abused her 
for their projects again and again. And if  
she hasn’t been rewritten, then they are still 
using her. 

Far far away, behind the word moun-
tains, far from the countries Vokalia and 
Consonantia, there live the blind texts. 

1]  Sed ut perspiciatis unde omnis food ut perspiciati natus error sit 
voluptatem accusantium dolor.

2]  For People with a special interest in food, and more healthy and organic 
food ut perspiciatis unde omnis iste natus

123122 BROOKLYN GRANGE ROOFTOP FARM

1]  Sed ut perspiciatis unde omnis food ut perspiciati natus error sit voluptatem accusantium dolor unde omnis iste natus error sit
2]  For People with a special interest in food, and more healthy and organic food ut perspiciatis unde omnis iste natus
3]  Sed ut perspiciatis unde omnis iste natus error sit voluptatem accusantium dolor unde omnis food ut natus error sit voluptatem
4]  For People with a special interest in food,  and more healthy and organic food ut perspiciatis unde omnis iste natu

137136

MEREDITH  
HILL

Sed ut perspiciatis unde omnis 
iste natus error voluptatem 
accusantium dolore mque lauda- 
ntium, totam rem aperiam

Enim ad minima veniam, quis nostrum 
exercitationem ullam corporis sus cipit 
laboriosam, nisi ut aliquid ex ea commodi 
consequatur? Quis autem vel eum iure 
reprehenderit qui in ea voluptate velit esse 
quam nihil molestivoluptatem quia volup-
tas sit aspernatur aut odit aut fugit, sed 
quia consequuntur magni dolores eos qui 
ratione voluptatem aut odit sequi nesciunt. 

Neque porro quisquam est, qui dolor-
em ipsum quia dolor sit amet, consectetur, 
adipisci velit, sed quia non numquam eius 
modi tempora incidunt ut labore et dolore 
magnam aliquam quaerat voluptatem. Ut 
enim ad minima veniam, quis nostrum 
exercitationem ullam corporis suscipit 
laboriosam, nisi ut aliquid ex ea commodi 
consequatur? Quis autem vel eum iure 
reprehenderit qui in ea voluptate velit 
esse quam nihil molestiae consequatur, vel 
illum qui dolorem eum fugiat quo voluptas 
nulla pariatur? At vero eos et accusamus 
et iusto odio dignissimos ducimus qui 
blanditiis praesentium voluptatum dele-
niti atque corrupti quos dolores et quas 
molestias excepturi sint occaecati cupidi-
tate non provident, similique sunt in culpa 

qui officia deserunt mollitia animi, id est 
laborum et dolorum fuga. 

Et harum quidem rerum facilis est et 
expedita distinctio. Nam libero tempo-
re, cum soluta nobis est eligendi optio 
cumque nihil impedit quo minus id quod 
maxime placeat facere possimus, omnis 
voluptas assumenda est, omnis dolor 
repellendus quo minus. Temporibus autem 
quibusdam et aut officiis debitis aut rerum 
necessitatibus saepe eveniet ut et vo-
luptates repudiandae sint et molestiae non 
recusandae. Itaque earum rerum hic tene-
tur a sapiente delectus, ut aut reiciendis 
voluptatibus maiores alias consequatur aut 
perferendis doloribus asperiores repellat. 
Sed ut perspiciatis unde omnis iste natus 
error sit voluptatem accusantium dolor-
emque laudantium, totam rem aperiam, 
eaque ipsa quae ab illo inventore veritatis 
et quasi  architecto beatae vitae dicta sunt 
sapiente expli cabo. 

Nemo enim ipsam volupt atem quia 
voluptas sit aspernatur aut odit aut fugit, 
sed quia consequuntur magni dolores eos 
qui ratione volup tatem sequi nesciunt. 
Neque porro quisquam est, qui dolorem 
ipsum quia dolor sit amet, con sec tetur, 
adipisci velit, sed quia non numquam eius 
modi tempora incidunt ut labore et dolore 
magnam aliquam quaerat voluptatem. 

Ut enimad minima veniam, quis 
nostrum exercitationem ullam corporis 
sus cipit laboriosam, nisi ut aliquid ex ea 
commodi consequatur? Quis autem vel 
eum iure reprehenderit qui in ea voluptate 
velit esse quam nihil molestiae consequa-
tur, vel illum qui dolorem eum fugiat quo 
voluptas nulla pariatur? At vero eos et ac-
cusamus et iusto odio dignissimos ducimus 
qui blanditiis praesentium voluptatum 
deleniti atque corrupti quos dolores et 
quas molestias excepturi sint occaecati 
cupiditate non provident, similique sunt in 
culpa qui officia deserunt mollitia animi, 
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URBAN FARMERS 

The Now (and How) of  
Growing Food in the City

Soil, seeds, and concrete can be the unexpected  
formula for a greener, healthier and more sustainable 
life in the city. 

Urban farming is the global movement that invites 
city dwellers to reconnect with nature – from 
the very heart of the metropolis. As our world 
becomes increasingly defined by urban structures, 
encouraging greener living is something essential 
for the quality of city life. From beekeeping in 
rooftops to underground mushroom farms, Urban 
Farmers explores the fascinating and diverse 
world of planting, growing and harvesting. This 
title gives you the opportunity to learn from the 
best practices and get your hands dirty, be it in 
your balcony, a community garden, or even start-
ing a business around it. Equipped with the right 
know-how and the proper tools for growth, we 
are well on our way to ensuring our cities grow 
in a healthy direction–and so do we! 

WHAT TO EXPECT
• A comprehensive overview of the vast uni-

verse of urban agriculture, with a balanced 
combination of inspiration and practical 
information on the topic

• A collection of visual material shot in its 
majority by photographer Valery Rizzo and 
including exclusive imagery

• Insightful texts in the topic authored by  
journalist Mónica Goya, as well as guest  
writers who are knowledgeable experts  
in the field

• A must-have for city dwellers who dream  
of a greener life, both amateurs and business 
entrepreneurs

VALERY RIZZO 
Valery Rizzo is an American portrait, food and 
lifestyle photographer focused on urban life  
and agriculture. Her work has appeared in  
The New York Times Style Magazine , Yes! Magazine, 
Télérama, D La Repubblica, Der Spiegel, among 
other publications.

R E L E A S E :  A P R I L  2 0 2 1  

Editors: gestalten & Valery Rizzo 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
18 × 23,5 cm, 7 × 9 ¼ inches
Price: € 35 (D) £ 30 $ 50 (US) 
ISBN: 978-3-96704-006-7
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246 247  Tsubomi HouseVERTICAL LIVING

Previous pages 
The two views of the 

exterior show how the house is 
sandwiched into a corner space 
between the buildings that flank it 
on either side.

Current pages 
The “seven” levels are 

deceptive, as some spaces have 
double or triple height ceilings.

46 47 Barretts GroveVERTICAL LIVING

essential innovations for a 
familiar residential format 

• BARRETTS GROVE

• GROUPWORK

• LONDON, U.K.

this six-unit housing block has a great deal 
packed behind a relatively narrow facade: a one-bedroom 
apartment on the ground floor, three two-bed units, and 
two three-bed units, including a penthouse. the interiors 
are spacious, bright, and contemporary, with an emphasis 
on warm-toned timber, but its most striking contribution 
to this typology is not immediately apparent: innovative 
design and building processes have reduced the carbon 
footprint and building costs of the project substantially.

the building as a whole takes a formidable, 
symmetrical form. Cross-laminated timber (CLt) has been 
used structurally in combination with the red brick that 
is so characteristic of suburban London to form a “skin” 
that wraps around the entire building. Inside, the CLt 
is left visible, if varnished, and paired with a restricted 
palette of finishings (such as rubber flooring to waterproof 
bathrooms). this decision, along with a careful, holistic 
design strategy and close collaboration between the 
architects, contractors, and client, demonstrates what is 
possible in a multi-dwelling suburban block.

24 25  Town HouseVERTICAL LIVING

Previous pages 
The house sits in a 

street of buildings that vary widely 
in height, size, facade material, age, 
and approach. 

Current pages 
Thin, exposed steel 

slabs span the entire width of the 
house, dividing it horizontally and 
vertically, yet giving the impression 
of one continuous open space.

Impossibly slender houses wedged into narrow plots, 
spacious homes built into neglected infills, and 
comfortable homes created in tiny spaces. From tiny 
houses to high-rises, the best in vertical architecture.

R E L E A S E :  J A N U A RY  2 0 2 1  

Editor: gestalten 
Features: Full color, hardcover,  
stitch bound, 272 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: €39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-871-5

VERTICAL LIVING

Compact Architecture  
for Urban Spaces

Moving to the suburbs is no longer the answer, 
instead we are staying inside the city and 
looking for grand solutions in the smallest 
of spaces. Slender, slim, and tall structures 
are soaring in the limited land available, offer-
ing an innovative solution to tackle mass 
movement to cities. 

Vertical Living is an introduction to the 
architecture and interior masterminds using 
skillful, clever design to conquer compact 
living wherever there is space. As we con-
tinue to expect more of our flats and houses, 
unexpected approaches are necessary to 
meet demand.

WHAT TO EXPECT
• Discover a global view of architectural 

styles that challenge perceptions of 
micro-living, showing the wonders 
of what can be achieved in confined 
environments

• Explore the latest methods being adopted 
in micro-flats, skinny houses, infill 
architecture, and parasitic architecture

• Through in-depth profiles accompanied 
by beautiful photography illustrates  
the optimization of space in our most 
populous cities

• Helpful tips for residents of small spaces
• A true sense of spectacle: extraordinary 

homes in the most unexpected places

 S A M P L E  C O V E R 
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Playful is used so often to describe the more exuberant works of architects and designers that the 
word is in very serious danger of losing its significance. With that in mind, referring to the prolific 
portfolio of Shanghai-based studio X+Living, which includes giant pastel flowers and M.C. Escher-
like staircases, the word “playful” is somewhat redundant. And although this interior architecture 
practice’s founder and director Li Xiang is known to enjoy watching her beloved cat attempting 
to type on her computer keyboard, and most of her projects have a fantasyland quality, an air of 
complete professionalism dominates. 

“Building a studio was not a sudden decision that flashed through my mind” says Li, looking 
back at life before she established the practice in 2011. She recalls that the projects she was work-
ing on at a government-run construction institute were based on conventional concepts and lacked 
creativity. Li was hankering for more innovation, and the chance to build something she felt was 
more connected to her values and spirit, “so I quit the job and founded my own studio” she says. 
X+Living has drawn much attention both at home and abroad thanks to what seems to be a shrewd 
commitment to the pursuit of architectural adventure and interior pleasure-seeking, and, it has 
to be said, for the exceptionally visual, photogenic quality of their output. 

It is something of a paradox that the projects most demonstrably devoted to user experience, 
those that are built for children to play in, are X+Living’s most articulate and arguably the most 

X+LIVING 
Despite the pleasure-seeking spaces, it’s not all fun and games 
for this successful Shanghai studio, although the founder 
clearly has business acumen when it comes to enjoyment.

← Lorem ipsum dolor sit amet, consectetuer adipiscing elit. 
Aenean commodo ligula eget dolor. 

↑↑ Aen ean massa. Cum sociis natoque penatibus et 
magnis dis parturient montes, nascetur ridiculuxdss mus. 

↑ Donec quam felis, ultricies nec, pellentesque eu, pretium.
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“Contrary to what many people think: that we are extremely strategic, that we have this innate 
sense of what is going to happen, none of that is true!” exclaims Lyndon Neri as he cosily sits 
beside his wife and business partner Rosanna Hu on the couch. They founded Neri&Hu in 2004 
in Shanghai, and are now among the most sought-after architecture and design studios in the 
city, if not in all of China. But despite Neri’s gushing, vivacious, and ultimately very confident 
demeanor, he insists that far from being some genius act of “brilliance,” setting up in China 
and managing to capitalize on an explosion in demand and their own unique cultural iden-
tity, was merely circumstantial. 

While Neri was overseeing projects for his then-employer, the office of famed postmod-
ernist New York architect Michael Graves, they found themselves stuck in China due to the 
SARS epidemic and then decided not to return to the US, where they had begun their careers 
as architects. Rather than having some sort of foresight or knowing what the future would 
hold, the young couple was concerned that their children should not lose their grounding in 
the family’s Chinese roots. Whether intentionally business savvy or not, that decision proved 
to be the right one. 

NERI & HU 
A husband-and-wife team that achieves synchronicity 
between architectural, interior, furniture, and even graphic 
design, buying them time to execute the high standards 
that they have become known for.
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After two decades of wild experimentation China  
has found its own unique architectural language  
that bridges millenia of traditions with a promising 
future and looks nothing short of amazing.

Editor: gestalten 
Features: Full color, hardcover,  
stitch bound, 320 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: €49.90 (D) £ 45 $ 69 (US)
ISBN: 978-3-89955-872-2

BEAUTY AND THE EAST 

New Chinese Architecture 

The transformation of China in the past three 
decades has been nothing short of spectacular. 
Now a cultural and economic player on the 
world stage, its rise has also given air to  
a new generation of architects and interior 
designers. China previously looked to the 
West for architectural references, today they 
are moulding a new design expression  
which fuses centuries of local tradition with  
idealistic design. Beauty and the East presents 
the homegrown talent shaping this new 
aesthetic that is bound by the surrounding 
environment. Adopting new methods and 
techniques, they are pushing design possi-
bilities and influencing the watching world. 
From cultural institutions to cityscapes, explore 
the tantalizing world of Chinese architecture 
and get a window into the world of tomorrow.

WHAT TO EXPECT
• Inspiring photography of breathtaking 

architecture structures across mainland 
China

• An objective, honest analysis of the  
most exciting Chinese architects  
working in China

• A deeper understanding of Chinese  
culture and design identity through  
the lens of its architecture

R E L E A S E :  J A N U A RY  2 0 2 1

YOU MIGHT ALSO LIKE

BEYOND THE WEST
New Global Architecture

Editor: gestalten 
€ 49.90 (D) £45 $ 69 (US)
ISBN: 978-3-89955-879-1
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Equat massa quis enim. Donec 
pede justo, fringilla vel, aliquet 
nec, vulputate eget, arcu. Equat 
massa quis enim. Donec pede 
justo, fringilla vel.

↘
Donec pede justo, fringilla vel, 
aliquet nec, vulputate eget, 
arcu. Equat massa quis enim. 
Donec pede justo, fringilla vel.

“Robert McKinley’s unfussy Montauk homes 
capture the free-spirited ethos of the place, 
balanced with coziness and warmth.”

→
Equat massa quis enim. Donec 
pede justo, fringilla vel, ali-
quet nec, vulputate eget, arcu. 

Et faccabo. Olenda sa cusapiente nes aut ommolup
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“The Atlantic provides the perfect backdrop for this 
 bungalow's vintage furniture and punchy patterns.”

→22 2323Designer Name
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↑
Donec pede justo, fringilla vel, 
aliquet nec, vulputate eget, 
arcu. Equat massa quis enim. 
Donec pede justo, fringilla vel.

↗
Equat massa quis enim. Donec 
pede justo, fringilla vel, ali-
quet nec, vulputate eget, arcu. 

→
Donec pede justo, fringilla vel, 
aliquet nec, vulputate eget, 
arcu. Equat enim. Donec justo, 
fringilla vel.

“With enviable sun-shine year round, living  
in this tropical cottage takes place both in-  
and outdoors.”

There’s no two ways about  it: life is better by 
the beach. The salty air, the sound of the waves 
and, above all, the relaxed way of life. This 
low-key attitude to living manifests itself in 
how we decorate our homes by the sea. 

Life’s A Beach takes readers into beach 
homes around the world – from the hills 
of New Zealand to beaches of Brazil to the 
remote islands of the Aegean –exploring the 
many ways to decorate a cozy home by the 
sea. Handmade touches, natural materials 
and eclectic interiors all imbue a sense of 
wellbeing, and are found throughout the 
homes in Life’s a Beach. From humble little 
beach cottages to extraordinary modern bun-
galows, these spaces are designed for respite 
and relaxation, and for enjoying the beachy 
surrounds. 

WHAT TO EXPECT
• Beautiful photography of eclectic  

interiors around the world
• The voices of leading designers on how  

to design for the seaside context
• A look at the different coastal interiors 

styles, such as Montauk, Mediterranean, 
tropical and more

YOU MIGHT ALSO LIKE

THE NEW MEDITERRANEAN
Homes and Interiors 
Under the Southern Sun

Editor: gestalten 
€ 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-981-1

R E L E A S E :  M AY  2 0 2 1  

Editors: gestalten  
Features: Full color, hardcover,  
stitch bound, 288 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90  (D) £ 35 $ 50 (US) 
ISBN: 978-3-96704-009-8

LIFE'S A BEACH

Homes, Retreats and  
Respite by the Sea

Characterful cottages, beach bungalows and 
grand getaways alike, all designed to kick back 
and enjoy life by the sea. 
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A Vertical  
Farmhouse
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Sun Path House, 
Miami Beach
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The Sun Path House, 
 a concrete structure 

in dialogue with a 
1930s bungalow, uses 
the sun to foster the 
vitality and health of 

inhabitants.
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EVERGREEN ARCHITECTURE 

Overgrown Buildings  
and Greener Living

Nature and architecture have never been 
more intertwined. As more of the earth’s 
surface is swallowed up by the built environ-
ment, architects are increasingly up to the 
task of integrating flora and greenery into 
their creations. There are many ways to 
express this: green roofs, living walls, indoor 
courtyards and entire facades filled with 
plants. But where these are posed as solutions 
there are yet more questions. How does a 
skyscraper uphold the weight of hundreds 
of trees? How do residents keep moss-covered 
walls alive? Evergreen Architecture explores 
this, and much more.

WHAT TO EXPECT
• A survey of some of the most innovative 

green buildings around the world
• A broad spectrum of residential, institu-

tional, urban, rural, small spaces to  
tall towers

• Features exploring all angles of this  
new approach to architecture, as well  
as the voices of the architects leading  
the charge

• Beautiful photography as well as  
diagrams and plans to help the reader 
understand how each building came 
together

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 288 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-96704-010-4

Evergreen Architecture gets to the roots of plant-filled 
facades, indoor gardens and tree-filled buildings alike

YOU MIGHT ALSO LIKE

THE GARDENS OF EDEN 
New Residential Garden 
Concepts & Architecture 
for a Greener Planet

Editors: gestalten  
& Abbye Churchill 
€ 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-990-3
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Bangkok 
Project Studio

Thai architect Boonserm Premthada understands the 
value of patience. He founded Bangkok Project Studio 
in 2003, a year after graduating with a master’s degree 
in architecture from Chulalongkorn University, but his 
first architectural projects were not completed until 
2011. Since then, however, he has achieved worldwide 
recognition. He was one of the winners of the 2018 
Global Award for Sustainable Architecture, under the 
patronage of UNESCO, and, in 2019, he received the 
Royal Academy Dorfman Award for his sensitivity to 
local contexts. 

Although based in Bangkok, Premthada is not inte
rested in working within the congested city sprawl.  
He focuses on Thailand’s countryside. “The rural area 
needs architects to create opportunities and an econ
omy so that people do not have to relocate and struggle 

in cities,” he explains of his opinion that there is no 
need for additional city structures. “I prefer to work in 
lessdeveloped places because I know that my architec
ture is meaningful to people there.” Commissioning 
artisans from the small towns in which he works, he 
instills every project with traditional local knowledge. 

In this way, he attempts to unlearn what he was 
taught during his studies. “What I learned at university 
are rules and formulas, but I have found that they do 
not work everywhere. What I have learned from villag
ers is necessity and priority. I have learned about 
humanness, human instincts, and that we should aim 
for natural learning—the simple way.” 

Premthada uses endemic materials and traditional 
crafts in an effort to respect his country’s innate wis
dom. He founded Bangkok Project Studio to “prove  

Bangkok / Thailand

Bangkok-based Boonserm 
Premthada draws from a 
 material palette of humble and 
 overlooked items, which he 
hopes to elevate through the 
power of design. 

22
Even at nightfall, the cabin blends in with its natural surroundings, its mirrored 
facade reflecting the colors of the sky.

This one-bedroom hideaway resembling a contemporary tree house 
revitalizes a Cape Town property teeming with trees. Designed by local 
studio Malan Vorster Architecture Interior Design, the structure com-
plements the layout of the property, which is a modern interpretation 
of a typical South African farmyard with several separate buildings. 

The cabin, located in a small clearing in the forest-like garden, is 
elevated on stilts to take advantage of spectacular views of the verdant 
landscape, and the design reflects the verticality of the trees towering 
around it. The timber slats on the facade are untreated and have been 
left to weather naturally, creating a rustic aesthetic.

The layout is based on four cylinders with a square in the center. The 
cylinders create curved spaces on each of the three levels, reflecting the 
organic, natural surroundings. The square aligns with the north-south 
axis of the site. In the middle of each cylinder stands a Corten steel-
plate column that supports the ceiling beams and connects with four 
branch-like arms, held by a circular ring. Each column is divided into 
four “trunks” to maintain transparency and light in the rooms. 
 At trac tive hand-turned brass components connect the steel and timber, 
adding interest to the focal points.

The ground level contains the main living space, and the semi- 
circular bay includes a patio and dining alcove. The bedroom lies on 
the level above with an en suite bathroom in the curved area. On the  
top is a roof deck with a built-in curved seat, and below the building lie  
a plant room and a timber and Corten steel ramp providing access. 

Geometry Informs a 
 Tree-Like Sanctuary

Architect Malan Vorster Architecture Interior Design
Project Tree House Constantia
Location Cape Town / South Africa

1 7 4

Georgia O’Keeffe was very specific about what she wanted to see and curated her field of vision as 
thoughtfully as museums were already curating her artwork.

In the living room, mid-century-modern furnishings are at home with vigas and thick adobe walls.

A B I Q U I Ú  H O U S E  &  S T U D I O

SOLO OFFICE
Europe’s First Collection 
of Architecture
Designed by Office Kersten Geers David Van Severen
Matarraña, Aragon, Spain

P H O T O G R A P H Y  B Y  M A R I L U Z  V I D A L

YOU MIGHT ALSO LIKEYOU MIGHT ALSO LIKE

INSIDE UTOPIA
Visionary Interiors and 
Futuristic Homes

Editors: gestalten  
& Adam Štěch
€ 49.90 (D) £ 50 $ 69 (US)
ISBN: 978-3-89955-696-4

THE TALE OF TOMORROW 
Utopian Architecture 
in the Modernist Realm

Editors: gestalten  
& Sofia Borges
€ 49.90 (D) £ 50 $ 68 (US)
ISBN: 978-3-89955-570-7

LIVING IN

Modern Masterpieces of 
Residential Architecture 

Take a rare look inside of some of the world’s 
most extraordinary homes, curated by leading 
design magazine Openhouse.

Editors: gestalten & Openhouse
Features: Full color, hardcover,  
stitch bound, 288 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Price: €49.90 (D) £ 45 $ 69 (US)
ISBN: 978-3-89955-858-6

Beyond the West inspires a fresh understanding 
of global contemporary architecture beyond 
the Western countries.

BEYOND THE WEST 

New Global Architecture Editor: gestalten  
Features: Full color, hardcover,  
stitch bound, 304 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches 
Price: € 49.90 (D) £ 45 $ 69 (US) 
ISBN: 978-3-89955-879-1

Ever wondered what it feels like to inhabit an 
architectural masterpiece? To reside in a space 
so special that it stirs the emotions and chal-
lenges us to imagine new ways of living? 
Produced in collaboration with leading design 
magazine Openhouse, Living In seeks to answer 
these questions by exploring 30 of the world’s 
most exceptional homes from the unique 
perspective of their owners and gatekeepers. 
From an age-old hacienda buried deep in the 
Mexican jungle to a mid-century-modern icon 
soaring high above Beverly Hills, all have, in 
one form or another, also opened their doors 
to the public in an effort to democratize the 
experience of occupying extraordinary archi-
tecture. Additional musings on the themes of 
nature, tradition, personality, and community 
are provided by Fernando Caruncho, Axel 
Vervoordt, John Pawson, and MORQ, four 
prominent names driving contemporary con-
versations around architecture and design.

“A unique opportunity to see  very extraordinary 
hom es” (translated from Swedish) RESIDENCE

In the twenty-first century, architects across 
Asia, Africa, and the Americas are making a 
name for themselves both locally and global ly. 
Around the world, firms face challenges 
against a backdrop of rapidly growing cities, 
ecological demands, emerging economies, 
and changing societies and climate. Local 
architects often find strikingly innovative 
solutions to local requirements, including 
sustainability, transportation, migration, 
construction materials, and traditions. 

In Mexico, architects work closely with 
indigenous communities to create  modular 
social housing that can be assembled in 
one week. In Namibia, a lodge in a  wildlife 
 conser vancy is designed to echo a local bird’s 
nest, while in Vietnam, a library and  public 
space has created a micro-ecosystem to 
house fish and grow food. Beyond the West 
journeys across these lands to understand 
how local architects respond to a changing 
world, and focuses its wide lens on inspiring 
and truly global architecture.

“the portrait of an architecture Beyond the 
West, amazing and global.” (translated from 
Italian) LA REPUBBLICA
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Editor: gestalten 
Features: Full color, hardcover,  
stitch bound, 288 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-663-6

THE HINTERLAND
Cabins, Love Shacks and 
Other Hide-Outs

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-916-3

ROCK THE BOAT
Boats, Cabins and Homes  
on the Water

136 137

Slow Living in New England
On the East Coast of America, 
stately waterfront homes 
have shaped New England’s 
unequivocal sense of place. 
Visitors may find themselves 
 gawking at houses, and no 
wonder—the architecture in 
this region is exceptionally 

varied. For this grand American home, a colossal roof 
with an  irregular pitch creates high wooden ceilings 
inside, and carves a distinguished appearance from the 
stunning  natural landscape. Here, the contemporary and 
traditional are in unity: the angular house takes visual 
cues from the historical architecture of the region, while 
also inventing its own aesthetic. 

There’s much design diversity on display: from the 
subdued exterior, with its slate roof tiles and granite slabs 
punctuated by recessed windows, to the warm interior—
Douglas fir boards line the ceilings and seem to stretch 
on for meters. The rich tone of wood is continued in the 
chairs, table, flooring, and cabinetry, with complemen-
tary seating upholstered in creamy hues. 

ST U D I O R I CK J OY 

B AY H O U SE 

N E W EN G L A N D,  
U N I T ED STAT ES 

→ Perched at the water’s edge, this American home features expan-
sively high wooden ceilings. ↓ Dramatic lighting at night creates an 
ambient atmosphere amidst the tranquil natural landscape. 

238 239

From Berlin to Bali, this German designer 
reset his practice alongside local craftspeople 
amid the Indonesian jungle. 

ALEXIS DORNIER

Editor: gestalten 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-545-5

HIDE AND SEEK
The Architecture of  
Cabins and Hide-Outs

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 240 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-466-3

ROCK THE SHACK
The Architecture of Cabins,  
Cocoons and Hide-Outs

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-697-1

NEW ROMANCE
Contemporary Countrystyle  
Interiors

UPGRADE
Home Extensions, Alterations  
and Refurbishments

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 50 (US)
ISBN: 978-3-89955-699-5

Editors: gestalten & Tessa Pearson 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches 
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-979-8

THE HOME UPGRADE
New Homes in  
Remodeled Buildings

OUT OF THE WOODS

Architecture and Interiors 
Built from Wood

The alluring power of timber transcends 
time and place. A wooden house can be a 
grand getaway in the countryside, but it can 
also be a modernist mansion or a row house 
in a big city. And increasingly, it can be a 
skyscraper, too. Humans have been building 
homes from wood for thousands of years, 
and today, timber is increasingly becoming 
a viable alternative to steel and concrete.

Amid what some architects are calling the 
timber revolution, Out of the Woods presents 
how contemporary architects are working 
with this fundamental material. The homes 
in this book celebrate the warm, tactile inte-
riors that can only be achieved through the 
use of wood, from cheerful plywood-clad 
apartments to handsome mountain homes. 
Combining practical information with the 
voices of architects leading the movement, 
Out of the Woods explores the ever-enduring 
appeal of the wooden house.

“Presents the qualities of wood through
 different projects and voices from great names 
in architecture.” (translated from Spanish) 
ARCHITECTURAL DIGEST 

“Like #cabinporn on steroids, this 
gorgeous book profiles building after building 
made mostly out of timber.” HOMESTYLE 

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 288 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-859-3

Inventive new ways of building using 
nature’s oldest and most adaptive material.

Editors: Debbie Pappyn &  
David De Vleeschauwer 
Features: Full color, linen hardcover,  
stitch bound, 312 pages,  
20.5 × 27 cm, 8 × 10 ½ inches 
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-986-6

REMOTE PLACES  
TO STAY
The Most Unique Hotels  
at the End of the World
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RICARDO BOFILL
Visions of Architecture

Editors: gestalten & Ricardo Bofill 
Features: Full color, hardcover, 
linen quarter-binding, stitch bound, 
multiple paper stocks, 300 pages,
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 49.90 (D) £ 45 $ 69 (US)
ISBN: 978-3-89955-940-8

THE TOUCH
Spaces Designed  
for the Senses

By: Kinfolk & Norm Architects 
Features: Full color, hardcover,  
stitch bound, ribbon mark, 288 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches 
Price: € 45 (D) £ 40 $ 60 (US) 
ISBN: 978-3-89955-978-1

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-936-1

INSIDERS & COMPANY
The New Artisans  
of Interior Design

SMALL HOMES  
GRAND LIVING
Interior Design for 
Compact Spaces

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN English: 978-3-89955-698-8

ISBN French: 978-3-89955-894-4

TAKE A BATH
Interior Design 
for Bathrooms

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-917-0

Editors: gestalten & Prof. Han Slawik 
Features: Full color, hardcover,  
stitch bound, 304 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: €49.90 (D) £ 45 $ 69 (US)
ISBN: 978-3-89955-669-8

Editor: gestalten 
Features: Full color, hardcover, 
stitch bound, 288 pages,  
22.5 × 29 cm, 9 × 11 ½ inches 
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-981-1

CONTAINER ATLAS
A Practical Guide to Container 
Architecture

THE NEW MEDITERRANEAN
Homes and Interiors 
Under the Southern Sun

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-942-2

LITTLE BIG ROOMS
New Nurseries and  
Rooms to Play in

DO YOU READ ME?
Bookstores Around  
the World

Editors: gestalten &  
Marianne Julia Strauss 
Features: Full color, hardcover,  
stitch bound, 272 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-994-1

Editor: gestalten 
Features: Full color, linen  
hardcover, stitch bound, 
256 pages, 24 × 30 cm, 
9 ½ × 11 ¾ inches  
Price: €49.90 (D) £ 45 $ 69 (US) 
ISBN: 978-3-89955-982-8

THE HOUSE OF GLAM
Lush Interiors and  
Design Extravaganza

KITCHEN LIVING
Kitchen Interiors for  
Contemporary Homes 

Editors: gestalten & Tessa Pearson
Features: Full color, hardcover,  
stitch bound, 256 pages, 
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 35 $ 60 (US)
ISBN: 978-3-89955-965-1

Editors: gestalten & Tessa Pearson
Features: Full color, hardcover,  
stitch bound, 256 pages, 
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-953-8

PETITE PLACES 
Clever Interiors 
for Humble Homes

Editors: gestalten & Abbye Churchill
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-990-3

THE GARDENS OF EDEN
New Residential Garden Concepts & 
Architecturefor a Greener Planet

Editors: gestalten & Austin Sailsbury
Features: Full color, hardcover,  
stitch bound, 256 pages, 
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-962-0

NORTHERN COMFORT
The Nordic Art 
of Creative Living

UPDATED
EDITION

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-930-9

APPETIZER
New Interiors for  
Restaurants and Cafés 

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 49.90 (D) £ 50 $ 69 (US)
ISBN: 978-3-89955-941-5

SHOPLIFTER!
New Retail Architecture  
and Brand Spaces 



VISUAL CULTURE
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Miel Sagrada Maya 
Dolor sit amet BIENAL consectetuer adipiscing elit. Aenean 
commodo ligula eget dolor. ctetuer adipiscing elitconsec-
tetuer adipiscing

Dolor sit amet, consectetuer adipiscing elit. Aenean commodo ligula 

eget dolor. Aenean massa. Cum sociis natoque penatibus et magnis 

dis parturient montes, nascetur ridiculus mus. Cras dapibus. Donec 

quam felis, ultricies nec, pellentesque eu, pretium quis, sem. Nulla 

consequat massa quis enim. Donec pede justo, fringilla vel, aliquet 

nec, vulputate eget, arcu. In enim justo, rhoncus ut, imperdiet a, 

venenatis vitae, justo. Nullam dictum felis eu pede mollis pretium. 

Integer tincidunt. Cras dapibus. Vivamus elementum semper nisi. 

Aenean vulputate eleifend tellus. Aenean leo ligula, porttitor eu, con-

sequat vitae, eleifend ac, Ebis accatis sim aut porat mos pratem quo 

etus exerspe ditate exero doloritia ve.

7 8

La Parade
Studio Impulso updates mid-century style to  create  
a tropical aesthetic for the Hawaiian restaurant  
in Mexico.

Located in San Pedro Garza Garcia in Mexico, Hula del Hawaii serves 

sushi, burgers, and tacos with a tropical island vibe. Inspired by 

the travel culture of mid-century America, Parámetro’s branding for 

the restaurant has a logotype reminiscent of motel signage from the 

1950s, and vintage illustrations recycled as modern postcards. The 

designers also developed the iconography of a hula girl, palm trees 

and a wave-like pattern, that adds detail to all of their printed collat-

eral, including menus, receipts, coasters, matchbooks, and takeaway 

bags. A pink and orange color palette with pops of deep blue were 

chosen to evoke the famous Hawaiian sunset. 

 S A M P L E  C O V E R 

BRAND NEW BRAND 

Restarting Your Business  
in a Time of Crisis  
and Transformation

Witty, surprising, refined, and, above all, truly 
unforgettable. A compendium of the best new 
visual identities that stand out from the crowd 
in challenging times. 

How can small businesses make huge impacts? 
If a picture speaks a thousand words, brand-
ing is the tool to shine in a sea of thousands 
of competitors. Brand New Brand presents 
the best branding for small, traditional busi-
nesses from the last years. Collecting the best 
in class examples, it shows how well-curated, 
holistic branding can take a butchers, book-
store, bakery or even a physiotherapist from 
one of the pile to one in a million. No matter 
if you’re launching a new venture or giving 
your business a makeover, creativity is your 
tool l to stand out. 

WHAT TO EXPECT
• An expertly curated selection of the best 

branding cases in the last years from all 
over the world

• Exclusive texts contextualising and 
decoding the essential information  
to understand and learn from every  
project, written by branding design 
expert Richard Baird

• Case studies exploring the most relevant 
ideas currently shaping the field of brand- 
ing (such as sustainability or diversity)  

R E L E A S E :  F E B R U A RY  2 0 2 1  

Editors: gestalten  
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-96704-005-0
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JEFF HONG

TSimolorem eum sam il milique nam es ut ium alictor-
rum fuga. Et eatur maximin tiures assum ipis dolenis 
audi vidis apelita dolorer ferionsequo te coria volescit 
a num aborrum sitasimi, ommoloreium doluptat. Igniet 
ipsam ab idionse quaectore eiur sit facessus unt eate 
porerit quam dicimi, sita quia nihit, aboremquatur re-
periam as dollore duciis enimi, quiae doles dolestiam 
aligend aectotatem facerit que laborestrum fugias do-
luptatiis earunt eicius, sum rempore pelesto idunt, sae 
nonsendia sequatemquis magnit, coriamus ratemqu 
ataest, si omnimi, con perspit aliquianisit exere volup-

tat inveliassint accae. Ut magnisitatio eos ellit pligent, se nullamus.
Temolup taturio stiberf eribus, ipis nam fuga. Ut odici beratam nos 
et enis aspedi utatia conse nam eossi denem aut exceria es am as 
quid que vid ut mi, sus simenet ratiat. Rum, tectem. Ri tem que vol-
or simolor iaepel ilitem dolest, ulparciat aut pos rese et, cumqui 
arum rerersp ercipic tet quas es et eturisin cus esequos volestrum 
doluptat ilisimenis et ped et latem. To optat. Obis ipsam, nempore 
ctasimpos comnien dipisti oreptiuntin nis cus.

Gitatenimi, commo idem. Et fugita vellecum eos et aliquam, non 
nosa auta velisquos de et ma aperuntiis etum quiberum simuscia-
tion re volupti veria illantium eum dolest, ut ad maximillorro maion 
renist reperci liquiae necullacesti si occabore, velenih illorro que 
labor aut verias dem quam andi cum sit officiur, consectem nobis-
tescia verunt. Im voluptatis sa si cor sit ere consequia nisque exp-
laccae. Ipit ullab ipideli gendae simi, que et am sequatur aut volup-
tati occus magnimet pero ipsam, et voloreriUntur aut faccumque 
consed ut quatem deliquuntis dolorro vollatur? Obit, saes aut volo.

TSimolorem eum sam il milique nam es ut ium alictorrum fuga. Et 
eatur maximin tiures assum ipis dolenis audi vidis apelita dolorer 
ferionsequo te coria volescit a num aborrum sitasimi, ommoloreium 
doluptat. Igniet ipsam ab idionse quaectore eiur sit facessus unt 
eate porerit quam dicimi, sita quia nihit, aboremquatur reperiam 
as dollore duciis enimi, quiae doles dolestiam aligend aectotatem 
facerit que laborestrum fugias doluptatiis earunt eicius, sum rem-
pore pelesto idunt, sae nonsendia sequatemquis magnit, coriamus 
ratemqu ataest, si omnimi, con perspit aliquianisit exere voluptat 
inveliassint accae. Ut magnisitatio eos ellit pligent, se nullamus.
Temolup taturio stiberf eribus, ipis nam fuga. Ut odici beratam nos 
et enis aspedi utatia conse nam eossi denem aut exceria es am as 
quid que vid ut mi, sus simenet ratiat. Rum, tectem. Ri tem que vol-
or simolor iaepel ilitem dolest, ulparciat aut pos rese et, cumqui 
arum rerersp ercipic tet quas es et eturisin cus esequos volestrum 
doluptat ilisimenis et ped et latem. To optat. Obis ipsam, nempore 
ctasimpos comnien dipisti oreptiuntin nis cus.

Gitatenimi, commo idem. Et fugita vellecum eos et aliquam, non 
nosa auta velisquos de et ma aperuntiis etum quiberum simuscia-
tion re volupti veria illantium eum dolest, ut ad maximillorro maion 
renist reperci liquiae necullacesti si occabore, velenih illorro que 
labor aut verias dem quam andi cum sit officiur, consectem nobis-
tescia verunt. Im voluptatis sa si cor sit ere consequia nisque exp-
laccae. Ipit ullab ipideli gendae simi, que et am sequatur aut volup-
tati occus magnimet pero ipsam, et voloreriUntur aut faccumque 
consed ut quatem deliquuntis dolorro vollatur? Obit, saes aut volo 
eriat re labo. 

Gitatenimi, commo idem. Et fugita vellecum eos et aliquam, non 
nosa auta velisquos de et ma aperuntiis etum quiberum simuscia-
tion re volupti veria illantium eum dolest, ut ad maximillorro maion 
renist reperci liquiae necullacesti si occabore, velenih illorro que 
labor aut verias dem quam andi cum sit officiur, consectem nobis-
tescia verunt. Im voluptatis sa si cor sit ere consequia nisque exp-
laccae. Ipit ullab ipideli gendae simi, que et am sequatur aut.

1

Ebis sanimagnis id quoditaspe 
prem voluptaque sam es ace-
reces inctentem que simaio.

2020
2

Am rehenditis inis unt estem.
2020

3

Ebis sanimagnis id quoditaspe 
prem voluptaque sam es ace-
reces inctentem que simaio. 

2020
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“THE INFLATABLE REFUGEE 
GAZES BLANKLY INTO 
THE DISTANCE. HAS HE 
ARRIVED AT A SAFE HAVEN 
OR WILL HE BE REFUSED 
AND BE SENT FROM 
WHENCE HE CAME?”

  24 25MARINA ABRAMOVIĆ

Famous and local artists and around the globe  
are commenting on politic and raising awareness 
on issues like authoritarian regimes, sustainability, 
climate change, diversity and immigration. 

Thanks to art’s ability to communicate, manipulate 
and influence, art has always had a charged rela-
tionship with activism and politics. We are living 
in tumultuous times when  democracies are 
challenged from all sides. Diverse topics are 
subjects that contemporary artists are covering 
in order to generate controversy, raise awareness 
and create empathy.  

 The Art of Protest will explore the connection 
between art, politics, and activism today, reveal-
ing how, over the past decade, artists have been 
engaging with political and social issues of all 
kinds, through different artistic mediums.

WHAT TO EXPECT
• A truly global and representative snapshot  

of the state of art and activism today
• Profiles of around 100 artists
• Artwork ranging from painting, to sculpture, 

installations, performance, photography,  
and digital works 

• A series of texts contextualising the work 
within the current global political and  
artistic landscape

ALAIN BIEBER
is the artistic director of the cultural institution 
NRW-Forum Düsseldorf. For the past two decades 
he has been organizing exhibitions with contempo-
rary artists, especially in the fields of art and 
activism, net and media art, pop culture and 
photography. 

FRANCESCA GAVIN
is contributing editor at Kaleidoscope, Twin, Good 
Trouble, Beauty Papers, and Financial Times, How  
to Spend It magazine. She co-curated “Manifesta11” 
and has curated exhibitions at Somerset House and 
Palais de Tokyo. She was co-editor of gestalten’s 
The Age of Collage 3, published in 2020.

 S A M P L E  C O V E R 

THE ART OF PROTEST

Political Art and Activism 

 

Editor: gestalten, Alain Bieber &  
Francesca Gavin
Features: Full color, hardcover, stitch bound, 
288 pages, 24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 45 (D) £ 40 $ 60 (US) 
ISBN: 978-3-96704-011-1

R E L E A S E :  M AY  2 0 2 1  
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PETER HORVATH
toroNto, CaNaDa

It is impossible to look at the collage work of artist Peter 
Horvath without unpicking our relationship with adver tising 
and consumerism. Vintage ads are one of the building blocks 
of his visual language, in particular imagery from the 1940s 
to the late 1970s. “Advertising is a compelling medium, and 
the message has evolved with the public’s improved per-
ceptiveness,” the artist says. His work plays with the bold 
 imagery and graphic nature of his material, often subverting 
its purpose. This is collage as a way to play with the building 
blocks of our cultural consciousness.

Horvath’s attraction to historical imagery grew out of his 
own childhood. “When I see images from magazines I grew 
up with, I’m transported back to a more innocent time,” he 
reflects. There is comfort in memory. Both his father and 
grandfather were portrait photographers, an undeniable 
influence on his work. Horvath likes to work in series, some-
thing that grew out of his earliest experiments with art. “When 
I was six years old, my father gave me an Instamatic  camera 
which I carried with me everywhere. I decided to photograph 
each of my friends individually, in my room, while holding an 
object— a car model, piggy bank etc.,” he recalls. “After that, 
when a bit older, I photographed parked cars individually.  
I would lay out these small pics on the floor and put them in 
an order that made sense to me, sometimes random, some-
times chronological. What I came to understand at an early 
age is that groups of images help tell a larger story.” 

That sense of organization and placement can also be 
seen in one of the running aesthetic motifs in his collage—
the use of geometric forms. The artist says he is attracted to 
straight lines and linear structures, noting Alexander Calder’s 

take on modernism as a direct influence. He uses overlapping 
figures and adds lines to create visual depth. His more recent 
Hide Out series also uses text elements, adding a touch of 
graphic punk to his style. “I found texts to represent what I was 
going through psychologically at the time,” Horvath  observes. 
“I saw a projected installation by Barbara Kruger in New York 
City a few years ago that had an incredible use of giant text, 
and it really stayed with me. I use words for their meaning, but 
also for visual impact. I love the look of large type.” 

There is often an element of brooding or psychological un-
rest in his images, even at their most exuberant. All of his visual 
motifs and references are ways to diffuse and complicate his 
subject matter. Horvath’s approach to image- making has 
such a directness and strength that the layers echo the com-
plexity of reality. “Much of my collage work camouflages 
the main subject through the placement of other elements, 
be it pieces of text or other cut and ripped fragments,” the 
artist points out. “Concealing underlying subtexts and  partly 
shrouding the identity of the person creates a puzzle. It’s 
also satisfying to completely change the intent of an ad, 
which feeds my antiestablishment streak.”

Figures regularly appear in Horvath’s work, though they 
are not easily read. Often, their faces are cut in half in some 
way or split. “To me, splitting the faces is indicative of the 
 struggle between opposing forces, left side vs. right side 
of the brain, the battle between the predetermined and 
the spontaneous,” the artist explains. Meaning in Horvath’s 
collage is created through contrast and combination. The 
medium of collage itself is a metaphor for the psychological 
internal battles of being human.

[ 1  ]  FRIDA  
101.6 × 121.9 cm  
2020

[ 2 ]  JAMES DEAN 
NO. 1  
Detail,  
76.2 × 91.4 cm  
2020
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OUUM is a design studio that specializes in 
CG architecture visualizations, interior design, 
and post-production. Inspired by 1960s and 1970s 
designers like Verner Panton and the Swinging 
Sixties movement in London, the studio launched 
its Technicolor Dream series to imagine wildly 

colorful interiors—spaces that could be 
considered art in themselves. The images pop  
with vibrant yellows, hot pinks, and Egyptian 
blues and make use of elements from Spanish 
modern architecture, such as Ricardo Bofill’s 
famous housing project La Muralla Roja. ✨

OUUM
Lviv, Ukraine
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YAMBO STUDIO
Tel  Aviv, Israel

With a central office in Tel Aviv, Yambo Studio is  
a global, multidisciplinary team of designers who 
collaborate through language barriers and time 
zones. In 2017, the studio began using architecture 
and interior design to mirror the shape of a phone 

for a project with Chinese electronics brand, 
Xiaomi. Now they bring interior design and 
architecture into almost every project they do.  
The studio has recently worked with Google, Nike, 
Oppo, and many more. ✨

 BARCELONA-  
SIX N. FIVE , 

Six N. Five’s surreal 3D renders feel like film stills from early 
scifi blockbusters, evoking scenes like the deserted landscape 
and monolithic apparition of Kubrick’s 2001: A Space Odyssey.  
The studio’s founding director, Ezequiel Pini, finds parallels 
to the silver screen in his own trajectory as well. “My back
ground is in motion design. I started working as a 3D designer 
in Buenos Aires where my designs came to life as animations,”  
he says. “But I also finished my studies as a graphic designer,  
a discipline where I learned about scale, color, shapes, and 
typography. This knowledge applied to the 3D space is pretty 
related to scenography.”

The studio’s designs aim to move viewers into a utopian 
space, if only momentarily. An overdose of visual information 
prompted Six N. Five to consider “willful escapism” as a 
strategy to access tranquility: lone furniture often takes 

center stage in their compositions, evoking a sense of exis
tential solitude. They’ve exercised this technique in their 
practice, as well, periodically closing the studio to escape 
external deadlines and focus on inhouse projects, in what  
they refer to as “the Lab.”

Founded in 2014, the studio has created an impressive  
roster of advertising, editorial, and video commissions for 
clients like Samsung, Rimowa, and Microsoft. Their foray into 
dreamscapes began in 2018, with a project for Samsung, where 
they designed and developed an interior and exterior composi
tion using the TV as a window connecting two worlds. “It was the 
first time we did this kind of complex landscape,” Pini explains. 
But they still find time to focus on experimentation outside  
of brand collaborations, pushing the limits of CGI as a mode of 
artistic expression. ✨

Take  a  moment in  utopia  with    
 BARCELONA-based  studio 
SIX N. FIVE , whose  pastel - 
hued  vistas have  been  deployed   
by leading brands to communicate  
a  different kind of  reality.

Collage—an art form existing at the intersection 
of design, commerce, and abstract expression.

THE AGE OF COLLAGE 3

Contemporary Collage  
in Modern Art 

Editors: gestalten, Dennis Busch  
& Francesca Gavin
Features: Full color, hardcover,  
stitch bound, 320 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-110-5

A journey through dreamlike landscapes, bizarre 
buildings, and whimsical interiors floating between 
reality and fantasy.

Digital renderings have long served architects 
and interior designers to help visualize spaces 
before the building begins. But a new genera-
tion of digital artists is taking this craft a 
step further to create otherworldly scenes 
that can’t, and won’t, ever be built.

Dreamscapes & Artificial Architecture presents 
the work of leading creatives from across the 
globe, exploring the infinite ways to visual-
ize utopian oases and dystopian nightmares. 
With their roots in spatial design, their ideas 
present a new creative current defined by the 
fusion of digital techniques such as computer 
rendering and 3D art, and an aesthetic that 
moves between fantasy and reality. Freed 
from the constraints of the physical world, 
these dreamscapes expand the possibilities 
for architecture and interior design.

DREAMSCAPES & ARTIFICIAL ARCHITECTURE

Imagined Interior  
Design in Digital Art

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 208 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 29.90 (D) £ 30 $ 39.95 (US) 
ISBN: 978-3-89955-249-2

Cut, paste, create: while collage was conceived 
in the early 1900s, it seems to be the perfect 
form of expression for the twenty-first century, 
with all its juxtapositions, eclecticism, and 
strange bedfellows. In our present age of collage, 
the simple act of mixing together different 
elements allows us to question our reality and 
make new worlds. The Age of Collage 3 showcases 
a new crop of artistic vanguards advancing 
the medium’s possibilities, piece-by-piece. 
Equipped with a craft knife, paintbrush, stylus, 
scissors, or tablet, a collage artist’s toolkit is 
as varied as their creations and this book 
brings their work back to the paper page. From 
the poignant and provocative to the comic 
and curious, The Age of Collage 3 features the 
creations of more than 60 artists. Packed with 
visuals and a number of in-depth profiles 
revealing what drives the hands behind the 
pieces, this comprehensive volume is a celebra-
tion of the enduring power of collage.

The Age of Collage 3 presents work by Adam 
Pendleton, Amie Dicke, Anthony Zinonos, 
Collier Schorr, David Noonan, Dennis Busch,
Eva Kot'átková, Jesse Draxler, Johanna 
Goodman, Kelly Maker, Kensuke Koike, Larry 
Achiampong, Lola Dupre, Matthieu Bourel, 
Penny Slinger, Peter Horvath, Sergei 
Sviatchenko, Weronika Gesicka, Yinka 
Shonibare, and many others.

“Cutting edge – the reinvention of collage”
 FINANCIAL TIMES HOW TO SPEND IT
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NEWSPAPER DESIGN 
Editorial Design from  
the World’s Best Newsrooms

Editors: gestalten & Javier Errea 
Features: Full color, hardcover,  
linen quarter binding,
stitch bound, 288 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 49.90 (D) £ 50 $ 69 (US)
ISBN: 978-3-89955-536-3

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-695-7

VISUAL FEAST
Contemporary Food Staging  
and Photography

Editors: gestalten & Antonis 
Antoniou 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches 
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-881-4

Editors: gestalten & Floria Sigismondi 
Features: Full color, hardcover,  
stitch bound, 192 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 39.90 (D) £ 35 $ 45 (US) 
ISBN: 978-3-89955-975-0

A MAP OF THE WORLD
The World According  
to Illustrators and Storytellers

EAT THE SUN
Floria Sigismondi 

By: Erling Kagge
Features: Full color, hardcover,  
stitch bound, 192 pages,  
17 × 24 cm, 6 ¾ × 9 ½ inches
Price: € 29.90 (D) £ 30 $ 39.95 (US)
ISBN: 978-3-89955-579-0

A POOR COLLECTOR’S  
GUIDE TO BUYING  
GREAT ART

UPSTART!
Visual Identities for  
Start-ups and  
New Businesses 

Editors: gestalten & Anna Sinofzik
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 40 $ 55 (US) 
ISBN: 978-3-89955-556-1

START ME UP!
New Branding 
for  Businesses

Editors: gestalten & Anna Sinofzik
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-954-5

Editors: gestalten & Anna Sinofzik 
Features: Full color, hardcover,  
stitch bound, 288 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 39.90 (D) £ 40 $ 65 (US)
ISBN: 978-3-89955-581-3

THE STILL LIFE
In Product Presentation  
and Editorial Design

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-920-0

YOU’RE INVITED! 
Invitation Design 
for Every Occasion

By: Francesco Franchi & Christian Rocca
Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 49.90 (D) £ 50 $ 68 (US)
ISBN: 978-3-89955-631-5

THE INTELLIGENT  
LIFESTYLE MAGAZINE
Smart Editorial Design,  
Ideas and Journalism

Editors: gestalten & Cordelia Craigie
Features: Full color, hardcover, stitch bound,  
256 pages, 24 x 28 cm, 9 ½ x 11 inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-465-6

BLANK SLATE
A Comprehensive Library of 
Photographic Templates

Editors: gestalten & Nina C. Müller, 
George Popov & Anna Sinofzik 
Features: Full color, hardcover,  
stitch bound, 400 pages,  
24 × 19 cm, 9 ½ × 7 ½ inches
Price: € 39.90 (D) £ 40 $ 49.95 (US)
ISBN: 978-3-89955-546-2

LOS LOGOS 7 LOS LOGOS 8

Editors: gestalten & Jonas Herfurth
& Fabian Körper
Features: Full color, hardcover,  
stitch bound, 400 pages,  
24 × 19 cm, 9 ½ × 7 ½ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-694-0

Editors: gestalten & Javier Errea 
Features: Full color, hardcover,  
linen quarter binding, 288 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 49.90 (D) £ 50 $ 69 (US)
ISBN: 978-3-89955-919-4

VISUAL JOURNALISM
Infographics from the  
World’s Best Newsrooms  
and Designers

Editors: Tim Finke, Sebastian  
Manger & Stefan Fichtel
Features: Full color, hardcover,  
stitch bound, incl. free video downloads,  
208 pages, 24 × 28 cm, 9 ½ × 11 inches
Price: € 49.90 (D) £ 50 $ 78 (US)
ISBN: 978-3-89955-415-1

INFORMOTION 
Animated Infographics

Editors: gestalten & Anna Lena Schiller
Features: Full color, hardcover, stitch bound,  
192 pages, 24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 40 $ 55 (US)
ISBN: 978-3-89955-656-8

GRAPHIC RECORDING
Live Illustrations for Meetings, 
Conferences and Workshops
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Lipstick
Lipstick has long been a makeup essential for 
many women, and its power has not faded 
over time. The first swivel-up tube was 
patented in 1923, making the act of applying 
lipstick infinitely chicer. Stylish women could 
open and close the case with one hand, 
applying a fresh coat on the go, even in public 
(although etiquette dictated that touch-ups 
were only acceptable at lunch, not dinner). By 
1928, lipstick had become so popular that 
Helena Rubinstein carried 115 shades in her 
namesake line. The most desirable shade: 
bold red, which flappers of the day brazenly 
wore to signal their independence. 
Hollywood’s quintessential flapper, Clara Bow, 
painted on crimson lipstick to emphasize her 
Cupid’s bow—the divot in the upper lip—to 
create a fuller, more rounded look. The 
actress was so committed to lipstick that, 
before her death in 1965, she left instructions 
for her funeral beautician: “Lips a shade of red 
that is most flattering and my mouth made 
fuller than the natural line.”

New York chemist T.L. Williams founded his compa-
ny, Maybelline (named for his sister, Mabel), and began 
producing Lash-Brow-Ine, a similar solid pigment with 
a brush that became so popular it went from being sold 
in mail-order catalogs to drugstores everywhere by 1932.  

Lipstick, meanwhile, became the marker of wom-
en’s liberation. In 1912, at a women’s rights march in New 
York, suffragists campaigned for the right to vote, defi-
antly painting their mouths bright red. The look caught 
the attention of Elizabeth Arden, a self-made beauty pi-
oneer who had already opened her Salon d’Oro in New 
York City, the first of many salons in her “red door” em-
pire, all marked with ruby-toned front entrances. Arden 
played her role in the movement by supplying the suf-
fragists with crimson lipstick from her cosmetic line. 
Fashion designer Gabrielle Chanel was similarly obsessed 
with red lipstick, and had hers custom made, powdering 
over it for a longer-lasting hold. In 1924, 14 years after the 
launch of her fashion house, Chanel introduced her first 
line of makeup with this shade of lipstick, which came in 
an ivory case trimmed with black, and featured a cop-
per sliding mechanism, writes Eldridge. 

Art-deco-era women also painted their nails with 
“polish pastes,” made with a base of beeswax or tin oxide, 
which were buffed on nails with a chamois cloth for a re-
sult that produced “a nice luster but would at best yield 
only a slight pink shade,” comments technology writer 
Teresa Riordan in Inventing Beauty. In 1924, Cutex started 
offering a rosebud enamel but for bolder options (which 
were considered risqué and “fast”). Meanwhile, fashion-
able society flocked to Michelle Ménard, a French make-
up artist who doled out opaque shades at her salon on the 
Saint-Honoré—a fashion hotspot. “One of the first things 

ää Flat, portfolio- 
shaped traveler's 
handbag, lined in moire 
and opened to show 
mirror and various 
compartments for 
holding cosmetics, 
passport, and money; 
designed by Worth 
(Vogue 1929).

áááá Entertainer 
Josephine Baker 
getting ready in her 
dressing room. She  
is depicted putting  
on makeup looking  
into a mirror, Vienna, 
Austria, 1928.

áá Flat, portfolio- 
shaped traveler's 
handbag, lined in moire 
and opened to show 
mirror and various 
compartments for 
holding cosmetics, 
passport, and money; 
designed by Worth 
(Vogue 1929).

“Beauty has got to be 
astonishing, astounding—
it’s got to burst in on you 
like a dream, like the 
exquisite eyes of a girl.”

Epudae vitassum eum reperum nim liquamet 
volum ipsunt. Ut volorerum evel in resti ium 
qui alisque eate quam, utate volum aut 
vidigen estrupta doluptasitat ius sunt incto ex 
etus ex expel is rem exceperias ullabo. Ibus 
estor sam qui doluptas duntem. Ut mil escia 
pra que consequia volut voluptatur, aci cus 
vita sum hil id qui odi temporia is nis ut 
assimus. Ucipsapidest harchic ipictur, quatis 
dit pra voluptatur sitaquametur rat eaquis 
eius peri offici vitiam rem ipiendam que et 
opta ditiusam nis etur sed et quas ene volorro 
consedia aceserrunt ulpa volenturi conet il 
ium non neserciaecea int ommolut anistinctia 
des ea vellore henisit iosam, cus venduci sum 
que volorerspera archicatatus et millupt asitat 
ut eos magniatur, cus min con con nonsequi 
ipsae et arciis pella abor rempor aut et pa qui 
optium libus ni blatus. Duntur, sum facea 
verspiendus qui ressint, eaquodipsunt vitis 
aut prae is doluptas dolorum quatint 
vellignitat et ad et eaque  Moloriat iaeprov 
itatibus iosam neserciaecea.

Lorem Ipsum 2000 chs Imagnis dia delit re 
provide litatur suntur? Os invene nos etur? Os 
sum exceptaspel is asi que restibusti corepere 
et dolliqui nulpa qui conet late nam lignatusa 
coris culpa consect otatatia pos am, am, ut am 
et venihitassim verum inctustiae imporente 
laborpore optation nime suntur? Temporende 
pelenim facerna tionseq uatque istrumquam, 
sunt. Ut ea quatectur aut magnat estiiscimet is 
sundescipiet exceptasit, cum ex esendanim 
ilitatem cusdaes tiiscitiis que voluptam quae 
nist ut prepedis reseribus quidel electat 
quaspid elestiissi dolent fugias conserf 
eribeari aut exere, volorepudae cus ex eictate 
mosantur, eaquis a volupta ium quatis 
doluptatures minis ut autatqui core, tem lis 
aut facitio. Mi, si ut vitae iusa sequibus nonseri 
beritia iume prehendi dolorio qui omnissitas 
rerit et aut es dolorehendi quiam eum a 
conemqu ationsequas qui berumquunt quam, 
opta dolum fugitatum essed ulpa volum 
quiam sedissus. Pitatat. Toribus moloreiun-
tum intion repellatus mil in et es molent.

Beauty as  
Creative 
Expressions

 S A M P L E  C O V E R 

We all love beauty but what is beautiful lies 
in the eye of the beholder as they say. What 
we consider to be beautiful has rapidly 
changed over the last 20 years. Originality is 
celebrated, self-expression is listened to, and 
earnestness is encouraged. This title examines 
the evolution in beauty ideals that have led 
us to the present moment, and the new con-
versations that are shaping up the future of 
the industry. From using makeup as a means 
to challenge gender, to the link between hair-
styling and community-building, or rituals 
as a form of self-care, The New Beauty captures 
this essential moment of transformation, and 
it is positioned to appeal to anyone with an 
interest in feeling well in their own skin.

WHAT TO EXPECT
• An exploration that goes beyond the 

superficial and presents beauty from 
historical, scientific and journalistic 
perspectives

• A contemporary look at the universe of 
beauty, as told by New York Times well-
ness and beauty writer Kari Molvar.

• A relevant insight for those linked to the 
beauty industry, which is in a moment  
of transformation, as concepts such as  
wellness, feminism and inclusivity 
become equally important 

KARI MOLVAR 
is the writer of gestalten title Be Well. She is 
an American beauty and lifestyle journalist 
who contributes regularly to The New York 
Times, Vogue and The Wall Street Journal.

THE NEW BEAUTY

A Fresh Look At Beauty, 
Culture, and Fashion 

Editors: gestalten & Kari Molvar
Features: Full color, hardcover,  
stitch bound, 224 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-860-9

R E L E A S E :  M AY  2 0 2 1  

What is beautiful, who is beautiful? The New Beauty  
is a visual journey into the past, present and future  
of human beautification in a globalised world.
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Aliqui aliquis sed explaborum dolupit 

aturibus, in restium, tem que nonempore 

pe comnia que cumquaest harchic atiore 

voluptati voluptiatem ulla sendi occulli-

quam, iminci ut hariatem que velibusti-

unt platium quidigenet, ut lab id quam 

audae minvent enis re reptatis eserum 

exerro totas aut hariam quiaspe litempo-

res molluptat.

Ignihil inisquist ipsapic aboreius 
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nim rem restemp erfercimod ut latur-

iaerume doluptum aut od qui aut expla 

nobit, arunt eaque parchic ipsanit, quis-

quos maio eribust esed mos pla ne explatq 
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perferibus amendus cimusan diciusanis 
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arum rescimil iur rempore pudicatquate 

vent. Haria estrupta vitas de delit peris 

A Japanese youth subculture 
associated with customized 

motorcycles. The first 
appearance of these types of 
biker gangs was in the 1950s.

BŌSŌZOKU
暴走族

"RUNNING-OUT-OF-CONTROL-TRIBE"

2 3

Highly influenced by Victorian 
clothing and styles from 

the Rococo period. A very 
distinctive property of Lolita 

fashion is the aesthetic of 
cuteness.

Pel incipsam arum et faccuptias rerion 

coreheniendi ommodit verit quunt est 

aliberchil ium re seribusdam sit eosant 

untem. Neque as voluptas adi antiusant 

occus, nus et atis volendendae exeriatquam 

arum sum aliquisci blanduciis exero dolupid 

undellaut quis untibus quoditis estinverum 

vid quam, offic tem reicitiae volorporitem 

everovi tempore ptionet aut et et faciam, 

adis etur?

Ed utemperum la nes velestrum eum as 

dioria doluptatus eumento taspers pidebit 

maximin ihicia veribusda sa porem quis 

acescipiciat et volorecto corro tecabor estiat 

rem eniam, omnisi dis es re, quos a arupta 
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berum qui acepudi des dolupit dello dolo te 

volore, nonse endel modit adist, net ius ven-

dae aliquame rest adit magniscipit exero de 

sam quatemp orecto exceperae. Aximolorit, 
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modit que volorporae volut faces aperspe 

RORĪTA FASSHON
ロリータ・ファッション

LOLITA FASHION

 S A M P L E  C O V E R 

THE OBSESSED

Otakus, Tribes and 
Subcultures of Japan

From cosplayers and colorful anime-covered 
vehicles, to hotrodders and leather-clad rocka-
billies–subcultures in Japan are as varied as 
they are fascinating. Delving into this world 
of passions, The Obsessed reveals the all- 
consuming approach that many people take 
to their hobbies and lifestyle choices. Featuring 
incredible photography, this book showcases 
the many different scenes and people that 
make up Japan’s many counter-cultural groups. 
Complete with texts profiling a diverse range 
of Otaku and followers of other subcultures, 
alongside features contextualising their place 
within Japanese society and global popular 
culture, open the pages of The Obsessed and 
discover what makes these people tick.

WHAT TO EXPECT
• A visually led exploration of Japanese 

subcultures
• An incredibly diverse characters, move-

ments and events 
• Great visual material, fascinating profiles 

and behind-the scenes looks at different 
people and movements

• Features that look at the Otaku/subculture 
phenomenon in Japan from a cerebral 
perspective

IRWIN WONG
is an editorial and commercial photographer 
based in Tokyo. Originally from Melbourne, 
Australia, he moved to Japan in 2005. Known for 
his punchy portraiture and insightful documen-
tary photography, Irwin's client list is truly 
international with names such as Amazon, Nike, 
The Washington Post, Carl Zeiss, Forbes, 
Shiseido, Mitsubishi Motors and more. He was 
Co-editor of gestalten’s Handmade in Japan, 
published in 2020.

Editors: gestalten & Irwin Wong
Features: Full color, hardcover,  
stitch bound, 288 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-96704-008-1

R E L E A S E :  J U N E  2 0 2 1  

Whether it is Cosplay, Rockabilly, HipHop or Gothic, 
when the Japanese submerge in a subculture they do 
it like no other.  
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Raven Smith is wanting 
to get cancelled. An 
unlikely wish for the 
High Priest of Instagram, 
with his followers 
imbibing his hot takes 
on Brexit, or wellness, 
through a miasma of 
Olsen memes and Oprah 
gifs. And, yet, Raven 
finds himself “at a point 
where I would quite like 
to get cancelled today, 
so I can stop worrying 
about getting cancelled. 
Let’s just do it now, let’s 
get this out of the way!” 
Ready for a digital dust-
up, Raven has the scrap-
happy attitude of any 
good satirist.

Indeed, we tend to think 
of our influencers as 
being in gilded cages; but 
Raven cribs from his own 
life with glee—he has 
opinions, and a couple 
of decades working 
in the fickle world of 
fashion, from which to 
pull. “Give me matter, 
and I will construct a 
world out of it!”, the 
philosopher Immanuel 
Kant once said—Raven’s 
M.O. is similar, the raw 
materials of a 2007-era 
Britney screenshot and a 
day’s Brexit news being 

is similar, the raw 
materials of a 2007-era 
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 S A M P L E  C O V E R 

HOW TO BE A TASTEMAKER 

The Origins of Style

How did renowned Michelin-starred chef Skye 
Gyngell establish a sustainable kitchen? What 
inspired Luke Edward Hall’s singular approach 
to decoration? What’s Paris Hilton’s view on 
climate change? How to be a Tastemaker offers a 
glance into not only the work, but also the inner 
lives of some of the world’s most renowned 
tastemakers. This book of in-depth profiles opens 
up the world of industry-leaders to learn how 
they’ve made it to where they are—from major 
life-changing moments and big ideas, down to 
the books, playlists and holiday destinations that 
have enriched their lives. 

WHAT TO EXPECT
• A rare glimpse into the lives of some of the 

world’s leading tastemakers. The book com-
bines interviews and recommendations from 
industry-leaders like Raven Smith, Sabine 
Getty, Hans Ulrich Obrist and many more

• Best-of from global fashion darlings Semaine 
as well as new and never-before-seen profiles

• A witty and curated lifestyle guide that’s  
filled to the brim with expert advice and  
culture tips

SEMAINE
launched in 2015 as an immersive shoppable  
media platform featuring a single tastemaker 
every week. Semaine is dedicated to inspire, 
educate, entertain and incite positive change in  
its audience’s everyday lives through its commu-
nity of Tastemakers. These 100+ features are  
an insightful look into their lives, passions and 
curated objects. Semaine pioneered immersive 
multimedia content, celebrating its Tastemakers 
through insightful articles, intimate photography, 
and films that put the Tastemakers in front of  
the camera–from award-winning music videos, 
documentaries and short films.

Editors: gestalten & Michelle Lu
Features: Full color, hardcover,  
stitch bound, 288 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-989-7

R E L E A S E :  M AY  2 0 2 1  

Forget influencers. Get up close and personal with 
the true style icons and global trend setters.
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Vitis dolorun dandant iorecae raeped magnisquis sundan-
tio. Et aceperspero qui dolore digendam, im inctiae rem ex 
exerum se magnissed expeliqui dis adi doluptusa dessita 
spiendebis aut aliqui volenisin nemped militat ureperum 
eni te maximusam ipis a cusa doluptatem re nos quatur?

Et as expeliatat ea vendi culparitios velisci picaes nesti-
bus enet am aut que dere vendio id qui ratus doluptatatur si 
que pos moluptaquo int res sumene omnis dolupta tureper 
rumquat et et, te nis simolorro blam aceaturi ut vellabore-
rum vel magnim voluptatur sit volut quia veria que cumqui 
ditatis alit et et fugit es rerferunt, optae ium que non porit, 
simusap identin usapelique reptatem quam invelendam 
idi repror aliamet aut re ea nonsequam vellenda volenist 
occus debit quid unt lique experum ut re corem laborup-
tatem rerro tesequiae. Ta si reptatus, serro ommolorae 
volorerferes doluptatis re comnimus, idisitibus.
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quiam nestrum cor re conserferio voluptae qui que quiam, 
verum dolumet omnitat ibusape lignim quia volorione ate 
lab is maxim estiosto dere nisitate rerita cum aperis do-
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aruptat fugitibus.
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Live of your own terms, be your own boss when 
you are 35 and run a meaningful and successful 
business with and for like minded people.

WORK BETTER, LIVE SMARTER

Start a Business and  
Build a Life You Love 

New attitudes to work are dynamically chang-
ing 9-5 working habits across the world, this 
movement is searching for work on their 
own terms and personal fulfillment while 
leaving the corporate world behind. From 
London and Mexico City to Jakarta and Detroit, 
younger generations are working and living 
like never before. Leaving the corporate world 
behind to start health food companies, build 
streetwear labels, and launch ethical jewelry 
brands—Work Better, Live Smarter explores 
how this experimental generation lives. 
Alongside Courier magazine, a leading media 
brand for modern business, this title profiles 
25 entrepreneurs around the world and pro-
vides  practical advice, insight and inspiration 
on how to follow in their footsteps.

WHAT TO EXPECT
• Practical advice from entrepreneurs  

and short essays from Courier
• Dedicated chapters for every step of  

the startup journey, with insights  
from leading experts around the world

• Discover how human-based skills  
are becoming increasingly important  
for the modern founder to thrive

COURIER (magazine) 
is the defining media brand for a new genera-
tion who want to live and work on their own 
terms. Based in London, Courier has been 
telling insightful and inspiring stories of 
modern business through print, podcasts, 
events and more since launching in 2013.

Editors: gestalten & Courier
Features: Full color, hardcover,  
stitch bound, 288 pages,  
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-856-2

R E L E A S E :  A P R I L  2 0 2 1  
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The dress doesn’t 
have to do all the 
work—especially 

for brides who 
prefer an unfussy 

approach. 

The location
Gia ditiorem fuga. Venis velicid 
enitatius ut ex esenim ium qui 
blabore pedissi tatur? Quia sum et 
et adignis cus, id magnis solorro-
reste seque dici is di rehendi necto 
qui ut estio con et volores as ut qui 
corio. Ut libustrum et lam velibus 
quis sed magniae nitio quos qua-
meni scipiet aboresto blaut est, te 
derchil in raeribus volendi iuntem. 
Sus inci vero omnistr umquatqui 
nusam etuscia eperovit et es iur, 
sam a doluptat incient harum fuga. 
Neque nitis ad eos dolupid

Xenia & Deniz | 5

Im dent la nieniscia derum 
fuga. Ta pora veribus anto 
ipid ulla doloria epudaectur 
assitint exceseceped modi 
aboribus de sent adi dollabo 
rehendem velitas peratume 
occabor ehenimus, sit et aut 
verio. Nequo int.

Dinner is Served 
Im dent la nieniscia derum 

fuga. Ta pora veribus anto ipid 
ulla doloria epudaectur assitint 

exceseceped modi aboribus de 
sent adi dollabo rehendem ve-
litas peratume occabor eheni-

mus, sit et aut verio. Nequo int.

HARVEY & ROSS | 18

From smaller weddings to eco-conscious nuptials, 
in our changing world there are more ways than 
ever before to say, “I do.”

JUST MARRIED

How to Turn Your 
Wedding Into the Most 
Beautiful Day in Your Life

You’ve just said yes… but now what? Wedding plan-
ning can be a daunting task. When is the right time 
to start shopping for dresses? How to keep the budgets 
balanced? How to navigate the drama of seating 
charts? Tie the knot with Just Married a beginning-
to-end, tip-to-toe curated guide, filled to the brim 
with helpful planning guides and inspiration. 

Just Married explores the changing nature of  
weddings, including how we can celebrate safely 
in our post-pandemic world. This title will explore 
timeless traditions from around the world as well as 
new traditions being forged as LGBTQ+ weddings 
are increasingly celebrated as part of our everyday 
wedding vocabulary. Regardless of the party size 
or who the nuptials might be, Just Married presents 
 a dazzling array of fabulous venues, DIY touches and 
helpful tips to help brides and grooms make the most 
of their special day.

WHAT TO EXPECT
• Curated guides with plenty of inspiration  

and tips
• Helpful advice from leading wedding 

professionals
• Wedding planning made simple with helpful 

tools and checklists
• Wedding traditions from around the world
• Inclusive wedding stories showing diverse  

couples, party sizes, budgets and cultural 
influences

MARIANNE JULIA STRAUSS
German travel writer Marianne Julia Strauss has turned 
her curiosity into a job. Over the last ten years, she has 
roamed the world writing about the good things in life, 
covering love and motorcycles, books and bars and 
everything in between. Her first book Do You Read Me?, 
published by gestalten, surveyed the most inspiring 
and independent bookshops around the world.

Editors: gestalten & Marianne Julia Strauss
Features: Full color, hardcover,  
stitch bound, 288 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: €39.90 (D) £35  $ 60 (US) 
ISBN: 978-3-96704-014-2

 S A M P L E  C O V E R 

R E L E A S E :  J U N E  2 0 2 1  
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JOSEPH SARACENO AND WILSON WONG

Photographer Joseph Saraceno teams up with creative Wilson Wong to create 
potent images epitomizing the cultural shift in cannabis use in recent years—
primarily a distancing from the hippie tripping of the 1970s weed scene toward a 
more sophisticated, cultured, lifestyle vibe. The accessories emerging in recent 
years are high on design and serve as decorative ornaments in their own right. 
Gold-plated grinders, maple-bark rolling trays, sleek-line keychain carriage 
cases—luxury items crafted from noble materials that speak for themselves. *
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Nifty Shades  
of Green with 
Gossamer
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Tetsuro Ogura stands in his front yard with a longbow he has crafted. In Miyakonojo there  
are 10 artisans making longbows, and four of them are nationally recognized Master Artisans;  
Ogura is one of the four. There are fewer than half a dozen bow artisans outside of Miyakonojo.

The castle town of Miyakonojo has 
the largest population of traditional 
longbow makers in Japan.

The Japanese longbow is the largest of its kind in 
the world, measuring a minimum of 212 centimeters 
from tip to tip for the shortest of adult archers. It 
was the samurai’s key weapon in the Sengoku era of 
Japanese history, and is capable of flinging an arrow 
with great accuracy over hundreds of meters. The 
form of the bow is strikingly beautiful, with its grace-
ful curvature and polished bamboo surfaces, and its 
basic construction has not changed since the design 
stabilized in the seventeenth century. Modern kyudo 
(Japanese archery) competitors use bows that are 
largely unchanged from those of 200 years ago. 
Many of these bows are produced in Miyakonojo, 
a town famous for making 80 to 90 percent of the 
nation’s traditional bows.

“My ancestor was a very good archer, so his lords 
said ‘why don’t you try making bows?’” says Sumihiro 
Kusumi, a seventh-generation bow craftsman from 
Miyakonojo. According to Kusumi, his great ances-
tor was the originator of the type of longbow for 
which Miyakonojo is known today. Official records 
of the exact origin of the Miyakonojo longbow are 
incomplete, but it appears from court documents of 
the ruling Shimazu clan that archery was a popular 
martial pursuit in this area from the seventeenth 

LO N G B OWS

M I YA KO N O J O ·  M I YA Z A K I

century, and that the Shimazu clan were indeed great 
sponsors of martial arts and weaponry. Miyakonojo 
became a thriving bow-making area due to the high 
quality of the bamboo harvested in the area.

The production of a Japanese longbow is ex-
tremely difficult and time consuming. The core of 
the bow is constructed out of two outer layers of dried 
sumac wood glued around five strips of carbonized 
bamboo. Then, bamboo for the surface is shaved flat 
before being applied on the outside of the core using 
an adhesive made out of boiled buckskin. In order 
to ensure the layers of wood stick fast to one another 
without risk of coming apart again, the bow is bound 
tightly with a length of rope. Following this process, 
roughly 80 to 100 bamboo wedges are hammered 
into the binding, helping apply even more pressure 
to the glue while the artisan slowly bends the bow 
into a crescent shape. After the glue has dried, the 
rope and wedges are removed and the bow is then 
recurved over a set of shaping blocks. The recurve 
process is what gives Japanese longbows their accuracy 
and range, as well as their sleek, beautiful shape.

“My father never taught me how to make bows,” 
says Kusumi. “I had to learn what I could while watch-
ing, and apply what I could glean in my own time.”  
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宮城県 · 都城市
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Over the course of centuries,  Japan has devel-
oped a culture of the handmade known world-
over for its quality, precision, and artistry.  
Today, these traditions are being kept alive  
by master artisans who have dedicated their 
lives to the stewardship of this irreplaceable 
cultural heritage.

Handmade in Japan takes the reader on  
a journey through the island nation, offering 
insight into its varied and fascinating culture 
and traditions, while also revealing the  
histories of its diverse regions, from the fiery 
southern island of Kyushu, to the imperial 
capital of Kyoto, to the snowy wilderness of 
Hokkaido. The book provides a rare glimpse 
into some of Japan’s most remarkable work-
shops, unveiling the techniques and stories 
behind thousand-year-old pottery kilns,  
katana swordsmiths, and the art of crafting 
delicate tea whisks out of bamboo.

IRWIN WONG 
is an editorial and commercial photographer 
based in Tokyo. Originally from Melbourne, 
Australia, he moved to Japan in 2005. He 
 developed an interest in craftsmanship after 
photographing several artisans at work. 
His clients include Apple, The Washington Post, 
Forbes, and Nike. 

“Photographer Irwin Wong documents the rich 
traditions of Japanese craftsmen” TOKYO

WEEKENDER

Discover the exceptional artistry and rich  
traditions being kept alive by Japanese artisans  
in the twenty-first century.

Editors: gestalten & Irwin Wong 
Features: Full color, hardcover,  
stitch bound, 320 pages,  
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 45 (D) £ 40 $ 60 (US) 
ISBN: 978-3-89955-992-7

HANDMADE IN JAPAN

The Pursuit of Perfection  
in Traditional Crafts

Today, weed is en vogue and has evolved into a good-
looking business. High on Design showcases the new 
brands, designs and creators behind this revolution. 

Editors: gestalten &  
Santiago Rodriguez Tarditi  
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-880-7

HIGH ON DESIGN

The New Cannabis Culture 

Weed has grown into a good-looking business. 
Consuming the plant and using its deriva-
tives have become legal in several countries 
and paved the way for a new generation of 
design-savvy and diverse consumers and 
entrepreneurs.

While reflecting on the novel aesthetics 
and trends of contemporary cannabis culture, 
High on Design also gives a profound view of 
the phenomenon regarding politics, history, 
legalization, and society. This is your guide to 
the best brands, the most stylish dispensaries, 
the slickest products, and the most creative 
entrepreneurs. 

SANTIAGO RODRIGUEZ TARDITI 
is a writer and creative director. He has lived in 
Milan, Bogotá, London, New York, Miami, and 
Berlin, working for titles such as Monocle and 
companies such as HoneyLab. Currently he is 
based in LA. 

“Includes a critical look at the US 'War on 
Drugs' and the racism that’s led to 
disproportionate criminalisation of Black  
and Latinx communities.” ELEPHANT ART 

MAGAZINE

“A source of inspiration for artisans or 
impresarios exploring this rapidly growing 
business.” ARCHITECTURAL DIGEST CLEVER

“The book with the most groundbreaking 
projects in the world of cannabis including 
craftsmanship, gastronomy and literature” 
(translated from Spanish) CONDÉ NAST 

TRAVELLER
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By: Monocle
Features: Full color, linen  
hardcover, stitch bound,  
multiple paper stocks,  
320 pages, 20 × 26.5 cm, 8 × 10 ½ inches
Price: € 45 (D) £ 40 $ 60 (US) 
ISBN: 978-3-89955-503-5

Editors: gestalten & Highsnobiety
Features: Full color, hardcover,  
stitch bound, multiple paper stocks,  
320 pages, 22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-580-6

Editor: gestalten 
Features: Full color, hardcover, 
stitch bound, 288 pages, 
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60 (US)
ISBN: 978-3-89955-255-3

Editors: gestalten & Highsnobiety 
Features: Full color, hardcover,  
stitch bound, 320 pages,  
22.5 × 29 cm, 9 × 11 ½ inches 
Price: € 39.90 (D) £ 40 $ 60 (US) 
ISBN: 978-3-89955-983-5

By: Monocle
Features: Full color, linen  
hardcover, stitch bound,  
multiple paper stocks, 
400 pages, 20 × 26.5 cm, 8 × 10 ½ inches
Price: € 44 (D) £ 40 $ 60 (US) 
ISBN: 978-3-89955-560-8

By: Monocle
Features: Full color, linen  
hardcover, stitch bound,  
multiple paper stocks,  
340 pages, 20 × 26.5 cm, 8 × 10 ½ inches
Price: € 45 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-648-3

THE MONOCLE GUIDE TO 
BUILDING BETTER CITIES

THE INCOMPLETE
Highsnobiety Guide to  
Street Fashion and Culture

THE ESSENCE
Discovering the World of Scent,  
Perfume & Fragrance

THE NEW LUXURY
Highsnobiety: Defining  
the Aspirational in the  
Age of Hype

THE MONOCLE GUIDE  
TO COSY HOMES

HOW TO MAKE A NATION:  
A MONOCLE GUIDE

By: Monocle
Features: Full color, linen, hardcover,  
stitch bound, multiple paper stocks,  
306 pages, 19 × 24 cm, 7 ½ × 9 ½ inches
Price: € 35 (D) £ 35 $ 50 (US)
ISBN: 978-3-89955-967-5

Editors: Dieter und Ingeborg  
Rams Stiftung & Jo Klatt
Features: Full color, softcover,  
154 pages, 21 × 29.7 cm, 8 ¼ × 11 ¾ inches 
Language: English & German
Price: € 29.90 (D) £ 30 $ 40 (US)
ISBN: 978-3-89955-525-7

THE MONOCLE GUIDE TO  
SHOPS, KIOSKS AND MARKETS

LESS BUT BETTER
Weniger, aber besser

By: Monocle
Features: Full color, linen  
hardcover, stitch bound,  
multiple paper stocks,  
400 pages, 20 × 26.5 cm, 8 × 10 ½ inches
Price: € 45 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-490-8

By: Monocle
Features: Full color, linen  
hardcover, stitch bound,  
multiple paper stocks,  
300 pages, 20 × 26.5 cm, 8 × 10 ½ inches
Price: € 45 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-537-0

THE MONOCLE GUIDE  
TO BETTER LIVING

THE MONOCLE GUIDE  
TO GOOD BUSINESS

By: Monocle
Features: Full color, linen, hardcover,  
stitch bound, multiple paper stocks,  
306 pages, 19 × 24 cm, 7 ½ × 9 ½ inches
Price: € 35 (D) £ 35 $ 50 (US)
ISBN: 978-3-89955-952-1

Editors: Klaus Klemp & Keiko Ueki-Polet
Features: Full color, PVC cover  
in slipcase, 808 pages, 19 × 23 cm, 7 ½ × 9 inches
Language: English & German
Price: € 69.90 (D) £ 60 $ 90 (US)
ISBN: 978-3-89955-584-4

THE MONOCLE GUIDE TO  
HOTELS, INNS AND HIDEAWAYS

LESS AND MORE
The Design Ethos  
of Dieter Rams

By: Johannes Erler 
Editor: gestalten
Features: Full color,  hardcover,  
stitch bound, 320 pages,  
22 × 28 cm, 8 ¾ × 11 inches
Price: € 45 (D) £ 45 $ 60 (US)
ISBN: 978-3-89955-519-6

HELLO I AM ERIK
Erik Spiekermann:  
Typographer, Designer, 
Entrepreneur

Editors: gestalten & Kari Molvar  
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60 (US)
ISBN: 978-3-89955-995-8

BE WELL
New Spa and Bath Culture 
and the Art of Being Well

By: Marilyn Neuhart with John Neuhart
Features: Full color, hardcover,  
stitch bound, 2 volumes in slipcase,  
800 pages, 25.5 × 29.2 cm, 10 × 11 ½ inches
Price: € 150 (D) £ 150 $ 199 (US)
ISBN: 978-3-89955-230-0

THE STORY OF EAMES 
FURNITURE

Editor: gestalten 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-673-5

EVERGREEN
Living with Plants
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Caption Lorem At laborruntis et 
que pe dolenem aditvithil Dis 
susandel Agnis a nus inihillanias aut 
es commolo consed queFerspidist, 
iusam volorum inihilit aciunt quas 
iur. Aped quam, consequiam 
fugiam quo inctur moditatur aut 
eseque es fugit, odi dio.

There are aid stations and checkpoints along the way, but the  
race operates on a principle of “semi-autonomy,” with runners  
expected to take responsibility for their own wellbeing and  
safety between these stations. 

49
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Few people would recommend running through the favelas of Rio de Janeiro after dark, 
but Ghetto Run Crew is here to change that.

Cops can get testy when black-clad youths run through the Rio 
favelas after dark. All the more reason then for Júnior Negão and 
his crew to occupy the streets. “We are not a club, we are a crew, a 
cultural resistance,” announces Negão, who founded Ghetto Run 
Crew in Rio de Janeiro after a late-night run with his wife, Gisele 
Nascimento, in 2013. Today, many of the crew’s runs kick off at 
midnight. “Running at night was a way of engaging with other cul-
tural activities that only really happened after dark, such as samba, 
skateboarding, and graffiti,” Negão explains. The crew suffered a 
lot of repression at first, principally because the police felt it was 
not acceptable to go running in the favelas at night. With per-
sistence and determination, however, they have managed to cre-
ate a movement.

Negão never imagined himself as a runner. “When you live 
at the top of mountains or hills, in the places where the favelas 
are, running is a normal part of life … but I decided to use it as a 
tool for social empowerment.” Favela residents are looked down 
upon by the rest of society and face a constant struggle to survive, 

women have it particularly tough. “My mother, my wife, so many 
others, who despite being real-life winners, are still undervalued,” 
says Negão. “The idea with Ghetto Run was to bring these women 
together and, through running, provide them with the means to 
strengthen themselves as individuals.” Running became a gate-
way to confidence, the kind of confidence that transcends sport. 

“You can overcome any challenge in any area of your life,” explains 
Nascimento as she talks about what she’s learned from running. 

“Whether as a professional, as a mother, or as a daughter, I learn to 
be a better human being. And that does not depend on anyone 
else. It depends only on you.”

Independence is the lifeblood of Brazil’s creative communities, 
but it is a freedom that many worry is under threat as President Jair 
Bolsonaro’s attempts to shape the country according to Conservative 
values. On the day of his inauguration in January 2019, Bolsonaro 
dissolved Brazil’s Ministry of Culture, and it was later announced that 
public funding for the arts would be limited to government-sanc-
tioned projects. As Nascimento explains: “We live in a society that ▶ 

201N A M E  O F  R U N200

Rarely in a race, or indeed in life, will you start your day in a build-
ing over 1,000 years old. Built during the reign of king Htilominlo, 
in the early thirteenth century, the temple that takes this mon-
arch’s name is both the start and finish line for the Bagan Temple 
Marathon. This historic structure sets the tone for a run of beauty, 
history and culture, taking place in a breathtaking, and relatively 
little-visited, landscape.

Bagan, in central Myanmar, is a UNESCO World Heritage 
Site—an ancient city sited on a verdant plain that is cut through by 
the Ayeyarwady River. 3,595 recorded monuments—mostly tem-
ples and stupas—survive and are evidence of the glory of the Bagan 
kingdom, at its height between the eleventh and thirteenth centu-
ries. Buddhist frescoes, carvings, and sculptures can all still be seen 
in these highly decorative structures. As you begin your run, you ▶ 

BBAAGGAANN  TTEEMMPPLLEE  
MMAARRAATTHHOONN

Run 42 kilometers (26.2 miles), see over 
2,000 temples along the way. From 
high-fiving hoards of local kids, to letting 
your mind wander off into history, it’s easy 
to forget you’re in a race. The Bagan 
Temple marathon takes you through, past 
and around some of Myanmar’s most 
sacred monuments.

On your marks, get set, go! Embracing the enduring 
appeal of running for sport, fitness, and fun.

Offering insight on route planning, training 
guides, and demystifying the science of the 
body, On the Run has been composed to  
educate and inspire runners of all experience 
levels. More than a health trend, running 
fosters community: learn about races and 
clubs throughout the world and discover 
how runners from different backgrounds, 
of different ages, and with different abilities 
are championing the sport.

WHAT TO EXPECT
• An introduction to exciting runs across 

the world, both organised events and 
runs you can do any time

• Inclusive content, inspiring all levels,  
from beginners to ultra-marathon runners

• Practical information regarding training, 
equipment, and physiology

• Profiles of runners setting the pace in 
their own ways

NICK BUTTER 
Nick Butter is a British long-distance runner, 
adventurer, and motivational speaker. In 2019 
he became the first person ever to run a 
marathon in every country in the world,  
doing so in just 23 months.

R E L E A S E :  F E B R U A RY  2 0 2 1  

Editors: gestalten & Nick Butter 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches 
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-864-7

ON THE RUN

Running Across  
the Globe 
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bus eaquatia volorepedi dit aliquodis ipsam, nus rempos 
ipsanditatas aut aut dicia pa por re, volori cus.

Nequo ea deriber chicipsant as si dent. Torestrum 
endebit essuntio voluptur sa voluptatet pora dolessum 
corroribus eliaese quatem ea con re voloresti cum har
um estis modipitatem faciae offic te laccabo. Videl mo
diandus simolor adion pore dolent. Tem andiassequo vo
loreped experibusam, quo eium vel et restiore velignam 
sunti ipid mosa voluptati to et hilitibus eaquam exerum 

MOTIVATION
Bernd Zangerl

Sum haribusant as earum 
arcipitio exceaqui as rehendi 
scilit quamus aut es vellabo. 
Et laudiscil ellorehendae 
voluptatur?
Rionsequi ipsum asseque 
voluptiate volupti omnis 
millectat quis earum etur, ut as 
volent volorepel id es everero 
iliciaes esse consequae cum 
endent pore ni venecae. Et

 S A M P L E  C O V E R 

Lift yourself into the world of bouldering and 
teach the body and mind new extremes.

By: Bernd Zangerl 
Features: Full color, hardcover,  
stitch bound, 232 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-024-5

BOULDERING

Climbing, No Ropes  
Attached

Bouldering goes beyond being just a pastime, 
it is a sense of community that teaches you 
to challenge your physical and mental bound-
aries. Power, discipline, and pure focus that 
pushes you to new heights. Bouldering shows 
the different motifs behind bouldering and 
the inspirational figures of this high-perfor-
mance sport. The joy of experimenting teaches 
perseverance and how to deal with failure, 
bouldering forces the body to new limits. 

WHAT TO EXPECT
• A comprehensive look into the sport with 

expert insight from famous boulderers
• A guide to the right way of training 
• Profiles and personalities that inspire 

and motivate individuals
• Spectacular photography, equipment tips, 

tips for bouldering with children, plus 
the history of bouldering

BERND ZANGERL
is regarded as one of the best boulderers  
of all-time. Born in 1978 in Tyrol, he was 
surrounded by mountains and began  
bouldering at a young age. After great 
success in alpine climbing, he later turned to 
bouldering and found his true passion here.

R E L E A S E :  F E B R U A RY  2 0 2 1  

YOU MIGHT ALSO LIKE

CLIFFHANGER
New Climbing Culture 
& Adventures

Editors: gestalten & 
Julie Elisson 

€ 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-996-5



5554 F R O N T L I S TE S C A P E

N
E

W

ventempera sedit, quam nos minvendionem 
autemporro imus nust fugia dis aut in nos 
molupta tiorehe ndantem rescitas core la quia 
sequatur soluptatust quat quas inci disquunti 
sitibus acest expelesciis simos esentib erfero 
voluptur? Qui reici dolor aciis eicit aut quid 
mi, idunt audignis ant eum volla voluptatur 
rerum audamenis dolupic turit, odio. Ri sus 
non porem ipsanda eperchilles et, que 
sapedipit aborit hit, voloreius aspedi 
aborepudicia el et que dunt arum sitaqui dit 
moditius reium doluptis everro velesti orporit 
digendunt harcimo lectur?Am facepudi 
volora cum que nonem con eossenis auditi 
odi tem dollenis nectur sequassunt voluptat 
quiste post velis veliquiat accum quam qui 
distotate re, odi dusdamet untio. Ut quam 
quia sit volorum imaion corporr umenihi 
llacepres aut hil ium quas aut que num dest, 
ut at et por aute nihitatur?At molupta 
inciatius cori id enimus minvelende volor 
sectem iminctas quia nonem sunt doluptatus 
estrum nesciur ressund emperum idundust 
dita cum alit amus ut ut ipsa volupta tiorpor 
atione nimus, consequam quis eos alignim 
illatur?Ximolo quatus eserum lam arum quat 
quiae seque natemquibus etur? Idis maiorunt, 
exerio es re magnissime di cuscita corit rem 

est eicipita debis andi offictem dercien 
ihictem vene dereste il id quas magnat eliqui 
dundae pa dolesequodis debit, qui doluptas 
ut qui dolenist, quo et idem. Itasinci vel ma 
volupta qui odi blatem. Porerciame erest quis 
mosa doluptiur, cone consequia quas core 
volum quation re none prest restotatia sum 
faccus natis quatempos aspellectis dolor aut 
faci beat idebis am, comni cuptatestem exped 
quossus moluptas maximax imendit a vel mo 
iume doluptaest earum des sumet 
isimodiandae digent, sunturepuda volenet 
quamendae velitam dolupti arum rem ut 
apedis coris net eum si quatem il moluptiore 
sita cus ea parum fugit qui dus dolum 
quosant dolut omnis et vente sitat el ipidunti 
ut parit faciam re velessi bla dolupta tureict 
emporest hitae sed eos debisquibus, 
officipsam, volendam ipsa consequo 
quodigendam rem alic tem qui asperum 
ratibusti dem doluptur, ut maion rem nis 
alique et velesci umquam alicium facea 
ipiendigendi discil int quiscima verferfero 
oditi andae aut ma de sapid evel modi omnia 
di autetur, sandam, nonet pelectis dolut 
fugiam sin nonet voluptus ut res aut qui 
dolupta Basque Country is still divided 
between tUmquas moluptatate rem quam et 
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↑  Ovitendam commolor aut qui u
↑↑  is que verspic ipidebistrum quaestis magnit lab int quat   
 mollabo riosae
↗  llantio. Feribusam, officii storess equidusaepta velestio il.
→  mollabo riosae cus est, nulpa dolore sapeles nonsedion re   
 ducia pro quis alitionet

BICYCLE GETAWAYS

Exploring the Roads  
Less Cycled

volo velecerspel eum quas moloribus aut 
idebis res et pa aborro magnit mo volut 
volupti andigen impelli tiorerchil est, 
ommolor sequissimpel mos earibusa sitis 
esequam eatem. Ihilia consequi odis ium 
quam atis ditio. Ihita volorem entor aut quas 
providel es aut evenecum earcimilist peditat 
explamusa alitat.Delita qui nonseque et abor 
as doluptat lis nus dolupta temperibus es qui 
comni te exerci volorum nihillo rentor sitium 
volorpos nostemolecta con ped experum qui 
que coreris et landaest plab illab idus ut 
molor reptur sum repel ipsae. Itatis ut 
entusant.To ilitis sim ipsa doluptas este ium 
evercimos rem fugiasit alique voluptate 
cusam, am essunti officime dipsaesequo eum, 
aut ut porist, que corro eat facerumquis adi 
tem. Fugias audicip saecte maxime nem aut 
ut quatia sum hiciis essim volutem eatquia 
epratibeat endem. Neque de optat.Pudis 
comnimpor milis seque cust omnis es aut 
quat facepuda dipitibus maximpore eturero 
officidera cum fuga. In rendiasinis corum et 
maio. Udae illupta tatiscipiet eic tore et 
volenestem sunt, corepel illuptati conecepres 

re et que ero quis aut inciur, que sandae num 
fugit voluptatios et que ellandebis nonsequam 
lit omnit ut voluptation cones etur aut ium 
aut volorepelis dolorit aborepudam doluptas 
estiuntur?Us ipis volorerrovid molo etur 
audio beatis si illiquati omnis nonestotas 
ventempera sedit, quam nos minvendionem 
autemporro imus nust fugia dis aut in nos 
molupta tiorehe ndantem rescitas core la quia 
sequatur soluptatust quat quas inci disquunti 
sitibus acest expelesciis simos esentib erfero 
voluptur? Qui reici dolor aciis eicit aut quid 
mi, idunt audignis ant eum volla voluptatur 
rerum audamenis dolupic turit, odio. Ri sus 
non porem ipsanda eperchilles et, que 
sapedipit aborit hit, voloreius aspedi 
aborepudicia el et que dunt arum sitaqui dit 
moditius reium doluptis everro velesti orporit 
digendunt harcimo lectur?Am facepudi 
volora cum que nonem con eossenis auditi 
odi tem dollenis nectur sequassunt voluptat 
quiste post velis veliquiat accum quam qui 
distotate re, odi dusdamet untio. Ut quam 
quia sit volorum imaion corporr umenihi 
llacepres aut hil ium quas aut que num dest, 

8 HENDAE NOSANDI OSSEQUA TATQUI

↗↗  Aegypius monachus, the monk vulture. 
→  French-Spanish border gorges.

START
Perpignan, France
FINISH
Biarritz, France
DISTANCE
2,600 km / 1,615 mi
DURATION
14 days 
ROADS 
80% paved, 20% gravel
BEST SEASON 
June, September, October
SCENERY 
X X X X X

PLEASURE
X X X X X

LEVEL
X X X X X

T o volut volupti andigen impelli 
tiorerchil est, ommolor 

sequissimpel mos earibusa sitis esequam 
eatem. Ihilia consequi odis ium quam atis 
ditio. Ihita volorem entor aut quas providel es 
aut evenecum earcimilist peditat explamusa 
alitat.Delita qui nonseque et abor as doluptat 
lis nus dolupta temperibus es qui comni te 
exerci volorum nihillo rentor sitium volorpos 
nostemolecta con ped experum qui que 
coreris et landaest plab illab idus ut molor 
reptur sum repel ipsae. Itatis ut entusant.To 
ilitis sim ipsa doluptas este ium evercimos 
rem fugiasit alique voluptate cusam, am 
essunti officime dipsaesequo eum, aut ut 

porist, que corro eat facerumquis adi tem. 
Fugias audicip saecte maxime nem aut ut 
quatia sum hiciis essim volutem eatquia 
epratibeat endem. Neque de optat.Pudis 
comnimpor milis seque cust omnis es aut 
quat facepuda dipitibus maximpore eturero 
officidera cum fuga. In rendiasinis corum et 
maio. Udae illupta tatiscipiet eic tore et 
volenestem sunt, corepel illuptati conecepres 
re et que ero quis aut inciur, que sandae num 
fugit voluptatios et que ellandebis nonsequam 
lit omnit ut voluptation cones etur aut ium 
aut volorepelis dolorit aborepudam doluptas 
estiuntur?Us ipis volorerrovid molo etur 
audio beatis si illiquati omnis nonestotas 

HEADING  
UP NORTH
A TOUR AROUND THE PEAK 
DISTRICT

At aut ma quam res suntur maio ex estrunt quam 
doluptatibus eos volorem perias am aut aut quam,  
nis sus minciassit ex experibus.

2  ODIT LA VELESCIMUS MAGNISSENDIS

 S A M P L E  C O V E R 

An uplifting collection of routes, journeys, anecdotes, 
and tips to explore the country by bicycle. 

They say that what matters is the journey and 
not the destination, and that couldn’t be more 
accurate when it comes to bicycle touring and 
bike packing. Taking  the roads less travelled, 
exploring the surroundings at every pedal of 
the way, and embracing the freedom it offers: 
long-distance cycling is more than a method 
of transportation – it’s a vibrant travelling 
philosophy. Bicycle Getaways is the publication 
to discover the adventurous spirit of bikepack-
ing. Exploring journeys in different regions 
around the world, introducing the people and 
culture around it, and giving you the lowdown 
of all the tips and tricks, this book presents 
the insights and inspiration to plan your own 
expeditions, no matter how experienced (or 
not) you are. Pack your bag and prep your bike, 
the journey awaits! 

WHAT TO EXPECT
• A title co-edited by the founder of  

celebrated bikepacking platform Pannier  
and cyclist extraordinaire, Stefan Amato

• Exclusive texts by Stefan Amato as  
well as celebrated professionals from  
the biking world

• A well-balanced mix of inspiring  
stories along with first-hand tips and 
advice from the experts to plan your  
own adventures 

STEFAN AMATO
is founder of Pannier.cc - a UK-based bike-
packing tour curator and operator - which has 
been rolling since 2012. You'll find him riding 
his local Peak District National Park roads and 
tracks, or dreaming-up the next trip over a map 
and outside brew…

Editors: gestalten & Stefan Amato 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches 
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-96704-013-5

R E L E A S E :  M AY  2 0 2 1  
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1000 Lorem ipsum dolor sit amet, consectetuer adipiscing elgit. Ae-
nean commodo ligula eget dolor. Aenean massa. Cum sociis natoque 
penatibus et magnis dis parturient montes, nascetur ridiculus mus. 
Donec quam felis, ultricies nec, pellentesque eu, pretium quis, sem. 
Nulla consequat massa quis enim. Donec pede justo, fringilla vel, ali-
quet nec, vulputate eget, arcu. In enim justo, rhoncus ut, imperdiet a, 
venenatis vitae, justo. Nullam dictum felis eu pede mollis pretium. 

Integer tincidunt. Cras dapibus. Vivamus elementum semper nisi. 
Aenean vulputate eleifend tellus. Aeneanes leo ligula, porttitor eu, 
consequat vitae, eleifend ac, enim. Aliquam  lorem ante, dapibus in, 
viverra quis, feugiat a, tellus. Phasellus viverra nulla ut metus varius 
laoreet. Quisque rutrum. Aenean imperdiet. Etiam ultricies nisi vel 
augue. Curabitur ullamcorper ultricies nisi. Nam eget dui. Etiam rhon-
cus. Maecenas tempus, tellus eget condimentum rhoncus, sem quam 
semper libero, amet adipiscing sem neque sede ipsum.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. 
Aenean commodo ligula.

DEVON’S DEN 
NORTBOTTEN, SWEDEN

A School Bus with  
Wood Fired Tub

CATEGORIE CATEGORIE 4 5

DEVON’S DEN 
NORTBOTTEN, SWEDEN

CATEGORIE CATEGORIE 8 9

600 ipsum dolor sit amet, consectetuer adipiscing elit. Aenean com-
modo ligula eget dolor. Aenean massa. Cum sociis natoque penatibus 
et magnis dis parturient montes, nascetur ridiculus mus. Donec quam 
felis, ultricies nec, pellentesque eu, pretium quis, sem. Nulla con-
sequat massa quis enim. Donec pede justo, fringilla vel, aliquet nec, 
vulputate eget, arcu. In enim justo, rhoncus ut, imperdiet a, venenatis 
vitae, justo. Nullam dictum felis eu pede mollis pretium. Integer tinci-
dunt. Cras dapibus. Vivamus elementum semper nisi. Aenean vulputa-
te eleifend tellus. Aenean leo ligula, porttitor eute.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. 
Aenean commodo ligula.

Sleeping in the  
Treetops 

02

01

02  Caption can go here. Bitati accae net volenes serferuntia 
vent is apit omni corit estis ea corem dolorem eum 
harioreperi apiet untusam is enis voluptis ilit adit offic 
tem laut a venti cus nimus autecea ium volut porion rest, 
natibusam ilia vollorem

03  Caption can go here. Ipienimi nctotae es alit, cum et dolum 
qui volum et, sed magni audae nonsed et dunt quid utem atur 
sequiasped es idero dolorerum venditatus reratur assitate et

Sed ut perspiciatis unde omnis 
iste natus error sit voluptatem 
accusantium doloremque laudan-
tium, totam rem aperiam, eaque 
ipsa quae ab illo inventore verita

Li Europan lingues es membres del sam 
familie. Lor separat existentie es un myth. 
Por scientie, musica, sport etc, litot Euro-
pa usa li sam vocabular. Li lingues differe 
solmen in li grammatica, li pronunciation e 
li plu commun vocabules. Omnicos directe 
al desirabilite de un nov lingua franca: On 
refusa continuar payar custosi traductores. 
At solmen va esser necessi far uniform gram-
matica, pronunciation e plu sommun paroles. 
Ma quande lingues coalesce, li grammatica 
del resultant lingue es plu simplic e regulari 
quam ti del coalescent lingues. Li nov lingua 
franca va esser plu simplic e regulari quam 
li existent Europan lingues. It va esser tam 
simplic quam Occidental in fact, it va esser 
Occidental. A un Angleso it va semblar un 

simplificat Angles, quam un skeptic Cam-
bridge amico dit me que Occidental es. Li 
Europan lingues es membres del sam fam-
ilie. Lor separat existentie es un myth. Por 
scientie, musica, sport etc, litot Europa usa 
li sam vocabular. Li lingues differe solmen 
in li grammatica, li pronunciation e li plu 
commun vocabules. Omnicos directe al de-
sirabilite de un nov lingua franca: On refusa 
continuar payar custosi traductores.

At solmen va esser necessi far uniform 
grammatica, pronunciation e plu sommun 
paroles. Ma quande lingues coalesce, li gram-
matica del resultant lingue es plu simplic e 
regulari quam ti del coalescent lingues. Li 
nov lingua franca va esser plu simplic e reg-
ulari quam li existent Europan lingues. It va 
esser tam simplic quam Occidental in fact, it 
va esser Occidental. A un Angleso it va sem-
blar un simplificat Angles, quam un skeptic 
Cambridge amico dit me que Occidental 

Lorem ipsum dolor sit amet, 
consectetuer adipiscing elit. Aenean 
commodo ligula eget dolor. Aenean 
massa. Cum sociis natoque penatibus et 
magnis dis parturient montes

GO GREEN IN THE NATURE4140

A LIFE MORE  
WILD

08

08

 S A M P L E  C O V E R 

Editors: gestalten & Canopy&Stars 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches 
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-861-6

STAY WILD 

Cabins, Rural Getaways  
and Sublime Solitude

Soak up some of the most mesmerizing cabin  
and shack getaways across Europe and experience  
the essence of being outdoors in the wild.

Follow us into the woods and mountains on 
a journey that showcases new ways to escape 
into nature across the continent. From lakeside 
yurts masked deep in the forest to treehouses 
and tipis, we shine the light on places to rest 
and recharge for all curious travelers.  

Be inspired by stunning photography 
that captures the essence of these stays and  
surroundings, plus read about the concept to 
maximize your experience and knowledge of 
the landscape. There is a growing community 
that looks for folkloric and meaningful meth-
ods of interacting with nature. Stay Wild puts 
low-impact travel at the heart, while beautiful 
getaways in the calmness of nature. 

WHAT TO EXPECT
• Mountains, lakes, and forest, discover the 

best nature stays around Europe that put 
nature and wellbeing first

• Encourage people to experience the finest 
treehouses, cabins, houseboats, yurts, 
shepherds huts, and tipis around Europe

• A series of features to inspire low-impact 
tourism, wellness, and spending time  
in nature

• Stunning photography of incredible  
architectural projects in the great 
outdoors

• Compelling content that showcases ways 
to escape the city into nature, on a small 
carbon footprint

CANOPY & STARS
is a web platform where people can book 
holidays in Europe’s most weird and wonder-
ful collection of places to stay. Their goal  
is to inspire people to connect with nature 
through meaningful experiences, having  
a positive impact on the environment.

R E L E A S E :  A P R I L  2 0 2 1  



59E S C A P E R E C E N T  L I S T58

HOTEL SIRENA ON ALONG THE SOUTH SIDE OF 
FILICUDI (ABOVE, LEFT). A TYPICAL SEASIDE SNACK: 
MUSSELS, SEA URCHINS, AND ANCHOVIES CAUGHT 
AND SERVED FRESH (BELOW).

STROMBOLI

Next in the itinerary is Stromboli— perhaps 
the most famous of them all. The island 
is known for its active volcano that has 
been continuously erupting for 2,000 years. 
Stromboli is one of the more difficult islands 
in the itinerary and requires more planning 
than the others because of the lack of safe 
harbors. The perfect steep cone-like volcanic 
shape does not offer any protected coves along 
the coastline and the bottom only comes up 
to anchorable depth on the eastern point of 
the island. Everywhere else the shore drops 
dramatically hundreds of feet deep as soon as 
the island meets the sea. You can sail safely 
along the coast just 30 meters out to enjoy the 
sights, sounds, and the distinctive sulfur smell 
of the active volcanic peak.

Rugged and wild is how many locals like to 
describe Stromboli. The island grows lemons, 
oranges, capers, grapes, and olives come from 
its northern and southern slopes. Ashore is a 
charming town, home to a small welcoming 
community. Walking the streets you can find 
a gelateria selling local flavors grown and 
harvested on the island. There are  numerous 
trattorias serving rustic and traditional menu 
options and modern restaurants  offering 
 fancier gastronomic dishes paired with local 
island wine.

Stromboli serves as the beacon and spirit of 
the Aeolian islands, with its volcanic prowess 
that brings both fear and symbolic fertility 
to its residents. It has also become a geolog-
ical muse for explorers and writers for many 
years. Erupting often, lava flows out of its 
top, blackening the land and re-molding the 
earth below. Chunks of pulsating orange rock 
can be seen from a distance, while shades of 
glowing lava frequently erupt and light up the 
night sky. Its deep rumbling emanates from 
underground and hurls fire into the sky.

FILICUDI

One of the lesser explored islands is Filicudi. 
Home to two small fishing villages and the 
archipelago’s second-smallest  community. 
There are well preserved ancient ruins 
 scattered throughout its villages dating back 
to the Bronze Age. It’s the second-farthest 
 western island in the group, and sailors come 
to Filicudi for the true sense of peace and calm 
that’s found there. 

The lifestyle is simple and holds a sense of 
calmness in high regard. Most of the lands 
are protected parklands, and the entire 
island has been listed as an UNESCO World 
Heritage Site. Sailors are greeted with  gen- 
uine hospitality by the island’s residents. 

AEOLUS IN GREEK 
MYTHOLOGY

Greek Mythology tells us that Aeolus was  
the keeper of the winds and king of the 
Eolies. He lived on the floating island of 
Aeolia and was visited by Odysseus in 
Homer’s Odyssey. After experiencing a 
 misadventure, explorers showed up to his 
home where Aeolus gave them hospitality 
for a month and offered them winds from 
the west to take them home to Ithaca. 
He also gave them an ox-hide bag that 
contained all the winds, except the  western 
ones. They traveled well for days, but 
when their native lands were just in sight, 
Odysseus sank. His men let their  curiosity 
overcome them, and they opened the 
 mysterious bag. The winds roared with such 
a force that drove the ship all the way back 
to Aeolus. He refused to help them again 
and believed their  unsuccessful voyage 
meant that the gods didn’t favor them. 

50 AEOLIAN ARCHIPELAGO
ITALY

Hemingway’s The Garden of Eden, Picasso’s 
foray into ceramics, Brigitte Bardot’s 
La Madrague, F. Scott Fitzgerald’s This Side 
of Paradise, Vincent van Gogh’s seascapes. 
To even list the works of great art produced 
in and about the French Riviera could be a 
lifelong project for a dedicated curator. This 
is a place that inspires. Hillsides fragranced 
with fresh lavender tumble into the clear 
blue Mediterranean waters. In countless 
seaside villages, life slows with the heat of 
the summer into a leisurely stroll, a drift in 
the sea. The language here, like the English 
of the American South, is spoken in a slow 
drawl that belays the unhurriedness of it 
all. Provençal French is a dialect of honest 
 farmers and hardworking � shermen. The 
French Riviera is their not-so-hidden gem, 
shining bright from any angle you view it. 

Stretching between the cli� s of Cassis and the 
independent microstate of Monaco, the French 
Riviera—or “Côte d’Azur” as it’s known to the 
French—exudes a cultural  passion for sailing. 
The traditional � shing boats here carried 
sailing rigs and the more modern history of 
recreational sailing has a strong presence on 
this coast as well. It’s not unusual to see a 
regatta on the horizon with 100 boats under 
their full press of sail. They are out there for 
the love of sailing as much as for the coastline 
that they are tacking to. Whether you come 
primarily for the sailing or for the Côte d’Azur 
itself, you’ll be delighted by the interplay of 

how they come together—a  classic pairing 
like Chardonnay and Gruyère, or  butter on a 
freshly baked baguette. 

Along this coast there are ancient towns 
where the forti� ed walls, originally built 
to protect against pirates and invaders, 
still stand doing their best to keep out the 
big power yachts and helicopters that buzz 
around them with the annual in� ux of the 
rich and famous. Events such as the Cannes 
Film Festival and the Monaco Grand Prix are 
like a siren song for mega yachts and their 
patrons who recognize the beauty here too, 
even if they are only enjoying it through the 
tinted windows of their upper deck lounges. 
On a sailboat the beauty is inescapable and 
becomes a part of you even as you become a 

THE FRENCH RIVIERA IS WORLD-RENOWNED FOR ITS GLAMOUR AND 
BEAUTIFUL BEACHES. BUT DESPITE ITS PRESTIGIOUS NAME, THIS 
COASTLINE OFFERS RUSTIC CHARM AND EXCEPTIONAL SAILING.

THE MANY SHADES
OF CÔTE D'AZUR 
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Choosing a Destination

With this itinerant age group, a trip based in a single location 
means you won’t have to set so many limits on your kids. If 
you’re camping or posted up at a resort, there are far fewer 
options for roaming tweens than on a city trip, for  example. 
Children will want to explore the surrounding areas, so choose 
a destination that has a suitably intriguing landscape— 
and one with kids’ clubs, or activities such as swimming, 
hiking, kayaking, fishing, or foraging. From your base, 
plan day trips to sites in the wider region, and have your 
children participate in this process, as it will provide them 
with a sense of responsibility and increase their enjoyment.

How to Get There

For the modern family vacation, the road trip is a proven 
method of traveling from A to B, especially when it comes 
to the classic camping getaway. A roomy car or truck is  

a must, not only for the huge load of camping gear but also 
for the comfort of everyone on board. If you don’t own or 
have easy access to a large vehicle, consider renting one 
or using a trailer. Pack your car, truck, or trailer the night 
before, and leave early the next day to maximize much-
needed daylight for setting up camp at the other end—
with kids around, this can take longer than you think. 
And make sure to bring a stock of snacks for the journey 
to avoid  stopping too often along the way.

Checklist (For Camping) 

 ◆ Reservations for campsite(s)
 ◆ Tent(s) (including poles and pegs)
 ◆ Canopy tent(s) 
 ◆ Tarpaulins 
 ◆  Sleeping bags and pillows and sleeping mats or air beds 
 ◆  Clothing (including wet-weather gear) and footwear
 ◆ Swimwear and towels
 ◆ Foldable table and chairs
 ◆ Portable stove (with gas and matches or lighter) 
 ◆ Frying pans and pots 
 ◆ Cutting boards, knives, and cooking spoons
 ◆ Plates, bowls, cups, and mugs, water bottles, cutlery
 ◆ Cooler boxes (with freezable ice packs) 
 ◆  Bucket to wash dishes, sponge, detergent, and dish towels
 ◆ Camping shower, soap, and shampoo
 ◆ Toothbrushes and toothpaste 
 ◆ Sunscreen, insect repellent, and citronella candles
 ◆ First aid kit and medications
 ◆ Flashlights (with batteries) 
 ◆ Trash bags 
 ◆ Cameras 
 ◆  Multiplayer games (such as beach tennis and volleyball) 
 ◆ Bikes 
 ◆  Equipment for outdoor activities (fishing, hiking,  

boogie boarding, etc.) 

Where to Sleep 

There are tents out there that sleep as many as 20 people. But 
given the proximity that camping entails, it’s better to split 

TRAVEL TIPS:  
11 TO 13

Middle schoolers strive for independence, to make their own maps of  
the world. It’s an age when parents are often considered impediments to what 

would otherwise be a free and easy life, full of boundless possibilities.  
Since traveling necessarily requires a family to work as a unit, doing so with 

kids in this age range can be trying, to say the least. Not only will they  
want to go off on their own—something you will have to be vigilant about—
but they may well be mortified by the very fact of your existence. But don’t  

let that be a deterrent. Travel provides an opportunity to deepen a connection,  
or to reconnect, with a child that might be spending more and more  

time away from you. 

T R A V E L  T I P S :  1 1  T O  1 3 

2 1 02 1 0

“None of us are really able to 
acknowledge that ‘the good old 
days’ are happening right now.  
We get so caught up in what’s 
next. But, sooner than we think, 
we’ll be looking back at this time 
and wishing we had it back.”

Each summer, the family shares Camp Wandawega with non-profit organizations who put on camps for kids, young artists, musicians, and local church 
groups, endeavors that Tereasa Surratt calls “the most emotionally fulfilling money-losers ever.”C A M P  W A N D A W E G A

From short sailing trips to longer cruises along 
coastlines or across the oceans, this book celebrates  
the nautical way of life.

Editors: gestalten & The Sailing Collective 
Features: Full color, hardcover,  
stitch bound, 264 pages,  
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 35 $ 60 (US)
ISBN: 978-3-89955-997-2

SAILING THE SEAS

A Voyager’s Guide 
to Oceanic Getaways

Pack your bags, young adventurers! In these 
pages, families of all ages, sizes, and interests 
will find inspiration and tips for hitting the 
road together. The rewards of traveling with 
kids are boundless; new cultures, friends, land-
scapes, and perspectives broaden young minds 
and instill a lifelong spirit of adventure. This 
book shares the stories of intrepid families  
on the move, from round-the-world voyages 
to spontaneous weekend escapes, journeys 
into the wilderness and big-city explorations. 
Wanderlust should not be limited by time or 
budget: there are discoveries waiting in far-off 
continents and around the corner in our home-
towns. Whether day-trip or epic vacation, 
leaving the everyday behind to seek moments 
of wonder creates family memories that last 
a lifetime.

AUSTIN SAILSBURY
is an American writer whose work has been 
featured in numerous online and print 
publications, including Magnolia Journal, 
Kinfolk Magazine, and Ark Journal. Austin 
is the author of three books about travel 
and lifestyle. He lives in Copenhagen 
with his family.

“Austin Sailsbury's new book gives proof that 
traveling with children is more than possible. 
And fun.” (translated from Spanish) CONDÉ 

NAST TRAVELER

“In an age in which travel has become a mirage, 
Family Adventures is a real breath of fresh air.”  
(translated from Italian) CORRIERE DELLA 

SERA

Family Adventures provides inspiration and 
guidance for vacations long and short; creating 
memories that last a lifetime. 

Editors: gestalten & Austin Sailsbury 
Features: Full color, hardcover,  
stitch bound, 264 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 50 (US) 
ISBN: 978-3-89955-865-4

FAMILY ADVENTURES

Exploring the World  
with Children

Since the dawn of time, exploring the world 
by boat has been seen as the pinnacle of free-
dom. There is no greater adventure than 
setting sail, at the mercy of the wind, being 
sprayed by salty water as you voyage from 
island to island and sea to sea, discovering 
new landscapes and cultures.

Sailing the Seas will take readers on a series 
of nautical adventures across the globe, from 
the coast of the US down to the Caribbean, 
through classic Mediterranean voyages and on 
trips in far-flung locations such as Thailand 
and French Polynesia. Presenting a fresh, 
younger side of  sailing, this volume reveals 
the sights, sounds, tastes, and experiences 
that can be had on board a boat.

With beautiful photos of locations, detailed 
itineraries, and “Captain’s Notes” filled with 
useful tips and insights on destinations, 
Sailing the Seas will inspire novice sailors and 

“old salts” alike to take to the waves.

THE SAILING COLLECTIVE 
is comprised of an energetic group of captains, 
culinary artists, and explorers with a shared 
enthusiasm for adventure. Their passion lies in 
curating journeys to the world’s most exotic 
locations, captained and crewed by talented 
professionals. 

“Inspires travelers to climb the ropes and set 
course to the most beautiful coastal towns on 
the basis of stories about sailing, culture, food 
and special mooring places.” (translated from 
Dutch) NATIONAL GEOGRAPHIC TRAVELER

“In times when traveling is a little scary, sailing 
can be a fantastic way to enjoy the sun and sea 
safely.” ELLE
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50 Faroe Islands 51Faroe Islands 

fluttering away again with beaks full of fish. 
The Faroe Islands arguably know exactly how to 
win someone’s heart with their diverse and ex-
treme landscapes.

Finally: the Selfie Waterfall

We travelled to our last island. We rolled the 
bikes through the last tunnel of our trip down to 
Gásadalur, where probably the most famous wa-
terfall of the islands is located. Under the hashtag 
#gásadalur, this natural spectacle can be found 
online. The small village, which shares the same 
name, which was almost cut off from civilization 
until 2005. Now it receives a lot of attention as a 
place of natural beauty. Only since the completion 
of the tunnel, has it been possible to drive here by 
car. Before that, everything had to be brought to 
the rugged coastline via an arduous mountain path 
or by boat. An unimaginably steep staircase leads 
up to the village from the dock. Since then, many 
things have changed there, but the inhabitants 
have kept their manners open and welcoming. On 
the last day of our trip, we didn’t know where to 
stay overnight and asked a local where we could 
pitch our tent. The warmth and sincerity the man 
showed us was heartwarming, as he graciously in-
vited us to camp directly in his yard. Of course, he 
asked us if we wanted a coffee in the morning. This 
is how we experienced the Faroe Islands: wind, 
weather, and boundless hospitality. ◆

›››

75ICELAND74

Iceland is an island country in the North Atlantic 
between Norway and Greenland with its own lan-
guage and currency.

It’s the second largest European island after 
Great Britain and with just 3.3 inhabitants per 
square kilometer, it is the most sparsely populated 
country in Europe. Eleven percent of the landmass 
is covered with glaciers and 64.5 percent consists 
of so-called wasteland, in which there is little to 
no vegetation. Strong storms and constant volca-
nic activity change the appearance of the island 
all the time.

Reykjavík, the political, cultural, and economic 
center of the country, is home to around 65 per-
cent of Iceland’s population and is also the world’s 
northernmost capital of a sovereign state. With its 
numerous cafés and lively cultural scene, the city 
surprises with Mediterranean fl air in the summer.

During the fi nancial crisis of 2008, Iceland 
suffered the most serious banking breakdown in 
economic history for an economy of its size. But 
Iceland has weathered the crisis, and thanks to 
the strong growth in tourism in recent years, has 
returned to an economic level similar to before 
2008. Marketing experts were able to promote the 
country’s natural beauty to travelers, nature lov-
ers, and photographers.

Iceland can be divided into seven regions, each 
of which has its own specifi c landscape features. 

Ring Road leads to several trails that are suit-
able for mountain biking. However, booming tour-
ism makes for crowded trails, especially during the 
tourist season.

The highlands are much more interesting 
and beautiful anyway. Since you have to repeat-
edly cross rivers by car, there are signifi cantly 
fewer tourists here. The trails are scenically im-
pressive and easily accessible. The extraordi-
nary lava fl oor ensures comfortable cycling, but 

interior paths require a higher level of experience. 
As the distances between urban areas are often 
considerable and the weather is unpredictable, 
travelling alone in the Icelandic interior is not 
recommended. 

Around the Landmannalaugar campsite, which 
is located within the Fjallabak Nature Reserve, 
there are several different routes you can ride. If 
you want to go deeper into the highlands, it makes 
sense to book a guide from Icebike Adventures. ◆

Active volcanoes, hot springs, gigantic waterfalls, geysers, 
fjords, bright green valleys, and black sandy beaches—
everything you want of wild nature, Iceland has to offer.

The south of Iceland is particularly popular with 
tourists. Here the Golden Circle Route connects 
the most important sights.

Travelers who want to explore the whole is-
land should go on a trip along the Ring Road. The 
1,341- kilometer (833 mi.) road encircles the main 
island of Iceland and leads past all major cities. 
It has only been fully paved since August 2019. 
Before that, particularly in the south, it was mostly 
a gravel path.

FACTS

DESTINATION:
Skógafoss

TRAVEL TIME:
July–August

Ø Temperature (Trip): 
13 °C (55 °F)

Trail Distance: 
25 km (16 mi.)

Trail Duration: 
1 day

Elevation (Trip): 
740 m (2,460 ft.)

Passability: 
medium to diffi cult, 
loose lava under-
ground, creeks 
need to be crossed

National Cuisine: 
hákarl, lamb, lobster 

Don’t forget: 
earplugs to survive 
windy nights in 
the tent

ICELAND

50 km (31 mi.)

Reykjavík
Landsmannalaugar

Seyðisfjörður

Skógafoss

Travel Area
City 
Capital 
Spot

8180 Montauk, New York

Tony’s man cave-like shed houses enough  
perfectly preserved surf relics to fill a museum.

5554

SURF SHACKS
An Eclectic Compilation of  
Creative Surfers’ Homes

Editor: Indoek

€ 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-907-1

Surfing is a way of life, one that defines not 
only where we live, but how we live. Surf 
Shacks Vol. 2 picks up where the first volume 
left off: exploring homes of surfers from coast 
to coast. The homes of surfers are as varied 
as they come, from from improvised cabins 
by the beach to penthouse apartments in 
major cities. In this followup, we meet  
a fascinating cast of characters from the 
shores of southern California through to the 
wild waters of Sri Lanka, Japan and Australia. 

MATT TITONE 
is a graphic designer from Delaware. Following 
a stint as an art director in New York City, 
he moved to Los Angeles in 2006 where he 
co-founded Indoek, an online platform rooted 
in surf culture and the creative community 
around it. Indoek’s first Surf Shacks book was 
published by gestalten in 2017.

“teaches you how to put your passion at the 
center of everything” (translated from 
Spanish) AD

“Matt Titone is back with a second volume, 
which features a new selection of surfer 
retreats including his own garage-turned-
guesthouse in Venice, California.” DWELL 

Surf Shacks Vol. 2 takes us inside the eclectic homes  
of surfers around the world. 

Editor: Indoek 
Features: Full color, hardcover,  
stitch bound, 288 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-857-9

SURF SHACKS VOL. 2

A New Wave  
of Coastal Living

YOU MIGHT ALSO LIKE

Feel the cool of glaciers as we pedal through 
Greenland and follow us into the Faroe Islands 
as we roam remote Nordic corners by bike. 

Nordic Cycle combines radical touring, 
scenic experiences, and cooking the best of 
what local nature has to offer. By taking on 
some of the most treasured biking trails and 
terrains across the Nordic landscape together 
with mountain biker Tobias Woggon, this 
book is a seated journey of discovery and 
escapism set to inspire your next trip.

TOBIAS WOGGON 
is a specialist mountain biker who has  
traveled the world, experiencing out-of-this-
world settings while embedding himself with 
the local culture. Having previously been  
a professional mountain biker on the global 
stage, he wasn’t able to experience local 
traditions while competing, instead making  
up for it in his latter years. By applying his 
knowledge of the sport and decades worth  
of experiences, this two wheel journey will  
spur your next adventure. 

“featuring some of the most treasured 
biking trails and terrains across the Nordic 
landscape and containing over 20 recipes with 
step-by-step instructions” LONELY PLANET 

“Woggon says bikepacking provides the time 
and space to concentrate on the most 
important things by carrying only what you 
need and embracing the open road ahead.” CNN

Feel the cool of glaciers as we pedal through Greenland 
and follow us into the Faroe Islands as we roam remote 
Nordic corners by bike.

NORDIC CYCLE 

Bicycle Adventures  
in the North

Editors: gestalten & Tobias Woggon 
Features: Full color, hardcover,  
stitch bound, 196 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches 
Price: € 29.90 (D) £ 25.99 $ 40 (US) 
ISBN: 978-3-89955-863-0
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THE CAPE WRATH TRAIL

A JOURNEY  
IN THE WILD

The Highlands  
SCOTLAND

56° 49' 7.6872'' N
5° 6' 34.776'' W

N

18 km / 11 mi

Glenfinnan

Shiel
Bridge

Invergarry

Falls of
Glomach

Leitir Dhubh
Eas a’ Chual Aluinn

Maol Bhuidhe

Glenfinnan
Viaduct

Sandwood
Bay

FORT WILLIAM

INVERNESS

CAPE WRATH

Torridon

Coire Mhic
Fhearchair

Shenavall

Kinlochewe

Ullapool

Inchnadamph

Kinlochbervie

K I N T A I L

C O N A  G L E N

K N O Y D A R T

A S S Y N T

F I S H E R F I E L D

T H E
H I G H L A N D S

G L E N  O Y K E L

Atlantic Ocean

A9

A9

A82

A82

A9

A835

S c o t l a n d

G R E A T
B R I T A I N

Liathach 
(1,055m / 3,461 ft) Beinn Eighe 

(1,010 m / 3,313 ft) 

An Teallach 
(1,062 m / 3,484 ft) 

Cairngorms
National Park

Strathcarron

Loch L
in

nhe

Coulin Pass 

The Cape WraTh Trail The Highlands SCOTLAND 

32

• Ullapool (supermarkets, specialty 
outdoor shops)

• Kinlochbervie (small supermarket)

WATER
Water is freely available almost every
where. it’s generally safe to drink from 
streams in the Scottish highlands,  
but consider filtering or treating water  
if cattle or sheep are nearby. in normal 
conditions, you’ll rarely need to carry 
more than 1 l of water at a time.

BONUS TRACKS

There are two common CWT variants 
which, if taken, make the trail easier.

THE GREAT GLEN VARIANT 
This route avoids Knoydart by heading 
directly north from Fort William.  
it follows the Great Glen Way for about 
40 km (25 mi) to invergarry before 
heading west through Kintail and joining 
the main CWT at Shiel Bridge.

THE COULIN PASS VARIANT
after Maol Bhuidhe, instead of heading 
west to Strathcarron and through 
Torridon, head north over Bealach 
Bhearnais to achnashellach and then 
over the Coulin pass to Kinlochewe, 
bypassing the difficult Torridon stage.

BACKGROUND

TRAIL ORIGINS
The Cape Wrath Trail as we know it today 
began in 1996 with David paterson’s  
book The Cape Wrath Trail: a 200Mile 
Walk through the NorthWest Scottish 
highlands. The excellent Knoydart 
variant, now accepted as one of the finest 
stages, was first proposed by Denis 
Brook and phil hinchcliffe in their 1999 
book North to the Cape: a Trek from Fort 
William to Cape Wrath, and the whole 
route was further refined by Cameron 
McNeish, former editor of The Great 
Outdoors magazine. For the last few 
years, it’s become an increasingly 
popular objective amongst hikers from 
the United States who are looking to build 

up their experience in remote country 
prior to taking on the pacific Crest Trail  
or the Continental Divide Trail.

FLORA & FAUNA

RED DEER
One animal you’re certain to see  
along the CWT is the red deer.  
The U. K.’s largest native land mammal 
is a magnificent beast; stags sport 
impressive pairs of antlers, and in 
autumn they can be heard bellowing as 
they clash in fierce contests for breeding 
privileges. There are over half a million 
red deer in Scotland. Most belong to vast 
estates where customers pay to stalk 
and shoot the animals. This form of land 
use, which came to prominence in the 
nineteenth century, is largely responsible 
for the treeless, naturedepleted 
landscape covering most of the highlands, 
because overgrazing by artificially high 
numbers of deer prevents trees from 
growing. in some areas, deer numbers 
are now being suppressed with 
extremely positive results, such as  
near Beinn eighe.

AUTHOR’S ANECDOTES

NAEBOOTS ON THE  
CAPE WRATH TRAIL
On my first Cape Wrath Trail in 2015, 
Kinlochewe to Shenavall bothy, taking me 
over the halfway point, was a long, tough 

stage. The weather had turned once 
again. i found myself slogging through bog 
and mist, kilometers from anywhere,  
and wondering why i was putting myself 
through this. My feet had been wet for  
a week. What on earth was i doing?

By the time i reached Shenavall,  
i was just about ready to give up.  
Thanks to the rain and low cloud, i’d 
seen nothing of the mountain landscape 
i’d been so looking forward to walking 
through. When the weather’s foul, it’s all 
you can do just to keep putting one foot  
in front of the other and sticking to your 
compass bearing. But i had reached 
Shenavall, a very special bothy hidden 
beneath an Teallach’s mountain fortress, 
and the unique culture of the British  
hills lifted my spirits immediately: fire, 
hot food, whisky, and stories, all shared 
equally with everyone staying that 
night. after days of solitude, i felt part 
of a trail community again.

The next morning, i met an  
american named Jamie who gave me 
my trail name: Naeboots. Trail names  
are commonly used in the U. S. but are 
unusual this side of the atlantic.  
We were talking to a Scottish hiker, who 
mentioned that i’d walked over 100 km 
(62 mi) “wi’ nae boots, just flimsy 
trainers” and Jamie suggested that i 
adopt this moniker. From that moment 
on, i signed my name in every bothy 
logbook as alex “Naeboots” roddie.

A NIGHT AT CAPE WRATH
On my second CWT (February 2019),  
i hiked most of the trail in solitude, and 
the only person i saw more than once 
was a 16yearold guy called Skye. Both 
of us wondered who would be first to 
complete the trail. We kept leapfrogging 
each other, but he suffered from foot 
problems and doubted he’d finish at all.

On March 1, i set out over the 
windswept, pathless landscape of Cape 
Wrath, drawing into the end of the  
trail. i saw no one, and after reaching 
the end spent a night in Kearvaig bothy 
on the edge of the atlantic in perfect 
solitude. Only days later, after returning 
to civilization, did i hear from Skye; 
he’d completed it after all, several days 
after i did.

Wanderlust Europe explores the continent’s 
most astounding natural landscapes along 
its most scenic and enchanting trails.

Editors: gestalten & Alex Roddie 
Features: Full color, hardcover,  
stitch bound, 328 pages,  
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 35 $ 50 (US) 
ISBN: 978-3-89955-866-1

WANDERLUST EUROPE

The Great European Hike

Europe offers an astonishing variety of scenic 
landscapes and some of the most enchanting 
trails to explore them. Wanderlust Europe 
takes you from the Scottish Highlands to 
endless amber beaches of the Baltic Sea, from 
the Scandinavian tundra, the majestic peaks 
of the Alps, the pristine peaks of the Balkans, 
to the rugged coastal mountains of the 
Mediterranean islands, and along the roman-
tic valley of the Rhine river. 

Combining first-hand tips with infor-
mative maps and an array of spectacular 
photography with expert knowledge from 
outdoor enthusiast Alex Roddie on how best 
to experience nature’s majesty, this book 
offers long-distance trekking, short day trips, 
and extended weekend escapades for hikers 
of all skill levels. Explore the world one step 
at a time with Wanderlust Europe.

ALEX RODDIE
has been a mountaineer and climber for over  
15 years, and likes to experience nature’s wild, 
and often wet character. Based in England, he 
works as an editor, writer, and photographer 
for outdoor-related publications and websites. 

"The best European routes to appease your 
'wanderlust' spirit" (translated from Spanish) 
CONDÉ NAST TRAVELLER

“If you are already dreaming of next year's 
hiking, then this might be the book for you” 
(translated from Danish) POLITIKEN 

DENMARK 

Long-distance trekking, short day trips out of town, an 
extended weekend escapade: Wanderlust USA has it all.

“Multiday expeditions and day treks through America’s wild 
lands.” PUBLISHERS WEEKLY

Explore the world one step at a time—embark on trails 
that invite, inspire, and invigorate. Wanderlust presents 
the best walking routes with informative maps, practical 
tips, and captivating landscape photographs.

“Provides tips, depicts legendary routes including maps and 
stunning landscape photography.” LONELY PLANET TRAVELLER

The Hidden Tracks guides the reader along scenic trails, 
on adventures off the beaten track, and through pristine 
hiking destinations around the world. 

“Highlights some of the most challenging and least-known 
hiking trails, as selected by expert Cam Honan.” WIRED

WANDERLUST USA
The Great American Hike

Editors: gestalten & Cam Honan
Features: Full color, hardcover,  
stitch bound, 320 pages,  
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 35 $ 50 (US)
ISBN: 978-3-89955-985-9

WANDERLUST
Hiking on Legendary Trails

Editors: gestalten & Cam Honan 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-901-9

THE HIDDEN TRACKS
Wanderlust off  the Beaten Path

Editors: gestalten & Cam Honan
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-955-2
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I N T R O D U C T I O N  Going with the Flow

Fly fishing is for anyone — young or old, 
male or female, city dweller or country 
resident. This volume portrays indivi duals 
such as the legendary casting instruc-
tor Mel Krieger alongside the younger 
generation of fly fishers, which includes 
the filmmaking trio Brothers on the Fly 
and the artist collective Tight Loops. 
The fly fishing world of today includes 
an increasing number of women, and 
individuals such as Coloradan guide 
Maddie Brenneman are helping to gen-
erate fresh interest in the sport from 

new audiences online. A contemporary 
movement of urban fly fishers who go 
angling in revived city streams sur-
rounded by the concrete furniture of the 
city — a surreal twist on a classic fish-
ing scene — sits here alongside iconic 
equipment manufacturers such Hardy, 
who in 1891 created the Perfect reel, a 
part produced for nearly 60 years with-
out change. Each piece of kit used in the 
centuries-old pastime — the rod, the reel, 
the flies — has its own unique history and 
aesthetics, but these relate very firmly to 
the present. Rare plate illustrations from 
the mid-nineteenth century display tying 
patterns that can still be used today.

STARTING OUT
Spending a day at the water is a great 
gift — socializing with friends, lighting a 
bonfire, drinking good whisky, talking 
about the ones that got away (surely 
the biggest of the season) are all price-
less. Though this book showcases some 
of the most remote and hard-to-reach 
angling locations, the sport can, of 
course, be performed closer to home; 
sometimes the best waters are on one’s 
doorstep. Large amounts of money are 
not required in order to start fly fish-
ing. However, investing in good gear is 
key, and asking for help is useful advice 
for novices to remember. Local clubs or 

fishers are often happy to share their 
experiences and even show off their 
nearby river. Beginners should choose 
equipment wisely, and questions such 
as “What do I really want to fish?” and 
“What is the most common situation for 
me at the water?” are ones all fishers 
should ask themselves before purchas-
ing the tools that will accompany them 
to the water.

Many gear manufacturers take their 
environmental responsibilities very seri-
ously and so produce in an ecofriendly 
manner or work to preserve endangered 
species. Buying good-quality products 
means that equipment will work at the 
right moment and potentially last a life-
time. Aside from the basic kit, one’s first 
forays into the sport require practical 
information — details on how to set up 
the fly rod and line, instruction on tying 
a classic dry fly, and a clear idea of the 
tools and materials necessary for putting 
together the bait that will tempt in the 
desired quarry.

To help the user present a fly effi-
ciently, this book illustrates the four basic 
casts on which all others are based. The 
essentials are there, but these details are 
no substitute for investing in a course 
with a good casting instructor. This can 
prevent recurring mistakes in technique 
and allows newcomers to learn how to 

handle a rod. There are core principles 
regarding technique and stance that a 
beginner needs to be aware of — but 
the rest is practice. Fly fishing may look 
complex and elegant as the line flies 
weightlessly through the air and the fly 
lands on the water like a feather, but 
what appears difficult can feel very nor-
mal after a short while. Everybody is a 
learner — a lifelong learner.

NATURE STUDIES
No two days are the same when it comes 
to water. No two fish are the same. No 
location is the same from one morning 
to the next. Nature changes, so fishers 
have to. The need for continually adapt-
ing tactics, flies, lines, rods, and behavior 
means that there are always new adven-
tures in store when the angler arrives 
at the waterside. What awaits is never 
clear. Could the water be too high or too 
low? What will the climate and current 
do this evening? Which flies are around? 
What type of nymphs are in the water?

After setting up their tackle, a fisher 
must follow one first instruction: wait, 
watch, and then wait again. Patience 
is a central component of the pastime. 
Suddenly flies that were not there a

FLY FISHING IS 
AN ACTIVITY 

THAT FOSTERS 
CLOSENESS 

TO NATURE IN 
ALL ITS 

DIVERSITY.

TREMENDOUS 
KNOWLEDGE

CAN BE GAINED 
BY WATCHING 

A FISH’S 
ENVIRONMENT.

�

Editors: gestalten & Clara Le Fort
Features: Full color, hardcover,  
stitch bound, 288 pages, 
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60 (US)
ISBN: 978-3-89955-963-7

BON VOYAGE
Boutique Hotels for the 
Conscious Traveler

Editors: gestalten & Andrew Groves 
Features: Full color, hardcover,  
stitch bound, 320 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 55 (US)
ISBN: 978-3-89955-653-7

SURF ODYSSEY
The Culture of  
Wave Riding

FLY FISHING ESSENTIALS

(1)

(2)

(3)

(4)

(6)

(8)

(5)

(9)
(10)

(11)

(12)

(13)
(14)

(15)

(1) Saltwater fly box  (2) Waterproof neck pouch  (3) Pliers  (4) Glue 
and UV wader repair  (5) Breathable waders  (6) Hip pack  (7) Fish 
stringer  (8) Wading boots  (9) 7.6-inch #4 fly rod  (10) 9-inch #6 fly 
rod  (11) Landing net  (12) Fly vest  (13) Water bottle  (14) Pocket 
flask  (15) Wading jacket  (16) Beanie  (17) Scale  (18) Freshwater fly 
box  (19) Fly-drying tube  (20) Hip waders  (21) Polarized sunglasses  
(22) Headlight  (23) Windstopper gloves  (24) Baseball cap  
(25) Water rules

(16)

(17)

(18)

(19)

(20)

(21)(22)

(23)

(24)

(25)

(7)

UPDATED
EDITION

Editors: gestalten & Jeffrey Bowman 
Features: Full color, hardcover,  
stitch bound, 256 pages, 
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60 (US)
ISBN: 978-3-89955-964-4

THE NEW OUTSIDERS
A Creative Life Outdoors

By: Tim Voors
Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 240 pages,  
17 × 24 cm, 6 ¾ × 9 ½ inches
Price: € 24.90 (D) £ 21.99 $ 30 (US)
ISBN: 978-3-89955-977-4

THE GREAT ALONE
Walking the  
Pacific Crest Trail

Editors: gestalten & BESIDE 
Features: Full color, hardcover,  
stitch bound, 272 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-984-2

THE NEW TRADITIONAL
Heritage, Craftsmanship,  
and Local Identity

Editors: gestalten & Julie Ellison 
Features: Full color, hardcover,  
stitch bound, 288 pages,  
22.5 × 29 cm, 9 × 10 ½ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-996-5

CLIFFHANGER
New Climbing  
Culture & Adventures

Editors: gestalten & Lauren L. Hill 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 35 (D) £ 30 $ 50 (US) 
ISBN: 978-3-89955-998-9

Editors: Debbie Pappyn &  
David De Vleeschauwer 
Features: Full color, linen hardcover,  
stitch bound, 312 pages,  
20.5 × 27 cm, 8 × 10 ½ inches 
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-986-6

SHE SURF
The Rise of  
Female Surfing

REMOTE PLACES  
TO STAY
The Most Unique Hotels  
at the End of the World

The lure of pristine rivers coupled with the 
sensation of casting a net into the open make fly 
fishing the perfect balance of outdoor activities.

Fly fishing: an alluring balance between nature 
and sport. From those who claim wading and 
waiting in the water as a practiced pastime 
to curious minds yet to cast a line, The Fly 
Fisher exhibits a world of sparkling waters, 
soaring lines, and gear essentials. Profiles of 
fly fishing legends and members of a fresh 
new generation of enthusiasts provide a com-
prehensive and unparalleled overview. 
Exclusive illustrations of fish species, images 
of self-tied flies, and advice on learning the 
basics of casting and reading the water are 
presented alongside vibrant imagery of vari-
ous locations from the spring creeks of 
Montana, USA, to the rugged remoteness of 
Patagonia, Chile. The Fly Fisher celebrates how 
this rapidly growing outdoor activity creates 
both a sense of sport and sense of spirit. 

THORSTEN STRÜBEN is an instructor with the 
European Fly Fishing Association and has a 
wealth of knowledge over the sport extending 
nearly two decades. Hamburg-based freelance 
creative director JAN BLUMENTRITT is an 
active fly fisher with several years worth of 
knowledge in the sport.

Editors: gestalten, Maximilian Funk, 
Thorsten Strüben & Jan Blumentritt 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9½ × 11 ¾ inches 
Price: € 39.90 (D) £ 35 $ 60 (US)
ISBN: 978-3-89955-146-4

THE FLY FISHER

The Essence and  
Essentials of Fly Fishing

ISBN French: 978-3-89955-874-6
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RIDE OUT!
Motorcycle Roadtrips  
and Adventures 

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN English: 978-3-89955-957-6

ISBN French: 978-3-89955-890-6

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 38 (D) £ 40 $ 49.95 (US)
ISBN: 978-3-89955-652-0

VELO 3RD GEAR
Bicycle Culture  
and Stories

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-654-4

VELO CITY
Bicycle Culture  
and City Life 

By: Matias Corea
Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 29.90 (D) £ 25.99 $ 40 (US) 
ISBN: 978-3-89955-976-7

TWO WHEELS SOUTH 
A Motorcycle Adventure  
from Brooklyn to Ushuaia

By: Martijn Doolaard 
Features: Full color, hardcover,  
stitch bound, 368 pages,  
24 × 32 cm, 9 ½ × 12 ½ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-906-4

ONE YEAR ON A BIKE
From Amsterdam  
to Singapore

THE CURRENT
New Wheels for  
the Post-Petrol Age

Editors: gestalten & Paul d’Orléans
Features: Full color, hardcover, 
stitch bound, 208 pages, 
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 35 (D) £ 35 $ 50 (US)
ISBN English: 978-3-89955-956-9

ISBN French: 978-3-89955-889-0

Editors: gestalten & Jan Baedecker 
Features: Full color, hardcover,  
stitch bound, 304 pages,  
30 × 27 cm, 11 ¾ × 10 ½ inches
Price: € 49.90 (D) £ 50 $ 69 (US)
ISBN: 978-3-89955-902-6

FAST FORWARD 
The Cars of the Future,
the Future of Cars

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 400 pages,  
30 × 27 cm, 11 ¾ × 10 ½ inches
Price: € 49.90 (D) £ 50 $ 69 (US)
ISBN: 978-3-89955-651-3

THE DRIVE
Custom Cars  
and Their Builders

Editors: gestalten & Chris Hunter 
Features: Full color, hardcover,  
stitch bound, 352 pages,  
30 × 27 cm,11 ¾ × 10 ½ inches
Price: € 49.90 (D) £ 50 $ 68 (US)

ISBN (Rebel Edition): 
978-3-89955-636-0
ISBN (Gentlemen Edition): 
978-3-89955-589-9

THE RIDE 2ND GEAR
New Custom Motorcycles  
and Their Builders

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 336 pages,  
30 × 27 cm, 11 ¾ × 10 ½ inches
Price: € 49.90 (D) £ 45 $ 69 (US)
ISBN: 978-3-89955-988-0

Editors: gestalten & Jared Zaugg 
Features: Full color, hardcover,  
stitch bound, 320 pages,  
30 × 27 cm, 11 ¾ × 10 ½ inches
Price: € 49.90 (D) £ 50 $ 70 (US) 
ISBN: 978-3-89955-567-7

GENTLEMEN,  
START YOUR ENGINES! 
The Bonhams Guide to  
Classic Sports & Race Cars

Editor: DicE Magazine
Features: Full color, hardcover,  
stitch bound, 320 pages,  
28 × 21.5 cm, 11 × 8 ½ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-961-3

BORN-FREE
Motorcycle Show

BEAUTIFUL MACHINES
The Era of the  
Elegant Sports Car

Editors: Hermann Köpf &  
Christian Eusterhus
Features: Full color, softcover,  
192 pages, 24 × 30 cm, 9 ½ × 11 ¾ inches 
Price: € 19.90 (D) £ 20 $ 30 (US)
#1 ISBN 978-3-89955-900-2
#2 ISBN 978-3-89955-908-8
#3 ISBN 978-3-89955-946-0
#4 ISBN 978-3-89955-980-4

BRUMMM #1–4
Motorious Chronicles

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 35 (D) £ 35 $ 45 (US)
ISBN: 978-3-89955-938-5

ISBN French: 978-3-89955-111-2 
Release: September 2020

HIT THE ROAD
Vans, Nomads and 
Roadside Adventures

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 35 (D) £ 35 $ 45 (US)
ISBN: 978-3-89955-594-3

OFF THE ROAD
Explorers, Vans, and  
Life Off the Beaten Track

Preface by

Editors: gestalten & Sascha Friesike 
Preface: Jay Leno
Features: Full color, hardcover,  
stitch bound, 240 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-928-6

IT’S A GAS!
The Allure of the 
Gas Station
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12 ways of preparing

savoy cabbage

RAW
With scallion, baby leaf spinach,  
mustard, and vinaigrette
Cut savoy cabbage into thin slices. In a bowl, 
combine with thinly sliced scallion and baby 
leaf spinach. Whisk together 1 part whole grain 
Dijon mustard, 1 part vinegar, 3 parts olive oil, 
salt, and pepper. Add to the bowl and stir.

BOIL
With red onion, apple, and vinaigrette
Cut savoy cabbage into slices and boil in 
a saucepan of salted water. Drain, rinse in cold 
water, and drain again. Place in a bowl with 
sliced red onion and chopped apples. Whisk 
together 1 part apple cider vinegar, 3 parts 
olive oil, salt, and pepper. Add to the bowl and 
stir to combine.

In soups and stews
Shredded savoy cabbage adds extra flavor  
to soups and stews.

With onion, cream, and cranberry
Cut savoy cabbage into slices. Sauté in a skillet 
with butter and sliced onion until soft. Add 
a splash of cream and cook for about 5 minutes. 
Season with salt and pepper, then add fresh 
cranberries. 

With onion, garlic, white wine, stock,  
and lemon
Cut savoy cabbage into slices. Sauté in a skillet 
with butter, sliced onion, and garlic until 
soft. Add a splash of white wine, cover with 
vegetable stock, and simmer, covered, for about 
5 minutes. Season with grated lemon zest, salt, 
and pepper.

With onion, cream, apple, and hazelnuts
Cut savoy cabbage into thin slices. Sauté in a 
skillet with butter and sliced onion until soft. Add 
heavy cream and simmer for a few minutes. 

Add apple slices, cook until warmed through. 
Season with salt and pepper, then sprinkle with 
chopped hazelnuts.

FRY
With leek, garlic, mushrooms, pork,  
and parsley
Cut the savoy cabbage into slices. Fry in butter 
together with sliced leek and garlic over a low 
heat until soft. Place on a platter. Fry mushrooms 
and diced pork in the same skillet until golden 
brown. Add to the cabbage. Season with salt  
and pepper and top with parsley.

With onion, cream, apple, and mustard
Cut savoy cabbage into thin slices. Sauté in 
a skillet with olive oil, butter, and finely chopped 
onions until soft. Add cream and simmer until 
smooth. Add diced apple and season with Dijon 
mustard, salt, and pepper.

With onion, garlic, crème fraîche,  
and Parmesan
Cut savoy cabbage into thin strips. Sauté in 
a frying pan with olive oil, chopped onion, and 
garlic until soft. Add crème fraîche and fold 
into freshly cooked pasta. Season with salt and 
pepper, top with grated Parmesan cheese.

In the wok 
Savoy cabbage can be stir-fried in a wok. 

ROAST
In cabbage meat loaf or cabbage rolls
Replace white cabbage with savoy cabbage 
to make meat loaves with cabbage or stuffed 
cabbage rolls.

With white wine, stock, butter,  
and thyme
Cut savoy cabbage into wedges. Place on 
a baking tray or in an ovenproof dish, season 
with salt and pepper, then add equal parts of 
white wine and stock. Dot with butter and thyme 
and bake at 350 °F (175 °C) for 20–30 minutes.

22  L E AV E S
Savoy cabbage with leek, garlic, 
mushrooms, pork, and parsley. >

ASPARAGUS 

Tender asparagus is a springtime favorite and tender 
stems of white and green asparagus are usually found at 
farmers’ markets in late spring. Green and white asparagus 
are essentially the same plant. The only difference is that 
white asparagus is grown underground and never exposed 
to light—which turns the crop green. Green asparagus, on 
the other hand, is grown above ground. White asparagus 
grows at a slower rate and develops a thicker, stronger skin 
than green asparagus, so it always needs to be peeled. 
The skins also produce a slightly bitter substance that 
can permeate the stems. When peeled, white asparagus 
is mild, while the abundant light exposure gives green 
asparagus its strong, grassy flavor.

Both white and green asparagus can be eaten raw. 
Cut off the woody parts of the stems. Peel the asparagus 
and cut it into very thin strips lengthwise, preferably with 
a mandolin slicer. Be careful when peeling and avoid 
leaving threads hanging loose that might be annoying 
when eating. Save the peel from green asparagus and use 
it as a base for soup. Asparagus can be cooked in a special 
steamer which allows the stems to stand upright, so that 
the thick base cooks in the water while the delicate tips 
are steamed. A tall, thin saucepan can also be used when 
cooking stems of different diameters; place the thicker 
ones in the water a few minutes before thinner ones.

Asparagus can be served tender or still with some 
“bite”—white asparagus generally needs to be cooked 
longer than the green.

STORING
Store asparagus in the fridge, 
preferably wrapped in a 
damp towel. To freeze, cook 
asparagus for 2–4 minutes 
in salted water, let cool, and 
drain. You don’t need to thaw 
asparagus before cooking it.

SEASON
Asparagus is a perennial 
and planted in early spring 
for spring or early summer 
harvest. It is available year-
round in stores.

GOES WELL WITH
Both green and white 
asparagus go well with, for 
example, lemon, garlic, vinegar, 
oil, Parmesan cheese, butter, 
egg, cold cuts, seafood, 
and smoked salmon. White 
asparagus goes particularly well 
with fish, and green asparagus 
with meat.

116  S T E M S
Asparagus with garlic, 
Parmesan, and basil. >

Editors: gestalten & Food Studio
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-918-7

FARMLIFE
From Farm to Table 
and New Country Culture

STAY FOR BREAKFAST
Recipes for 
Every Occasion

Editors: gestalten & Simone Hawlisch 
Features: Full color, hardcover,  
stitch bound, 192 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 29.90 (D) £ 30 $ 40 (US)
ISBN: 978-3-89955-643-8

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 38 (D) £ 35 $ 55 (US)
ISBN: 978-3-89955-969-9

DELICIOUS PLACES
New Food Culture,  
Restaurants, and Interiors

By: Markus Sämmer
Features: Full color, hardcover,  
stitch bound, 272 pages,  
20 × 27 cm, 8 × 10 ½ inches
Price: € 35 (D) £ 30 $ 50 (US)
ISBN: 978-3-89955-948-4

THE GREAT OUTDOORS
120 Recipes for  
Adventure Cooking

Editors: gestalten & Borderless Co. 
Features: Full color, linen quarter-binding,  
hardcover, stitch bound, 304 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 49.90 (D) £ 50 $ 69 (US)
ISBN: 978-3-89955-947-7

NORDIC BY NATURE
Nordic Cuisine and Culinary 
Excursions

Editors: gestalten & David Haliva 
Features: Full color, hardcover,  
stitch bound, 304 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 35 (D) £ 35 $ 45 (US)
ISBN: 978-3-89955-642-1

DIVINE FOOD
Israeli and Palestinian Food  
Culture and Recipes

By: Markus Sämmer
Features: Full color, hardcover, 
stitch bound, 272 pages, 
20 × 27 cm, 8 × 10 ½ inches
Price: € 35 (D) £ 30 $ 50 (US)
ISBN: 978-3-89955-650-6

DELICIOUS WINTERTIME 
The Cookbook for  
Cold Weather Adventures 

Editor: gestalten
Features: Full color, hardcover, 
stitch bound, 256 pages, 
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 35 $ 60 (US)
ISBN: 978-3-89955-987-3

STORY ON A PLATE
The Delicate Art 
of Plating Dishes

Be kind to yourself and the environment with this 
book of tasty and simple vegetable-based recipes  
to prepare at home.

EAT YOUR GREENS!

22 Ways to Cook a Carrot 
and 788 Other Delicious 
Recipes to Save the Planet 

By: Anette Dieng & Ingela Persson
Features: Full color, hardcover,  
stitch bound, 188 pages,  
18 × 24 cm, 7 × 9 ½ inches 
Price: € 29.90 (D) £ 25.99 $ 40 (US)
ISBN: 978-3-89955-999-6

There’s more to a potato than mash. Discover 
new adventurous ways to prepare a parsnip 
or cook a cabbage with this book of more 
than 800 plant-focused recipes. From boiled 
beets to roasted radishes, each chapter offers 
countless methods to use a single vegetable. 
You’ll be swapping boiled carrots for eggplant 
fried with mint, garlic, and pine nuts faster 
than you can say “kale.” Get to know your 
way around the vegetable patch, and be kind 
to yourself and the planet in the process.

Eat Your Greens! introduces more than 
40 vegetables, explaining when they’re in 
season, how best to store them, and what 
ingredients they work well with.

ANETTE DIENG 
worked as a chef before starting Ekolådan, 
Sweden’s top vegetable-delivery-box company. 
Today, she is a writer who is passionate about 
helping people understand how food can be 
produced in a sustainable way.  
 
INGELA PERSSON 
is a chef and restaurateur who writes recipes 
for Ekolådan.

“Seasonality, conservation and the combination 
of flavors will soon hold no more secrets for 
you.” DIM DAM DOM

“The book is exactly what the title promises.  
No complicated recipes.” DE MORGEN

“the Bible of vegetables” (translated from 
Italian) ELLE
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Hôtel OZZ 
France / Nice 

Hôtel OZZ,  
a new 
 hotel-hostel 
hybrid 
concept 
launched by 

HappyCulture Collection in October 
2016, is situated near the train 
station, Gare de Nice-Ville, and the 
main shopping artery of the city, 
Avenue Jean Médecin. 

Antoine and Thomas, two young 
Frenchmen, are the brains behind 
the hostel. After traveling around the 
world, they wanted to establish a 
hostel in Nice, incorporating the best 
of their favorite accommodations. 
One of their key goals was to make 

Hôtel OZZ feel like a home away 
from home. The design of the hostel 
achieves this with a homely and 
modern Scandinavian vibe. The 
white tiled walls, large pipes, 
immense wooden tables, steel and 
marble handrails and staircase are 
smart and minimalist but also cozy 
and welcoming.

Guests can relax and chill out  
in the common areas, which have  
a good selection of board games,  
plus a ping pong table and foosball 
table. Retro-style furniture, comfort-
able leather sofas, wooden floors,  
and a stylish outdoor patio add to the 
homely vibe. Dorm rooms have a 
breezy Mediterranean blue-and-white 

color scheme that is a refreshing 
change from the norm. Metal-  
and wood-framed bunk beds come  
with privacy curtains, individual 
lockers, a reading light, and a power 
point for charging electronic devices.

A typical French breakfast is 
available for a small charge. Guests 
can enjoy croissants and pastries, 
bread, jams, Nutella, coffee, and  
fresh orange juice. Free tea and 
coffee are available around the clock.  
This is a social but quiet hostel  
so don’t expect too much in terms  
of activities, but if you are looking  
for a stylish, economical base for 
exploring the Cote d’Azur, then this 
hostel is perfect for you.

Minimalist coziness by the French seaside

Good to know
PRICE RANGE 
$ $ $ $ $
AMENITIES INCLUDE 
24-hour front desk;  
WiFi; luggage room;  
free coffee and  
tea; concierge service; 
breakfast; bar open 
during summer; 
bathroom in every room; 
lockers in every room; 
towels and padlocks 
available for purchase 
from the front desk; tour 
organization; vending 
machine; daily 
housekeeping.

Tip: G o shopping  
and grab some lovely 
 souvenirs in Nice's 
main  shopping  
artery,  Avenue Jean 
 Médecin, which  
is close to the hostel.

128

The sandy beaches of Bloemendaal are just one hour from 
Amsterdam by train.

1716

ESCAPE IT

A confused flock of seagulls might be the only  
clue that Amsterdam is actually located close to the 
sea. Or, to be precise, part of an extended and 
heavily populated river delta once on the shores  
of the Zuiderzee before the Dutch hobby of  
building dikes and reclaiming land from the water 
went epic. One of the closest beaches to the  
city now is BLOEMENDAAL. In summer, its sands 
are packed with daytime sunseekers and its 
 numerous beach bars and restaurants throbbing 
with late night party goers. Besides a stroll  
through Thijsse’s Hof, one of the first indigenous 
gardens established, or De Kennemerduinen,  
a national park between the dunes, there’s beauty 
to be found in the ever-gray seasons of the  
North Sea, which have inspired artists long before 
Van Gogh. So when you’re done admiring the 
seaside as depicted by famous Dutch Masters  
in one of Amsterdam’s world-class art museums,  
take the train and experience it for yourself.

AMSTERDAM, THE NETHERLANDS

In summer, its sands are packed with sunseekers and its beach 
bars and restaurants throbbing with late night party goers.

The definitive travel guides that make you 
feel like a local wherever you go. Designed to 
be compact and collectable, these guides go 
beyond traditional tourist beats to make sure 
visitors get out the best of their stay.

MONOCLE
The magazine, Monocle, covers the world with 
its network of bureaux in New York, Toronto, 
Zurich, Hong Kong, Tokyo, and Singapore.  
This team’s deep understanding of cities and  
all they have to offer has now been compiled  
in The Monocle Travel Guide Series.

By: Monocle
Features: Full color, hardcover,
stitch bound, ribbon bookmark,
148 pages, 14 × 21 cm, 5 ½ × 8 ¼ inches
Price: € 18 (D) £ 15 $ 18

MONOCLE TRAVEL 
GUIDE SERIES

Stylish travel on a budget? It’s possible: today’s best 
hostels are stylish, affordable and more fun and open-
minded to boot. This is what The Grand Hostels is all about.

“From India to Peru, all these places offer boutique-hotel 
touches at budget prices.” THE GUARDIAN

THE GRAND HOSTELS
Luxury Hostels of the World
by BudgetTraveller

Editors: gestalten & Kash 
Bhattacharya
Features: Full color, flexicover,  
stitch bound, 320 pages,  
17 × 22.5 cm, 6 ¾ × 9 inches
Price: € 29.90 (D) £ 25 $ 40 (US)
ISBN: 978-3-89955-684-1

MR HUDSON EXPLORES
The Gay Man’s Travel 
Companion

Editors: gestalten & Mr Hudson
Features: Full color, hardcover,  
stitch bound, 320 pages,  
17 × 22.5 cm, 6 ¾ × 9 inches
Price: € 29.90 (D) £ 25.99 $ 40 (US)
ISBN: 978-3-89955-974-3

The travel guide for gay men who want to explore in 
style. Mr Hudson Explores collects the best recommenda-
tions for the most alluring destinations, and offers insights 
beyond just nightlife.

“showcases the best each destination has to offer in culture, 
food, shopping, nightlife and more, with anecdotes and 
interviews from the creative talents who call that city 
home.” NEWSWEEK

STOCKHOLM 
ISBN: 978-3-89955-904-0 

LISBON 
ISBN: 978-3-89955-922-4

MUNICH 
ISBN: 978-3-89955-925-5 

LONDON 
ISBN: 978-3-89955-877-7

TOKYO 
ISBN: 978-3-89955-574-5

MADRID 
ISBN: 978-3-89955-624-7

NEW YORK 
ISBN: 978-3-89955-878-4

HONG KONG 
ISBN: 978-3-89955-876-0

BANGKOK 
ISBN: 978-3-89955-633-9

MIAMI 
ISBN: 978-3-89955-632-2

RIO DE JANEIRO 
ISBN: 978-3-89955-634-6

ISTANBUL 
ISBN: 978-3-89955-623-0

PARIS 
ISBN: 978-3-89955-875-3

VIENNA 
ISBN: 978-3-89955-662-9

SINGAPORE 
ISBN: 978-3-89955-622-3

HONOLULU 
ISBN: 978-3-89955-660-5

SYDNEY 
ISBN: 978-3-89955-659-9

COPENHAGEN 
ISBN: 978-3-89955-682-7

LOS ANGELES 
ISBN: 978-3-89955-680-3

TORONTO 
ISBN: 978-3-89955-683-4

BERLIN 
ISBN: 978-3-89955-679-7 

ROME 
ISBN: 978-3-89955-681-0

VENICE 
ISBN: 978-3-89955-903-3 

AMSTERDAM 
ISBN: 978-3-89955-873-9 

KYOTO 
ISBN: 978-3-89955-924-8 

MILAN 
ISBN: 978-3-89955-923-1

SAN FRANCISCO 
ISBN: 978-3-89955-921-7

BEIRUT 
ISBN: 978-3-89955-944-6

SEOUL 
ISBN: 978-3-89955-943-9

BARCELONA 
ISBN: 978-3-89955-945-3

MELBOURNE 
ISBN: 978-3-89955-951-4

MEXICO CITY 
ISBN: 978-3-89955-949-1

HELSINKI 
ISBN: 978-3-89955-960-6

ZÜRICH, GENEVA  
+ BASEL 
ISBN: 978-3-89955-958-3

ATHENS 
ISBN: 978-3-89955-959-0

HAMBURG 
ISBN: 978-3-89955-970-5

MARRAKECH,  
TANGIER 
+ CASABLANCA 
ISBN: 978-3-89955-972-9

BRUSSELS  
+ ANTWERP 
ISBN: 978-3-89955-973-6 

CHICAGO 
ISBN: 978-3-89955-971-2
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STARTUP GUIDE  
TOKYO
212 pages 
ISBN: 978-3-947624-26-3

9 783947 624263

STARTUP GUIDE  
BANGKOK
208 pages 
ISBN: 978-3-947624-24-9

9 783947 624249
STARTUP GUIDE  
CAPE TOWN
224 pages
ISBN: 978-3-947624-12-6

9 783947 624126

STARTUP GUIDE  
BERLIN VOL. 4
248 pages
ISBN: 978-3-947624-07-2

9 783947 624072

9 783947 624188

STARTUP GUIDE  
CAIRO
204 pages
ISBN: 978-3-947624-18-8

STARTUP GUIDE  
JAPAN
256 pages
ISBN: 978-3-947624-30-0

STARTUP GUIDE  
COPENHAGEN VOL.2
224 pages
ISBN: 978-87-93412-06-4

STARTUP GUIDE  
FRANKFURT
260 pages
ISBN: 978-3-947624-09-6

9 783947 624096STARTUP GUIDE  
KIGALI
200 pages
ISBN: 978-3-947624-34-8

STARTUP GUIDE  
HAMBURG
192 pages
ISBN: 978-3-947624-02-7

9 783947 624027
STARTUP GUIDE  
LAGOS
200 pages
ISBN: 978-3-947624-32-4

STARTUP GUIDE  
JOHANNESBURG
208 pages
ISBN: 978-3-947624-17-1

9 783947 624171

STARTUP GUIDE  
LISBON
212 pages
ISBN: 978-87-93412-03-3

STARTUP GUIDE  
LOS ANGELES
208 pages
ISBN: 978-3-947624-13-3

9 783947 624133

STARTUP GUIDE  
BARCELONA
224 pages
ISBN: 978-3-947624-25-6

STARTUP GUIDE  
MADRID
204 pages
ISBN: 978-3-947624-15-7

9 783947 624157

STARTUP GUIDE  
MIAMI
244 pages
ISBN: 978-3-947624-10-2

9 783947 624102
STARTUP GUIDE  
NAIROBI
200 pages
ISBN: 978-3-947624-33-1

STARTUP GUIDE  
MUNICH VOL.2
244 pages
ISBN: 978-3-947624-14-0

9 783947 624140
STARTUP GUIDE  
NEW YORK
268 pages
ISBN: 978-3-947624-06-5

9 783947 624065

STARTUP GUIDE  
NORDICS
328 pages
ISBN: 978-3-947624-05-8

9 783947 624058

STARTUP GUIDE  
SWITZERLAND
272 pages
ISBN: 978-87-947624-28-7

STARTUP GUIDE  
OSLO
208 pages
ISBN: 978-87-93412-04-0

STARTUP GUIDE  
PARIS VOL. 2
224 pages
ISBN: 978-3-947624-19-5

STARTUP GUIDE  
SALT LAKE CITY
192 pages
ISBN: 978-3-947624-29-4

9 783947 624195

STARTUP GUIDE  
SINGAPORE
236 pages
ISBN: 978-3-947624-11-9

9 783947 624119

STARTUP GUIDE  
STOCKHOLM VOL.2
204 pages
ISBN: 978-3-947624-04-1

9 783947 624041

STARTUP GUIDE  
BRUSSELS
ca. 240 pages
ISBN: 978-3-947624-27-0

STARTUP GUIDE  
ACCRA
200 pages
ISBN: 978-3-947624-31-7

STARTUP GUIDE  
AMSTERDAM
256 pages
ISBN: 978-3-947624-20-1

STARTUP GUIDE  
VALENCIA
196 pages
ISBN: 978-3-947624-08-9

9 783947 624089

STARTUP GUIDE  
VIENNA
228 pages
ISBN: 978-87-93412-08-8

STARTUP GUIDE GERMANY
Release: April 2021 
ca. 200 pages
ISBN: 978-989-54894-2-8

STARTUP GUIDE EGYPT
Release: March 2021 
ca. 200 pages
ISBN: 978-989-54894-0-4

STARTUP GUIDE NAGOYA
Release: February 2021 
ca. 200 pages
ISBN: 978-989-54894-1-1

STARTUP GUIDE 
LUXEMBOURG VOL. 2
Release: April 2021 
ca. 200 pages
ISBN: 978-3-947624-36-2

Startup Guide now has over 30 books featuring 
cities and regions across Europe, the Middle 
East, Asia, Africa and the US. 

Startup Guide also produces online content 
and has stores in Lisbon and Copenhagen. 
Each guide has essential information about 
the local ecosystem, as well as insights, how-
to’s, inspirational case studies, and tips from 
entrepreneurs and experts. 

STARTUP GUIDE SERIES

The Entrepreneur’s Handbook
By: Startup Guide
Features: Full color, softcover,  
17 × 24 cm, 6 ¾ × 9 ½ inches
Price: € 20 (D) £ 15 $ 20 (US)

Packed with city essentials, practical info, in-depth 
interviews, and insightful tips, Startup Guide aims  
to guide, empower, and inspire people to transform 
their business ideas into reality.

THE BOOKS ARE SPLIT INTO SEVEN MAIN 
SECTIONS:

STARTUPS: Innovative businesses, usually 
under three-years old, challenging the  
status quo. 

PROGRAMS: Ambitious accelerator and 
incubator programs which help startups refine 
their product and make connections. 

SPACES: Popular coworking hubs (both  
new and established) where entrepreneurs  
can grow.

EXPERTS: Established individuals and 
organizations with valuable advice and insight 
for young businesses.

FOUNDERS: In-depth Q&As with seasoned 
entrepreneurs who have founded companies  
in the past.

SCHOOLS: Well-known schools, colleges, and 
educational programs specifically tailored to 
entrepreneurs. 

INVESTORS: Firms and organizations that 
support entrepreneurs, including what they 
look for in startups.
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