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→ Lorem ipsum dolor sit amet, consectetuer adipiscing elit. 
Aenean commodo ligula eget dolor. Aenean massa. Cum 
sociis natoque penatibus et magnis dis parturient mon-
tes, nascetur ridiculus mus. Donec quam felis, ultricies 
nec, pellentesque eu, pretium quis, sem. Nulla consequat 
massa quis enim. Donec pede justo, fringilla vel, aliquet 
nec, vulputate eget, arcu. In enim justo, rhoncus ut, imper-
diet a, venenatis vitae, justo. Nullam dictum felis eu pede 
mollis pretium. Integer tincidunt. Cras dapibus. Vivamus 
elementum semper nisi. Aenean vulputate eleifend tellus. 
Aenean leo ligula, porttitor eu, consequat vitae, eleifend 
ac, enim. Aliquam lorem ante, dapibus in, viverra quis, 
feugiat a, tellus. Phasellus viverra nulla ut metus varius 
laoreet. Quisque rutrum. Aenean imperdiet. Etiam ultri-

cies nisi vel augue. Curabitur ullamcorper ultricies nisi. Nam eget dui. Etiam rhoncus. Maecenas tempus, 
tellus eget condimentum rhoncus, sem quam semper libero, sit amet adipiscing sem neque sed ipsum. Nam 
quam nunc, blandit vel, luctus pulvinar, hendrerit id, lorem. Maecenas nec odio et ante tincidunt tem-
pus. Donec vitae sapien ut libero venenatis faucibus. Nullam quis ante. Etiam sit amet orci eget eros fau-
cibus tincidunt. Aenean ut eros et nisl sagittis vestibulum. Nullam nulla eros, ultricies sit amet, nonummy 
id, imperdiet feugiat, pede. Sed lectus. Do-
nec mollis hendrerit risus. Phasellus nec sem 
in justo pellentesque facilisis. Etiam imper-
diet imperdiet orci. Nunc nec neque. Phasel-
lus leo dolsed, posuere ac, mattis non, nunc. 
Vestibulum fringilla pede sit amet augue. In 
turpis. Pellentesque posuere. Praesent tur-
pis. Aenean posuere, tortor sed cursus feugiat, 
nunc augue blandit nunc, eu sollicitudin urna 
dolor sagittis lacus. Donec elit libero, soda-
les nec, volutpat a, suscipit non, turpis. Nul-
lam sagittis. Suspendisse pulvinar, augue ac 
venenatis id purus. Ut varius tincidunt libero. 
Phasellus dolor. Maecenas vestibulum mollis.

Fur viele von uns war die Arbeit mit Buchern und 
Schriftrollen ein neues Territorium. Das Buch als 
Ganzes, also Text und Bild zusammen zu betrachten, 
war immer aufschlussreich. Gleichzeitig gingen damit 
auch mit fernostlichen Objekten befasst haben. 

Fyyri is well and truly living 
up to its new role as a 
gathering place. It’s easy  
to see why JKMM 
Architects won the selection 
process with their proposal, 
which sought to revitalize  
the heart of Kirkkonummi. 

LIBR ARY F Y YRI
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GEORGE PEABODY 
LIBRARY
Judging by this Library
Baltimore is the Most Hospitable
City in the World
DESIGN BY EDMUND LIND AND NATHANIEL MORI SON

BUILT IN 1878

BALTIMORE ,  USA

Quam estis mo delitem quo inimus, vel incient eos autaspeles sitasitati consectibus, tecus.
Lore quae etur, velicatur aperum sanist et abore, necabor ra nectatque aut est laci cor-
rum ad exerspe volorib uscium renis ducimilicium et re perum exceperum que nonse-
quo odi voloreperum ius ut volor reped qui accusci psunt, commost, ea archillabo. Natur 
auda in reperorrum consequiae. Ut plis id que eribusam ipid unt, sequidebis minum ha-
rum qui dolupti coreiusa dollibus es rem facesci psapero officiis venimus, alis atius quam, 
volorum aut aute rehendio ea nonsedita nisit aut excearum venis voluptas dolorpore pro 
comnissequis dolupta voluptati quodis et lautemp oratiania dolupta temolen dandello-
rem nonsequi ut quamusam, nus sunt omnim dolendis iunture rionsequo officates do-
lum sequiature, corum et elia iunt. Pudis deniti alis dolorum ipist, corem sum im fugiam 
unt et qui incti te occaecae eumquid quae omnient fugia nis aut utaspid ex enist, solup-
ti officae sequis sae simi, tet ut qui dolorepro et que volupta tistent aciatet autam volut 
platur as sum experfere labores
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TEMPLES OF BOOKS

Magnificent Libraries 
Around the World

This journey to the grandest and most beautiful 
libraries of the world will make you fall in love 
with books all over again.

Libraries are so much more than collections 
of books. They are archives of knowledge, 
spaces of study, sources of inspiration and 
connection. Among the world’s most uni-
versal and democratic places, they are also 
outstanding icons of architecture that 
 re present the societies that built them.

Temples of Books celebrates the world’s 
oldest and grandest shrines to the written 
word, as well as new and tiny ones: from 
baroque palaces to micro-libraries made of 
recycled plastics, and the unlikely ones in 
between. Looking at the diverse architec-
ture of global libraries throughout the ages, 
Temples of Books goes further and explores 
the very idea of libraries themselves. This 
is a book about the beauty of books, a book 
for book lovers and for those who believe in 
the power of ideals.

WHAT TO EXPECT
• A journey around the world through  

the lens of its libraries revealing how 
varied their purpose can be

• Portraits of some of the oldest, most 
beautiful, smallest, and strangest 
libraries

• Reflections on the importance  
of  libraries in our increasingly  
digital world

MARIANNE JULIA STRAUSS 
is a German travel writer who turned her 
curiosity into a job. For ten years, she has 
roamed the world writing about the good 
things in life, covering love and motorcycles, 
books, bars and everything in between. Her 
first book, Do You Read Me?, published by 
gestalten, surveyed the most inspiring and 
independent bookshops around the world.

R E L E A S E  ( E U R O P E  &  U K ) :  J A N U A RY  2 0 2 2
R E L E A S E  ( I N T E R N AT I O N A L ) :  M A R C H  2 0 2 2

Editors: gestalten & Marianne Julia Strauss
Features: Full color, hardcover, linen 
quarter-binding, stitch bound, 304 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 49.90 (D) £ 45 $ 69 (US) 
ISBN: 978-3-96704-024-1

 S A M P L E  C O V E R 
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An Artist’s 
Dreamt Brick 
Masterpiece

DESIGN ER 
A RCHITECTS

PROJ ECT NA ME

CITY,  
COUNTRY

Hicipit, cullorem. Explaccum conse in nonece-

pudit es dolorum vollatqui omni blabo. Namus, 

il eum escia nus ex eraecum repelit eniendi geni-

hicia sus que eosant dolore eius aut alitata tio-

strum etus.Expelest ut acest, conecab orerem 

autam expligenti re verchil lecaesendit ex eatium, 

quidebit, quis res denda quodio cusapero dolupti 

officid undunt, si doluptatibus modis modigen 

ihicte porepre volor aliquat quatum eliqui que 

nonseri sciendit et officatur, nam quae praecto 

tateceatus alit ut dolorum quamustota verrum 

cone lam qui rehendisque nosae offic te ipsapi-

enimo tempor aditaspis volorem et, simaio. Ovid 

ma vollor acculparum sum qui adia sim eos net 

velenditiunt que nonsequae. Ehendam nimus.

Sint lisciatem as ut aliqui nusam rem fugitas 

periatur minvele nihiliquibus ut is seditatia 

vernatur, ne min nati ommolori blabo. Eribus ea 

quiscitenis mos ulparum net ommolum im con-

sequaest, aut rerescit res arcius doluptat etur, 

veliquam quis dolupta delibus et qui ius.Upturem 

lam re premolum fugiae doleser rorenie nissiti 

ullaborrum ium, nonse cuptat es si ut pernat 

molupta nimetur, sum hilluptas sequid excero 

te simenti aut qui atem dolor-

essi doluptaque si cullabo. Asped 

quatur reperrovid quaspero que 

volupta spellab orumqui te molu-

pie ndenda dolorepel ipsaped 

quossin et vercimet offic te pos 

ex expersp eriberum, ea dolup-

tia quis atiatur alit ea volupta-

tin res a voluptat quo int haris 

quisAb int, ommolup tatureh eni-

hillor autae et ipsam doluptatiae.

89

A Masterful Monolith  
of Privacy

Urioreptas eat invelitatque moditae volupis ea coremquo offic to 

conempere eatem laborrum fugitaturi sinum imi, quam cusant is 

ma ipsunt volenienis et antio. Itat renditate pligni ratis conesto 

dolorem que sedisquaecus coribus eat offici ipsamus autessum 

ea quos et, suntor sequae comnis a eos es estrum seditio omni-

hic tecus nus. Ped que offictest, cum voles eniam fuga. Ulparum 

fugia quidit qui aruntio consed maxim aut qui dem lamus, ipsandu 

sandipsamust pelit endignia dolor sequo in essit aut venia con-

sequatem aut inctenimus dest aceatur mintion-

senis invercia vollabori omniamus sed qui rem de 

debis rem et prepere la pro et ma dolori utas volen-

del esciam nos sime aspictus, quis milis nimus el 

ipsanda nducidus expe iduntiori volorep tatque 

nobis sandio te nusanto riberiant, comnieniam 

ut molut quidele nitati ute nihicatur re sum et, 

exerorro omnitatatiae minus eum qui aborrundem 

alique vero commolu ptatum ipsandam quatur? 

Aximil ma quodisciis aut issum expe sumAccabo. 

Equae parum, que sumqui rerepro qui voles vello

DESIGN ER 
A RCHITECTS

PROJ ECT NA ME

CITY,  
COUNTRY

 S A M P L E  C O V E R 
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BRICK BY BRICK

Architecture and Interiors 
Built with Bricks

Creatively laying the bricks of tomorrow: 
how an ancient material is building the future.

R E L E A S E  ( E U R O P E  &  U K ) :  M A R C H  2 0 2 2
R E L E A S E  ( I N T E R N AT I O N A L ) :  M AY  2 0 2 2

Editor: gestalten 
Features: Full color, hardcover,  
stitch bound, 304 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 49.90 (D) £ 45 $ 69 (US) 
ISBN: 978-3-96704-001-2

The venerable brick is one of the oldest and 
most sustainable building materials in the 
world. It is simple yet versatile, modest yet 
resilient, global in usage yet local in appear-
ance. Recently, young architects have been 
rediscovering the circular use of brick and 
embraced its warm, aesthetic appeal to 
 design some of the most exciting buildings 
of the day.

Brick by Brick showcases the best examples 
of modern brick applications, with a focus 
on residential buildings and interiors. These 
forward-looking projects from around the 
globe push the boundaries of brick architec-
ture and design. Brick by Brick reveals how 
traditional forms are revitalized and made 
contemporary, and how this LEGO block of 
human civilization can help build our future.

WHAT TO EXPECT
• A rich, global selection of the best  

recent residential projects and interiors 
made of brick

• Comprehensive profiles of buildings,  
including descriptive texts, practical  
insights from the architects, 
 professional photographs, and technical 
drawings and / or floor plans

• In-depth features on outstanding 
 architectural studios to illustrate both 
historical and contemporary  
uses of brick

• Reflections on the versatility and 
 sustainability of this time-honored 
material
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P R O J E C T  T I T L E P R O J E C T  T I T L E

fermentum libero. Praesent nonummy mi in odio. Nunc interdum lacus sit amet orci. 
Vestibulum rutrum, mi nec elementum vehicula, eros quam gravida nisl, id fringil-
la neque ante vel mi. Morbi mollis tellus ac sapien. Phasellus volutpat, metus eget 
egestas mollis, lacus lacus blandit dui, id egestas quam mauris ut lacus. Fusce vel 
dui. Sed in libero ut nibh placerat accumsan. Proin faucibus arcu quis ante. In con-
sectetuer turpis ut velit. Nulla sit amet est. Praesent metus tellus, elementum eu, 
semper a, adipiscing nec, purus. Cras risus ipsum, faucibus ut, ullamcorper id, var-
ius ac, leo. Suspendisse feugiat. Suspendisse enim turpis, dictum sed, iaculis a, con-
dimentum nec, nisi. Praesent nec nisl a purus blandit viverra. Praesent ac massa at 
ligula laoreet iaculis. Nulla neque dolor, sagittis eget, iaculis quis, molestie non, velit. 
Mauris turpis nunc, blandit et, volutpat molestie, porta ut, ligula. Fusce pharetra 
convallis urna. Quisque ut nisi. Donec mi odio, faucibus at, scelerisque quis, conval-
lis in, nisi. Suspendisse non nisl sit amet velit hendrerit rutrum. Ut leo. Ut a nisl id 
ante tempus hendrerit. Proin pretium, leo ac pellentesque mollis, felis. Nulla neque 
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Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo ligu-
la eget dolor. Aenean massa. Cum sociis natoque penatibus et magnis dis parturi-
ent montes, nascetur ridiculus mus. Donec quam felis, ultricies nec, pellentesque 
eu, pretium quis, sem. Nulla consequat massa quis enim. Donec pede justo, fringilla 
vel, aliquet nec, vulputate eget, arcu. In enim justo, rhoncus ut, imperdiet a, venena-
tis vitae, justo. Nullam dictum felis eu pede mollis pretium. Integer tincidunt. Cras 
dapibus. Vivamus elementum semper nisi. Aenean vulputate eleifend tellus. Aenean 
leo ligula, porttitor eu, consequat vitae, eleifend ac, enim. Aliquam lorem ante, dapi-
bus in, viverra quis, feugiat a, tellus. Phasellus viverra nulla ut metus varius laoreet. 

Quisque rutrum. Aenean imperdiet. Etiam ultricies nisi vel augue. Curabitur ulla-
mcorper ultricies nisi. Nam eget dui. Etiam rhoncus. Maecenas tempus, tellus eget 
condimentum rhoncus, sem quam semper libero, sit amet adipiscing sem neque sed 
ipsum. Nam quam nunc, blandit vel, luctus pulvinar, hendrerit id, lorem. Maecenas 
nec odio et ante tincidunt tempus. Donec vitae sapien ut libero venenatis faucibus. 
Nullam quis ante. Etiam sit amet orci eget eros faucibus tincidunt. Duis leo. Sed frin-
gilla mauris sit amet nibh. Donec sodales sagittis magna. Sed consequat, leo eget 
bibendum sodales, augue velit cursus nunc, quis gravida magna mi a libero. Fusce 
vulputate eleifend sapien. Vestibulum purus quam, scelerisque ut, mollis sed, nonum-
my id, metus. Nullam accumsan lorem in dui. Cras ultricies mi eu turpis hendrerit 
fringilla. Vestibulum ante ipsum primis in faucibus orci luctus et ultrices posuere 
cubilia Curae; In ac dui quis mi consectetuer lacinia. Nam pretium turpis et arcu. 
Duis arcu tortor, suscipit eget, imperdiet nec, imperdiet iaculis, ipsum. Sed aliquam 
ultrices mauris. Integer ante arcu, accumsan a, consectetuer eget, posuere ut, mau-
ris. Praesent adipiscing. Phasellus ullamcorper ipsum rutrum nunc. Nunc nonummy 

DESIGNING 
FOR 

HAPPINESS

“Where do we go  
after minimalism? 
Colorful, curvy,  

and occasionally 
chaotic, expressive 
design is elevating 
interiors to joyful  

new heights."

2828 2929

P R O J E C T  T I T L E P R O J E C T  T I T L E

Ibus ni ad quae cus asped expla nim dolorit venda velique velendi blaborem essi to excepra noneturiatio 
minciist magnistium eaque sandignam ipsam, ipsus nis ad exerum aut repelectisit volorem olupta volorum 
quidest isciunt.Lorepud aescien itectur apiendit qui ut odit andis maionet illa im intur am entus.Ullaboritam 
iduci id moloribus sa quia que con nat officat poratem aut eosa porpore, consequ iasimag nimustem con 
remquia di audis sum que netur, eaqui ati doloribus maximus, quiamusandit omnis atest,

“When the outside 
world gets too 

serious, bold and 
bright interiors 
offer a playful 
sense of escape."

 S A M P L E  C O V E R 
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HOUSE OF JOY

Playful Homes 
and Cheerful Living

Bright homes with a splash: discover colorful 
interiors that will make you smile and feel alive.

Home has become even more central than it 
ever was. It is now a space for life, for work, 
and also for play. When we spend so much 
time inside, in one place, interiors have to be 
exciting, stimulating, cheerful. House of Joy 
is exactly that: it presents the freshest trends 
in playful interior design. Colors jump from 
furniture to kaleidoscopic walls. Lines become 
squiggly and bold. The palette is warm and 
full, and not shy of extra vagance.

Step into an iridescent micro-flat in 
Tokyo, onto a speckled terrace in London, 
or into a vivacious wine bar in Moscow. Get 
inspired by the designers who’ve had enough 
of the drab and sombre. House of Joy is the 
perfect antidote for those who are starved 
of color and patterns, and who want their 
rooms to ooze with life.

WHAT TO EXPECT
• Design ideas from around the world  

to create playful interiors for everyday 
delight

• Meet the more innovative designers 
leading the charge and discover their 
products of choice

• Tips and tricks to liven up drab  
interiors with a pop of color, bold  
patterns or arches

R E L E A S E  ( E U R O P E  &  U K ) :  A P R I L  2 0 2 2
R E L E A S E  ( I N T E R N AT I O N A L ) :  J U N E  2 0 2 2

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
22.5 × 29 cm, 9 × 11  ½ inches
Price: € 45 (D) £ 40 $ 60 (US) 
ISBN: 978-3-96704-038-8

YOU MIGHT ALSO LIKE

THE HOUSE OF GLAM
Lush Interiors and  
Design Extravaganza

Editor: gestalten 
€49.90 (D) £ 45 $ 69 (US)
ISBN: 978-3-89955-982-8
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HACIENDA TAMCHÉN
Yucatán, Mexico 

by Muñoz Arquitectos

Texture, tranquility, and a truly divine atmosphere envelope 
this restored seventeenth-century hacienda. Birdsong and 
banyan trees are as much a part of the architecture as the 
beautiful water features, including several swimming pools 
set within a lily pond. The owners called on a group of five 
architects to transform the Yucatán estate into a guesthouse 

with four suites. They preserved signs of the passage of time 
on the walls, juxtaposing the evocative cracks and patinas 
with modern elements such as polished cement f loors and 
tropical modernist timber furniture. Including two inde-
pendent villas, three suites have their own circular stone 
plunge pools overlooking the lush surroundings.

Restored Hacienda Surrounded by 
Water and Birdsong 

119

COTTAGE ON SHELTER ISLAND

(Opposite) Bedroom furnishings have a rustic edge, with a timber box bed, red weathered footstool, and rush seated chair all standing 
on a rug woven with sea creature motifs. The main building has modernist f lair, thanks largely to the dark-green f loor tiles and the 

geometry of the spaces as they progress from kitchen through dining room to sunroom.

10  Løvtag Treetop Hotel

← A plush sofa with cushions in neutral tones 
occupies a corner of the living room.

↓ Each cabin has a living tree growing through it.
→ A gently sloping wooden ramp leads to 

the front door of the cabin.

40 Living with Nature’s Rhythms in an Off-Grid Escape 41

 →

“If you want to be 
  fully   off-grid, you 
have to   figure 
out how to be as 
self- sustainable 
as  possible.”

The Folly cabins by Cohesion Studio reflect the unique 
landscape of the Joshua Tree National Park, blending 
indoor-outdoor living in the desert.

The architect, who is Jordanian, has extensive wilderness ex-
perience. “Growing up, Petra was my backyard, and we used 
to climb these crazy rock formations and monoliths. The dif-
ferent intricacies of the architecture—literally chiseled out of 
the side of the mountain—really fascinated me, and I would 
just be blown away by it all.” Buoyed by these encounters with 
the built and natural environment, Alqadi channeled his love 
of archaeology and his design expertise into the Folly cabins: 
a pair of off-grid, steel-clad cabins located in the southern 
Californian desert. Backdropped by the mountains of Joshua 
Tree National Park, with the sun beating down on their rusted 
steel facade, the Folly cabins are informed aesthetically by their 
desert-red surroundings. The weather at   Joshua Tree is extreme, 
with intensely hot summers and freezing   winter temperatures. 
Despite this, the thick walls and pitched roofs of the insulated 
cabins make the location bearable year-round, protecting the 
cabin-dweller from the elements.

“I wanted to get back to my roots,” Alqadi says. “I thought, how 
interesting would it be to take something run-down and barely 

standing, and turn it into an educational outlet for   people to 
experience what off-grid living is like?” To be classi  fied as   fully 
off-grid, there are certain requirements which, the architect 
says, depend on the context of the site. “In a utilitarian way, off-
grid living can be where your utilities are dis  connected from 
the actual electric grid, and you don’t have the typical waste 
or water systems from the nearby muni  cipality,” he says. “The 
other way of being off-grid is being able to completely pull 
yourself out of your context—your city, your town, or wherever, 
and disconnect not just physically but mentally, too.”

For Danish architect and professor Sigurd Larsen, the require-
ments for an off-grid site depend on what the user desires. 

“The most basic things people need are water and the ability 
to cook and make food,” he says. “Can you live without elec-
tricity? Probably, as it is part of the experience. You can set 
the standard of comfort yourself.” His firm has been designing 
modular architecture in beautiful landscapes since 2010, and 
it appears that culture has caught up. The architecture prac-
tice’s Løvtag Hotel is a series of three treetop cabins, the 

COUNTRY AND COZY 

Countryside Homes  
and Rural Retreats 

Country and Cozy presents the charm of life in  
the country and a selection of the best examples  
of countryside homes.

Quiet and quaint, rustic and refined, the 
countryside comes with its own pace of 
 living—and, depending on where you are, 
its own regional flair. A world away from 
the hectic city, Country and Cozy opens the 
door to a more characterful approach to 
 design and decoration.

Whether it is a converted convent in 
the Tuscan hills, a refurbished barn in the 
Catskills, or a whimsical English cottage 
complete with a thatched roof, Country and 
Cozy showcases some of the world’s most 
beautiful country homes and illustrates how 
their residents have created breathtaking 
living spaces that truly make the most of 
rural life.

Editor: gestalten 
Features: Full color, hardcover,  
linen quarter-binding, stitch bound, 
288 pages, 24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 49.90 (D) £ 45 $ 69 (US) 
ISBN: 978-3-96704-031-9

CABIN FEVER

Enchanting Cabins, Shacks, 
and Hideaways

The call of the wild is louder than ever. 
Architects and creative cabin builders are 
contending to create high-impact spaces on 
a small scale, nestled in thriving woodlands, 
overlooking crystal-clear lakes, or exposed 
to the elements on a mountain peak. Cabin 
Fever looks at the landscape of remote retreats 
designed to make the most of their natural 
surroundings. 

From off-grid cabins to prefab escapes, 
from dizzying mirror-clad holiday homes to 
humble hiking huts, Cabin Fever explores the 
ins and outs of cabin design for DIY-doers and 
seasoned architects alike. Featuring rustic 
timber cabins on stilts, mirrored pods in the 
woods, and otherworldly off-grid getaways, 
Cabin Fever showcases a new wave of modern 
hideaways, all perfectly positioned away from 
the hustle and bustle of urban living.

“Fast, viral, eager: Cabin Fever electrifies 
architecture. (…) cabin-houses that stand  
out for their micro-dimensions, functionality 
and bold aesthetics represent one of the 
greatest challenges of contemporary design.” 
(translated from Italian) ELLE DECOR

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 288 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-96704-030-2

Cabins are booming. Escape the city and discover
a range of stylish and otherworldly sanctuaries
in remote surroundings.

YOU MIGHT ALSO LIKE

OUT OF THE WOODS
Architecture and Interiors  
Built from Wood

Editor: gestalten 
€ 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-859-3
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↖↑→
Communal Space 
Currently, the grandmother 
lives in the space alone, yet her 
open-plan home has space for 
her children and grandchildren 
to visit, cook meals, or work on 
the vegetable patch together.

←
Age-Inclusive Design 
Due to the decreased mobility 
associated with age, the grand-
mother’s living areas all needed 
to be on one level. A tiled 
pathway alongside the garden 
connects back to the main house.

40 | Granny Pad

Celebrating 
Communal 
Living

This five-story tower, designed for three generations 
of a Dutch family, is an example of how multigener-
ational living benefits city dwellers of all ages. Two 
separate apartments are stacked directly above one 
another to create a home where the family and their 
elderly parents can enjoy each other’s company 
without sacrificing the advantages of privacy. Unlike 
many multistory homes, the elderly couple live on 
the top-floor apartment which has been accessibly 
designed to accommodate wheelchairs and reduced 
physical ability. When needed, the entire building 
can be reconfigured into four apartments, allowing 
the children to have their own space once they grow 
up. The sculptural home features a lot of concrete, 
with bright yellow painted walls providing the inte-
rior spaces with vibrant pops of color. The home is 
a great example of cohabiting in an urban context, 
and a reminder that all generations should look out 
for one another.

Project

3 generation house

Designer

BETA office for architecture and the city

Location

Amsterdam, Netherlands

↑ Communal Space
Structural concrete walls define the form of the interior spaces, but the architects wanted to add some vibrancy to the home. An angular staircase 
is painted bright yellow to make a visual impact.

33

164 165

38 39

WHAT

CONVERTED
FACTORY

WHERE

LONDON 
UK

“We create houses with our minds, our hands, and our souls,” say  
architect couple Zoe Chan and Merlin Eayrs. The young duo 
are shaking up the architecture and interior design worlds with  
a daring lifestyle and business model: instead of looking for clients, 
they look for properties, buy them, and move in with their two 
children, Max (4) and River (1). Then begins a slow, immersive, 
creative process where Zoe and Merlin take time to fully absorb 
the space’s atmosphere before envisioning a new, highly crafted 
interior that honors the property’s vernacular history while infus- 
ing their contemporary sensibility into the space’s volumes and 
materiality. It’s an organic method that can take up to two years, 
allowing the duo a creative freedom that thrills the senses and 
touches the soul.
 Called The Beldi, this generous London-based apartment, 
located in an old shoe factory, was converted by Zoe and Merlin 
into a verdant oasis in the lively Shoreditch district. After peeling 
back the layers of time to expose the building’s bare industrial 
charm, the couple combined imperfect handmade materials and 

traditional techniques inspired by their travels to Morocco and 
China to create a cozy, open space with some sharp contem-
porary lines. The view over the treetops of nearby St Leonard’s 
church inspired the delicate “fennel,” “avocado,” and “olive” 
green shades, which softly invite the outside in. 
 Craftsmanship is at the very heart of the duo’s approach, and 
the eye-catching floor sets the space apart: laid by hand using 
zellige and bejmat tiles, the neutral herringbone pattern and 
basketry motifs gently articulate flow and movement around 
the apartment. This feeling of fluidity is instilled all through the 
space with sweeping lime plasterwork and smooth oak carpentry, 
while luxurious, handcrafted elements—including a green  
lacquered bench by Sue Skeen, Jochen Holz glassware, and 
the bedrooms’ hand-painted quilts by Faye Toogood for Once  
Milano—complete the utterly refined and cohesive composi-
tion. The next work currently on their list is a Hampstead house 
nested in nature—a new, exiting playground for this wholly  
creative family.

An old shoe factory 
converted into a crisp, 

contemporary loft 

WHO

ZOE, MERLIN, 
MAX, RIVER

COME TOGETHER

The Architecture of 
Multigenerational Living

Grand designs for grandparents, grandkids,
and everybody in between.

Three or four generations living under one 
roof, sharing their rooms, meals, and lives—
this is multigenerational living. Around the 
world this more communal approach to 
 living is getting increasingly popular. It’s 
not just within the family. New models of 
co living are bringing people from different 
backgrounds and generations who might not 
typically live together all into the same 
shared home.

So what’s the difference between a multi-
generational home and simply a big house? 
Come Together explores the why, the what, the 
where and, most importantly, the how of the 
homes that succeed at being liveable for all 
ages—with designs created by architects 
around the globe that are not only  stunning, 
but balance flexibility, age-inclusivity, pri-
vacy, and communal spaces for multiple 
generations to come together.

JOANN PLOCKOVA 
is a renowned design writer who contributes to 
the New York Times international homes section. 
She also writes for the likes of Monocle, Azure, 
and the Financial Times House & Home. She lives 
and works from Prague, her adopted home, and 
the US, her original one, whilst living part-time 
in a multigenerational home.

Editors: gestalten & Joann Plockova 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-96704-004-3

INSPIRING FAMILY HOMES

Family-friendly  
Interiors & Design

In recent times, interior design has gained 
renewed appeal as an effective tool with 
which to create and cultivate happy family 
living. With an edited selection of highly 
desirable family homes from all over the 
world, this book by internationally acclaimed 
French magazine MilK explores what it 
means to share an aesthetic space with young 
kids or teens, respecting individualities, and 
fusing family routines while not relinquish-
ing living in style. 

Inspiring Family Homes takes readers into 
the different worlds of unique houses and 
apartments, injecting each page with a 
thrilling dose of inspiration where elegance, 
playfulness, tradition, creati vity, serenity, 
craftsmanship, or bonding with nature 
reveal the quint essence of contemporary 
family values.

MILK 
is an independent magazine created in 2003 
by Isis-Colombe Combréas. Family is what  
MilK is all about. From its debut as a pioneer  
in children’s fashion, MilK has become an 
inter national leader in the family lifestyle 
sector. It is a key influencer addressing the 
subjects of fashion, lifestyle, travel, culture, 
food, and society. It embodies a stylish and 
hedonistic take on life, seen through the  
prism of the family unit.

“the bible of stylish family homes, (provides) 
beautiful photos that make us dream of  
a better world, one in which the needs and 
dreams of fathers, mothers and offspring 
coexist in harmony with much déco taste.” 
(translated from Spanish) AD SPAIN

Editors: gestalten & MilK Magazine
Features: Full color, linen hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 45 (D) £ 40 $ 60 (US) 
ISBN: 978-3-96704-000-5

Inspiring Family Homes explores what it means to share a 
space with those closest to us from a design perspective.
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u THE DESIGN HAS BOTH INDUSTRIAL AND 
DOMESTIC QUALITIES, AND THE FEEL OF  
A ROMANTIC RUIN.

q THE INTERIOR OF THE BUILDING GLOWS 
THROUGH THE FOLIAGE AT NIGHT—AN 
INVITING NOCTURNAL SHELTER.

e A DRAWING OF THE MINIMAL STRUCTURE 
OF THE TRELLIS, WHICH SUPPORTS 
CLIMBING, WILD PLANTING.

264 Green Box

Sun Path 
House
Studio Christian Wassmann

Sun Path House was designed, first and foremost, as a place for the 
well-being of a renowned chef and his family. Commissioned as an 
extension to their single-story 1930s home, architect Christian 
Wassmann’s design provides sheltered outdoor spaces for cooking and 
entertaining, with a self-contained master bedroom and private rooftop 
above. A floating green box punctured by a spiraling wall, the building’s 
central concrete structure forms the main staircase—and doubles as 
a chimney for an outdoor pizza oven. Rough and rugged concrete forms 
are enveloped by climbing green vines, framing every view and acting 
as a veil against the hot Florida sun. As its name suggests, the 
sculptural spiral also maps the path of the sun during the summer 
solstice, inspired by the precise geometries of India’s ancient Jantar 
Mantar observatory. The rooftop is intended as a secluded solarium—a 
contemplative space, sheltered from the wind and open to the sky.

MIAMI BEACH, FL, USA

q THE UNIQUE EXTENSION IS WRAPPED WITH A LIGHTWEIGHT WIRE TRELLIS, SUPPORTING THE GROWTH OF GREEN VINES.

56

2322 The Resourceful City  Bjarke Ingels Group

Left: CopenHill’s curving green roof  
can be seen clearly from the sky.  
It is an ambitious vision combining 
resourcefulness with recreation. 
Top right: The waste-to-energy plant is  
a huge landmark in Copenhagen.
Bottom right: In summer, CopenHill 
provides a hiking path, and in winter, its 
snow-covered slope is great for skiing. 

As human beings, we have the power to give 
form to the world we want to live in. So if we’re 
thinking about cities, we have to make them 
more like the way we wish the world to be.

—Bjarke Ingels

191190 The Safe City Tapis Rouge

Left: Tapis Rouge, a public space 
centered around an amphitheater in 
Carrefour-Feuilles, Port-au-Prince. 
Right: Exercise equipment promotes 
social engagement and creates  
a healthier and safer environment. 

Promoting social cohesion in 
a disparate neighborhood
How a public space can give 
residents of an earthquake-
shattered settlement a new 
safe haven.

Perched on top of a hill in Port-au-Prince’s Carrefour-
Feuilles neighborhood, Tapis Rouge is one of several 
public spaces built under the LAMIKA program, funded 
by the American Red Cross and implemented by the 
non-profit Global Communities. The acronym LAMIKA 
stands for “a better life in my neighborhood” in Haitian 
Creole, and one of the program’s aims is to create safer 
and cleaner environments. With community en gage-
ment at the core of the design process, EVA Studio 
created an amphitheater for community gathering. 

Seating, exercise equipment, and terraces of indigenous plants occupy 
additional concentric rings, while palm trees conceal water storage tanks for  
a well, located 300 feet (100 meters) below ground. All the revenue generated 
from the water sales is reinvested into maintaining the space. The wall that  
runs along the perimeter of the site is painted with colorful murals by local 
artists and community members, while solar lights allow children, women,  
and the elderly to move through the settlement safely. Life is precarious in 
Carrefour-Feuilles, which suffered extensive damage in the 2010 earthquake. 
The settlement still has discon-tinuous access to electricity and running  
water, and people’s homes remain vulnerable. And yet this simple public space 
provides something tangible for the community to share and nurture.

Tapis Rouge
EVA Studio
Port-au-Prince, Haiti
2016

EVERGREEN ARCHITECTURE 

Overgrown Buildings  
and Greener Living

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 288 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-96704-010-4

Evergreen Architecture gets to the roots of  
plant-filled facades, indoor gardens and  
tree-filled buildings alike.

The cities we live in can do more for us. They 
can be more accessible. More desirable. More 
resourceful, shared, and safe. In fact, these 
five qualities are exactly what Copenhagen-
based research and design lab SPACE10 sees 
as the ingredients of an ideal city. 

Rapid development, growing populations, 
and an accelerating climate crisis—these are 
just some of the challenges we face. But the 
good news is that we have never been more 
equipped to create a better everyday life in 
our cities. In The Ideal City, we hear from the 
people around the world who are transforming 
the urban environment, including architects 
Jan Gehl and Bjarke Ingels and entrepreneur 
Robin Chase. This is an optimistic book about 
the future of cities, bringing together the best 
and brightest examples of the urban future. 

SPACE10
researches and designs innovative solutions 
to some of the major shifts expected to 
affect people and our planet in the years  
to come. SPACE10 is proudly supported by 
and entirely dedicated to IKEA.

“While acknowledging that utopia doesn’t  
exist, and that top-down urban planning  
isn’t necessarily the right approach, SPACE10 
puts forth a number of ways to improve 
existing cities and create new building models 
for undeveloped areas.” ARCHITECTURAL  

DIGEST US

“You’ll come away from these pages realising 
that although design leadership is never in 
question, what’s needed most is political will.” 
WALLPAPER* 

The perfect city is yet to be built, but through 
collective actions the next generation could 
have it in sight.

THE IDEAL CITY 

Exploring Urban Futures Editors: gestalten & SPACE10 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 35 (D) £ 30 $ 50 (US) 
ISBN: 978-3-89955-862-3

If you look at recent buildings around the 
world, you’ll soon see that a plant-led 
 approach is taking root. Nature and archi-
tecture have never been more intertwined, 
and there are more ways than ever to bring 
the two together: green roofs, living walls, 
lush courtyards, indoor gardens, and entire 
skyscrapers covered in plants. As more of 
the Earth’s surface is swallowed up by the 
built environment, architects are increas-
ingly up to the task of integrating greenery 
into their creations. 

Evergreen Architecture showcases new 
buildings and proposals where living plants 
play a leading role. From humble homes in 
California to sprawling green complexes  
in Singapore, this book explores how a green 
movement is starting to sprout in new and 
inventive ways around the world.
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209208 FARM TO FORK

THE IDEAL CITY 
Exploring Urban Futures

203202

By connecting to gastronomy and offering 
the complete journey from soil to table, 
some urban farmers take their love of good 
produce beyond growing food

Around 90 percent of  De Stadsgroenteboer’s 
production is sold through a Community 
Supported Agriculture (CSA) program. 
A CSA is a partnership through which 
customers commit to buying the produce 
grown by farmers for the season—in the 
case of  De Stadsgroenteboer, from May to 
December. Through a tier-pricing system 
(the team sets a minimum and maximum 
price range and customers choose how 
much they pay within that range), they are 
exploring a model that is affordable for 
everyone in the city while juggling their 
own costs, which are very high. 

On the farm, sustainability is a priority. 
De Stadsgroenteboer grows over 60 different 
vegetables, from artichokes to pak choi and 
herbs, following environmentally friendly 
methods. “We want to farm in a sustainable 
way. We are reading about it and experi-
menting all the time,” says Julia Crijnen. 

“We follow organic rules; we don’t use 

Organizing farm dinners and growing crops  
for their own gastronomic ventures help these 
entrepreneurs cement their ideals of  fresh 
produce, provenance, and sustainability while 
offering their communities an alternative  
to the industrial food system. Furthermore,  
when growing their own, chefs and urban 
farmers have the flexibility to decide which 
crops to focus on, and, climate permitting,  
this fosters a valuable opportunity to cultivate 
culturally diverse foods that might be hard 
to find elsewhere. 

De Stadsgroenteboer is a 4,000-square- meter 
(43,000-square-foot) farm located on the west-
ern side of  Amsterdam. Founded by five friends 
who met while studying at the University of  
Gastronomic Sciences in northern Italy, the 
team encompasses three nationalities—Dutch, 
Swiss, and Colombian. Everyone in the group 
has different skill sets; they are gardeners, bakers, 
cooks, scientists, cheesemakers, and food entre-
preneurs—and all share a love of  good food.

Farm  
to Fork
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Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 240 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-466-3

ROCK THE SHACK
The Architecture of Cabins,  
Cocoons and Hide-Outs

Editor: gestalten 
Features: Full color, hardcover,  
stitch bound, 272 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: €39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-871-5

VERTICAL LIVING
Compact Architecture  
for Urban Spaces

Editors: gestalten & Abbye Churchill
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-990-3

THE GARDENS OF EDEN
New Residential Garden Concepts & 
Architecturefor a Greener Planet

EVERGREEN ARCHITECTURE 
Overgrown Buildings  
and Greener Living

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 288 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-96704-010-4

Editors: gestalten & SPACE10 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 35 (D) £ 30 $ 50 (US) 
ISBN: 978-3-89955-862-3

Editors: gestalten & Canopy & Stars 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches 
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-861-6

STAY WILD 
Cabins, Rural Getaways,  
and Sublime Solitude

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 288 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-859-3

OUT OF THE WOODS
Architecture and Interiors  
Built from Wood

Editor: gestalten 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-545-5

HIDE AND SEEK
The Architecture of  
Cabins and Hide-Outs

URBAN FARMERS 

The Now (and How) of  
Growing Food in the City

Soil, seeds, and concrete can be the unexpected  
formula for a greener, healthier, and more  
sustainable life in the city. 

From beekeeping on rooftops to underground 
mushroom farms, Urban Farmers explores 
the rich world of planting, growing, and 
harvesting in modern cities.

Presenting a mix of in-depth case stud-
ies, step-by-step activities, and essays by 
experts in the field, this book gives you the 
opportunity to learn from the best and get 
your hands dirty—be it on your balcony, in 
a community garden, or even by starting a 
business. Equipped with the right know-
how and the proper tools, a better life in 
a greener city is truly possible. Soil, seeds, 
and concrete can be the unexpected formula 
for a healthier life. Urban farming is the 
global movement that invites citizens to 
reconnect with nature from the very heart 
of the metropolis. 

VALERY RIZZO 
is an American portrait, food, and lifestyle 
photographer whose work centers around 
urban life and agriculture. She has been 
featured in The New York Times Style Magazine, 
Yes! Magazine, Télérama, D La Repubblica,  
Der Spiegel, and several other esteemed 
publications.

“We could call it deep resilience, in the most 
literal and concrete sense possible: resisting 
and reacting to adversity by sinking our hands 
into the earth, choosing the only physical 
contact and relationship allowed in these 
times of pandemic, seeking strength in that 
primordial energy that gives birth, dies, but 
always survives. At least this is the feeling—
and perhaps the ultimate intention – opening 
the book Urban Farmers.” (translated from 
Italian) ELLE (IT)

Editors: gestalten & Valery Rizzo 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
18 × 23.5 cm, 7 × 9 ¼ inches
Price: € 35 (D) £ 30 $ 50 (US) 
ISBN English: 978-3-96704-006-7

ISBN French: 978-3-96704-047-0
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UPDATED
EDITION

Editor: gestalten  
Features: Full color, hardcover,  
stitch bound, 304 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches 
Price: € 49.90 (D) £ 45 $ 69 (US) 
ISBN: 978-3-89955-879-1

BEYOND THE WEST
New Global Architecture

THE TOUCH
Spaces Designed  
for the Senses

By: Kinfolk & Norm Architects 
Features: Full color, hardcover,  
stitch bound, ribbon mark, 288 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches 
Price: € 45 (D) £ 40 $ 60 (US) 
ISBN: 978-3-89955-978-1

LIVING IN
Modern Masterpieces of  
Residential Architecture

Editors: gestalten & Openhouse
Features: Full color, linen hardcover,  
stitch bound, 288 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Price: €49.90 (D) £ 45 $ 69 (US)
ISBN: 978-3-89955-858-6

Editor: gestalten 
Features: Full color, linen  
hardcover, stitch bound, 
256 pages, 24 × 30 cm, 
9 ½ × 11 ¾ inches  
Price: €49.90 (D) £ 45 $ 69 (US) 
ISBN: 978-3-89955-982-8

THE HOUSE OF GLAM
Lush Interiors and  
Design Extravaganza

RICARDO BOFILL
Visions of Architecture

Editors: gestalten & Ricardo Bofill 
Features: Full color, hardcover, 
linen quarter-binding, stitch bound, 
multiple paper stocks, 300 pages,
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 49.90 (D) £ 45 $ 69 (US)
ISBN: 978-3-89955-940-8

DO YOU READ ME?
Bookstores Around  
the World

Editors: gestalten &  
Marianne Julia Strauss 
Features: Full color, hardcover,  
stitch bound, 272 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-994-1

Editors: gestalten & Prof. Han Slawik 
Features: Full color, hardcover,  
stitch bound, 304 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: €49.90 (D) £ 45 $ 69 (US)
ISBN: 978-3-89955-669-8

CONTAINER ATLAS
A Practical Guide to Container 
Architecture

Editor: gestalten  
Features: Full color, hardcover,  
linen quarter-binding, stitch bound, 
304 pages, 22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90  (D) £ 35 $ 50 (US) 
ISBN: 978-3-96704-009-8

LIFE’S A BEACH
Homes, Retreats, and  
Respite by the Sea

Editors: gestalten & Angel Trinidad 
Features: Full color, hardcover,  
stitch bound, 288 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-670-4

SCANDINAVIA DREAMING
Nordic Homes,  
Interiors and Design

UPGRADE
Home Extensions, Alterations  
and Refurbishments

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 50 (US)
ISBN: 978-3-89955-699-5

Editors: gestalten & Tessa Pearson 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches 
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-979-8

THE HOME UPGRADE
New Homes in  
Remodeled Buildings

SMALL HOMES GRAND LIVING
Interior Design for 
Compact Spaces

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN English: 978-3-89955-698-8

ISBN French: 978-3-89955-894-4

Editors: gestalten & Tessa Pearson
Features: Full color, hardcover,  
stitch bound, 256 pages, 
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-953-8

PETITE PLACES 
Clever Interiors 
for Humble Homes

Editors: gestalten & Adam Štěch
Features: Full color, hardcover,  
stitch bound, 304 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 49.90 (D) £ 50 $ 69 (US)
ISBN: 978-3-89955-696-4

INSIDE UTOPIA
Visionary Interiors and 
Futuristic Homes

THE NEW MEDITERRANEAN
Homes and Interiors 
Under the Southern Sun

Editor: gestalten 
Features: Full color, hardcover, stitch bound,  
288 pages, 22.5 × 29 cm, 9 × 11 ½ inches 
Price: € 39.90 (D) £ 35 $ 60 (US)
ISBN English: 978-3-89955-981-1

ISBN French: 978-3-96704-016-6

BEAUTY AND THE EAST 
New Chinese Architecture 

Editor: gestalten 
Features: Full color, hardcover,  
linen quarter-binding, stitch bound, 
320 pages, 24 × 30 cm, 9 ½ × 11 ¾ inches
Price: €49.90 (D) £ 45 $ 69 (US)
ISBN: 978-3-89955-872-2
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Ad eum volorem con 
nam, offici blanda pelisti 
quiaspe rumentempost 
facepta nos sumquam 
cum earchit eum fugiati 
ationse quatem ade um 
velectatur? Nonsece 
sciaepro dusti odi officiis 
por sint ut doles voluptis 
utemperum faccae 
simusant faccatus et es 

Ad eum volorem con 
nam, offici blanda pelisti 
quiaspe rumentempost 
facepta nos sumquam 
cum earchit eum fugiati 
ationse quatem ade um 
velectatur? Nonsece 
sciaepro dusti odi officiis 
por sint ut doles voluptis 
utemperum faccae 
simusant faccatus et es 

“Once There Was A Field”  Copyright © Charley Harper Art Studio (1974), 2018  World Rights Reserved
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Ad eum volorem con 
nam, offici blanda pelisti 
quiaspe rumentempost 
facepta nos sumquam 
cum earchit eum fugiati 
ationse quatem ade um 
velectatur? Nonsece 
sciaepro dusti odi officiis 
por sint ut doles voluptis 
utemperum faccae 
simusant faccatus et es 

Ad eum volorem con 
nam, offici blanda pelisti 
quiaspe rumentempost 
facepta nos sumquam 
cum earchit eum fugiati 
ationse quatem ade um 
velectatur? Nonsece 
sciaepro dusti odi officiis 
por sint ut doles voluptis 
utemperum faccae 
simusant faccatus et es 

A uptaquis molore alitem. Dit is quae pratque estet faccae. 
Ut ent porrore eictota quam veles ex est untorit laccuptat 
quiasitas nimaion sequatquodis aditist iorrum, ut occati-

usa nulliquae nese quo quis acil illenia con rerro vendaerio. Ehenis 
audictur rem volorecturi dio. Itatur re dernationem ipsumqui tem 
quostorit ea ped et, conseque nus, sequi beatem. Ut pellorrum volores 
essed quo offic totas evel et et, te volorit rerfern amusda soluptur? Vit, 
omnit a doluptatem quate et labo. Tem elique iliae. Nemporia qui-
anditiat. Offici sunto minis denitat quiaect iaturitas consentinis ut 
doluptatquia commolutate autaerc imusam faccatus, andit hita vent 
odit, si undit et ut fuga. Ictatemquo consed qui quam vel eume veri 
dolorem. Ur, cuptate sunt que duciae. Us adignis et facerenis sero 
verum et untibus prorruptat.

Orem reptatentio tota sam voluptati conseque laborem estio 
debis a ium que dita peres ipsantiur magnam, se consendant volore, 
sus magnihi lliquam, sed quaesed itaturi tatur? Da veriberum eum 
quiatem quam, tempore perrorporem quo optas dolorep ratur?

Onem expligendam ra que vel eos quamus. Oreptat emporrum qui 
ilia pore sed es rem unt delis et duntem ant id eiur? Onsequiditam 
lam volorectota dolescienis am sim namentionet aces es expella 
borepudi occustium velisque ne omnis nossi dolorem ossimin nihit 
ut es et dolupta velesciat ut landanducia voluptaquam sam facca-
tas destiosam, incias doluptatium rerum fugitatusam lacia doluptio 
voluptas dolecus, quiam latqui nia conseque qui conetur? Ebis etur, 
nistis eaquide biscipsam nim audit debitist, sit inum quam aut is 
as ad experror suntia sinis modis illandit verchicipsam quiae quas 
perovide quia que inversp elique repro quia voluptas nitaspis digend-
undunt faccaborio corehenisqui odisque ped mod ut asin nes quat.

Oluptios non pre iusant aliti con con et voluptam sed quid 
quibeatem aut quodit id quiatum dolut faciet alitaer epuditi ossit, 
esci de anis nostemos eroreperum quia eos nobit lit quidest ruptur?

Itaque rest aut hil eumque ent in eiciur ad mincia voluptatione 
vidunde con pore laborerro delibus ut eatur moluptur ad magnatquo 
vidipidel molorpor sunt aut repudant aut hicia solorro volendandis 
alis molupta quid et officae adior magnime ndandig nimporisqui 
cusant. Acitati torum et im et mos volupta tibus. Ihilicia que volen-
dendi consequ untiore apiet aut et aut accum lab iur milibus, aut 
ationsequi seriatium eaqui sitaquiasima aliquos core incto eat.

Cabori doles doluptia conest, eiuntibus adit labore dolupta 
explacerum fugit ideration cus. Tem. Ut officab oribeaq uaspient.

Epedi vendercia custiunt imendis apedi consecati dolorrum latat 
voluptatust dit ipidebit ad modipiti nobiti re estis exeriae vero mincit 
vene excersperi ipissit ibearume nis sequi audaecusam consecae nitem 
faccum et dolor autate volesto quunt abo. Nam reribuscil illaces 
cidelicatur? Quis natatur, te ium invelis aspidel milit omni dolest unt.
Orat aut harum ium aut exerehe ntiumqu odipictas deligni maximi, 
quoditi offici omnitius es non et et estrum et et eium que volorem 
vendellaut aut liquation pro verum vendigeni cum quodi cus que 
num quos restincia seque pore, in providis cumquas sandessitat. Tem 
rem et lita voloreh endam, comnitas quibus, sequia dolupitatus et 
aboribusapit a volorume reprorporum laboresed es aute sunti tem-
pedit, sum ipitati nem et estrum eic tem volupiendit volestrum fugia 
dolorro to volo ea se dolupiet laborum voluptaepro min non nest, que 
eturehenia dolupid eligenisit doluptat iminusant, tem debis susapie 
ndusanis aut aut iur aut vernam ex eiundam voluptat et, ilita earchil 
magnis as eos aut invent fugit earchiciis sedi arciass ectaquam que 
pel es ullum, que exped et porrum aut ea voluptatur sitint, quibusda 
esequi dolute optat venti delest, venis experfe repelent odicturibus pe 
venis di cus. Sedios consed moloremolore corestium simus.

Ximpelesti cum aliscium facest volupta dignate molecus aut odit 
peri sam is eum non peles nulpa ne viti unt aut dolo es idunt. Od 
et acius as dem harum eum estiore mporiorem sit vellend andunt 
quo etus simporpos et aut dolut doluptur a nis doluptatur, ut harci 
autatiis reium nihit quuntur, que si culparumet estios vellorenist utat 
odiciet perehent atiorepudio ipsam fuga. Bernatium cus dolum ducil 
ipsae expelestia doluptatiur, net volupti quibea nusa dem aborat.

Olorestia atas non nis accabo. Bis imporporro et, to blabore pa 
volorum alit vellab in conse magnihi caborpo rporesequi tet quiduci-
mus arum idel essequaero berit, sum eatesto ribusam, eatquatibus.

Sa vere et velles mo maio estecum adit, samus essequatur aut eic-
ipsum imet quam in preptam facipsu ntusciatecus voluptatur sedis-
tenimus id utemporem eatur sundus quiatquiam quuntius magnihi 
tiorro consequ istore conem voluptatem denim quiam eaqui sundis 
militati con rehenda simet laute repudae ea vidit doluptin excea-
tur maximaximpor sit ventia volorum quo millend iorposs itincip 
sameniscia nullecu ptatiatur sit harum fugit quiant, nos il mint 

HARPER SIMPLIFIED, ABSTRACTED, AND 
FLATTENED THE NATURAL WORLD. BUT 

HIS IMAGES STILL FEEL ALIVE. AS HE PUT 
IT ONCE, RATHER SIMPLY: “I WANT TO 

KNOW WHAT MAKES THE BIRD UNIQUE.”

8

 S A M P L E  C O V E R 

WILD LIFE

The Life and Work 
of Charley Harper 

Ladybugs, dogs, owls, otters: Charley Harper’s 
whimsical illustrations are more than a 
source of delight. With a never-ending curio-
sity for the world, especially for wildlife and 
flora, Harper developed a unique style that 
influenced a whole generation of artists and 
designers. His œuvre is, simply, synonymous 
with mid-century modernism.

Wild Life is a vast collection of works origi-
nally created as posters, magazine covers, 
murals, and others. Compiled by illustra-
tion expert Margaret Rhodes and the artist’s 
son, Brett Harper, this definitive monograph 
 offers a rare glimpse into Charley’s private and 
 creative universe. Telling the story of his life 
and of his masterpieces, Wild Life is essential 
for enthusiasts of the American master and for 
those interested in mid-century visual culture.

WHAT TO EXPECT
• In his centenary, a comprehensive mono-

graph on Charley Harper, created with 
his son and spanning his entire life

• High-quality, full-color reproductions  
of his work, including lesser-known early 
pieces and collaborations with others

• Original texts contextualising his  private 
and professional life, with fresh insights 
into his approach to creativity

BRETT HARPER
is the artist’s son. He leads the Charley 
Harper Art Studio, which is dedicated to 
preserving and promoting the American 
illustrator’s work. 

MARGARET RHODES
is an independent writer and editor  
specializing in design. She previously  
worked in-house at New York Magazine, 
WIRED, and Fast Company. 

Editors: gestalten, Charley Harper 
Art Studio & Margaret Rhodes
Features: Full color, hardcover,  
stitch bound, 320 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 69.90 (D) £ 60 $ 90 (US) 
ISBN: 978-3-96704-046-3

R E L E A S E  ( E U R O P E  &  U K ) :  M A R C H  2 0 2 2
R E L E A S E  ( I N T E R N AT I O N A L ) :  M AY  2 0 2 2

Celebrating the centenary and legacy of Charley Harper, 
a master of mid-century American illustration.
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Mikkeller

design 
Keith Shore
-------- 
location  
Copenhagen, Denmark

When we think of the European craft movement, we 
often think of Mikkeller. This game-changing Danish 

brewery has garnered a global fanbase, not just for its 
crisp pints, but its ultra-recognizable design aesthetic.

How would you describe the visual style  
of your brewery?
KEITH SHORE (ART DIRECTOR): Our design 
and drawing style is loose and colorful. The 
labels are lighthearted and our characters are 
strange and lovable.

What is the process for designing the label 
for a new release?
KS: We are typically given a name from the 
brewers and they might also give us a little 
background on why they chose it. I’ll talk over 
conceptual ideas with our designer and then 
we will make a very rough sketch. Once we’re 
on the same page we render a final, go over 
some different colorways, and I’ll nitpick some 

little details until it feels ready to submit to print.

Where does the inspiration for the labels 
come from?
KS: Each label shares a little story about our 
characters, Henry and Sally. Sometimes we  
use the beer style or ingredients as a starting 
point to guide the narrative.

Which of your labels are you most proud of?
KS: Burst and our series of Sparkling  
Alcoholic Waters.

Can you name two breweries whose visual 
styles you admire?
KS: Omnipollo and De Dolle Brouwers. ▲

Halo

design
Underline
-------- 
location 
Toronto, Canada

Brewing out of Toronto’s 
Junction Triangle, HALO makes 

ales rooted in the Belgian and 
American brewing philosophies 
of artistry and experimentation. 

Their joy in unconventional 
ingredients is reflected in their 

adventurous, abstract labels.

4 Halo ------------- 5

8 Halo ------------- 9

10 Basqueland ------------- 11

How would you describe the visual style of 
your brewery?
KEVIN PATRICIO (CO-FOUNDER): We try 
to match the creativity on the label with the 
creativity our brewers apply to the beer— 
and vice versa! Our designs are colorful and 
visually stimulating. We have design aesthetics 
that range from simple to complex, textural to 
sleek, and intricate to wild. 
MARCOS NAVARRO (ARTIST AND 
ILLUSTRATOR): Basqueland is characterized 
by bold images packed with color, sometimes 
showing extremely happy moments, other 
times dark symbolism.

What is the process for designing the label 
for a new release?
MN: Normally we start with the naming.  
Ben or Kevin, the brewery founders, send 
me the beer name or maybe they have an 
idea. From that point I think about the theme 
and I really like to explore the boundaries 
of possibility, take the design to the edge. 
We believe it’s important to maintain an 
experimental process and spontaneity.

Where does the inspiration for the labels 
come from?
MN: Often illustrators think by drawing and the 
idea comes up as the pencil flows. Depending 
on the topic, I read about certain things or visit 

my symbology bible, which is always useful—or 
I just go surfing and clear my mind.
Which of your labels are you most proud of?
MN: I have to say I’m quite happy with them 
all, because every beer deserves my work 
and effort, and these are all so different. I’m 
definitely proud of the ones with the same style 
I would use in one of my original paintings—
more personal-looking artwork.

What role does your visual identity and the 
beer labels play in the success of your brand?
KP: Our art definitely plays a role in our 
success. The visual identity of the brand 
creates an expectation. The can art is the first 
impression for so many people who have 
never seen or tasted a Basqueland beer. The 
expectation is that if we care that much about 
how our can looks, we must care as much or 
more about the liquid, which we do! We drink 
with our eyes first. 

Can you name two breweries whose visual 
styles you admire?
MN: Mikkeller—I really like their bold 
characters, their use of color, and illustrated 
type. Also their artists sell signed prints and 
special merch from the brewery, which is cool. 
Omnipollo is experimental and weird. They do 
crazy merch, painted trucks, and their church 
brewery is insane. Congrats folks! ▲

 S A M P L E  C O V E R 

CRAFT BEER DESIGN 

The Design, Illustration  
and Branding of 
Contemporary Breweries

Craft breweries spring up like mushrooms 
around the globe. Creating unique brands to 
stand out, they draw from the full riches of 
graphic language and are leading the way in 
modern packaging design. From the mini-
malist to the expressionist, using lines, 
 colors, patterns and illustrations, all the 
styles are allowed and it makes for an 
 exciting, exuberant visual culture.

In Craft Beer Design, Danish designer Peter 
Monrad finally brings a global perspective to 
the truly global phenomenon that is craft beer 
branding. As microbreweries use cans and 
bottle labels to define their ethos and identity, 
they push the boundaries of graphic design 
and illustration. This curated selection shows 
the best and the most out-there, and reveals 
that when it comes to craft beer, what’s on the 
can matters as much as what’s in it.

WHAT TO EXPECT
• A visually-led look at some of the  

most interesting microbrews around  
the world

• An introduction to the designers  
behind the labels

• A curation of the best examples of 
 beverage branding today, with a  
focus on artwork, illustration, and  
design elements

PETER MONRAD
is a Copenhagen-based graphic designer  
and creative director, and an avid consumer 
of IPA. Previously, he was creative director  
at AllerCP, one of the biggest creative  
agencies in Scandinavia.

Editors: gestalten & Peter Monrad
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 29.90 (D) £ 25.99 $ 40 (US) 
ISBN: 978-3-96704-032-6

R E L E A S E  ( E U R O P E  &  U K ) :  F E B R U A RY  2 0 2 2
R E L E A S E  ( I N T E R N AT I O N A L ) :  A P R I L  2 0 2 2

Cutting edge packaging and graphic design 
created by and for craft breweries around the world.
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EMBLA

INTERPLAY  
BETWEEN ART  
AND NATURE 

TICKON, Langeland, Denmark

5

S orro beatquae sim labor mi, ne eum fugiatur aute 
quis ametur? Qui ommo doloreribus atem quam 
hari apicius.
Icae nos nullab incto quid et ipsam nimus, seque 

sitias sint. Roviduc iendellutem il ide alibus nossus ver-
um niendig endunto beatibusdae senihiliti dolorpore non 
et res volumquam inum fuga. It eatia cus molupta mu-
scienim quistrum ani que nisimilitat ommodic iminctori-
ate venimet et quia sinulliatur, to eatasit expedis rempos 
dolupti ommoluptat aut vid milloris aut la aut ommoles 
vollest, nusdae prem quam sit et quis doluptam que sus 
iliquatum qui sere volo et vel ipsunt voluptiis ea asped 
quas imolo es dia simpossit, se invendus ut fuga. Ces 
audis sum autendi omniaspe natiore od quas sum in-
cimus qui consenda vellit omniendit pro maion rae 
doluptate volorporum fugitas sitatur aperioraest auta 
conseribus accus pore porpor sit, quidelit utem num 
quissinist ommolorum nis que officil ma sitate enient.

Epel magniae aut quate nis ipis aute as maio to 
tem et re in et ut molorestrum in evellanim aut a dolen-
tet laut elitiscia nos eseque voluptas ad elestion cuptat 
untore quo beror suntium dolluptatur?

Dae quatini squodist, te modis alitibe rumenie 
ndictur re acea nes exerepre reptatem sapicit expliquam 
vel ma numet et maiossi ditibus eatur aut ut asitate la 
sit et quia volut exereces ut quis doluptur rempora seri 
rehenis ut est mos rectur, apienimus sinus quod mol-
orro offic tent et es conecture perferum aspiden der-
ferunt harumendusci qui cumenis mos sin nam resto 
blaut quatisqui corro et, nonseque vel ium ernatus ati 
con cullorem volor sinctotat occum is nus ipis et laut 
volor re dolor min perferae vento officto ipsuntotae pe-
rumquatur aut fuga. Nam, voluptatem incipsusti cus 

In their piece, artists Elmgreen & Dragset 
explore ideas around community, care, 

and dependence through the figure of the 
lifebuoy set against the water.

� Iquisimo disitae cabore idel ist accum et verit

simusdaero te qui tem harum dellaborem fugiatet fuga. 
Nempos invendae minvene ctorepreicia quae. Ut quos 
sapis sitecab imusam iur as solupta musdaepratus do-
luptae. Udigenda quis magnatur?

Consed ut et quo officiisin proriti orerum qui 
dipsam ea ditende llorro magniae ctorror a ipsam sunt 
aut volorro officto tatenet ad quame ipsam eatinusa dis 
dolorrorem latem que niati debit, etur, te vendae volo-
rum utessi con rem aut omnihitio ditat dolent reptatia 
vollorios aut faccat que niati debit, etur, te vendae vol-
orum utessi con rem aut omnihitio ditat dolent reptatia 
vollorios aut faccat.

Qui comnimusam a debitas rendit parit, quates 
dissinctam nimi, vollit, qui sectae volut incime et quunt 
la sae doluptis molor alicimus et quibus. Orem fugit, ne 
nesti nis ducitiis reni quibus ducium nonsent.

Ficimetur, sectestiae eventium aciis autempo 
rerumqui voluptam, comnimpora nos ipsapiendunt et 
providem sedipsam quate nobis accus ut rem verio. Ut 
re nobit, quod maionse nihillat es ilitem quo iur aut a 
andic tescias is nobist aliquidit aut vereris aliquamet 
ullit ut landitate vendi bearcium sequibu sandae. Id ut 
lat et volectorum atquam ratio beatur reped quundes 
soluptaUntus, verum reribus cori sint faceper fersperiti 
volorecatem faccab intem iunt.

Tem vent. Apietur epudita spisquam aut volum a 
ab ius, a voluptasimus eum que audandi taquodi onser-
natem inusda prestrum ne plite excea con nus iur sam 
que voluptiorro conse pa doluptatum consequas duciet 
et elenihit occat ullabore etur, incturempora ipition se-
quation paris et molorro quas aliam coreperibus dem. 
Ut quat quatius doluta volorrovit hil moditae porporro-
vit exeruptatum fugianim si ilibusandi ipsum solupienis 
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A orro beatquae sim labor mi, ne eum fugiatur 
aute quis ametur? Qui ommo doloreribus atem 
quam hari apicius.

Icae nos nullab incto quid et ipsam nimus, seque 
sitias sint. Roviduc iendellutem il ide alibus nossus ver-
um niendig endunto beatibusdae senihiliti dolorpore non 
et res volumquam inum fuga. It eatia cus molupta mu-
scienim quistrum ani que nisimilitat ommodic iminctori-
ate venimet et quia sinulliatur, to eatasit expedis rempos 
dolupti ommoluptat aut vid milloris aut la aut ommoles 
vollest, nusdae prem quam sit et quis doluptam que sus 
iliquatum qui sere volo et vel ipsunt voluptiis ea asped 
quas imolo es dia simpossit, se invendus ut fuga. Ces 
audis sum autendi omniaspe natiore od quas sum in-
cimus qui consenda vellit omniendit pro maion rae 
doluptate volorporum fugitas sitatur aperioraest auta 
conseribus accus pore porpor sit, quidelit utem num 
quissinist ommolorum nis que officil ma sitate enient.

Epel magniae aut quate nis ipis aute as maio to 
tem et re in et ut molorestrum in evellanim aut a dolen-
tet laut elitiscia nos eseque voluptas ad elestion cuptat 
untore quo beror suntium dolluptatur? Dae quatini 
squodist, te modis alitibe rumenie ndictur re acea nes 

exerepre reptatem sapicit expliquam vel ma numet et 
maiossi ditibus eatur aut ut asitate la sit et quia volut 
exereces ut quis doluptur rempora seri rehenis ut est 
mos rectur, apienimus sinus quod molorro offic tent et 
es conecture perferum aspiden derferunt harumendus-
ci qui cumenis mos sin nam resto blaut quatisqui cor-
ro et, nonseque vel ium ernatus ati con cullorem volor 
sinctotat occum is nus ipis et laut volor re dolor min 

perferae vento officto ipsuntotae perumquatur aut fuga. 
Nam, voluptatem incipsusti cus simusdaero te qui tem 
harum dellaborem fugiatet fuga. Nempos invendae min-
vene ctorepreicia quae. Ut quos sapis sitecab imusam 
iur as solupta musdaepratus doluptae. Udigenda quis 
magnatur?

Consed ut et quo officiisin proriti orerum qui 
dipsam ea ditende llorro magniae ctorror a ipsam sunt 

aut volorro officto tatenet ad quame ipsam eatinusa dis 
dolorrorem latem que niati debit, etur, te vendae volo-
rum utessi con rem aut omnihitio ditat dolent reptatia 
vollorios aut faccat que niati debit, etur, te vendae vol-
orum utessi con rem aut omnihitio ditat dolent reptatia 
vollorios aut faccat.

Qui comnimusam a debitas rendit parit, quates 
dissinctam nimi, vollit, qui sectae volut incime et quunt 

 S A M P L E  C O V E R 

ART ESCAPES

Hidden Art Experiences 
Outside the Museums

Art exists all around us, sometimes hidden 
in plain sight and sometimes in the remote 
corners of the world. Art Escapes explores 
exciting art outside conventional spaces, 
freely available for those willing to discover 
creativity on another plane. Here, landscape 
and locale are the canvas.

From the Italian countryside via the Las 
Vegas desert to the forests of Scandinavia, 
and beyond, culture editor Grace Banks 
 offers a new bucket list for art lovers who 
like the road less traveled. From quirky 
sculptural gems to striking installations in 
the landscape, these pieces combine art and 
place into unique experiences. Art Escapes 
is a global guide to outdoor artists—both 
established and emerging—who make art 
for everyone to enjoy. Let it inspire your 
next trip away from the crowds.

WHAT TO EXPECT
• A range of art destinations around the 

world, taking in the quirky and the 
 iconic which covers the best of today’s 
out- of-the-museum art

• Detailed texts with insights on the  
piece, the place, and the artist

• Beautiful photography depicting 
 landscapes and artworks

• Co-edited and written by expert arts 
and culture journalist Grace Banks

GRACE BANKS
is a London-born editor and journalist who 
specialises in culture and current affairs. 
She writes for The Guardian, The New York 
Times, Interview, Elle, VICE, i-D, Mr Porter, 
Wallpaper*, Forbes.com, Al Jazeera, and others. 
She is the former editor of Sleek Magazine.

Editors: gestalten & Grace Banks
Features: Full color, hardcover,  
stitch bound, 304 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-96704-052-4

R E L E A S E  ( E U R O P E  &  U K ) :  M AY  2 0 2 2
R E L E A S E  ( I N T E R N AT I O N A L ) :  J U N E  2 0 2 2

Step outside the white cube and rediscover the creative 
outdoors with these in situ artworks that turn places 
into must-see cultural destinations.
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W hat is a Marvel cover? Perhaps the best way to answer 
this question is to start with what it is not. A Marvel 
cover is not timid. It is not dull. It is not shy, self-serious, 

or elitist. And like all comic book covers, a Marvel cover is also not 
art—though it is an art form, and one that Marvel has perfected and 
reinvented time and time again. 

It’s a curious distinction—art and art form—but an important 
one. After all, a comic book cover is not created for its own purpose. 
It has a job to do: a cover must differentiate itself on comic book 
racks filled with colorful artwork. It has to create anticipation, grab 
your attention, and set the stage for the story that follows. Most 
importantly, a comic book cover has to sell. Every Marvel cover is 
a response to an ever-changing mix of factors, all in the pursuit of 
capturing the reader’s eye. In that way, comic book covers are more 
closely associated with design than art. 

I design book covers, for literary authors mostly. I am also a life-
long member of the FOOM (Friends of Ol’ Marvel). While it’s true 
that comic and fiction covers use very different visual languages and 
address very different subject matters, once you get past the superfi-
cial differences, a comic book and a book cover function in a similar 
way. All covers act as a doorway to draw readers in and give them 
a sense of what they should expect if they choose to enter. Before a 
comic can be bought and read, it has to create its own gravity; it has 
to coax you to pick it up. Regardless of whether a reader sees it in  
a comic book shop or in a digital environment, the challenge is 
always the same: it needs to be noticed. 

The basic layout of a cover is guided by constraints. Most comics 
follow a convention of title, logo, publisher, price, issue number, and 
date occupying the top third of the cover. On the cover of Amazing 
Spider-Man #2 (1963), Steve Ditko introduced the concept of the 
corner box, a small box in the upper-left corner of the page that 
featured a vignette of the main characters present in the book. This 
top-third branding developed from the need to help readers identify 
titles quickly from a distance. Traditionally, comics were displayed 
in store magazine racks with books overlapping so that only the top 
third of the comic was visible. The most ubiquitous example of this 
was the spinner rack, a rotating wire stand that held dozens of titles 
at mom-and-pop corner stores. These old-school displays are now 
mostly extinct due to the rise of the local comic book shop in the 
late ’70s and early ’80s. 

But it’s the bottom two-thirds of the page where a Marvel cover 
distinguishes itself. Everything about a Marvel cover is an exagger-
ation. It often focuses on creating the illusion of three-dimensional 
space out of the confines of the flat, printed page—think forced 
perspective, extreme size shifts, and direct eye contact with charac-
ters charging out from the page. Covers feature characters assuming 
heroic poses, surreal montages, and plenty of hand-to-hand combat. 
There are cliff-hanger scenarios involving bondage or entrapment 
of some kind or another, straight out of Perils of Pauline (although 
Pauline was never actually tied to railroad tracks). There are ticking 
time bombs, rooms filling with water, and characters who appear to 
be dead but probably aren’t. 

In short, a Marvel cover simply pushes everything further than 
the competition. While a DC cover might feature a group of  
colorfully costumed characters sitting around a table having a meet-
ing, the Marvel cover would portray a similar meeting—only the 
table would be on fire, the characters would be engaged in combat 
with a giant green creature, and all around them arrows and callouts 
featuring hand-drawn typography blast hyperbolic messages at the 
reader urging them to pick up the issue or else.

Today, the same spirit applies, except Marvel covers are more 
streamlined. There are no advertisements, cover lines are subdued 
(if they’re present at all), and the art has taken on a painterly quality, 
full of lifelike detail enabled by software. Still, Marvel’s identity 
is tied to its ability to sell its comic books better than anyone else.  
It has perfected the art of linking action with the sales pitch. The way 
Marvel historically embraced the crass and the commercial defined 
the early aesthetics of the comic book and made it into a medium 
with true longevity. 

So what is a Marvel cover? The answer to this question is obvious. 
A Marvel cover is STARTLING, SENSE SHATTERING, 
DAZZLING, FABULOUS, STRANGE, BREATHTAKING, 
UNCANNY, FANTASTIC, AND AMAZING. It says so, right 
there on the cover.

GRAPHIC DESIGNER PAUL SAHRE EXPLORES HOW  
A COVER IS THE DOORWAY TO A COMIC BOOK.

C O V E R 
T H E  C R A F T  O F  A 

BY PAUL SAHRE

38 |  T H E  G R A P H I C  E L E M E N T S C O V E R S  |  39

1

Paul Sahre is one of the most influential graphic designers working 

today. He has run his own practice since 1997 and is a frequent visual 

contributor to the New York Times. Sahre has designed book covers 

for authors such as Chuck Klosterman and Malcolm Gladwell, and has 

authored books including Two-Dimensional Man: A Graphic Memoir.
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VIVIen KOHleR VIVIen KOHleR128 129

1
Those who dream

2014, grout and 
oil on board
150 x 175 cm

2
Pieta’

2019, campaign posters, 
 acrylic and oil on board

182 x 193 cm

3
My Iron lung

2014, found  metal 
objects, grout, 

and oil on board
170 x 146 x 4 cm

4 
(next spread)

SY8^>>.&7 (Sybariter)
2021, spray paint 
and ink on MDF

30 x 38 cm

5 
(next spread)
Young Prince 

of Aksum
2020, oil and spray 

paint on canvas
30 x 40 cm

VIVIen KOHleR
SOUTH AFRICA

Vivien Kohler is a painter based in Johannesburg, South Africa. 
Like millions of other South Africans, Kohler has navigated the 
social geography of a racially turbulent society his entire life. 
Kohler’s work, whether hyperrealistic or his more recent abstracted 
pieces, has always drawn from his surroundings, the realities which 
make up life in Johannesburg. That is why Kohler’s work mostly 
centers on the themes of migration, marginalization, and displace-
ment in the urban landscape of postapartheid South Africa. “My 
aim is to narrate the overcoming of unfair perception in an attempt 
to attain the authentic self,” says Kohler. “Whether it is a personal 
perception of one’s circumstances, a generalization thrust upon 
you by society, or a wrestling with your inner self. The obstacle 
might seem insurmountable, yet in reality, the issue is only skin 
deep.” Kohler constructs and paints on assemblage pieces. Kohler 
does not seek to hide the realities of unfair perception, but to 
symbolically represent resilience and strength. The artist’s creative 
process involves using discarded objects. He transforms these 
remnants into powerful displays, reflecting his characters’ triumph 
over their limiting circumstances. “My heritage is that of one 
birthed from two different racial groups and its inevitable political 
discharge,” says Kohler. “The search for home is not 
always a physical one. My endeavor is to find the home 
within my own skin.” (AB)

1 2
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PANEL

GRID WORD BALLOON

SOUND EFFECT

DISPLAY TEXT

ANATOMY OF A COMIC BOOK PAGE 
A COMIC BOOK IS THE SUM OF ITS PARTS. TAKEN TOGETHER, ITS GRAPHICAL 
ELEMENTS CREATE A FOUNDATION FOR VISUAL STORYTELLING.

GUTTER

BORDERCAPTION

Z-PATH

TIER
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MARVEL BY DESIGN

Graphic Design Strategies  
of the World’s Greatest 
Comics Company

As one of the most iconic brands in the world, 
Marvel has spent the last 60-plus years inspir-
ing generations of creatives with its unparal-
leled approach to visual storytelling. Marvel’s 
comic books, in particular, established a 
 distinct graphic language that has found its 
way into mainstream culture, including art, 
digital culture, gaming, advertising, and more. 

Marvel By Design celebrates the company’s 
visual language with an in-depth exploration 
of the design process behind its most recog-
nizable graphic elements, including logos, 
covers, lettering, layout, and color palettes. 
Immerse yourself in hundreds of comics from 
Marvel’s past and present, key insights by 
famous graphic designers and world-class 
Marvel contributors, in-depth case studies, 
and much more. A definitive look at the design 
process of the world’s most famous comic 
publisher, which will spark a little pow! in 
creatives of any visual field.

LIZ STINSON 
is a writer and editor with more than a 
decade of experience covering the design 
and technology worlds. She’s currently the 
executive editor of Eye on Design, a publication 
about graphic design and its intersection 
with the wider world. 

Editors: gestalten & Liz Stinson
Features: Full color, hardcover,  
stitch bound, 320 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 50 (D) £ 45 $ 69 (US) 
ISBN English: 978-3-96704-026-5

ISBN French: 978-3-96704-048-7

Marvel has shaped our understanding of visual culture 
like no other brand. This book, created in collaboration 
with Marvel, looks at 60 years of graphic output. Boom!
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Famous artists are commenting on politics and raising
awareness on issues like authoritarian regimes,
sustainability, climate change, diversity and immigration.

Art has always had an intense relationship 
with activism and politics. It has a unique 
ability to communicate, persuade, generate 
controversy, raise awareness, and encourage 
people to question their preconceptions and 
beliefs. In these tumultuous times, with 
 democracy being challenged from all sides, 
and with issues such as climate change, 
 extremism, racism, and gender inequality 
ever higher on the news agenda, contempo-
rary artists have no lack of inspiration. 

The Art of Protest explores the connection 
between art, politics, and activism today, 
revealing how, over the past decade,  artists 
have been engaging with political and  social 
issues through mediums ranging from 
painting to sculpture, from installations 
to performance, and from photography to 
digital work. Featuring the work of more 
than 70 artists and packed with visuals 
and in-depth commentary, The Art of Protest 
 contextualizes and celebrates art as a tool 
for political critique and a powerful agent 
for change.

ALAIN BIEBER
is the artistic director of the cultural institu-
tion NRW-Forum Düsseldorf. For the past two 
decades he has been organizing exhibitions 
with contemporary artists, especially in the 
fields of art and activism.

FRANCESCA GAVIN
is contributing editor at Kaleidoscope, Twin, 
Good Trouble, Beauty Papers, and Financial 
Times, How to Spend It magazine. She 
 co-curated “Manifesta11” and has curated 
exhibitions at Somerset House and Palais  
de Tokyo. She was co-editor of gestalten’s  
The Age of Collage 3, published in 2020.

THE ART OF PROTEST

Political Art and Activism Editors: gestalten, Alain Bieber &  
Francesca Gavin
Features: Full color, hardcover, stitch bound, 
336 pages, 24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 45 (D) £ 40 $ 60 (US) 
ISBN: 978-3-96704-011-1
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Die Eisperle
Organic shapes and bright colors are used by  
STUDIO BRUCH to evoke the warmth of summer and  
creative ice cream flavors.

Die Eisperle (The Ice Pearl in English) is the first vegan ice cream 

parlor to open in the Austrian city of Graz, and it  is one that is also 

pioneering and adventurous in its flavor combinations. Imagining 

ice cream melting in the sun, with f lavors f lowing into one another, 

Studio Bruch designed a visual identity for Die Eisperle using 

fluid organic shapes and intersecting color to create a visual feast 

across all  touchpoints. The feel is l ight and “summery,” and  

a diverse combination of shapes and colors conveys the shop’s 

adventurous approach to serving curious ice -cream pairings 

to its customer. The logo and its variations capture a personal 

ice -  cream moment and offer room to connect with its audience 

through a range of  character types—a simple gesture that ice 

cream is for everyone.

32 33

With Wheat
Risen bread and fermented forms are the basis of this bright 
new bakery visual identity by STUDIO NA.EO.

With Wheat is a new Chinese bakery that offers its customers a 

wide variety of  baked goods and coffees,  from bread and donuts 

to pastries and baguettes. Drawing on the rising nature of bread, 

and the forms that characterize the process of making many of 

With Wheat’s products, the studio developed a characterful visual 

identity of i l lustrated folded, rolled, and twisted fermented dough 

set alongside risen bread and baked goods. A custom typographical 

treatment that feels inflated, just as bread rises, complements these 

forms and furthers the concept.  The use of a simple yet striking 

color palette of yellow and orange sits alongside the simplicity of 

black and white,  a gesture that delivers both an inviting warmth  

and contemporary quality,  while a bronze and deep -green color- 

blocking adds range, distinction, and further visual interest.

UPDATED
EDITION

Editor: Benevento Publishing
Features: Full color, hardcover,  
stitch bound, 298 pages,  
21.5 × 26.5 cm, 8 ½ × 10 ½ inches
Price: € 28 (D) £ 24.99 $ 35
ISBN: 978-3-89955-012-2

PAPER. PEN. PANDEMIC.
Viral Cartoons from around  
the Globe

DREAMSCAPES & ARTIFICIAL 
ARCHITECTURE
Imagined Interior  
Design in Digital Art

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 208 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 29.90 (D) £ 30 $ 39.95 (US) 
ISBN: 978-3-89955-249-2

NEWSPAPER DESIGN 
Editorial Design from  
the World’s Best Newsrooms

Editors: gestalten & Javier Errea 
Features: Full color, hardcover,  
linen quarter binding,
stitch bound, 288 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 49.90 (D) £ 50 $ 69 (US)
ISBN: 978-3-89955-536-3

BRAND NEW BRAND 

Restarting Your Business  
in a Time of Crisis  
and Transformation

Witty, surprising, refined, and, above all, truly 
unforgettable. If a picture speaks a thousand 
words, good branding helps you stand out from 
a thousand competitors.

Brand New Brand is a compendium of the best 
visual identities recently created for busi-
nesses of every kind, from all over the world. 
It shows how well-considered, holistic brand-
ing can take a butcher, book retailer, bakery, 
or even a physiotherapist from one of a crowd 
to one in a million. It shows how, in an era 
of pandemics and political and economic 
instability, creative, innovative thinking is 
the greatest asset. 

In-depth case studies explore the ideas 
currently shaping the field of branding, such 
as the use of traditional techniques or the 
 reinterpretation of local visual languages. 
This expertly curated collection explains the 
context, the thinking, and the inspiration 
behind the design, so you can understand 
and learn from each project, whether launch-
ing a new venture or giving your business  
a makeover.

“Whether it’s a window display, a packaging,  
a sign, a poster, a pin or a coaster, the  
reader gets an overview of the different  
graphic charters, right down to the details. 
From low-budget identities to sustainable  
or innovative approaches, the book  
offers an eclectic overview of current trends.” 
(translated from French) ÉTAPES (FR)

“This book helps you understand the new 
directions of branding through a careful 
selection of case studies, while also 
highlighting projects carried out with  
small budgets.” (translated from Italian)  
ON PRINTED PAPER

Editor: gestalten  
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-96704-005-0

Editors: gestalten & Antonis 
Antoniou 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches 
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-881-4

A MAP OF THE WORLD
The World According  
to Illustrators and Storytellers

By: Erling Kagge
Features: Full color, hardcover,  
stitch bound, 192 pages,  
17 × 24 cm, 6 ¾ × 9 ½ inches
Price: € 29.90 (D) £ 30 $ 39.95 (US)
ISBN: 978-3-89955-579-0

A POOR COLLECTOR’S  
GUIDE TO BUYING  
GREAT ART

Editors: gestalten, Dennis Busch  
& Francesca Gavin
Features: Full color, hardcover,  
stitch bound, 320 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-110-5

THE AGE OF COLLAGE 3
Contemporary Collage  
in Modern Art

By: Johannes Erler 
Editor: gestalten
Features: Full color,  hardcover,  
stitch bound, 320 pages,  
22 × 28 cm, 8 ¾ × 11 inches
Price: € 45 (D) £ 45 $ 60 (US)
ISBN: 978-3-89955-519-6

HELLO I AM ERIK
Erik Spiekermann:  
Typographer, Designer, 
Entrepreneur

Editors: gestalten & Javier Errea 
Features: Full color, hardcover,  
linen quarter binding, 288 pages,  
24.5 × 33 cm, 9 ¾ × 13 inches
Price: € 49.90 (D) £ 50 $ 69 (US)
ISBN: 978-3-89955-919-4

VISUAL JOURNALISM
Infographics from the  
World’s Best Newsrooms  
and Designers
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die Schwebe Leise
Hair Dryer With Bonnet | Philips
Netherlands, 1977
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Invention & innovation: A timeline
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The 70s | 11 10

the wider Muslim world.[4] Political tensions in Iran exploded 

with the Iranian Revolution in 1979, which overthrew the Pahlavi 

dynasty and established an authoritarian Islamic republic under 

the leadership of the Ayatollah Khomeini.

Africa saw further decolonization in the decade, with Angola 

and Mozambique gaining their independence in 1975 from the 

Portuguese Empire after the restoration of democracy in � 

Portugal. The continent was, however, plagued by endemic 

military coups, with the long-reigning Emperor of Ethiopia Haile 

Selassie being removed, civil wars and famine. The economies 

of much of the developing world continued to make steady 

progress in the early 1970s because of the Green Revolution. 

However, their economic growth was slowed by the oil crisis, 

although it boomed afterwards. In the 21st century, historians 

have increasingly portrayed the 1970s as a "pivot of change" in 

world history, focusing especially on the economic upheavals[1] 

that followed the end of the postwar economic boom.[2] In the 

Western world, social progressive values that began in the 1960s, 

such as increasing political awareness and economic liberty of 

women, continued to grow. In the United Kingdom, the 1979 

election resulted in the victory of its Conservative leader Margaret 

Thatcher, the first female British Prime Minister. Industrialized 

countries experienced an economic recession due to an oil crisis 

caused by oil embargoes by the Organization of Arab Petroleum 

Exporting Countries. The crisis saw the first instance of stagflation 

which began a political and economic trend of the replacement of 

Keynesian economic theory with neoliberal economic theory, with 

the first neoliberal governments being created in Chile, where a 

military coup led by Augusto Pinochet took place in 1973.

The 1970s was also an era of great technological and 

scientific advances; since the appearance of the first commercial 

microprocessor, the Intel 4004 in 1971, the decade was 

characterised by a profound transformation of computing units 

- by then rudimentary, spacious machines - into the realm of 

portability and home accessibility.

On the other hand, there were also great advances in fields 

Ga. Dae nonsed quatum 
sin eliquibus, ad eum sum 
quisimus repudio min 
conseque perum quas mi, 
officate velit optam qui 
vit moloressed eosseque 
velibea des enessi rem 
sunt labor accuptias es
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uiatur aut la num quiam dolupta tumeni torecte lictas et aped 

est volut ulparum at alia sereperuptat volor aribusam volorio. 

Nem amusam, occum re sitatur mos non pa ad mincia vent 

repellu ptatus et ipsunt fugit omniminverum fugiatent doloressin 

rehenihic te et minciente dicil ea quibusdam quos il int volest prae 

cusdanis nihillaut parchitamus.

Orrovit alia conseniam, sequunt, quis denim dolum, quatur? 

Quibus ipsaperspedi dolo dolor arum assinimint eiur aut et 

eaturemporum evel in etur?

Ducit qui omni utem facillabo. Ur maion rerum qui consed 

quis modiore sim suntiae id ea consequ atiossimusam untionsecto 

bea saperuptas reperae parum ex es esto con nonseque ipid 

molum conectu ritatur apis expernatur, sedipit facepreptas dolor 

molumquia diandemolut aut molendu cillent.

Em incimagnat. Is dit pro quae modiatur sectur maximint 

es quidele cullam, occumet facereprae voluptae. Ovide vercium 

est aut lam est omnimod itaturis consequi verovid emquisitaque 

porum asperor eprovit atemporem eume peliquiam, utatur? 

Parum fugia sum alitibus dolorrum et endebitiis et, invendis non 

pora doluptio volores unt fugia sedipis secatium ne nus eiciae 

nobit officiis plaborem as simoditium qui ulla voles accusdam am 

seque natio. Et que ernam eaque sa pla numet accus exceperum 

re optiaspe labor alit veleseque solorepudis autem raerspero que 

remperes mi, eaturepedi acea dolorro deri arum es vendignam 

volorro magnimaio ommolutem idunt harum lati od esequia 

epudam vendam, audition con conserro dest aut il mos ad 

maiorrum es dolupta sit erferibus.

Urit aut velignis sequis idit mossus, tem rat omnim serescilicia 

nonsequunt. Ehende velitam fuga. Maioribus volessin ex es acerite 

volendem dolupti uscipsaniet officipsa quo exerem voluptisciis mo 

blabo. Ro quasimus il id et ex excerum ea aut pro doles nostrum 

vent, idelendunt fugit, quis seria conet, velestis ad estem is am, 

utem sit expelenti aut alibus, aut mos excerum quosapel ipit 

evelibus vel most volendeseque volum quatemquat pligendae 

verum quae. Nequatiorem harchiciae velit mintis nonet exeratur?

Tur? Quid molo volorun tiaestrum que as suntium hil maximus 

aut offic tempore pratur ates ad ut quiat que con et repere 

coribusam aut dolutemodis none nis doluptat ad esequunt ilit 

evellor res maionsed expellandi qui dolori rae cus is apis rehento 

repedig entibus ad quist qui nestruntia pelitate venis elleseq 

uibusae. Optatem. Ur alic te eaqui arum qui tempe quiamus 

dem. Nam volutem ne es et et pos re, conseriore res aboritaquia 

veliqui culpa doluptatinte modicil lautemq uatemqui rem atest 

re, sed quiat la cuptiosamet officiendam fuga. Bo. Fugitationse ne 

landitiunt qui nonsed quas sum rendi imusam, quist vendusanis 

sero vollore pudignis ut ipsa eiciisquis eos preseni eneserupta que 

Od expliquo quam arit, sus rem rem nistium voluptam, as doloren.

aut volupti a voluptatiae 
pratio inti re ipis reperum 
untotasit esecum eos 
si ut volupta quasimaio 
core sunt, quas ea qui 
debissi solore natendus 
vellacerum ad eum sum 
Nonseque nonsecerum 

Workers at the factory.

Over 130 years, Philips improved 
people’s lives with a steady flow 

of ground-breaking innovations.

 Philips
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SOFT ELECTRONICS

Iconic Retro Design for 
Household Products in the 
60s, 70s, and 80s

The golden era of industrial design that  
revolutionized home appliances.

The fascinating world of product design that 
emerged between the 1960s and 1980s symbol-
ized the birth of a new age and human behav-
ior. From coffee grinders to fondue sets to 
hairdryers, each home appliance was intended 
to help in the daily household routines—but 
they were also masterpieces of style. 

Based on Jaro Gielens’s collection, one 
of the largest in the world, Soft Electronics 
explores a nostalgic and unique set of prod-
ucts from a very distinct time for design. 
Each object possesses a sense of longevity, 
quality, and innovation—one that has been 
hard to match since manufacturing was 
moved overseas and planned obsolescence 
redefined our relationship with electronic 
goods. Soft Electronics pays homage to an 
iconic era of design.

WHAT TO EXPECT
• A beautifully curated visual journey  

into an unsung period of home 
electronics

• A nostalgic look into a bygone era  
of product design and branding

• A new understanding of everyday 
objects, the thought that went into  
them, and what they represent 

Born in 1971, JARO GIELENS is a Dutch 
collector of retro gadgets and electronic 
games. He also works as an interaction and 
web designer, and has been playing video 
games since 1981. His first book with 
gestalten, Electronic Plastic, explored 
handheld and tabletop devices from the 
1970s and 80s.

R E L E A S E  ( E U R O P E  &  U K ) :  M A R C H  2 0 2 2
R E L E A S E  ( I N T E R N AT I O N A L ) :  M AY  2 0 2 2

Editors: gestalten & Jaro Gielens 
Features: Full color, flex cover,  
stitch bound, 288 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-96704-040-1
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In a country determined to perfect its 
obsessions, Japan’s obsession with cute 
has led to some very interesting outcomes. 
One of those is the yurukyara, a term for 
mascot characters, a phenomenon that 
Japan has the monopoly on. In 2015, over 
1700 entrants were logged in the Yurukyara 
Grand Prix, a contest to determine Japan’s 
favorite mascot. Of these characters, some 
names tower above the rest in fame and 
international recognition. Chiitan is one 
of these. Originally the unofficial mascot 
for the small town of Susaki, it has gained 
international fame from being featured 
on John Oliver’s Last Week Tonight for its 
propensity for slapstick stunts on social 
media. Often appearing in videos swinging 
a plastic baseball bat, Chiitan’s popularity 
stems from often trying - and failing 
- to do something dangerous often with 
hilarious results. This edginess has landed 
the adorable mascot in a great deal of hot 
water, as the stunts have caused numerous 
complaints and led to the city of Susaki to 
distance itself from the mascot. Chiitan is 
also the only mascot to have had its Twitter 
accounts suspended due to its sometimes 
questionable content. However it seems that 
the public’s love for the mascot has not 
waned and Chiitan has found another job as 
the official ambassador for the Akihabara 
Tourism Association. One can hope that he 
will hold this post for longer this time.

CHIITAN

The cute but trouble-making otter mascot
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It would take a lot to stand out amongst the futuristic backdrop of 
Tokyo, but Galden Kyoko’s flashy outfits certainly do just that. Her 
fashion style gives a nod to gal, decotora and yankee influences 
amongst others, but it is her electronic wearable accessories that 
propel her firmly into her own category. “I was heavily influenced 
by cyberpunk and science fiction when I was a teen,” says Kyoko. 
“Then, when I started pole dancing in my 20’s I wanted to wear 
outfits with lights on them but they were too expensive and broke 
easily during performances. That’s when I started to look into 
making my own.” She began tinkering with toys from 100 yen shops 
,learning the basics of how LEDs worked by herself and soon moved 
up to programming interactive accessories with the open source 
electronics platform Arduino. Some of the wearable gadgets she has 
made include a facemask that flashes red when someone gets too 
close. Kyoko is conscious to keep her inventions simple, in order to 
inspire any young person with an engineering bent and a little bit 
of money to try it out for themselves. “It was difficult learning at 
first, but these days there are so many resources to learn with,” 
says Kyoko. “There’s never been a better time to combine electrical 
engineering and fashion!” 

GALDEN

A electronic remix of  
Tokyo street fashion
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MIYAMOTO SAKI

The mega-popular cosplay idol 

Right. Harumet pro 
tem nist volorepel 

tiundipmmos et eat. 
Consecae pro vent.

Of the many thousands of avid cosplayers in 
Japan, there are a subset of mostly female 
cosplayers with gigantic followings. These 
cosplayers are idolized for portraying 
provocatively dressed characters from 
games and anime, and are often responsible 
for drawing legions of fans to conventions 
in the hope of catching a glimpse of these 
subculture superstars. Miyamoto Saki 
belongs to this subset of mega-popular 
cosplayers, although her roots are bound 
in old-fashioned fan cosplay. “My first 
cosplay was a character called C.C. from 
the anime Code Geass,” she says. “I loved 
that character so much that I made my own 
costume from scratch.” Since that day her 
popularity has taken her to conventions 
and events around the world. She professes 
surprise at how cosplay has opened doors 
for her. “I never imagined it could become my 
career,” she laughs. Even now, with a Twitter 
following of 377,000 and counting, she still 
makes most of her costumes and finds time 
to enjoy video games and anime—just the 
same as any otaku. 
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The Harajuku rock and roller tradition stretches back to 
the 1980’s. At this period in time, the pedestrian paradise 
affectionately known as the Hokoten had recently been established 
and fashionistas of all sorts were gathering there, creating the 
melting pot that would lead to the explosion of fashion variety 
that Harajuku is now known for. Of these, the rock and roller group 
known as The Strangers are amongst the most well known. Every 
Sunday they gather in front of the entrance to Yoyogi Park replete 
with their denim on denim outfits and bouffant hairdos to dance 
to classic 50’s rockabilly music. The group itself is a gathering 
of enthusiasts rather than performers. Their goal is not to play 
for tips from passersby, but simple to “be cool”, according to 
one member who preferred to remain unnamed. The Strangers were 
started in 1982 by Jess Yamada, however there were many other 
similar groups at the time who have since disbanded or don’t meet 
as regularly as the Strangers do. Their longevity has paid off 
however, with performances at the Paris Collection fashion show and 
appearances in a commercial for Apple Beats, amongst others. 

Left. Caption Harumet pro tem nist volorepel ium aut volupta tiundip Above. Harumet pro tem nist 
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ROCKABILLY

A group of passionate  
rock n’ roll enthusiasts
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THE OBSESSED

Otaku, Tribes, and 
Subcultures of Japan

Whether it be Cosplay, Rockabilly, HipHop or Gothic: 
when the Japanese immerse a subculture, they do it 
like no other.

For the Otaku, their passion is their life, and 
it pervades every aspect. From cosplayers and 
colorful anime-covered vehicles, to hotrodders 
and leather-clad rockabillies: subcultures in 
Japan are as varied as they are fascinating. 

Delving into this world of passions, The 
Obsessed reveals the all- consuming approach 
that many people take to their hobbies and 
lifestyle choices. With dazzling  photography 
and background infor mation, this book show-
cases a panoply of scenes and people that 
make up Japan’s many countercultural groups.

WHAT TO EXPECT
• A visually led exploration of Japanese 

subcultures 
• A diverse collection of characters, 

movements and events 
• Features unseen photography shot  

by Irwin Wong for this book
• Features that look at the Otaku /  

subculture phenomenon in Japan  
from a cerebral perspective

IRWIN WONG 
is an editorial and commercial photographer 
based in Tokyo. Originally from Melbourne, 
Australia, he moved to Japan in 2005. He was 
Co-editor of gestalten’s Handmade in Japan, 
published in 2020.

R E L E A S E  ( E U R O P E  &  U K ) :  M A R C H  2 0 2 2
R E L E A S E  ( I N T E R N AT I O N A L ) :  A P R I L  2 0 2 2

Editors: gestalten & Irwin Wong 
Features: Full color, hardcover,  
stitch bound, 240 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-96704-008-1
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THE LOUVRE    
COLLECTION
Giving museums

an extra sense

 Ramdane Touhami and Victoire de Taillac  
at Officine Universelle Buly inauguration  

in the Louvre in 2019.

296 297

Concept would go on to inspire the design work 
on the subsequent G70.

Although it is a mid-sized sedan, the 
New York Concept has a long hood and gen-
erous dash-to-axle ratio, which sets up the 
proportions and powerful stance. According 
to Peter, the best angle to view the car is a rear 
three-quarter view. “It’s best for showing the 
elegant posture with powerful sculpted rear 
fenders,” he says. 

Surface detailing on the interior of 
the LED lights is reflected in the patterned 
forms that emerge from the vent behind the 
front wheel arch, giving a dynamic character 
to the side elevation. This is further enhanced 
by the absence of visible door handles, which 
are incorporated into the beltline. The rear lights 
continue the minimalist line, along with a steep-
ly raked rear screen and subtle vent details let 
into the quarter panels to help define the edges 
of the car. 

The ceramic blue paintwork was  
custom-designed, with copper-colored inlays 
in the lower bumper fascia and sills, evoking the 
combination of celadon glaze with decorative 

elements found in traditional Korean pottery. 
The bold dashboard broke the conventional 
approach to fascia design, breaking it up into 
distinct sections for information, ventilation, and 
navigation. Analog instruments are embedded 
in the 21-inch (53-centimeter) curved digital 
screen, which is paired with a polished alumi-
num Central Control Panel that uses touchpads, 
a rotary dial, and 3D gesture controls. Copper-
toned stainless-steel mesh is combined with an 
aluminum gearshift, tan leather, and suede, to 
create a new definition of luxury form. 
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chapter I

RAMDANE  
TOUHAMI’S  
ENTREPRENEURIAL
ADVENTURES
There is a design mythology of how to take over  
a historical b rand, how to respect the b rand truth 
and make it attractive now. Through his creative 
and professional path, Ramdane Touhami will 
share his career adventures, the rules to respect,  
and his sources of inspiration.

   A social   journey

Ramdane Touhami, portrait by the photographer Marsy Hild Thorsdottir, 2019.

A Renaissance man with an eye for detail 
and foresight for innovation, his iconic 
 designs drive along the world’s highways by 
the millions. Roots and Wings explores how 
a boy from a small town in Bavaria went on 
to become lead designer at Audi, Volkswagen,
Kia, and Hyundai. Blurring the lines between 
East and West, Schreyer bridges his home-
land’s heritage of automotive design with 
the exciting future of design in South Korea, 
a country that has witnessed stratospheric 
growth on the world stage in just a few 
 decades. Looking at his formative moments 
and pivotal creative discoveries, Roots and 
Wings is the story of how one man, with his 
artistic sensibility and sketchbook always 
in hand, made his mark on automobile 
 history and the future of mobility to come.

ROOTS AND WINGS

Peter Schreyer: Designer, 
Artist, and Visionary

Roots and Wings explores the life and work of Peter 
Schreyer, one of the most influential car designers of 
our time—a book about heritage, creative vision, and 
leadership, and what design can do for the future. 

Editor: gestalten 
Features: Full color, hardcover,  
stitch bound, 336 pages,  
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 50 (D) £ 45 $ 70 (US) 
ISBN: 978-3-96704-033-3

THE BEAUTY OF TIME TRAVEL

The Work of Ramdane  
Touhami and the Agency  
Art Recherche Industrie  
for Officine Universelle Buly

How do you create a desirable, unique, and 
authentic brand these days? In 2014, two 
 visionaries started to rebuild one of Paris’s 
long-forgotten apothecaries. Suitably 
 renamed Officine Universelle Buly, the brand 
is now one of the most beloved names in 
beauty, sold in almost every corner of the 
globe. Conveying the best of traditional 
 retail, such as personalization and crafts-
manship, with the indispensable values of 
today, like sustainability and digitalization, 
this brand is the perfect case study on 
 successfully reviving a heritage company.

With detailed insights from creator 
Ramdane Touhami, The Beauty of Time Travel 
discloses the vital lessons learned along the 
way. It explains how to blend the excellence 
of the past with the best of the present, how 
to effectively communicate a brand story to 
the world, and how to keep people  guessing. 
These insights and trade secrets will give you 
the tools needed to replicate such  success 
for yourself.

RAMDANE TOUHAMI
is an internationally renowned designer,  
creative director, and entrepreneur. Officine 
Universelle Buly is known globally in the  
cosmetics world and also for its approach  
to branding. Touhami continues to head the 
brand alongside partner Victoire de Taillac.

“Expect to find several different conversations 
in the book, from how branding can “reinvent 
traditions”, to how retail designers can  
combine traditional retail experiences with 
sustainability and digitalisation. Accompanying 
this is an extensive collection of prints and 
photographs.” DESIGN WEEK

Editors: gestalten & Agency Art 
Recherche Industrie
Features: Full color, hardcover,  
stitch bound, 440 pages,  
23 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 49.90 (D) £ 45 $ 69 (US) 
ISBN: 978-3-96704-019-7

This book tells the story of how to transform  
a vintage brand into a global success story. The key
ingredients include: integrity, attention to detail, 
and an insatiable curiosity for the world.
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Jaimee & Adam

Jaimee and Adam’s gorgeous wedding outfits also 
chimed beautifully with the color scheme. The  couple 
stipulated a bright but monochrome dress code for their 
guests, and were rewarded with an incredible  rainbow 
effect in their photos. Life-size piñatas of Jaimee and 
Adam watched over the sumptuously bedecked  table, 
but the couple fell so in love with them that they couldn’t 
bring themselves to wield the stick. As if the heavens 
had been watching all along, the night glowed with 
countless shooting stars, like exquisite candies  raining 
from the sky.

DIY wedding
Are you doing all of your own wedding planning, too? 
Then you’ll need to be organized, like Jaimee and Adam! 
Make clear to-do lists and give generous time margins, 
plus a little extra budget for any last-minute extrava-
gances—your own piñatas, for instance!

Above The piñatas themselves, which stand in the inside yard of this California desert hotel, are even sweeter than the candy inside them.  
Left If you create your whole wedding yourself, from the invitations to the table decorations, then your celebration will bear your own unique signature.

Jaimee and Adam had already been together for 14 
years when they decided to make their love  official. 
They tied the knot with only their immediate family 

in attendance, but when it came to organizing a big 
party a few months later, they decided on the  enchanting  
29 Palms Inn on the edge of Joshua Tree National Park, 
which has a western vibe and glorious views of California’s 
desert skies.

As the owner of a popular vintage store, Jaimee is a 
consummate organizer and knows how to pull  different 
colors and materials together to create a unique atmo-
sphere. The couple decided not to employ a  wedding 
planner, but to arrange a party for 40 guests themselves. 
For a Mexican-inspired look, Jaimee and Adam hung 
 piñatas of all shapes and colors around the inner court-
yard of the 29 Palms Inn. To these they added colorful 
strings of flags and bright table decorations made up of 
floral arrangements, paper cacti, and painted  porcelain, 
all on hand-embroidered tablecloths.

37

Above You don’t have to fly halfway around the world to find dream settings. But you could!  
Top left Imagine the venue as the set for your very own movie. What ideas are going through your head?  

Center left Pinterest and Instagram are great, but they can stress you out. Don’t get caught up looking for perfection.  
Bottom left Tip: International blogs like Green Wedding Shoes or La Mariée aux Pieds Nus are stuffed full of great ideas.

How to  
Find the Right 

Venue
An indispensable  

guide to choosing your  
own dream venue

The possibilities are simply endless when choosing a 
location for your wedding; a rooftop terrace, ski slope, 
or a backyard are just a few examples. Remember 
that your location doesn’t have to impress anyone; it’s  
just you who needs to be happy with it. And most of 
all, your guests want to see you relaxed and content. 
You can’t go wrong with proper preparation, your own 
checklist, and useful tips from French wedding planner 
Camille de Luca.

6 4 65

THE EVOLUTION OF THE BEAUTY IDEAL THE 1940s + 1950s: WAR TIMES AND BIG BUSINESS

LEFT  
The sultry, sarong- 
wearing actor Dorothy 
Lamour in 1941 film 
Aloma of the South 
Seas. Though she was 
not a descendent of 
the region, Lamour 
came to symbolize the 

“exotic” southern 
Pacific bombshell, free 
from the restrictions of 
Western “civilization.” 

TOP RIGHT  
A 1949 menu from 
Le-Do Restaurant  
in California is 
emblematic of the 
growing fascination 
with the exotic  
and faraway.

BOTTOM RIGHT  
African American 
hairstylist Rose 
Morgan’s forward- 
thinking Rose Meta 
House of Beauty in  
New York catered  
to women of color. 

represented the sexy and  rebellious side of a woman’s per-
sonality while the “ice” embodied her demure and shy 
side. Questions asked: “When a  recipe calls for one dash of 
bitters, do you think it’s better with two?” “Have you ever 
danced with your shoes off?” and, “Do you close your eyes 
when you’re kissed?” 

Josephine Esther Mentzer didn’t need a quiz to tell 
what she wanted. Born in Queens in 1906, she dreamed 
of being an actor. In 1930, she married Joseph Lauder, 
changed her name to Estée Lauder, and moved to New 
York City, where she started concocting beauty  products 
using a former restaurant kitchen stove. Rather than  pursue 
 acting, she found more success peddling her skincare prod-
ucts—a Cleansing Oil, Skin Lotion, Super-Rich All-
Purpose Creme, and Creme Pack—to elegant  women in 
hair salons, often giving makeovers while clients sat  under 
the dryer hood. In 1946, Lauder launched her namesake 
brand. A year later, she got her first large order when Saks 
Fifth Avenue requested $800 worth of products—which 
sold out in two days. 

To help spread the word about her fledgling brand, 
Lauder included a free gift with purchase, a pioneering prac-
tice that’s now an industry standard. In 1953, she  released 
one of her most enduring hits, Youth Dew, a fragrance oil 
that doubled as perfume. Until the 1950s, most  women re-
served fragrance for special occasions—and they  waited for 
their husbands to buy it for them as gifts. Lauder  realized 
that if she sold her patchouli jasmine concoction as bath 
oil, not perfume, women would feel free to buy it, and wear 
it every day. She was right. Youth Dew became one of her 
most successful products; even 40 years after its debut, it 
was bringing in $25 million in sales. 

Lauder wasn’t the only female entrepreneur    carving 
out a name for herself in New York. In 1938, African 
American hairstylist Rose Morgan moved from Chicago, 
and started building her vision for the Rose Meta House of 
Beauty, which she opened in 1945 in the Sugar Hill section 
of Harlem. An established hairdresser, Morgan had a vision 
for an  entirely different type of beauty  salon that would ca-
ter to women of color and offer more than a rinse and set. 

Spanning five floors where numerous employees 
worked as hairstylists, massage therapists, and skincare 
specialists, the salon took a forward-thinking approach to 
beauty, and eventually expanded to include departments 
devoted to fashion, health, and charm and etiquette. It was 
a sanctuary where Black women could go to be pampered—
and not have to pamper anyone else—which was a rarity 
in those days. Clients were greeted by their surnames and 
decorum was extremely important, not merely as a formal-
ity but as a way to treat the clientele with the respect they 
 deserved, but were often denied in the world beyond the 
salon’s rose-scented atmosphere. 

Realizing that many Black women did not have  access 
to beauty products that suited their skin tones, Morgan also 

developed and sold her own line of cosmetics, which in-
cluded face powder in Peach, Honey, and Brown shades. 
In 1955, Morgan married the boxing legend Joe Louis, 
an ill-fated union that was annulled after three years, but 
 inspired her to create a cologne, My Man, before their 
split. Morgan eventually sold her visionary salon but not 
before it grossed more than $3 million in sales and  became 
a fixture in Harlem—offering beauty that extended far be-
yond surface. 

The Impact

In the next decade, women of color would finally earn a 
place in the spotlight, in the midst of a revolution that would 
have lasting social and political consequences. 

10 6

OLD TABOOS, NEW CONVERSATIONS
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BEAUTY HAS NO EXPIR ATION DATE

LEFT  
Aged 48, model Naomi 
Campbell walked the 
Valentino runway as 
part of Paris Fashion 
Week in January 2019. 

RIGHT  
In 2015, then 93-year- 
old style icon Iris Apfel 
fronted a campaign  
for American fashion 
house Kate Spade.

“Skincare can make you look 
fabulous at any age, sometimes 
several years younger...but not  
20 years younger.”
—Sue Y. Nabi, CEO of Coty

You’ve said “Yes!” and you’ve set the date … 
now what? There have never been more ways 
to tie the knot. Before you say “I do,” there 
are countless decisions to make: the venue, 
the invitations, the decorations, what to wear, 
and what to serve. What a Wedding! is a 
 planning guide full of inspiring visuals and 
 stories, with plenty of hands-on advice from 
designers and event experts—not to mention 
inspiring ideas from real-life couples who’ve 
turned their special day into a truly unique 
experience. Old traditions meet new ideas: 
intercultural and LGBTQ+ weddings are 
increasingly widespread and unconventional 
ceremonies are taking place everywhere, 
from intimate mountaintop ceremonies to 
backyard barbecues to circus soirees. If you 
and your partner are looking for something 
special to make the most beautiful day of 
your lives truly yours, this book can show 
you the way.

MARIANNE JULIA STRAUSS
is a German travel writer who has turned  
her curiosity into a job. For over a decade, 
she has roamed the world writing about  
the good things in life, covering love  
and motorcycles, books and bars, and  
everything in between. She collaborated 
with gestalten in 2020 for Do You Read Me? 
and in 2021 for Temples of Books.

Inspiration and information for creating
the most beautiful day of your life.

WHAT A WEDDING!

New Wedding Planning, 
Ideas, and Inspiration

THE NEW BEAUTY

A Modern Look at Beauty, 
Culture, and Fashion 

Editors: gestalten & Kari Molvar
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-860-9

A visual journey into the past, present and future  
of human beautification in a globalized world.

Editors: gestalten & Marianne Julia Strauss
Features: Full color, hardcover,  
stitch bound, 288 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-96704-014-2

YOU MIGHT ALSO LIKE

BE WELL
New Spa and Bath Culture 
and the Art of Being Well

Editors: gestalten &  
Kari Molvar  
€ 39.90 (D) £ 35 $ 60 (US)
ISBN: 978-3-89955-995-8

Beauty may lie in the eye of the beholder, but 
what we consider to be beautiful has changed 
radically over the past 20 years. Today, origi-
nality is celebrated, authenticity is prized, 
and self-expression is flourishing. This book 
explores the evolution in our beauty ideals 
from ancient civilizations to the present 
 moment, when urgent new conversations 
are rewriting the rules and shaping the 
 future of the industry. From makeup’s role 
in challenging gender stereotypes, to the 
links between hairstyling and community 
building, or rituals and self-care, The New 
Beauty captures this essential shift in the 
way we see ourselves and each other.

KARI MOLVAR 
is the writer of gestalten title Be Well. She  
is an American beauty and lifestyle journalist 
who contributes regularly to The New York 
Times, Vogue and The Wall Street Journal.

“This archive of the culture surrounding beauty 
ventures beyond a superficial exploration to 
study the industry through the lens of history, 
science, and media.” SURFACE MAGAZINE
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GET STARTED 
IN HOMEWARE

HOME SWEET HOME

The global homeware industry is 
set to grow by nearly $80 billion 
by 2024. From build-your-own 
sofas and statement wall paints 
to houseplants and prints, there’s 
a huge amount of opportunity 
for brands to offer furniture, art 
and functional products that 
give a touch of personality to 
people’s homes. Remote working 
will only add to this growth, as 
consumers create multipurpose 
‘sanctuary spaces’ in their homes. 
And fashion, beauty and food 
businesses are all increasingly 
dipping their toes into the 
homeware game as well. 

38%
The percentage of all 
growth in homeware 

that will be attributed 
to the Asia Pacific 
market, according 

to Technavio. Higher 
disposable incomes, 

more households and 
a desire for luxury 
have spurred it on.

(Clockwise from above) 
Framed prints by DROOL, 

which supports small 
artists; Grain’s Atholl stool; 

a pair of Disco oak side 
tables from Basta.

(Clockwise from 
above) Furniture to lease 
from Conjure; Jiggy’s 
Bathing with Flowers 
puzzle; a Shida display; 
Shrimps x Habitat lamp  
and cushion.  

10 OPPORTUNITIES

Homeware covers a huge 
variety of products and 
services. If you’re looking for 
inspiration on where to get 
started, here are some brands 
and sub-sectors on the up.

01. Statement rugs. 
 Weaving and tufting 

processes are typically 
time-intensive and 
laborious. As consumers 
begin to appreciate that, 
premium rug brands – 
such as The Blue Boy and 
URBANARA – are emerging. 

02. Kitchen knives. 
 Knives are a growing 

segment of the cookware 
boom. London-based 
Katto was born out of 
the co-founders’ love for 
cooking, while Material 
has developed three core 
products for different 
culinary needs. 

03. Affordable art. 
 DROOL is helping lead the 

movement to democratise 
art by working directly 
with small artists to scale 
their businesses, while 
Tappan connects artists 
to collectors looking to 
add colour and interest 
to their homes.

04. Functional toys. 
 Adults are playing more 

– for their wellbeing, to 
stay off screens and keep 
their minds active. Forge 
Creative builds luxury 
chess sets, skateboards and 
hula hoops out of wood. 

05. Flat-pack furniture. 
 Swyft and Basta offer 

modular sofas to put 
together at home, Grain 
specialises in stools and 
tables, and Housefish is 
the expert on storage. 

06. Sustainable bedding.
 Brands are exploring new 

materials for bed linens 
to improve sleep quality 
and reduce environmental 
impact. Rise & Fall gets 
into the weeds of yarn 
quality and thread count.

07. Signature wallpaper.
 LA-based Jungalow has 

a nature-inspired wallpaper 
line, while Munks + Me 
focuses on UK-designed 
wall prints for kids’ spaces. 
Meanwhile, Tempaper 
and Chasing Paper have 
pioneered removable 
wallpaper technology, an 
innovation that has been 
welcomed by consumers. 

08. Home fragrance. 
 The candle industry has 

ballooned and diffusers 
have also expanded. 
NEOM’s Wellbeing Pod 
is a mechanical diffuser 
containing essential oils 
for de-stressing, boosting 
mood and improving sleep. 

09. Fitness as furniture.
 Exercise machines are often 

a clunky addition to your 
home. Mirror is a workout 
screen that doubles up as, 
well, a mirror, while PENT’s 
wood-crafted dumbbells are 
a design-focused alternative 
aimed at weight-lifters. 

10. Office and organisation.
 After seeing a flood of new 

homeworkers needing 
ergonomic furniture, 
companies like Branch 
and Fully offer lines of 
beautiful office chairs, 
desks, lamps and storage.

 

40%
The percentage of 

US consumers wanting 
to continue with home-
improvement projects 

post-pandemic, 
according to NPD. 

Cleaning, landscaping 
and remodelling took 

off as people spent 
more time indoors, 

and hardware stores 
have been one of 

the fastest-growing 
retailers as a result.

HOW THE BIG BRANDS
ARE RESPONDING 

Major businesses in a number 
of consumer-facing sectors have 
reframed themselves as ‘lifestyle 
brands’, with many covering 
home decor. H&M Home 
expanded into lighting, Zara 
Home is launching pet furniture, 
designer label Shrimps partnered 
with retailer Habitat to launch 
a homeware line, and Mango 
is expanding into homeware 
as well. While large homeware 
companies can compete on 
price, emerging brands are often 
seen championing sustainable 
and transparent sourcing and 
fair wages for artisans. They’re 
putting pressure on the big 
players to up the ante on ethical, 
fair production. IKEA, for 
example, launched a buy-back 
initiative in late 2020 in response 
to consumers increasingly 
demanding greater sustainability 
and circularity from brands. 

WHAT’S THE
CHALLENGE?

Before you jump straight into 
the action, here are a few 
questions to consider. 

WHAT WILL YOU OFFER 
THAT’S DIFFERENT?

New homeware brands are 
either taking a jack-of-all-
trades approach to product 
development, or becoming 
deep specialists. Which 
route will you take? 

WILL YOU LAUNCH ONLINE 
OR OFFLINE? 

Consumers can find 
shopping for homeware 
challenging, but buying 

in a physical shop might also 
be difficult. If you’re planning 
to be online-only, how will 
your brand experience 
translate offline?

HOW WILL YOU DEVELOP 
AND BUILD YOUR PRODUCTS? 

This includes where you’ll 
source your materials, how 
you’ll produce and the 
factories you’ll work with. 

HOW DO YOU PLAN TO SCALE 
THE BUSINESS UP? 

Do the factories you partner 
with offer the scale that you 
might eventually need to 
meet growing demand?

TRY THIS 
Gardening and lawn 

care have been one of 
the largest-growing 

homeware segments. 
Globally, the industry 
is expected to grow 
by nearly $3 billion 
between 2020 and 
2024, according to 

ReportLinker. Check 
out Wood & Meadow 

and the UK-based, 
Japanese-rooted 

Niwaki, for two brands 
that are doing it right.

NICHES TO WATCH

Trends and sub-sectors worth 
keeping an eye on.

01. Maximalism. 
 Only keeping things that 

spark joy, Marie Kondo-
style might be on its way 
out. Check out Loloi’s loud 
rugs and La DoubleJ’s 
unmissable sets of dinner 
plates in vintage prints. 

02. Curated vintage. 
Consumers are after more 
unique products, and they’re 
turning back to vintage and 
antique homeware for it. 
Homeplace offers one-off 
vintage pieces, while Poodle 
and Blonde has gone for a 
retro-inspired product line. 

03. Dried flowers. 
 These are a longer-lasting 

solution for plant lovers 
– or those who are not 
green-fingered. Fluoresse’s 
bright collection has turned 
heads of consumers and 
wedding planners alike, 
while Shida’s flowers are 
preserved to last a year. 

04.  Ritual renting. 
 Home ownership is 

tumbling, and furniture 
ownership might be, 
too. Conjure offers a 
beautiful line of furniture 
available to lease for 
periods between three and 
12 months. Customers pay 
in monthly instalments. 

 
05. Artist collaborations. 

Brands are increasingly 
looking to champion 
independent artists where 
they can. Jiggy, a puzzle 
brand based in New York, 
has female artists design 
and illustrate each product. 

LEARN MORE

THE RENDER. A podcast about 
the interior design industry 
and trends. @therender.co

DEZEEN. A treasure trove of 
visual-design inspiration 
covering homeware, interiors 
and architecture projects. 
dezeen.com

THE REVENGE OF ANALOG, 
BY DAVID SAX. A journalist’s 
perspective on why 
people increasingly want 
to own physical, tangible 
products and objects. 

GOODEE. A curated marketplace 
of homeware goods produced 
in a socially conscious fashion 
and with sustainability in 
mind. goodeeworld.com

91 MAGAZINE. A digital and 
print publication that goes 
beyond interior design to 
creative living, as well as 
offering online workshops 
for aspiring business owners. 
91magazine.co.uk
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‘From them I got this great duality. My mom is a young mom – she is just 
47 – and so I grew up with this amazing, fashionable young woman who 
was listening to a blend of mainstream and Latin music, like U2, 
The Cranberries and Alanis Morissette but also Selena. She and I both 
shopped at places like Anthropologie, Urban Outfitters and J Crew.’ 

Now Brittany both lives and works in Boyle Heights in downtown 
LA. The area has become a battleground for the Latino community in 
particular, as local residents have banded together to fight against 
gentrification. It is a fitting location for Brittany, who describes herself 
as ‘always walking to the beat of my own drum’.

After struggling with school and college during the peak of the 2016 
US presidential election, Brittany was jobless and scrolling on social media. 
‘I was working as an Uber driver. I must have seemed directionless.’ She is 
forthright about her lack of practical business experience. But what 
Brittany’s CV may have lacked, she made up for by surrounding herself 
with mentors, advisors and people she could look up to. Most of all, she 
invested in developing her own skills, including the one she knew she 
had down pat: building great relationships. 

‘One day, I was searching through directories of small fashion brands 
and I thought to myself: I wonder if there is anything like this for my 
community? Spoiler alert: there wasn’t. So I created an Instagram account 
to service the Latino community. After two years, I had grown this strong 
Latino audience who trusted me. I tried to do an influencer model where 
I’d charge brands for exposure – the problem was a lot of those smaller 
companies were just starting out and they couldn’t afford to pay. Long 
story short, the model wasn’t going to work.’

Instead, she pivoted her business model and built a dedicated Latino 
brand directory. The data firm Nielsen had just put out a report titled 

Between 2000 and 2020, there wasn’t one state in the US where the 
Hispanic or Latino population hadn’t grown by at least 20%. Hispanic 
and Latin Americans have accounted for more than half of all population 
growth since 2010, according to the Pew Research Centre. The US’ most 
populous state, California, with just under 40 million people, has the largest 
Latino population anywhere in the country. In 2020, there were estimated 
to be more than 15 million people of Latin descent living in the state. 

All of which points to the fact that businesses are paying more attention 
than ever to the Latino market. And yet, while many are courting the value 
that this community can offer, it does raise the question: where are all the 
Latino-owned businesses? Even in LA, most people can count the number 
of well-known Latino brands on one hand. 

Brittany Chavez, a 30-year-old second-generation immigrant Latina 
from Los Angeles, is seeking to change that narrative with her online 
marketplace Shop Latinx, which hosts hundreds of independent, Latino-
owned beauty, fashion and lifestyle brands. 

Nevertheless, it hasn’t been an easy journey. ‘I am a child of teenage 
parents,’ says Brittany. Her mother and father met while living in the same 
apartment block in the city’s Koreatown, as the children of Guatemalan 
and Nicaraguan immigrants. She says her family relationships were 
‘somewhat toxic’, describing her father as ‘just this fucked-up kid, such a 
fucked-up kid’. He left her mother and ended up in jail and addicted to 
drugs. ‘I don’t have a relationship with him now,’ she says. 

This parental rift meant that Brittany was raised by her grandmother 
and mother. ‘They moved me to the San Fernando Valley, which is where 
a lot of the celebrities live, so I went to school with lots of white and black 
rich kids whose parents have worked and done well in “the industry”,’ 
she says. The industry of showbiz, that is.

By: Monocle
Features: Full color, linen  
hardcover, stitch bound,  
multiple paper stocks,  
320 pages, 20 × 26.5 cm, 8 × 10 ½ inches
Price: € 45 (D) £ 40 $ 60 (US) 
ISBN: 978-3-89955-503-5

THE MONOCLE GUIDE TO 
BUILDING BETTER CITIES

What does it take to set out on your own 
and build something new? From the editors 
of Courier, the global magazine for modern 
business, comes a manifesto and how-to 
guide for living and working on your own 
terms. From Berlin to Bali, learn how inspiring 
people are finding purpose and happiness 
in their work and how you can follow in 
their footsteps –with practical advice on 
everything from nailing your big idea to 
boosting your productivity

Inside, find the in-depth stories of more 
than 30 business owners around the world– 
everywhere from London, Los Angeles, and 
Tokyo to Athens, Accra and Detroit. Find 
out how they got started and discover their 
daily rituals and routines.

Learn the new business opportunities in 
industries from food and retail to media and 
fashion. Then turn inspiration into action 
with tons of tips, tools, how-tos, resources 
and more. Let’s get started!

COURIER (magazine) 
is the defining media brand for a new 
 generation who want to live and work on  
their own terms. Based in London, Courier  
has been telling insightful and inspiring stories 
of modern business through print, podcasts, 
events and more since launching in 2013.

Editors: Courier & gestalten 
Authors: Courier, Jeff Taylor,  
Daniel Giacopelli
Features: Full color, hardcover,  
stitch bound, 288 pages,  
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-856-2

HOW TO BE A TASTEMAKER 

Editors: gestalten & Michelle Lu
Features: Full color, hardcover,  
stitch bound, 288 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-989-7

By: Monocle
Features: Full color, linen  
hardcover, stitch bound,  
multiple paper stocks,  
300 pages, 20 × 26.5 cm, 8 × 10 ½ inches
Price: € 45 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-537-0

THE MONOCLE GUIDE  
TO GOOD BUSINESS

By: Monocle
Features: Full color, linen, hardcover,  
stitch bound, multiple paper stocks,  
306 pages, 19 × 24 cm, 7 ½ × 9 ½ inches
Price: € 35 (D) £ 35 $ 50 (US)
ISBN: 978-3-89955-952-1

THE MONOCLE GUIDE TO  
HOTELS, INNS AND HIDEAWAYS

By: Monocle
Features: Full color, linen  
hardcover, stitch bound,  
multiple paper stocks,  
340 pages, 20 × 26.5 cm, 8 × 10 ½ inches
Price: € 45 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-648-3

HOW TO MAKE A NATION:  
A MONOCLE GUIDE

By: Monocle
Features: Full color, linen, hardcover,  
stitch bound, multiple paper stocks,  
306 pages, 19 × 24 cm, 7 ½ × 9 ½ inches
Price: € 35 (D) £ 35 $ 50 (US)
ISBN: 978-3-89955-967-5

THE MONOCLE GUIDE TO  
SHOPS, KIOSKS AND MARKETS

By: Monocle
Features: Full color, linen  
hardcover, stitch bound,  
multiple paper stocks, 
400 pages, 20 × 26.5 cm, 8 × 10 ½ inches
Price: € 44 (D) £ 40 $ 60 (US) 
ISBN: 978-3-89955-560-8

THE MONOCLE GUIDE  
TO COSY HOMES

By: Monocle
Features: Full color, linen  
hardcover, stitch bound,  
multiple paper stocks,  
400 pages, 20 × 26.5 cm, 8 × 10 ½ inches
Price: € 45 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-490-8

THE MONOCLE GUIDE  
TO BETTER LIVING

How to run a meaningful and successful 
business with and for like minded people.

WORK BETTER. LIVE SMARTER. BE HAPPIER.

Start a Business and  
Build a Life You Love 
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Steuergerät regie 308° (1973)
Control unit regie 308° (1973)

Steuergerät regie 308° (Detail)
Control unit regie 308° (detail)

Entwurf eines Thermometers für die
Empfängnisverhütung nach der Knaus-Ogino-
Methode. Ein LCD-Display zeigt die
Temperaturmessungen im Ablauf eines Monats.
(Angela Knoop)

121

Design for a thermometer for the Knaus-Ogino
contraception method. A LCD display shows the
temperatures taken during the course of one
month. (Angela Knoop)

Fotoklemmleuchte – Funktionsmodell
Photo clamping lamp – functional model

Entwurf Foto-Klemmleuchte (Angela Knoop) Photo clamping lamp design (Angela Knoop)

Der Entwurf eines Stuhles für die Aula der
Hochschule für bildende Künste etwa ent-
stand im Rahmen eines internen Wettbe-
werbs. Der Aufgabe entsprechend lässt er
sich stapeln und reihen. Die wichtigste For-
derung war, dass der Stuhl von Hamburger
Handwerksbetrieben hergestellt werden
konnte. Seine Konstruktion ist deshalb pro-
duktionstechnisch sehr einfach: Gebogenes
Stahlrohr.

The design of a chair for the auditorium of the
University of Fine Arts, for example, came out
of an internal competition. As the assignment
required, it can be stacked and arranged in
rows. The most important requirement was
that the chair be capable of being manufactu-
red by Hamburg handcraft companies. In
terms of technical production, the construc-
tion is therefore very simple: bent steel tubing.

Grundlage für den Entwurf der Klemmlampe
waren Untersuchungen zur Mechanik der
Klemme. Die Lösung – eine Klemme, die mit
einem Hebel und deshalb sehr leicht zu öff-
nen ist – wurde mit Funktionsmustern unter-
sucht und optimiert.

Die konzeptionelle Idee der Halogen-Schreib-
tischleuchte (Seite 122) ist die variable Be-
festigung mit einer Schiene an der Rückseite
des Tischs. Die Leuchte kann also in der Ho-
rizontalen verschoben werden.

The basis for the design of the clamping lamp
came from investigations into the mechanics
of clamps. The solution – a clamp that was
very easy to open, thanks to a lever – was 
explored and optimised by making functional
models.

The conceptual idea behind the halogen desk
lamp  (p. 122) is the variable attachment,
which uses a track at the back of the table.
This allows the lamp to be moved around 
horizontally.

Editors: Klaus Klemp & Keiko 
Ueki-Polet
Features: Full color, PVC cover  
in slipcase, 808 pages, 19 × 23 cm, 
7 ½ × 9 inches
Language: English & German
Price: € 69.90 (D) £ 60 $ 90 (US)
ISBN: 978-3-89955-584-4

Editors: gestalten &  
Santiago Rodriguez Tarditi  
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-880-7

HIGH ON DESIGN
The New Cannabis Culture

Editors: gestalten & Irwin Wong 
Features: Full color, hardcover,  
stitch bound, 320 pages,  
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 45 (D) £ 40 $ 60 (US) 
ISBN: 978-3-89955-992-7

HANDMADE IN JAPAN
The Pursuit of Perfection  
in Traditional Crafts

Editors: gestalten & Kari Molvar  
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60 (US)
ISBN: 978-3-89955-995-8

BE WELL 
New Spa and Bath Culture 
and the Art of Being Well

Editor: gestalten 
Features: Full color, hardcover, 
stitch bound, 288 pages, 
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60 (US)
ISBN: 978-3-89955-255-3

THE ESSENCE
Discovering the World of Scent,  
Perfume & Fragrance

Editors: gestalten & Highsnobiety
Features: Full color, hardcover,  
stitch bound, multiple paper stocks,  
320 pages, 22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-580-6

THE INCOMPLETE
Highsnobiety Guide to  
Street Fashion and Culture

THE NEW LUXURY
Highsnobiety: Defining the 
Aspirational in the Age of Hype

Editors: gestalten & Highsnobiety 
Features: Full color, hardcover,  
stitch bound, 320 pages,  
22.5 × 29 cm, 9 × 11 ½ inches 
Price: € 39.90 (D) £ 40 $ 60 (US) 
ISBN: 978-3-89955-983-5

Editor: gestalten 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-673-5

EVERGREEN
Living with Plants

Text: Caroline Weaver
Editor: gestalten
Illustrations: Oriana Fenwick
Features: Full color, hardcover,  
stitch bound, ribbon bookmark, 160 pages, 
17 × 24 cm, 6 ¾ × 9 ½ inches  
Price: € 29.90 (D) £ 30 $ 40 (US)
ISBN: 978-3-89955-675-9

THE PENCIL PERFECT
The Untold Story of a  
Cultural Icon

In his more than 40 years at Braun, Rams established 
himself as one of the most influential designers of the 
twentieth century. His elegantly clear visual language 
defined product design for generations, but also our 
fundamental understanding of what design is and what 
it can and should do.

“shows how extraordinary his work at Braun was.”  
THE NEW YORK TIMES

LESS AND MORE
The Design Ethos  
of Dieter Rams

LESS BUT BETTER
Weniger, aber besser

Few product designs have the staying power of creations 
by Dieter Rams. Almost everything produced by the most 
influential designer of the twentieth century is today 
considered a classic. This new and revised edition of Less 
but Better shows once again why Dieter Rams’s approach 
to design will be relevant for the foreseeable future.  

Editors: Dieter und Ingeborg  
Rams Stiftung & Jo Klatt
Features: Full color, softcover,  
154 pages, 21 × 29.7 cm, 8 ¼ × 11 ¾ inches 
Language: English & German
Price: € 29.90 (D) £ 30 $ 40 (US)
ISBN: 978-3-89955-525-7
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THE REDWOODS
DAY 42 — JEDEDIAH SMITH REDWOODS STATE PARK, CALIFORNIA — 1910 KM

It hasn’t been boring. In a relatively short period I’ve been through 
rainforests, pine forests, high deserts, and snowy alpine roads, and now, 
I’m back on the Pacific coast in California. 

My first encounter with the redwoods is an otherworldly experience. 
I have heard of the mythic trees, but I haven’t known exactly where to 
find them. It’s late in the afternoon when the main road I’m cycling goes 
through the forest. As the forest deepens and evening falls, the trees 
grow larger and larger. Mighty giants rise straight up right next to the 
road, with trunks as wide as a single lane. Some are nearly 2000 years 
old. Like little toys, the cars disappear in between the trees as the road 

winds down to the sea. Once, these trees grew across the entire North-
ern Hemisphere, but now they only remain in California where they 
are protected. It’s incredible how much history those trees carry, how 
much they’ve seen. Many of them were here long before Europeans 
arrived on the continent. 

Although I’m tired after the long ride, I’m giddy like a child, going off 
on trails through the woods while the sun sets. The fresh smell of the 
trees and the fog of the Pacific does me good. I reach Crescent City late 
in the evening having cycled 132 kilometers—my longest day on the 
road so far. I couldn’t wish for a better welcome into California.

Gear
—What to pack and how

Climbing the first hills with the sheer weight of a fully loaded bike 
always makes me reconsider everything I am carrying. “Do I really need 
this bluetooth speaker? Should I lose the Bialetti and settle for instant 
coffee? Is a drone worth the extra kilos? Maybe I could ditch the heavy 
tripod and forget about time-lapse photography?” I thought long and 
hard on what to bring with me. A few nonnegotiables emerged. First 
and foremost, I wanted to be 100 percent independent, having a shelter 
and the means to cook my own food at any moment. Second, because 
documenting my journey in film and photography was going to be a key 
part of traveling, I needed the tools to process and store content on the 
road. Finally, I needed to be able to do common repairs on the bike, like 
patching tubes and replacing gear cables.

As far as how to pack a bike, there are two main setups worth consider-
ing, ruling out the endurance setup. The best-known is the classic tour-
ing setup, with most belongings carried in panniers attached to racks. 
Panniers fit a lot of luggage and you can quickly remove them for conve-
nience when you check into a hotel or visit a restaurant and don’t want 
to leave all of your belongings on the street. But the system is slightly 
heavier and not ideal on rough terrain because of clearance issues and 
potential rattling and shaking. The other option, which has gained pop-
ularity, is the bikepacking setup, which employs smaller, lighter bags 
smartly strapped onto various parts of the frame and handlebar. This 
setup reduces weight and maintains better clearance for narrow trails in 
the woods and river crossings. Nowadays, these setups are often com-

bined, so I went for a bikepacking setup with racks and panniers on the 
back for more space. The handlebar bag on the front held my camera, 
so it would be easily accessible. I learned this from my previous trip: the 
more effort it takes to get the camera, the more valuable moments you 
miss capturing. The bag was attached to a second stem, so it rested on 
the tent and was positioned at an ideal height. The Carradice saddlebag 
held all of my other electronic equipment. Both bags had quick releases 
and were easy to take off when I stopped and left the bike unattended. 
This way, I kept my most valuable belongings at my side.

Photography — I started off with a full frame mirrorless camera, the 
Sony A7r, with one 24–70 mm f/2.8 zoom lens (Sony G-Master). A 
flexible setup suited both for landscapes and portraits. I thought I could 
do with that one lens, because it’s fairly wide, and the 42 megapixels 
that are captured by the Sony would give me some room to crop the 
image, if I wanted a longer shot. However, eventually I missed an ultra 
wide lens and better video- and timelapse capabilities, that I had with 
the Panasonic Lumix cameras I used previously. So in Mexico City I 
ended up switching to the Panasonic GH5. The compromise was losing 
some megapixels and quality in low light situations, and carrying three 
small lenses instead of one big one, but I knew this setup worked on my 
previous journey. 

Additionally, I carried a GoPro and a drone. First a Mavic Pro, and after 
it broke a Mavic Air. The drone especially seemed like a no-brainer 
considering the quality of today’s landscape photography. With smart-
phone cameras and drone technology evolving so fast, it is getting much 
easier to carry high quality, lightweight equipment on a bike. You can fly 

a drone up without even dismounting and instruct it via your smart-
phone to fly around you while you cycle. Despite the incredible poten-
tial of drones and smartphones, they still don’t beat a larger sensor 
photo camera, especially when it comes to depth of field and low light 
capabilities. For editing and backing up files, I used a 15-inch Macbook 
Pro. I backed up most of my content on Dropbox and external hard 
drives. Sometimes I shipped the latter home to save weight and keep 
the content safe. 

Bike parts — The great thing about traveling by bike is that if some-
thing breaks down, you can most likely fix it yourself. I carried a patch 
kit, brake cables, brake pads, gear cables, lube, allen and torque keyset, 
pliers, chain breaker, tubeless sealant, a spare tube, and a Swiss army 
knife. The tires were not tubeless ready, but I could still put tubeless 
sealant into them to prevent many punctures. (I discovered this after I 
found about 30 punctures at once after cycling through some goatheads 
in California.) Later in the journey, I used tubeless ready tires, which for 
me was the way to go. Generally, wide tires are more prone to punctures, 
and in thorny landscapes, tubeless is a blessing from above. 

Clothes — I try not to overpack on clothing and carry only what the 
season demands. Cycling across two hemispheres means going through 
varied climates, and it doesn’t make sense to carry down jackets, sweat-
ers and gaiters across the jungles of Central America. Outdoor goods 
stores can be found everywhere, and because my trip started in the 
summer in the US, I packed lightly. I prefer to cycle in casual outdoor 
clothing that dries fast but doesn’t look too sporty. I want to go out in 
the city without looking like I just got off my bike. 

1. DJI Mavic Air
2.  DJI remote control
3.  drone charger
4. Voigtländer 25mm f/0.95
5. camera batteries
6. Panasonic Lumix GH5
7.  Lumix 35-100mm f/2.8
8. Lumix 7-14mm f/4.0
9. various cables
10. camera charger
11. drone batteries
12. JBL Flip 4 speaker
13. lens filters
14. Apple mouse
15. Macbook charger

1.

3. 4.

5.

6.

7.

8.

9.

10.

11. 12. 13. 14. 15.

16. 17.

18.

19.

20.

21. 22. 23.

24. 25.

26. 27.
28. 29.

30.

31.
32. 33.

34.

35.

36.

37. 38.

39.

40.

41.

42.
43. 44.

2.

16. notebook
17. Kindle e-reader
18. hard drives
19. JBL headphones
20. Macbook Pro 15" Retina 
(2012)
21. wallet
22. Iphone 6
23. passport
24. pouch with bike parts/tools
25. Sirui tripod
26. gear and brake cables
27. spare chain
28. pliers
29. spare inner tube

30. bike tool
31. Leatherman multitool
32. adjustable wrench
33. allen keys
34. tube repair kit
35. spare nuts and bolts
36. disc pads
37. 2 drybags
38. tubeless sealant
39. bungee corts
40. pump
41. chain oil
42. bike lights
43. Carradice saddle bag
44. seat post drybag
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Could you live permanently on the road? 
When all your belongings fit in a few bags, 
your office is a roadside diner, and your home 
is a meandering route from Canada to the 
southern tip of Argentina?

In Two Years on a Bike, Martijn Doolaard 
puts it to the test. Strapping the  necessities 
onto his bicycle, he ventures into desolate 
wastelands and sojourns in vast  cities, 
exploring what it means to be at home 
in the world while embracing a life of 
 minimalism and long-term travel. Along 
the winding roads of California’s coasts, 
the impenetrable jungles of Mexico, the 
ever-higher passes of the Andes Mountains, 
and the severe alpine forests of Patagonia,  
Doolaard eschews comfort and conven-
tion for the sake of documenting life on 
one of the world’s most breathtaking—and 
notorious—routes. 

WHAT TO EXPECT
• Stunning visual journey from North  

to South America
• Travelogue and first hand tips from 

Martijn Doolaard on long bike travelling 
and gear to plan your own bike 
adventures

• Follow-up of gestalten bestseller  
One Year on a Bike 

MARTIJN DOOLARD
is a dutch photographer, designer and travel 
writer. In 2015 he paused as a graphic designer 
and packed his bicycle to ride to China.  
This journey became the gestalten bestseller 
One Year on a Bike and also a documentary  
that won various awards.

Editor: Martijn Doolard
Features: Full color, hardcover,  
stitch bound, 416 pages,  
24 × 32 cm, 9 ½ × 12 ½ inches
Price: € 45 (D) £ 40 $ 60 (US) 
ISBN English: 978-3-96704-050-0

ISBN French: 978-3-96704-053-1 

A bike is all you need to join this epic adventure, 
spanning continents and years, that will awaken  
your thirst to explore.

From Vancouver  
to Patagonia

TWO YEARS ON A BIKE

R E L E A S E  ( I N T E R N AT I O N A L ) :  J A N U A RY  2 0 2 2
R E L E A S E  ( F R E N C H  E D I T I O N ) :  M A R C H  2 0 2 2  
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BHUMTANG CULTURAL TREK

THE CRADLE OF 
BHUTANESE BUDDHISM 

Central Bhutan 
BHUTAN

AnnApurnA SAnctuAry trek Annapurna Region NEPAL

84 85

� Caption. 
� Caption.

ABOUT THE TRAIL
 Ơ DISTANCE xx km (xx mi)
 Ơ DURATION xx to xx days
 Ơ LEVEL Easy

T he Annapurna Sanctuary is one of the world’s most breathtaking 
natural amphitheaters. A remote glacial basin surrounded by 
towering mountains, it is only accessible on foot via a narrow 

gateway between Hiunchuli and Machapuchare peaks. Over the decades, 
the sanctuary has been the staging area for some of the Himalaya’s most 
legendary climbing feats. For hiking purposes, it is the turnaround point 
and scenic highlight of one of nepal’s premier trekking experiences.

the Annapurna Sanctuary trek (also known as Annapurna Base camp 
trek or ABc trek) is 88 km (54.7 mi) long and takes most hikers eight or 
nine days to complete. During its varied course, it passes from subtropical 
lowlands to rhododendron forests to its eponymous sanctuary of rock and 
ice. Some trekkers prefer the ABc trek over its better-known neighbor, the 
Annapurna circuit, because it is considerably shorter, includes minimal 
dirt road walking, and its maximum elevation is only 4,130 m (13,550 ft) 
as opposed to 5,416 m (17,769 ft). the altitude discrepancy is particularly 
salient if your vacation window is limited and you do not have a lot of time 
to acclimatize before starting your trek. 

 Beginning in the village of nayapul (1,050 m [3,445 ft]), the well-trod-
den path follows the course of the Bhurungdi khola river for 18.2 km (11.3 
mi) to the trekking hub of Ghorepani (2,874 m [9,429 ft]). climbing past a 
series of waterfalls and charming hamlets, the route crosses a number 
of deep gorges on shaky (but safe) suspension bridges. the latter part of 
the ascent is notable for a seemingly never-ending stone staircase that 
includes more than 3,000 quad-busting steps. there is no shortage of 
lodges from which to choose along the trail, though most trekkers aim to 
arrive at Ghorepani in two days in anticipation of a pre-dawn hike to the 

ANNAPURNA SANCTUARY TREK

THE FROZEN HEART 
OF THE ANNAPURNA 

Annapurna Region 
NEPAL

Three Passes Trek Everest Region NEPAL

5

�� Caption. 
� Caption. 
� Caption.

“The trail from Chukhung  
to the high point ascends through 
a rarefied landscape of moraine 

ridges, frozen lakes, and  
boulder-strewn slopes. The going 

is seldom steep, but even  
a gentle gradient can be taxing  

at these altitudes.”

Three Passes is a journey best suited to fit and experienced hik-
ers due to the trail’s challenging and sometimes remote nature.

 The initial section of the Three Passes Trek from Lukla (2,860 
m [9,383 ft]) to the village of Dingboche (4,410 m [14,469 ft]) 
coincides with the everest Base Camp Trek. This well-trodden 
39 km (24.2 mi) stretch takes most hikers six or seven days to 
complete (including a couple of acclimatization days) and has 
been used for decades by hikers and climbers on their way to the 
foot of the world’s highest mountain. highlights of the segment 
include the striking natural amphitheater of Namche Bazaar 
(3,440 m [11,286 ft]) and Tengboche Gompa (3,867 m [12,687 
ft]), the largest and most important Buddhist monastery in the 
everest region.

 Beyond Dingboche, both the air and the crowds become no-
tably thinner. The next stop is the tiny village of Chukhung (4,736 
m [15,538 ft]), dramatically situated among glaciers and snow-
capped mountains. Most hikers spend one final acclimatization 
day here (see acclimatization Days) before tackling the first of 
the trek’s namesake passes, kongma La (5,535 m [18,159 ft]).

 The trail from Chukhung to the high point ascends through 
a rarefied landscape of moraine ridges, frozen lakes, and 
boulder-strewn slopes. The going is seldom steep, but even a 
gentle gradient can be taxing at these altitudes. Upon reach-
ing kongma La, hikers are greeted by layer-piercing winds and 

ABOUT THE TRAIL
 Ơ DISTANCE xxx km (xxx mi)
 Ơ DURATION xx to xx days
 Ơ LEVEL Moderate to Hard

The Three Passes Trek encompasses a complete circuit 
of the everest region. One of Nepal’s most demand-
ing long-distance hikes, it combines the best of the 

Gokyo and everest Base Camp Treks, together with three of the 
himalayas’ highest passes: kongma La (5,535 m [18,159 ft]), Cho 
La (5,420 m [17,782 ft]), and renjo La (5,360 m [17,585 ft]). The 
trail’s unparalleled alpine views, characterful sherpa villages, 
and off-the-beaten-path character have gained it a reputation 
as the ultimate everest trek.

Beginning and ending in the himalayan hub of Lukla, the 
Three Passes Trek is a lollipop-shaped trail that measures any-
where between 120 km (74.6 mi) and 180 km (111.9 mi) depend-
ing on route choices and side trips made. regarding the latter, 
the trek features numerous worthy detours along its course, 
including not-to-be-missed excursions to kala Patthar (5,643 
m [18,514 ft]) and Gokyo ri (5,360 m [17,585 ft])—see Bonus 
Tracks. although neither porters nor a guide is obligatory, the 
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Wanderlust Himalaya explores one of the most appealing 
regions to hikers around the globe.

The Himalayas. The legendary mountains, 
epic and mythical to all who are serious about 
hiking. Straddling Nepal, India, Pakistan, 
Tibet, and Bhutan, this area could fill a life-
time of wandering and transcendence. In this, 
our new release in the Wanderlust series, we 
guide you through breathtaking nature, 
 diverse cultures, and various hikes across the 
whole region. Spectacular photography, 
 informative maps, first-hand tips, and itin-
eraries for an attractive mix of one-day, multi-
day, long-distance trails offer everything you 
need to plan your own adventure, or to dream 
from an armchair. Wanderlust Himalaya lifts 
you to the top of the world, literally.

WHAT TO EXPECT
• Informative route-plans alongside practi-

cal tips for packing and accommodation 
for over 50 hikes

• Breathtaking imagery from a selection  
of leading landscape photographers

• Advice for beginners and seasoned hikers 
alike, from one-day hikes to longer treks

CAM HONAN
has trekked across 56 countries and six  
continents, logging over 60,000 mi (96,500 km) 
in three decades. He has authored three 
bestselling titles for gestalten—Wanderlust, 
Wanderlust USA, and The Hidden Tracks. Cam 
has been described by Backpacker Magazine as 

“the most travelled hiker on Earth”.

R E L E A S E  ( E U R O P E  &  U K ) :  M A R C H  2 0 2 2
R E L E A S E  ( I N T E R N AT I O N A L ) :  M AY  2 0 2 2

WANDERLUST HIMALAYA

Hiking on Top  
of the World

Editors: gestalten & Cam Honan
Features: Full color, hardcover, 
stitch bound, 288 pages, 
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 35 $ 50 (US)
ISBN: 978-3-96704-002-9
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quam felis, ultricies nec, pellentesque 
eu, pretium quis, sem. Nulla consequat 
massa quis enim. Donec pede justo, fringilla 
vel, aliquet nec, vulputate eget, arcu. In enim 
justo, rhoncus ut, imperdiet a, venenatis 
vitae, justo. Nullam dictum felis eu pede 
mollis pretium. Integer tincidunt. Cras 
dapibus. Vivamus elementum semper nisi. 
Aenean vulputate eleifend tellus. Aenean leo 
ligula, porttitor eu, consequat vitae, eleifend 
ac, enim. Aliquam lorem ante, dapibus in, 
viverra quis, feugiat a, tellus. Phasellus 
viverra nulla ut metus varius laoreet. 
Quisque rutrum. Aenean imperdiet. Etiam 
ultricies nisi vel augue. Curabitur 
ullamcorper ultricies nisi. Nam eget dui. 
Etiam rhoncus. Maecenas tempus, tellus eget 
condimentum rhoncus, sem quam semper 
libero, sit amet adipiscing sem neque sed 
ipsum. Nam quam nunc, blandit vel, luctus 
pulvinar, hendrerit id, lorem. Sed consequat, 
leo eget bibendum sodales, augue velit 
cursus nunc, quis gravida magna mi a libero. 
Fusce vulputate eleifend sapien. Vestibulum 
purus quam, scelerisque ut, mollis sed, 
nonummy id, metus. Nullam accumsan 

lorem in dui. Cras ultricies mi eu turpis 
hendrerit fringilla. Vestibulum ante ipsum 
primis in faucibus orci luctus et ultrices 
posuere cubilia Curae; In ac dui quis mi 
consectetuer lacinia. Nam pretium turpis et 
arcu. Duis arcu tortor, suscipit eget, 
imperdiet nec, imperdiet iaculis, ipsum. Sed 
aliquam ultrices mauris. Integer ante arcu, 
accumsan a, consectetuer eget, posuere ut, 
mauris. Praesent adipiscing. Phasellus 
ullamcorper ipsum rutrum nunc. Nunc 
nonummy metus. Vestibulum volutpat 
pretium libero. Cras id dui. Aenean ut eros et 
nisl sagittis vestibulum. Nullam nulla eros, 
ultricies sit amet, nonummy id, imperdiet 
feugiat, pede. Sed lectus. Donec mollis 
hendrerit risus. Phasellus nec sem in justo 
pellentesque facilisis. Etiam imperdiet 
imperdiet orci. Nunc nec neque. Phasellus 
leo dolor, tempus non, auctor et, hendrerit 
quis, nisi. Curabitur ligula sapien, tincidunt 
non, euismod vitae, posuere imperdiet, leo.  
Sed cursus turpis vitae tortor. Donec 
posuere vulputate arcu. Phasellus accumsan 
cursus. Phasellus accumsan cursus velit. 

PROJECT TITLE 2524 PROJECT TITLE

→  Lorem ipsum dolor sit amet, 
 consectetuer adipiscing.

→ →  Lorem ipsum dolor sit amet, consectetuer adipiscing elit.

There’s really nothing quite 
like the freedom of the  
open road. And there’s 
nowhere on the planet more 
thrilling to traverse by car 
than the United States,  
a country that in many  
ways is the birthplace of  
the modern road trip.

Canada's epic Powder 
Highway is world-renowned 
for its unparalleled skiing.  
A great American version  
is this 350-mile route  
from Missoula, Montana to 
Libby, Idaho.

nunc, quis gravida magna mi a libero. Fusce 
vulputate eleifend sapien. Vestibulum purus 
quam, scelerisque ut, mollis sed, nonummy 
id, metus. Nullam accumsan lorem in dui. 
Cras ultricies mi eu turpis hendrerit 
fringilla. Vestibulum ante ipsum primis in 
faucibus orci luctus et ultrices posuere 
cubilia Curae; In ac dui quis mi consectetuer 
lacinia. Nam pretium turpis et arcu. Duis 
arcu tortor, suscipit eget, imperdiet nec, 
imperdiet iaculis, ipsum. Sed aliquam 

ultrices mauris. Integer ante arcu, accumsan 
a, consectetuer eget, posuere ut, mauris. 
Praesent adipiscing. Phasellus ullamcorper 
ipsum rutrum nunc. Nunc nonummy metus. 
Vestibulum volutpat pretium libero. Cras id 
dui. Aenean ut eros et nisl sagittis 
vestibulum. Nullam nulla eros, ultricies sit 
amet, nonummy id, imperdiet feugiat.   

L orem ipsum dolor sit amet, 
consectetuer adipiscing elit. 

Aenean commodo ligula eget dolor. Aenean 
massa. Cum sociis natoque penatibus et 
magnis dis parturient montes, nascetur 
ridiculus mus. Donec quam felis, ultricies 
nec, pellentesque eu, pretium quis, sem. 
Nulla consequat massa quis enim. Donec 
pede justo, fringilla vel, aliquet nec, 
vulputate eget, arcu. In enim justo, rhoncus 
ut, imperdiet a, venenatis vitae, justo. Nullam 

dictum felis eu pede mollis pretium. Integer 
tincidunt. Cras dapibus. Vivamus elementum 
semper nisi. Aenean vulputate eleifend 
tellus. Aenean leo ligula, porttitor eu, 
consequat vitae, eleifend ac, enim. Aliquam 
lorem ante, dapibus in, viverra quis, feugiat 
a, tellus. Phasellus viverra nulla ut metus 
varius laoreet. Quisque rutrum. Aenean 
imperdiet. Etiam ultricies nisi vel augue. 
Curabitur ullamcorper ultricies nisi. Nam 
eget dui. Etiam rhoncus. Maecenas tempus, 

tellus eget condimentum rhoncus, sem quam 
semper libero, sit amet adipiscing sem neque 
sed ipsum. Nam quam nunc, blandit vel, 
luctus pulvinar, hendrerit id, lorem. 
Maecenas nec odio et ante tincidunt tempus. 
Donec vitae sapien ut libero venenatis 
faucibus. Nullam quis ante. Etiam sit amet 
orci eget eros faucibus tincidunt. Duis leo. 
Sed fringilla mauris sit amet nibh. Donec 
sodales sagittis magna. Sed consequat, leo 
eget bibendum sodales, augue velit cursus 
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More byways, less highways: embrace the freedom 
of the road and go on great American adventures.

When it comes to the great outdoors, the USA 
has it all: wild mountains, vast prairies, 
other worldly canyons, barren deserts and 
tropical forests. And there is no better way 
to explore them than that all-American 
 activity: the road trip.

The Great American Road Trip is a new ap-
preciation of the grand tradition in the tracks 
of Jack Kerouac. The book leads beyond mag-
nificent landscapes and seeks out the history, 
the culture, the food, and the people. Retrace 
the Underground Railroad. Follow the Blues 
Highway. Go on a pilgrimage to the best 
 lobster shacks. The Great American Road Trip 
encourages readers to explore hinterlands, and 
to start an adventure that turns the mythical 
into the experienced. The road awaits.

WHAT TO EXPECT
• Detailed itineraries for routes that cover 

all corners of the country, including the 
iconic and the little-known

• Weekend escapes and week-long adven-
tures with specific themes: something  
for everyone

• Helpful tips and tricks to make the most 
of a road trip

AETHER (PRONOUNCED “Ē-THER”)
was born in 2009, when founders Palmer West 
and Jonah Smith created something they 
couldn’t find. Aether satisfies the desire for  
a men’s collection that looks at home in the 
city but is built to withstand the outdoors.

LAURA AUSTIN
is a photographer with wanderlust coursing 
through her veins. Having grown up in small-
town Colorado and Vermont, she is now based 
in Los Angeles. 

9  783967  040234
R E L E A S E  ( E U R O P E  &  U K ) :  J U N E  2 0 2 2
R E L E A S E  ( I N T E R N AT I O N A L ) :  A U G U S T  2 0 2 2

THE GREAT AMERICAN ROAD TRIP

Roam the Roads From 
Coast to Coast

Editors: gestalten, Aether & Laura Austin
Features: Full color, hardcover, 
stitch bound, 288 pages, 
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 45 (D) £ 40 $ 60 (US)
ISBN: 978-3-96704-023-4
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6 7PROJECT TITLE

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo 
ligula eget dolor.

Lorem ipsum 
dolor sit amet, 
consectetuer 
adipiscing elit. 
Aenean commodo 
ligula eget dolor.

E61

A7

A1

H4

A2

GOOD TO KNOW

START / FINISH
Ravne na Koroškem, Slovenian Carinthia, 
Slovenia

SEASON
Trekking is possible from April to October. 
Snow patches may persist on the higher 
peaks into May but are unlikely to signi
ficantly hinder progress. Some huts open 
in May, while others open in June; 
enquire while planning.

ACCOMMODATIONS
Most of the larger villages and towns 
have hotels, guesthouses, and hostels 
(booking advised). There are many 
mountain huts up in the hills. These 
range from small, informal cabins to large 
dormitorystyle refuges that must be 

booked in advance. Camping is 
not recommended. There are few com
mercial campsites on the route, and 
wild camping is forbidden in Slovenia.

HIGHLIGHTS
1. Traversing the Kozjak Mountains
2. St. Ursula’s Church near the summit 

of Uršlja gora
3. Reaching the rocky summit of 

Raduha with its exceptional views

HELPFUL HINTS

WHAT TO BRING
Trekking poles are ideal for taking some 
of the strain away from your legs on the 
many steep descents. In wet weather, 
gaiters can help to prevent your pants 
from getting muddy.

FOOTWEAR
Heavyweight mountain footwear 
is overkill on this trail. Lightweight 
walking shoes will cope well with 
the generally good paths underfoot.

NAVIGATION
Waymarking is piecemeal at best, 
and some sections are poorly marked, 
making careful navigation a must. 
Trail guides can be picked up at the 
tourist information center in Ravne na 
Koroškem. A GPS may be more useful 
in the woods than a map and compass.

SAFETY
This is a region where biting ticks can be a 
nuisance, so consider wearing long pants 
and check yourself for bites after walking 
through long grass.

29PROJECT TITLE

27

GET LOST 

IN GRAND TETON

With monumental mountains, lakeside  
trails and backcountry wilderness that stretches  

for miles, Grand Teton National Park is one 
of North America’s most popular, and most 

majestic, areas of wilderness.

Lorem ipsum dolor sit amet, consec-
tetuer adipiscing elit. Aenean commo-
do ligula eget dolor. Aenean massa. 
Cum sociis natoque penatibus et mag-
nis dis parturient montes, nascetur 
ridiculus mus. Donec quam felis, ultric-
ies nec, pellentesque eu, pretium quis, 
sem. Nulla consequat massa quis enim. 
Donec pede justo, fringilla vel, aliquet 
nec, vulputate eget, arcu. In enim jus-
to, rhoncus ut, imperdiet a, venenatis vi-
tae, justo. Nullam dictum felis eu pede 
mollis pretium. Integer tincidunt. Cras 
dapibus. Vivamus elementum semper 
nisi. Aenean vulputate eleifend tellus. 
Aenean leo ligula, porttitor eu, conse-
quat vitae, eleifend ac, en.

Lorem ipsum dolor sit amet, con-
sectetuer adipiscing elit. Aenean com-
modo ligula eget dolor. Aenean massa. 
Cum sociis natoque penatibus et mag-
nis dis parturient montes, nascetur ridic-
ulus mus. Donec quam felis, ultricies nec, 
pellentesque eu, pretium quis, sem. Nulla 

consequat massa quis enim. Donec pede 
justo, fringilla vel, aliquet nec, vulputate 
eget, arcu. In enim justo, rhoncus ut, im-
perdiet a, venenatis vitae, justo. Nullam 
dictum felis eu pede mollis pretium. 
Integer tincidunt. 

Cras dapibus. Vivamus elemen-
tum semper nisi. Aenean vulputate eleif-
end tellus. Aenean leo ligula, porttitor 
eu, consequat vitae, eleifend ac, enim. 
Aliquam lorem ante, dapibus in, viver-
ra quis, feugiat a, tellus. Phasellus viver-
ra nulla ut metus varius laoreet. Quisque 
rutrum. Aenean imperdiet. Etiam ultricies 
nisi vel augue. Curabitur ullamcorper ul-
tricies nisi. Nam eget dui. 

Etiam rhoncus. Maecenas tempus, 
tellus eget condimentum rhoncus, sem 
quam semper libero, sit amet adipiscing 
sem neque sed ipsum. Nam quam nunc, 
blandit vel, luctus pulvinar, hendrerit id, 
lorem. Maecenas nec odio et ante tinci-
dunt tempus. Donec vitae sapien ut libe-
ro venenatis faucibus. Nullam quis ante. 
Etiam sit amet orci eget eros faucibus tin-
cidunt. Duis leo. Sed fringilla mauris sit 

amet nibh. Donec sodales sagittis mag-
na. Sed consequat, leo eget bibendum 
sodales, augue velit cursus nunc, quis 
gravida magna mi a libero. Fusce vulpu-
tate eleifend sapien. Vestibulum purus 
quam, scelerisque ut, mollis sed, nonum-
my id, metus. Nullam accumsan lorem in 
dui. Cras ultricies mi eu turpis hendrerit 
fringilla. Vestibulum ante ipsum primis 
in faucibus orci luctus et ultrices posuere 
cubilia Curae; In ac dui quis mi consec-
tetuer lacinia. 

Nam pretium turpis et arcu. Duis 
arcu tortor, suscipit eget, imperdiet nec, 
imperdiet iaculis, ipsum. Sed aliquam ul-
trices mauris. Integer ante arcu, accumsan 
a, consectetuer eget, posuere ut, mauris. 
Praesent adipiscing. Phasellus ullamcor-
per ipsum rutrum nunc. Nunc nonum-
my metus. Vestibulum volutpat pretium 
libero. Cras id dui. Aenean ut eros et nisl 
sagittis vestibulum. Nullam nulla eros, 
ultricies sit amet, nonummy id, imperdi-
et feugiat, pede. Sed lectus. 

Donec mollis hendrerit risus. 
Phasellus nec sem in justo pellentesque 

Yosemite. Grand Canyon. Death Valley. Big 
Sur. Covering a remarkable 84 million acres 
rich in wildlife and histories, these astonish-
ing spaces brim with natural wonders. Home 
to the world’s tallest trees, the largest 
 carnivores, colossal waterfalls, and plantlife 
as far as the eye can see, National Parks are 
American not only in scale. They are an 
 intrinsic part of the culture and landscape.

The Parklands takes you on a thrilling tour 
in every direction, with a special focus on 
sustainable, low-impact exploration. Whether 
you like birdwatching, hiking, stargazing, or 
simply forest bathing, this book gives you 
essential information, along with quirky 
facts, to help plan your own adventures in 
the American wild. Buckle up your boots, hit 
the trail, and remember: leave no trace.

WHAT TO EXPECT
• Parks Project’s first book, a leader in 

conservation, environmental advocacy, 
and education 

• Original photography mixed with 
 exceptional archive material

• A collection of stories, trails, and  
routes, fetchingly curated

• Information on best practices for 
 sustainable, low-impact visits

Founded by KEITH ESHELMAN and SEVAG 
KAZANCI, Parks Project believes that parks 
are places to exercise and unwind, but they 
are also important places for wildlife and 
preserving cultural history. Since 2014, Parks 
Project has created apparel and home goods 
items, and aims to transform park enthusi-
asts into park champions. A portion of every 
sale goes to supporting conservation educa-
tion and advocacy.

 S A M P L E  C O V E R 

N
E

W

A fresh view of North America’s stunning 
natural wonders.

R E L E A S E  ( E U R O P E  &  U K ) :  J U LY  2 0 2 2
R E L E A S E  ( I N T E R N AT I O N A L ) :  A U G U S T  2 0 2 2

THE PARKLANDS 

Trails and Secrets  
from the National Parks  
of the United States

Editors: gestalten & Parks Project 
Features: Full color, hardcover, 
stitch bound, 288 pages, 
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 35 $ 50 (US)
ISBN: 978-3-96704-029-6
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Bernina Express
The highest railway across the Alps curves around 
glistening glaciers and roaring rivers toward  
sun-dappled meadows and pretty Italian towns. 

Slow, but steady, this sleek train takes just over four hours  
to weave its way between Chur in Switzerland and Tirano  
in Italy. More than a hundred years old, the Bernina Express 
route includes 55 tunnels and 196 bridges, offering passen
gers an extraordinary Alpine adventure—all from within  
the warm confines of a panoramic dome car. In winter, 
sunshine flashes through the windows, ricocheting off crisp 
white snow and ice-blue lakes. And in summer, bell-wearing 
cows graze knee-deep in meadows, picking their way 
through carpets of purple asters surrounded by snow-
capped peaks. 

The journey can feel precarious at times, as the train 
crosses bridges whose pillars are anchored in vertical rock 
faces, while milky rivers tumble below. But it is all part  
of the experience, and the train soon emerges from echoing 
tunnels into valleys dotted with bright terra-cotta roofs,  
neat wooden churches, and picket fences. A photographer’s 
dream, the route is famous for the Landwasser Viaduct  
at Filisur, a single-track, six-arched limestone viaduct that 
takes you skirting above a 213-foot (65-meter) drop and 
directly into a tunnel built through a sheer rock wall. 
Consider adding to the adventure with an overnight stay  
in the medieval town of Poschiavo. If you time it correctly, 
you can browse the Wednesday market for some local 
burrata and wine, hike around the lake, then finish the day 
with a hearty dinner at Hostaria del Borgo, which does 
wonderful osso buco. Reboard the following day for the final 
45-minute stretch to Tirano. ♦

FROM CHUR, SWITZERLAND TO TIRANO, ITALY

4 HOURS

260 261

BIKES, BAGS, & SETUPS

BIKEPACKING BAGS 
Total capacity will be based on bike size 
and space available. Always measure 
and check with bag manufacturers.
1 Seat pack (8–16 L)
2 Handlebar pack (8–18 L) 
3 Handlebar pouch pack (1–3 L) 
4 Frame pack (2–9 L) 
5 Fork pack × 2 (6–8 L)
6 Top tube packs × 2 (0.5–1 L)
7 Down Tube pack (1–2 L)
8 Stem packs × 2 (1–2 L)
9 Hip pack (2–6 L)
= 37 L–76 L
10 Full Pannier Setup (75–105 L)

BIKE & SETUP
Several factors have to be considered.
Things like bigger tires and lower gearing 
are essential for heading off-road.
A Frame material / geometry / specs 
B Gearing / drivetrain / shifting 
C Brakes  
D Wheel and tire size / tread 
E Handlebars and hand positions
F Mounts for racks / cages
G Saddle
H Navigation / devices
J Dynamo hub lighting / charging
K Pedals
L Mudguards

BIKEPACKER
bike: “All terrain” gravel  
or mountain
luggage: Bikepacking bags
trips and terrain: Roam anywhere. 
With bigger tires and a nimbler  
setup, carry everything you need for 
a few days and reach higher, more 
remote, and wilder worlds, even if 
pushing your bike is required. Space  
can be limited, especially for clunkier 
items like one-liter, or more, cooking 
pots and water and food supplies 
beyond 3–4 days. Tape your frame 
where bags attach and might rub. 

FASTPACKER
bike: Road, gravel,  
or mountain
luggage: Bikepacking bags
trips and terrain:  
Fast and light road and 
off-road adventures 
carrying the bare minimum. 
Typically shorter trips in 
known weathers, using 
accommodations. Camping 
and cooking are seen more 
as secondary, with only  
room for a bivvy setup, 
lightweight stove set, and 
minimal supplies.

TRADITIONAL TOURER
bike: Touring / expedition
luggage: Traditional 
pannier bags
trips and terrain: Road 
and light off-road adventures, 
for as long as you want to be 
away. A full set of panniers 
not only offers more space to 
carry whatever you need,  
but is less fussy to pack and 
easier to take on and off the 
bike. However, additional 
weight does makes the bike 
less agile across technical  
off-road terrain—the reason 
for the development of 

“rackless” bikepacking bags. 

ALTERNATIVES
bike: Various
luggage: Trailers, racks, 
baskets, backpacks
trips and terrain: 
Various. Mix things up!  
A bikepacker setup with 
the addition of front 
panniers or a backpack 
can carry enough supplies 
and equipment for a few 
more days in the wild, and 
does not affect technical 
off-road capabilities too 
much. For adventures  
with kids, add a trailer  
to a “fastpacker” setup. 

Ride. Drink. Eat. Sleep. Repeat. For wilderness wanderers, the development of rackless bags, 
lightweight technical kit, and “all-terrain” bikes means that all the gear you need can be carried 

nimbly. Bike and setup versatility—the ability to both pedal off-road passes and comfortably cruise 
sealed roads—is key for bikepacking trips. Adapt your plans to the bike and kit you have.
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ROUTE
BAJA DIVIDE

LOCATION
UNITED STATES  

AND MEXICO

FEAR AND FRIENDSHIP  
ON THE BAJA DIVIDE

just before 8 a. m. on January 2, 2017, Chris 
Goodman left a small bag containing a T-shirt 
and a pair of jeans at reception in his down-
town San Diego hostel. Attached was a short 
note saying that he would be back to collect 
it in nine weeks’ time. Then he rolled his bike 
out onto the street and pedaled down to the 
waterfront to meet up with 100 strangers.

Nine months before, an open 
 invitation was published to anyone who 
wanted to join a “group start” and ride 
the newly created Baja Divide route. 
Nicholas Carmen and Lael  Wilcox 
had pulled the 2,700-kilometer 
( 1,678-mile) route together in 2016 
and wanted to generate some  interest 
when the website went live.

That group had been drawn 
by tales of beaches and cacti, rich 

 birria and spicy fish tacos, endless dirt 
trails and epic coastal views. The route 
 connects the Pacific Ocean and the Sea 
of Cortez, running from San Diego to 

the very tip of the peninsula. It passes 
through historic Spanish mission sites 
lush with shade and water, remote  ranchos 

and fishing villages, bustling highway 
towns, and every major mountain range 
in Baja California on miles and miles of 

beautiful backcountry desert tracks.
Standing at the edge of the group, Chris 

felt a pang of nerves. Despite his experience, 
he had never ridden in a big group before, and 
never in a country where the terrain,  culture, → 

EPIC TRAIN JOURNEYS 

The Inside Track to the  
World’s Greatest Rail Routes

Train travel is more than just getting from 
A to B. It is one of the only modes of trans-
portation that allows you to unwind, get lost 
in the breathtaking scenery unfolding 
 outside, and dine on a rolling culinary 
 adventure. A new generation of explorers is 
on board with the boundless possibilities of 
rail travel, with many favoring it as an 
 alternative to flying.

Train expert Monisha Rajesh presents 
more than 40 epic routes around the world 
inspired by her extensive voyages. The jour-
ney winds through mountainous terrains, 
tropical jungles, and occasionally places one 
rarely dares to venture. From local day trips to 
cross-country connections, this is a showcase 
of everything from cheap seats to luxury loco-
motives. More than just route suggestions,

Epic Train Journeys is your ticket to making 
the most of traveling by train. All aboard!

MONISHA RAJESH
is an author and journalist who has worked for 
the likes of Time, Vanity Fair, The New York 
Times, and The Guardian. She was also a train 
travel columnist for The Sunday Telegraph. Her 
first book, Around India in 80 Trains (2012) was 
featured in The Independent’s top ten books 
on India. Her second book, Around the World in 
80 Trains (2019) won the National Geographic 
Travel Book of The Year prize and was 
shortlisted for the Stanford Dolman Award.

Editors: gestalten & Monisha Rajesh
Features: Full color, hardcover,  
stitch bound, 288 pages,  
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-96704-020-3

Epic Train Journeys compiles the world’s most memorable 
rail routes, from luxurious locomotives to budget-
friendly local rides, into an essential guide. 

BIKEPACKING

Exploring the Roads  
Less Cycled

An uplifting collection of routes, journeys, anecdotes, 
and tips—Bikepacking is the publication to discover 
the adventurous spirit of life on two wheels.

When it comes to bikepacking, what matters 
most is the journey and not the destination. 
Choosing the roads less traveled, connecting 
to the surroundings every pedal of the way, 
and embracing the freedom it all offers: 
 long-distance cycling is more than a method 
of transportation—it’s a vibrant traveling 
 philosophy. Bikepacking presents a roundup of 
39 real journeys from all around the world and 
for all levels of expertise, as told by their pro-
tagonists, and gives the reader the  lowdown 
on the tips and tricks to plan their expeditions. 
Co-edited by expert bikepacker Stefan Amato, 
this book is an invitation to pack a bag and 
prep the bike—adventure awaits.

STEFAN AMATO
is a British-based biker and the founder of a 
bicycle tour operator Pannier. cc. Since its 
founding in 2012, it has become a staple of the 
biking community both in the UK and abroad.

“The publishing house Gestalten, always 
attentive to our cultural and social concerns, 
has just launched the book Bikepacking. (…)  
A cross between hiking and bicycle touring, this 
new way of traveling by bike is gaining more 
and more followers. And the German publisher 
(as always) knows it.” (translated from Spanish)  
CONDÉ NAST TRAVELER SPAIN

Editors: gestalten & Stefan Amato 
Features: Full color, hardcover,  
stitch bound, 288 pages,  
22.5 × 29 cm, 9 × 11 ½ inches 
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-96704-013-5
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Traverse of The vercors Vercors Massif FRANCE 

� One of the many caves that dot the landscapes of the Vercors.
� Mont Aiguille frequently pops up in views along the traverse of the Vercors.

“Looking south, the dramatic 
escarpment of the French 
Dolomites can already be 

prominently seen: a craggy 
white spine of mountains, 
steep to the left, gentle to 

the right, clothed in forest 
at lower elevations.”

ABOUT THE TRAIL
 Ơ DISTANCE 82 km (51 mi)
 Ơ DURATION 3 to 5 days
 Ơ TOTAL ELEVATION GAIN 2,873 m (9,426 ft)
 Ơ LEVEL Moderate

T he main chain of the alps may get all the accolades 
and harbor plenty of the best hikes, but many of the 
ranges of foothills—or Prealps—are just as good. of 

these, one of the most celebrated is the vercors Massif. Known 
as the fortress or the Limestone citadel, and sometimes as the 
french Dolomites, the vercors is a north-south ridge with a steep 
escarpment to the east, a system of plateaus to the west, and a 
great deal of top-quality hiking in between.

Grenoble lies just to the north, in the Isère valley, which sepa-
rates the vercors Massif from chartreuse, and the city makes a 
convenient base for exploring both ranges. although there are 
many possible multiday walks extending through the vercors, 
one of the most worthwhile—some might say inevitable—is a 
north-south traverse of the main line of ridges, taking advantage 
of good high-level paths and countless hiking shelters and cabins 
along the way. Unusually for france, the rules for bivouacking in 
the vercors regional Natural Park are quite liberal, too, making 
this a good choice if you are looking to sleep out under the stars. 
Thanks to the modest elevation of these mountains (the highest 
is Grand veymont at 2,341 m / 7,680 ft), and the fact that the route 
connects long plateaus rather than climbing up and down from 
col to col like many alpine hikes, it can feel surprisingly leisurely 
at times. The trail largely sticks to the gentler western flanks of 
the ridge. This is still a walk in the big hills, though—and it has 
the views to match.

The hike begins at saint-Nizier-du-Moucherotte, a small 
village just uphill from Grenoble at the extreme northern end of 
the main vercors ridge. Paths zigzag up through a ski area to the 
peak of Le Moucherotte (1,901 m / 6,237 ft)—a splendid viewpoint 
looking directly down on the river Isère and Grenoble in the 
valley below and across to the foothills of chartreuse. Looking 
south, the dramatic escarpment of the french Dolomites can 
already be prominently seen: a craggy white spine of mountains, 
steep to the left, gentle to the right, clothed in forest at lower 
elevations. The eagle-eyed may be able to spot the surprising 
tower-like shape of Mont aiguille (2,085 m / 6,841 ft) just left of 
the main ridge in the distance. This is one of the most distinctive 
summits of the vercors, and one that you will be getting a closer 
view of in the days to come.

after Le Moucherotte, the trail diverts west from the main 
crest of the ridge and does not revisit it until the final stage. 
Descending slightly through meadows and wooded areas, the 
trail passes across ski slopes to the auberge des allières, a 
restaurant and hostel at about the 13 km (8.1 mi) mark, making 
it a good place for an overnight stay if you started the day’s hike 
late. otherwise, the trail continues with a short climb before 
traversing wooded hillsides and descending to the cascade de 
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GOOD TO KNOW

START / FINISH
Bressanone, south tyrol, italy 
Croce d’Aune, Belluno, italy

SEASON
Best hiked from mid-June to september. 
significant snow can remain on higher 
sections of the trail into the summer. 
Note that thunderstorms can be 
problematic in July and August, 
but in most years they have died down 
by september—when the weather 
is often cooler.

ACCOMMODATIONS
Accommodations are plentiful, mostly 
in the form of mountain huts (rifugi), 
which can be found at the end of 
almost every daily stage. there are also 
several basic, unmanned bivouac cabins. 
Camping is often permitted near the 
huts. if you’re looking to keep costs 
down, this enables you to buy meals and 
snacks without the expense of staying 
the night. At malga Ciapela, you will find 
a commercial campsite.

HIGHLIGHTS
1. the magnificent sella Group
2. Views of the marmolada Glacier 

from Rifugio Castiglioni marmolada
3. the wild Pale di san martino
4. the sentiero delle Farangole 

balcony path
5. the traverse of Vette Feltrine, the 

southernmost range in the Dolomites

HELPFUL HINTS

WHAT TO BRING
Pack light. Carry waterproof clothing, 
a warm layer (down or synthetic), a 
warm hat and gloves, and also a sun hat, 
sunglasses, and sunscreen. You will 
need a sleeping bag liner for use in huts. 
if you plan to camp, carry an ultra-
light shelter and sleeping bag warm 
to around freezing.

TECHNICAL EQUIPMENT
Carry a harness, helmet, and via ferrata 
equipment for use on aid sections. 
early in the season, you may need an 
ice axe and crampons.

FOOTWEAR
if comfortable wearing them in Alpine 
terrain, choose lightweight, high-quality 
trail shoes with good grip.

NAVIGATION
Although the trail is well marked, on 
many higher sections terrain can be 
confusing, particularly in poor visibility.

SAFETY
thunderstorms can be a major hazard, 
especially in afternoons during the 
summer. on via ferratas, the main 
hazards are falling rocks from other 
climbers or becoming “gripped” due 
to the exposure.

SUPPLIES
You will need to eat (and buy snacks) 
at refuges. there are also shops at 
malga Ciapela.

WATER
Water is scarce in these dry limestone 
mountains. You will need to top off your 
bottles at huts and ensure that you carry 
enough water for the day with you.

BONUS TRACK

THE ASCENT OF SASS DE PUTIA
late on the second day of the trail, after 
climbing to the col of Forcella di Putia 
(2,357 m / 7,733 ft), it is worth taking in 
the optional ascent of sass de Putia 

(2,875 m / 9,432 ft)—an isolated peak 
with dramatic views south into the 
Puez-odle massif, giving a real taste of 
the joys to come on the AV2. the ascent 
adds 4 km (2.5 mi) and 544 m (1,785 ft) 
to your day, but the view will be worth it.

BACKGROUND

THE LADIN LANGUAGE
While most inhabitants of the Dolomites 
speak italian or German, ladin is 
the native language of some areas the 
AV2 passes through, including south 
tyrol, trentino, and Belluno. ladin is 
a Romance language whose name was 
derived from latin; it evolved from 
Vulgar latin, spoken widely in the Alps 
after the collapse of the Roman empire. 
today, it is thought that there are 
about 30,000 native ladin speakers.

FLORA & FAUNA

WILD STRAWBERRIES
throughout the summer, many wild 
berries can be found growing high 
in the Dolomites, and especially wild 
strawberries. Known locally as 
fragoline, they make a tasty trailside 
snack and provide food for fauna 
such as chamois.

WANDERLUST USA
The Great American Hike

WANDERLUST
Hiking on Legendary Trails

Editors: gestalten & Cam Honan
Features: Full color, hardcover,  
stitch bound, 320 pages,  
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 35 $ 50 (US)
ISBN: 978-3-89955-985-9

Editors: gestalten & Cam Honan 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-901-9

BOULDERING
Climbing, No Ropes  
Attached

By: Bernd Zangerl 
Features: Full color, hardcover,  
stitch bound, 232 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-024-5

Editors: gestalten & Jeffrey Bowman 
Features: Full color, hardcover,  
stitch bound, 256 pages, 
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60 (US)
ISBN: 978-3-89955-964-4

THE NEW OUTSIDERS
A Creative Life Outdoors

Editors: gestalten & Alex Roddie 
Features: Full color, hardcover,  
stitch bound, 328 pages,  
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 35 $ 50 (US) 
ISBN: 978-3-89955-866-1

WANDERLUST EUROPE
The Great European Hike

THE HIDDEN TRACKS
Wanderlust off  the Beaten Path

Editors: gestalten & Cam Honan
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-955-2

Editors: gestalten & Julie Ellison 
Features: Full color, hardcover,  
stitch bound, 288 pages,  
22.5 × 29 cm, 9 × 10 ½ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-996-5

CLIFFHANGER
New Climbing  
Culture & Adventures

Soaring peaks, flower-rich meadows, shining glaciers,
summer snow, and a vast network of mountain huts:
this is hiking in the European Alps.

The Alpine region is the birthplace of moun-
taineering and offers a limitless canvas for 
adventure. Stretching from France across 
Switzerland to Austria and Slovenia, Europe’s 
greatest mountain range encompasses eight 
countries. The Alps are home to some of the 
world’s most celebrated peaks, including the 
Matterhorn and Mont Blanc, and hikers at 
lower altitudes are amply served too, with a 
lifetime’s supply of day hikes and long- 
distance trails. Wanderlust Alps collects the 
very best routes in the Alps in one volume, 
packed with clear maps, first-hand insights 
from the trails, and breathtaking photo graphy. 
Discover why the Alps are the best place in 
Europe for hiking and moun taineering.

ALEX RODDIE 
is a writer, editor, and photographer who 
specializes in adventure travel, the outdoor 
publishing industry, and non-fiction on 
mountaineering, hiking, nature and the 
environment. An experienced long-distance 
backpacker and mountaineer, he has hiked 
thousands of miles through the Scottish 
Highlands, English Lake District and Yorkshire 
Dales, Swiss Alps, Pyrenees, and the Fjells  
of Norway. He is an active environmental 
campaigner.

“Are you suffering from alpine withdrawal  
in the wake of the pandemic? The new book 
Wanderlust Alps won’t make it any better.  
The editor is Robert Klanten, and the publisher 
Gestalten, as usual, provides magically 
beautiful pictures. In addition, you’ll also find 
great hiking tips in this book, ranging from easy 
day trips to more demanding long-distance 
tours.” UTE MAGASINET

WANDERLUST ALPS

Hiking Across the Alps Editors: gestalten & Alex Roddie
Features: Full color, hardcover, 
stitch bound, 336 pages, 
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 35 $ 50 (US)
ISBN: 978-3-96704-021-0

ON THE RUN
Running Across  
the Globe 

Editors: gestalten & Nick Butter 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches 
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-864-7
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Editors: gestalten & Austin Sailsbury 
Features: Full color, hardcover,  
stitch bound, 264 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 50 (US) 
ISBN: 978-3-89955-865-4

FAMILY ADVENTURES
Exploring the World  
with Children

Editors: gestalten & Clara Le Fort
Features: Full color, hardcover,  
stitch bound, 288 pages, 
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60 (US)
ISBN: 978-3-89955-963-7

BON VOYAGE
Boutique Hotels for the 
Conscious Traveler

Editors: gestalten & Canopy & Stars 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches 
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-861-6

STAY WILD 
Cabins, Rural Getaways,  
and Sublime Solitude

Editor: Indoek
Features: Full color, hardcover,  
stitch bound, 288 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-907-1

SURF SHACKS
An Eclectic Compilation of  
Creative Surfers’ Homes

SURF SHACKS VOL. 2
A New Wave  
of Coastal Living

Editor: Indoek 
Features: Full color, hardcover,  
stitch bound, 288 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-857-9

Editors: Debbie Pappyn &  
David De Vleeschauwer 
Features: Full color, linen hardcover,  
stitch bound, 312 pages,  
20.5 × 27 cm, 8 × 10 ½ inches 
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-986-6

REMOTE PLACES  
TO STAY
The Most Unique Hotels  
at the End of the World

HOTEL SIRENA ON ALONG THE SOUTH SIDE OF 
FILICUDI (ABOVE, LEFT). A TYPICAL SEASIDE SNACK: 
MUSSELS, SEA URCHINS, AND ANCHOVIES CAUGHT 
AND SERVED FRESH (BELOW).

STROMBOLI

Next in the itinerary is Stromboli— perhaps 
the most famous of them all. The island 
is known for its active volcano that has 
been continuously erupting for 2,000 years. 
Stromboli is one of the more difficult islands 
in the itinerary and requires more planning 
than the others because of the lack of safe 
harbors. The perfect steep cone-like volcanic 
shape does not offer any protected coves along 
the coastline and the bottom only comes up 
to anchorable depth on the eastern point of 
the island. Everywhere else the shore drops 
dramatically hundreds of feet deep as soon as 
the island meets the sea. You can sail safely 
along the coast just 30 meters out to enjoy the 
sights, sounds, and the distinctive sulfur smell 
of the active volcanic peak.

Rugged and wild is how many locals like to 
describe Stromboli. The island grows lemons, 
oranges, capers, grapes, and olives come from 
its northern and southern slopes. Ashore is a 
charming town, home to a small welcoming 
community. Walking the streets you can find 
a gelateria selling local flavors grown and 
harvested on the island. There are  numerous 
trattorias serving rustic and traditional menu 
options and modern restaurants  offering 
 fancier gastronomic dishes paired with local 
island wine.

Stromboli serves as the beacon and spirit of 
the Aeolian islands, with its volcanic prowess 
that brings both fear and symbolic fertility 
to its residents. It has also become a geolog-
ical muse for explorers and writers for many 
years. Erupting often, lava flows out of its 
top, blackening the land and re-molding the 
earth below. Chunks of pulsating orange rock 
can be seen from a distance, while shades of 
glowing lava frequently erupt and light up the 
night sky. Its deep rumbling emanates from 
underground and hurls fire into the sky.

FILICUDI

One of the lesser explored islands is Filicudi. 
Home to two small fishing villages and the 
archipelago’s second-smallest  community. 
There are well preserved ancient ruins 
 scattered throughout its villages dating back 
to the Bronze Age. It’s the second-farthest 
 western island in the group, and sailors come 
to Filicudi for the true sense of peace and calm 
that’s found there. 

The lifestyle is simple and holds a sense of 
calmness in high regard. Most of the lands 
are protected parklands, and the entire 
island has been listed as an UNESCO World 
Heritage Site. Sailors are greeted with  gen- 
uine hospitality by the island’s residents. 

AEOLUS IN GREEK 
MYTHOLOGY

Greek Mythology tells us that Aeolus was  
the keeper of the winds and king of the 
Eolies. He lived on the floating island of 
Aeolia and was visited by Odysseus in 
Homer’s Odyssey. After experiencing a 
 misadventure, explorers showed up to his 
home where Aeolus gave them hospitality 
for a month and offered them winds from 
the west to take them home to Ithaca. 
He also gave them an ox-hide bag that 
contained all the winds, except the  western 
ones. They traveled well for days, but 
when their native lands were just in sight, 
Odysseus sank. His men let their  curiosity 
overcome them, and they opened the 
 mysterious bag. The winds roared with such 
a force that drove the ship all the way back 
to Aeolus. He refused to help them again 
and believed their  unsuccessful voyage 
meant that the gods didn’t favor them. 

50 AEOLIAN ARCHIPELAGO
ITALY

Hemingway’s The Garden of Eden, Picasso’s 
foray into ceramics, Brigitte Bardot’s 
La Madrague, F. Scott Fitzgerald’s This Side 
of Paradise, Vincent van Gogh’s seascapes. 
To even list the works of great art produced 
in and about the French Riviera could be a 
lifelong project for a dedicated curator. This 
is a place that inspires. Hillsides fragranced 
with fresh lavender tumble into the clear 
blue Mediterranean waters. In countless 
seaside villages, life slows with the heat of 
the summer into a leisurely stroll, a drift in 
the sea. The language here, like the English 
of the American South, is spoken in a slow 
drawl that belays the unhurriedness of it 
all. Provençal French is a dialect of honest 
 farmers and hardworking � shermen. The 
French Riviera is their not-so-hidden gem, 
shining bright from any angle you view it. 

Stretching between the cli� s of Cassis and the 
independent microstate of Monaco, the French 
Riviera—or “Côte d’Azur” as it’s known to the 
French—exudes a cultural  passion for sailing. 
The traditional � shing boats here carried 
sailing rigs and the more modern history of 
recreational sailing has a strong presence on 
this coast as well. It’s not unusual to see a 
regatta on the horizon with 100 boats under 
their full press of sail. They are out there for 
the love of sailing as much as for the coastline 
that they are tacking to. Whether you come 
primarily for the sailing or for the Côte d’Azur 
itself, you’ll be delighted by the interplay of 

how they come together—a  classic pairing 
like Chardonnay and Gruyère, or  butter on a 
freshly baked baguette. 

Along this coast there are ancient towns 
where the forti� ed walls, originally built 
to protect against pirates and invaders, 
still stand doing their best to keep out the 
big power yachts and helicopters that buzz 
around them with the annual in� ux of the 
rich and famous. Events such as the Cannes 
Film Festival and the Monaco Grand Prix are 
like a siren song for mega yachts and their 
patrons who recognize the beauty here too, 
even if they are only enjoying it through the 
tinted windows of their upper deck lounges. 
On a sailboat the beauty is inescapable and 
becomes a part of you even as you become a 

THE FRENCH RIVIERA IS WORLD-RENOWNED FOR ITS GLAMOUR AND 
BEAUTIFUL BEACHES. BUT DESPITE ITS PRESTIGIOUS NAME, THIS 
COASTLINE OFFERS RUSTIC CHARM AND EXCEPTIONAL SAILING.

THE MANY SHADES
OF CÔTE D'AZUR 

91CÔTE D'AZUR
FRANCE

Editors: gestalten & Lauren L. Hill 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 35 (D) £ 30 $ 50 (US) 
ISBN: 978-3-89955-998-9

SHE SURF
The Rise of  
Female Surfing

Editors: gestalten & Andrew Groves 
Features: Full color, hardcover,  
stitch bound, 320 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 55 (US)
ISBN: 978-3-89955-653-7

SURF ODYSSEY
The Culture of  
Wave Riding

Editors: gestalten & The Sailing Collective 
Features: Full color, hardcover,  
stitch bound, 264 pages,  
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 35 $ 60 (US)
ISBN: 978-3-89955-997-2

From short sailing trips to longer cruises along 
coastlines or across the oceans, this book celebrates  
the nautical way of life.

SAILING THE SEAS

A Voyager’s Guide 
to Oceanic Getaways

Since the dawn of time, exploring the world 
by boat has been seen as the pinnacle of free-
dom. There is no greater adventure than 
setting sail, at the mercy of the wind, being 
sprayed by salty water as you voyage from 
island to island and sea to sea, discovering 
new landscapes and cultures.

Sailing the Seas will take readers on a series 
of nautical adventures across the globe, from 
the coast of the US down to the Caribbean, 
through classic Mediterranean voyages 
and on trips in far-flung locations such as 
Thailand and French Polynesia. Presenting 
a fresh, younger side of  sailing, this volume 
reveals the sights, sounds, tastes, and experi-
ences that can be had on board a boat.

With beautiful photos of locations, detailed 
itineraries, and “Captain’s Notes” filled with 
useful tips and insights on destinations, 
Sailing the Seas will inspire novice sailors 
and “old salts” alike to take to the waves.

THE SAILING COLLECTIVE 
is comprised of an energetic group of captains, 
culinary artists, and explorers with a shared 
enthusiasm for adventure. Their passion lies  
in curating journeys to the world’s most exotic 
locations, captained and crewed by talented 
professionals. 

“Inspires travelers to climb the ropes and set 
course to the most beautiful coastal towns on 
the basis of stories about sailing, culture, food 
and special mooring places.” (translated from 
Dutch) NATIONAL GEOGRAPHIC TRAVELER

“Intended to inspire novice sailors and old 
hands alike, 'Sailing theSeas’ takes readers on 
a packed itinerary of nautical adventures across 
the globe.” BOAT INTERNATIONAL 
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Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 35 (D) £ 35 $ 45 (US)
ISBN English: 978-3-89955-938-5

ISBN French: 978-3-89955-111-2

HIT THE ROAD
Vans, Nomads and 
Roadside Adventures

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 28 cm, 9 ½ × 11 inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-654-4

VELO CITY
Bicycle Culture  
and City Life 

RIDE OUT!
Motorcycle Roadtrips  
and Adventures 

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN English: 978-3-89955-957-6

ISBN French: 978-3-89955-890-6

PORSCHE 911
The Ultimate Sportscar 
as Cultural Icon

Editors: gestalten & Ulf Poschardt 
Features: Full color, hardcover,  
stitch bound, 240 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 35 (D) £ 35 $ 40 
ISBN: 978-3-89955-687-2

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 35 (D) £ 35 $ 45 (US)
ISBN: 978-3-89955-594-3

OFF THE ROAD
Explorers, Vans, and  
Life Off the Beaten Track

By: Matias Corea
Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 29.90 (D) £ 25.99 $ 40 (US) 
ISBN: 978-3-89955-976-7

TWO WHEELS SOUTH 
A Motorcycle Adventure  
from Brooklyn to Ushuaia

THE CURRENT
New Wheels for  
the Post-Petrol Age

Editors: gestalten & Paul d’Orléans
Features: Full color, hardcover, 
stitch bound, 208 pages, 
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 35 (D) £ 35 $ 50 (US)
ISBN English: 978-3-89955-956-9

ISBN French: 978-3-89955-889-0

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 336 pages,  
30 × 27 cm, 11 ¾ × 10 ½ inches
Price: € 49.90 (D) £ 45 $ 69 (US)
ISBN: 978-3-89955-988-0

BEAUTIFUL MACHINES
The Era of the  
Elegant Sports Car

Editors: gestalten & BESIDE 
Features: Full color, hardcover,  
stitch bound, 272 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-89955-984-2

Editors: gestalten & Tobias Woggon 
Features: Full color, hardcover,  
stitch bound, 196 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches 
Price: € 29.90 (D) £ 25.99 $ 40 (US) 
ISBN: 978-3-89955-863-0

THE NEW TRADITIONAL
Heritage, Craftsmanship,  
and Local Identity

NORDIC CYCLE 
Bicycle Adventures  
in the North

Editors: gestalten & Mr Hudson
Features: Full color, hardcover,  
stitch bound, 320 pages,  
17 × 22.5 cm, 6 ¾ × 9 inches
Price: € 29.90 (D) £ 25.99 $ 40
ISBN: 978-3-89955-974-3

MR HUDSON  
EXPLORES
The Gay Man’s Travel  
Companion

By: Tim Voors
Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 240 pages,  
17 × 24 cm, 6 ¾ × 9 ½ inches
Price: € 24.90 (D) £ 21.99 $ 30 (US)
ISBN English: 978-3-89955-977-4

THE GREAT ALONE
Walking the  
Pacific Crest Trail

ISBN French: 978-3-89955-874-6

By: Santiago Lange
Editor: Pantauro
Features: Full color, hardcover,  
stitch bound, 240 pages, 14.5 × 21 cm,
6 × 8 ¼ inches
Price: € 24 (D) £ 21.99 $ 29.95
ISBN: 978-3-89955-006-1

WIND
The Journey of my Life

Editors: gestalten, Maximilian Funk, 
Thorsten Strüben & Jan Blumentritt 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9½ × 11 ¾ inches 
Price: € 39.90 (D) £ 35 $ 60 (US)
ISBN: 978-3-89955-146-4

THE FLY FISHER
The Essence and  
Essentials of Fly Fishing

By: Martijn Doolaard 
Features: Full color, hardcover,  
stitch bound, 368 pages,  
24 × 32 cm, 9 ½ × 12 ½ inches
Price: € 39.90 (D) £ 40 $ 60 (US)
ISBN: 978-3-89955-906-4

ONE YEAR ON A BIKE
From Amsterdam  
to Singapore

Editors: gestalten & Kash Bhattacharya
Features: Full color, flexicover,  
stitch bound, 320 pages,  
17 × 22.5 cm, 6 ¾ × 9 inches
Price: € 29.90 (D) £ 25 $ 40
ISBN: 978-3-89955-684-1

THE GRAND HOSTELS 
Luxury Hostels 
of the World
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I saw no point in trying to make pizza myself until I moved from downtown Paris to a 
small village in the countryside. From that moment on, what would have just been a 
cooking challenge became a matter of domestic necessity. I was made aware that we 
would not be able to survive without decent pizza, so I had to make that happen.

INGREDIENTS
——
for the dough
1 level teaspoon whole sugar
1 level teaspoon dry yeast
160 ml warm water
190 g manitoba flour
60 g semola flour
1 level teaspoon fine salt

——
for the bufala and ‘nduja
65g passata di pomodoro
1 teaspoon whole sugar
1 tablespoon olive oil
salt, pepper
2 tablespoons ‘nduja
80 g mozza di buffala
a few basil leaves
 

Pizza, with Bufala 
and ‘Nduja, with 
Saffron and Pancetta

5 hours before cooking, make the dough. Put the yeast, sugar and half the  
warm water in a small bowl. Mix and leave to rest until it foams for 5-10 minutes. 
In a large bowl mix the flours and salt. Form a well and pour the yeast water as 
well as the rest of the warm water. Mix with a fork until a ball forms, then use the 
hand to knead the dough for 5 minutes, until smooth. Divide in two balls and put 
them to leaven in a warm place, each in their own bowl covered with film so they 
don’t dry out.

Preheat your oven at the highest temperature (static is better than ventilated),  
up to 300°C if your oven allows it. This should take at least 15 minutes. 
Remember your oven has to be as hot as possible for the dough to rise well.

In a small bowl mix the passata, sugar, olive oil, salt and pepper. Using your 
hands, gently spread the first ball of dough on the floured baking peel. I like  
it to be very thin with a thicker outer layer. Spread the tomato sauce on it and 
scatter bits of the ‘nduja. Slide it into the oven for 7-10 minutes, until the  
dough starts to color.

Take it out of the oven, tear pieces of mozzarella di bufala on top as well as a  
few basil leaves. Finish with a splash of good olive oil.

Using your hands, gently spread the remaining ball of dough on the floured 
baking peel. Scatter the mozzarella, Parmigiano, pancetta and pine nuts. Drizzle 
with the saffron water and finally pepper generously. Put in the oven for 7-10 
minutes.
--------------------
○ 4-6 hours of resting is good for this amount of yeast, if you want it to rest 
longer, reduce the yeast amount slightly. Long leavening ensures a deeper taste 
and erases the yeast taste you get with a dough that barely had time to rise.

SERVES:  
TWO AS A MAIN
——
COOKING TIME:  
AROUND 8 
MINUTES EACH
——
LEAVENING TIME: 
5 HOURS

257  Late Fall

241

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo ligula eget dolor. Aenean 
massa. Cum sociis natoque penatibus et magnis dis parturient montes, nascetur ridiculus mus.

Top: Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Aenean commodo ligula eget dolor. Aenean massa. 
Bottom left: Cum sociis natoque penatibus et magnis dis parturient montes, nascetur ridiculus mus. 

Bottom right: Donec quam felis, ultricies nec, pellentesque eu, pretium quis, sem. Nulla consequat massa quis enim.

257  Early Spring

One of my first faraway trips, quite a long time ago, was to Vietnam. Up until then, 
Asian food had only been this tasteful cuisine whose workings were completely 
mysterious. Traveling someplace surely won’t give you instant knowledge of a 
country’s cooking, but seeing dishes in their context, beyond the often standardized 
version that had been imported to your country, can shine a light on the logic behind 
some of its foundations. 

INGREDIENTS
——
for the rolls
60 g uncooked rice vermicelli
2 spring onions (20 g), finely 
chopped
140 g cucumber, deseeded, 
cut in 10 cm sticks
100 g fennel, thinly sliced 
and chopped
1 cm fresh ginger, grated
1 tablespoon lemon juice
1 tablespoon toasted 
unsalted cashews
1 tablespoon toasted 
sesame seeds
24 small mint leaves
8 baby spinach leaves
8 rice paper wrappers  
(18cm wide)
——
for the sauce
2 tablespoons olive oil
4 tablespoons ponzu sauce
 

Fresh Rolls with 
Cucumber and Fennel

First cook the rice vermicelli. Put them in a large bowl and pour boiling water on 
top. They should take a few minutes to cook. They should be soft but stop the 
cooking before they break. Drain them and run cold water on them until they’re 
fresh. Press them into the colander with your hands to remove any excess water. 
Keep in the fridge while you prepare the rest.

Get all your vegetables ready on a cutting board next to each other.  Add the 
lemon juice and grated ginger to the fennel, mix.

Prepare your station with the fillings on one side, a wooden board to prepare the 
rolls, a shallow plate big enough to fit wrappers filled with water  and a platter 
large enough to put all the finished rolls without them touching each other.

Once ready, proceed as follows for each roll. Dip your wrapper in water for a couple 
of seconds (you will think it’s not enough but longer will get too soft), lay it on 
the board and add the fillings in the center, leaving 3 cm empty on the left and 
right and at least 5 cm on the top and bottom. The order in which you place them 
is mostly cosmetic, for a nice effect I would suggest starting with a pinch of 
sesame seeds, followed by three mint leaves, fennel, cucumber, spring onions, 
cashews, vermicelli and finally one spinach leaf. Fold the left and right side toward 
the center before rolling it tightly. The wrappers have a bit of stretch that will 
allow that. If you make them too loose they will be messy when eaten.

Put them on the platter as you go, making sure they don’t touch each other. A 
short time in the fridge (at least 10 minutes) will help them hold together. Just 
sure to cover the platter so they don’t dry.

When ready to eat, mix the olive oil and ponzu sauce and divide between small 
cups to dip the rolls into.
--------------------
○ Ponzu sauce is a Japanese yuzu-flavored soy sauce that has the most refreshing 
taste. You can find it next to the soy sauce in Japanese grocery stores. If you can’t 
find it, add a bit of lime juice to regular soy sauce.
○ If the whole roll adventure is more hassle than fun to you, try doing this as a 
salad by augmenting the amount of rice vermicelli a little.

SERVES:  
TWO AS A MAIN
——
COOKING TIME:  
2 MINUTES

257  Early Winter
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A SPOONFUL OF SUN

Mediterranean Cookbook 
for All Seasons

Where the Mediterranean diet meets design: 
this cookbook feeds your taste buds, your eyes, 
and your joie de vivre.

Hilltop villages, pristine coves, lavender, 
vineyards, and a balmy sun. The smell of 
herbs in the air. Drawn-out apéritifs on 
 terraces. Provence is a feast for the senses 
that epitomises the French art of slow living. 
At the heart of it, there is always a table. In 
this book, cook Pauline Chardin shares her 
delicious, healthy, and—best of all—easy 
recipes. Using seasonal fruit and veg from 
her local market and her garden, Chardin’s 
cuisine is rooted in the Med, yet flavored by 
her travels around the world.

This is more than just a cookbook. With 
a keen sense for design, Chardin knows that 
the eye takes the first bite. A Spoonful of Sun 
 lavishes us with aesthetic pleasures too, 
 taking us around the house Chardin designed 
for herself, into the irresistible surrounds of 
her Provençal home, and back to what matters 
most: the food on the table.

WHAT TO EXPECT
• A variety of original dishes with recipes 

for cooks of all levels
• A modern approach to Mediterranean 

cuisine using seasonal, affordable,  
easy-to-find ingredients

• Exclusively created and shot by  
Pauline Chardin herself, an experienced 
photo grapher and creative director

• A deep delve into the southern French 
art of slow living 

PAULINE CHARDIN
is a French creative director, food expert, 
stylist, and photographer. Her work and 
lifestyle have been featured in publications 
such as Milk Magazine, AD, or Ignant. She  
lives in Provence, in a house she designed 
with her partner.

R E L E A S E  ( E U R O P E  &  U K ) :  M A R C H  2 0 2 2
R E L E A S E  ( I N T E R N AT I O N A L ) :  M AY  2 0 2 2

Editors: gestalten & Pauline Chardin 
Features: Full color, hardcover,  
stitch bound, 256 pages,  
24 × 30 cm, 9½ × 11 ¾ inches 
Price: € 45 (D) £ 40 $ 60 (US)
ISBN: 978-3-96704-036-4
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JAPAN

Kodawari, 
Kissaten, and 
Coffee Culture  
in Japan
1888, Tokyo: Japan’s first kissaten 
(traditional coffeehouse) opened.  
Over the following century, kissaten 
dedicated to specialized brewing  
would win Japan an international 
reputation for quality coffee.

When coffee first arrived in Japan around 1700, it 
did not immediately suit local tastes. It was favored 
by Dutch merchants and traders headquartered in 
Nagasaki and took hold only gradually in Japanese 
 society, originally for medicinal purposes, or as a 
 foreign curiosity. 大田 南畝 Ōta Nanpo, a revered poet 
born in 1749, notoriously said, “I was recommended 
Kauhii (coffee) on a red-haired (Dutch) boat. Beans are 
roasted black and powdered, and white sugar is  added. 
It smells burnt and I can’t stand the taste.” 

Merry White, professor of anthropology at Boston 
University in the United States, details in Coffee Life 
in Japan that after the 1860s, during the Meiji era 
(1868 –1912), coffee-drinking made its way to the 
country side: there, koohiito, a ball of ground coffee and 
sugar (sometimes offered to children as a treat) was 
a crude type of instant coffee that could be dropped 
into hot water and easily drunk.

Coffee consumption really took hold in the  early 
1900s. The Taishō period (1912 –1926) is considered 

Japan’s jazz era. During the preceding Meiji era, 
 elements of Western culture became trendy in Japan, 
but the liberal movement known as Taishō democracy 
further adapted Western culture into a new, Japanese 
modern aesthetic. During this time, 喫茶店 kissaten 
(coffee shops) began to proliferate, popularizing the  
モーニングセット mōningusetto (morning set, or morn-
ing service), a light, Western-style breakfast of tea or 
coffee, thick-cut toast, sometimes served with red bean 
jam (particularly in Nagoya), egg, and sometimes fruit, 
salad, and fish.

Various styles of kissaten emerged: while some 
focused on entertainment, music, serving alcohol, or 
even operating as erotic venues, others focused  purely 
on the art of coffee making. A fascination with the dif-
ferent ways to brew coffee resulted in various  kissatens 
specializing in a particular brewing method, a unique 
house blend, or another theme. 

White and others note that the Japanese philos-
ophy of こだわり kodawari (commitment) is a key part  
of kissaten culture. Kodawari is the striving for perfec-
tion, attention to detail, precision, and quality that the 
Japanese are well known for. In coffee, this approach 
is applied to everything from innovation, such as the 
manufacture of coffee equipment, to the selection of  
コーヒー豆 kōhī mame (coffee beans), and brewing 
methods. The quality-focused specialty-coffee move-
ment began to take shape, and Japan is now recog-
nized as a world leader.

Today, Japanese brewing trends, including the 
pour-over, siphon, and slow-drip cold-brew  methods, 
are popular in specialty cafés outside of Japan, too. 
White notes that while the Japanese originally thought 
the espresso to be too mechanical and not handmade 
enough, espresso-brewing now has its own kodawari. 

Japan’s early affiliation with Brazil was key to the 
development of the coffee industries in both countries. 
In early twentieth-century Japan, overpopulation  
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 depending on where you drink it—some are mixed 
with brandy (or cognac). But the folkloric recipe re-
mains consistent: drop a coin into the bottom of a cup, 
and then pour coffee in until you can’t see it any longer. 
Then, pour liquor in until you can see the coin again. 

In Norway and Sweden,  
especially in rural areas, adding 
moonshine to coffee has been 
popular since the 1800s.  
This strong drink goes by many  
names: kaffedoktor (coffee doctor), 
kaffegök, karsk, or uddevallare, 
depending on the region.  

The Danes also love their kaffepunch (coffee with 
schnapps and sugar). In the 1860s, southern Jutland 
came under German rule. People came together in 
town halls to hold meetings and sing Danish songs, 
but the German authorities would not allow alcohol 
to be served at meetings. Not content with ending 
these meetings without the traditional kaffepunch, 
the sønderjysk kaffebord (southern Jutland coffee  table) 
tradition began. 

The Danes “met for coffee” instead, filling the 
 table with cakes and baked goods, and serving as much 
kaffepunch as they liked. The German authorities had 
no say in what happened during these informal gath-
erings, and attendees were free to drink and spout 
Danish-minded rhetoric as they pleased. As attendees 
would often each bring a cake, an element of compet-
itiveness was introduced. Today, sønderjysk kaffebord 
is a continuing tradition in which a veritable feast of 
baked goods and coffee are served.

In Denmark, the Madam Blå (Madame Blue) enam - 
eled coffee pot is an iconic feature of twentieth- century 
Danish households. This coffee pot influenced coffee 

culture in Denmark. It came in a range of  sizes, from  
1 to 50 cups, and was designed to be brewed in the 
morning and left on the stove for serving  instantly 
throughout the day. The factory closed down in 1966, 
but many kitchens and cafés still hold on to their 
enameled coffee pots as items of nostalgia. 

The culture of the indigenous Sámi people who 
inhabit Sápmi (a region that encompasses a large part 
of northern Norway, Sweden, Finland, and Russia) is 
shaped by the extremely cold environment they tradi-
tionally inhabited. Many Sámi people were engaged in 
reindeer herding and relied on their semi-wild herds 
for much of their food. Anne Wuolab, interviewed 
for the chapter “Saami Coffee Culture” in the book 
Indigenous Efflorescence: Beyond Revitalisation in Sapmi 
and Ainu Mosir, says that coffee was originally used as 
a complement to reindeer broth, although it was not 
long before coffee became an important part of Sámi 
cuisine in its own right.

Today, the tradition of fika is a 
common part of many Swedes’ daily 
rituals. Fika refers to both making 
time to take a break, slow down, 
reset, or meet with friends, as well  
as the cup of coffee and kaffebröd 
eaten at the time. 

To prepare coffee, the Sámi would  traditionally 
beat the coffee beans inside a gáffeseahkka (reindeer- 
leather coffee bag) with a piece of wood. Then, after 
the grounds were boiled in water over a fire, vuoššat 
gáffe (cooked coffee, usually just called gáffe, or  kokkaffe 
in Swedish and Norwegian) is served in a hand crafted 
guksi (wooden cup carved from a birch burl). In spring, 
when fresh reindeer milk was available, it was  added 
to the coffee.
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Filter Kaapi
Filter Coffee

In other parts of India, chai (tea) is king, but in southern India, filter kaapi rules. It’s called meter kaapi because the 
coffee maker blends and froths the drink by pouring it between cups from a meter high. Chicory isn’t always used 
but high-quality coffee is. Try it with a peaberry (see page 257) blend.

25 g (5 level tbsp) coffee blend: 
80 percent medium-roast coffee, 
20 percent ground roasted chicory 
Grind size: fine 

180 g (6 ½ oz) hot water 
(93 °C – 96 °C / 200 °F – 205 °F) 

1 cup milk 

Sugar to taste 

You will also need:
Indian-style coffee filter (see Notes,  
below), dabara tumbler and saucer,  
or two metal cups 

Put the ground-coffee blend into the top chamber of the Indian-style 
coffee filter, distribute evenly, and using the perforated insert, tamp 
down lightly, then leave the filter in place. Place the whole apparatus 
over a scale, and press tare to reset to zero.

Add 40 g (1 ½ oz) water—just enough to wet the grounds. Replace  
the lid on the filter, leave for 15 seconds, then proceed to fill the top 
chamber with the hot water until the scales read 180 g (6 ½ oz).  
Cover and leave for up to 20 minutes to allow for the coffee to filter 
through—this brewed coffee is known as the “decoction.” 

Meanwhile, heat the milk in a saucepan. As it begins to foam, 
remove from the heat and pour from the highest distance you can 
into another vessel large enough to hold the liquid without  
splashing too much. This will froth the milk and prevent a skin 
from forming on top. 

Pour some coffee decoction into the dabara tumbler, then top up 
with as much milk as you’d like. Add sugar to taste.

Pour the mixture between the dabara tumbler and its saucer,  
from as high of a distance as you can manage (this aerates the milk, 
mixes the sugar, and emulsifies it). Repeat a few times until it’s 
blended, creamy, and frothy. 
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Notes:
No Indian coffee filter? Combine coffee and water in a metal pitcher, cover for 30 seconds, stir, and cover again. 
Leave for 1 – 2 minutes, then strain through a cheesecloth or fine sieve. Chicory is a tough root that you won’t want  
to put in your coffee grinder. If making your own chicory-coffee blend, buy roasted chicory, already finely ground.  
If the coffee filter isn’t brand new, sit the top half over a low flame to burn off old coffee residue. Handle carefully 
because the metal will become very hot.
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SPILL THE BEANS

Global Coffee Culture  
and Recipes

Life doesn’t work without coffee. This book takes 
the reader on a caffeinated tour that unveils  
the richness of coffee culture, the history of beans, 
stories, and recipes from around the world.

Spill the Beans tells the story of the world’s 
favorite drink through delicious recipes of 
regional coffee specialties. Penned by expert 
journalist Lani Kingston, this book takes 
the reader on a caffeinated journey through 
Italy, Spain, Ethiopia, Japan, and many other 
countries in between, exploring the myriad 
ways in which coffee is produced, traded, 
and, more than anything, enjoyed. Have you 
ever tried to recreate international coffee 
specialties such as spiced coffee from 
Zanzibar, dalgona from Korea, or cremat 
from Spain? 

Spill the Beans unveils internationally 
 renowned recipes, the richness of coffee 
 culture, the history of beans, and coffee 
folklore from around the world. There’s a 
vast world of coffee beyond the ubiquitous 
flat white. 

WHAT TO EXPECT
• A collection of fascinating, lesser-known 

stories about the culture of coffee and 
global traditions

• Around 40 exclusive coffee recipes  
reflecting the variety of coffee styles 

• Documentary-style imagery makes this 
an essential book for coffee aficionados 
and curious baristas

LANI KINGSTON 
is a food writer and consultant. She holds 
Master’s degrees in Food Studies and 
Education, along with barista and pastry chef 
qualifications. This is her third book on coffee, 
and the first to be published by gestalten.

R E L E A S E  ( G LO B A L ) :  F E B R U A RY  2 0 2 2

Editors: gestalten & Lani Kingston 
Features: Full color, hardcover,  
stitch bound, 264 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 39.90 (D) £ 35 $ 60 (US) 
ISBN: 978-3-96704-035-7
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RYÙ 

The ancient Japanese tradition of wabi sabi  
plays a central role at restaurant Ryù in the 
Westmount neighborhood of Montreal.

by Menard Dworkind

Wabi sabi espouses the idea that beauty is enhanced by imper-
fection. Embracing this concept, Montreal-based interior 
designers at MRDK focused their contemporary design on natural 
and durable materials, like wood, that would take on a  
patina with age. There is a minimalist geometry at play here, 
reminiscent of traditional Japanese design, which is most 
evident in the light and dark wood slats above and the predomi-
nantly gray, black, and brown color scheme. It’s a theme that is 
carried through to the presentation of the food—beautifully 
crafted sushi dishes served on black and white plates on bamboo 
mats. The circle, a feature of the Japanese flag, is a recurring 
motif. Above, suspended planters frame two large skylights, 
adding greenery and flooding the restaurant with natural light.

Montreal, Canada
Dive into a new wave of food culture that cele- 
brates daring concepts, inventive locations,  
and a fresh take on sustainable, hyper-local  
cuisine. A new breed of visionaries are offer- 
ing unprecedented culinary experiences in  
restaurants, cafés, and bars around the world.

Delicious Places explores 60 locations that 
infuse their menus with imaginative ideas 
and clever twists. Whether enjoying a fresh 
take on indigenous Peruvian cuisine high 
in the Andes mountains or relaxing in a 
floating sauna in a Swedish forest after a 
satisfying meal, food culture today is an 
immersive experience that appeals to all 
the senses. At the heart of this movement is 
idealism and a deep respect for the sanctity 
of ingredients and community. 

Delicious Places invites you to delve into 
this new frontier of global gastronomy. 
Tantalize your taste buds, expand your ho-
rizons, and get ready for the future of food.

“Features notable people pushing food culture 
forward.” WIRED UK

“Dives into some of the most exciting and 
inviting dining places.” FINE DINING LOVERS

“If you display Delicious Places in your office, 
you’ll be making lunch plans by 9:30 a. m.” 
FORBES

Contemporary food goes way beyond avocado and 
quinoa salads. Delicious Places presents the new 
wave of cafés, restaurants, and entrepreneurs that 
are writing a fresh chapter on culinary culture.

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 256 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 38 (D) £ 35 $ 55
ISBN: 978-3-89955-969-9

New Food Culture, 
Restaurants, and Interiors

DELICIOUS PLACESSTAY FOR BREAKFAST
Recipes for 
Every Occasion

Editors: gestalten & Simone Hawlisch 
Features: Full color, linen quarter-
binding hardcover, stitch bound,  
192 pages, 21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 29.90 (D) £ 30 $ 40 (US)
ISBN: 978-3-89955-643-8

EAT YOUR GREENS!
22 Ways to Cook a Carrot and 
788 Other Delicious Recipes to 
Save the Planet 

By: Anette Dieng & Ingela Persson
Features: Full color, linen hardcover,  
stitch bound, 188 pages,  
18 × 24 cm, 7 × 9 ½ inches 
Price: € 29.90 (D) £ 25.99 $ 40 (US)
ISBN: 978-3-89955-999-6

Editors: gestalten & David Haliva 
Features: Full color, hardcover,  
stitch bound, 304 pages,  
21 × 26 cm, 8 ¼ × 10 ¼ inches
Price: € 35 (D) £ 35 $ 45 (US)
ISBN: 978-3-89955-642-1

DIVINE FOOD
Israeli and Palestinian Food  
Culture and Recipes

Editors: gestalten & Borderless Co. 
Features: Full color, linen quarter-binding,  
hardcover, stitch bound, 304 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 49.90 (D) £ 50 $ 69 (US)
ISBN: 978-3-89955-947-7

NORDIC BY NATURE
Nordic Cuisine and Culinary 
Excursions

By: Markus Sämmer
Features: Full color, hardcover, 
stitch bound, 272 pages, 
20 × 27 cm, 8 × 10 ½ inches
Price: € 35 (D) £ 30 $ 50 (US)
ISBN: 978-3-89955-650-6

DELICIOUS WINTERTIME 
The Cookbook for  
Cold Weather Adventures 

By: Markus Sämmer
Features: Full color, hardcover,  
stitch bound, 272 pages,  
20 × 27 cm, 8 × 10 ½ inches
Price: € 35 (D) £ 30 $ 50 (US)
ISBN: 978-3-89955-948-4

THE GREAT OUTDOORS
120 Recipes for  
Adventure Cooking

Editor: gestalten
Features: Full color, hardcover, 
stitch bound, 256 pages, 
22.5 × 29 cm, 9 × 11 ½ inches
Price: € 39.90 (D) £ 35 $ 60 (US)
ISBN: 978-3-89955-987-3

STORY ON A PLATE
The Delicate Art 
of Plating Dishes

Editor: gestalten
Features: Full color, hardcover,  
stitch bound, 272 pages,  
24 × 30 cm, 9 ½ × 11 ¾ inches
Price: € 39.90 (D) £ 40 $ 60
ISBN: 978-3-89955-695-7

VISUAL FEAST
Contemporary Food Staging  
and Photography
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The definitive travel guides that make you 
feel like a local wherever you go. Designed 
to be compact and collectable, these guides 
go beyond traditional tourist beats to make 
sure visitors get out the best of their stay.

MONOCLE
The magazine, Monocle, covers the world with 
its network of bureaux in New York, Toronto, 
Zurich, Hong Kong, Tokyo, and Singapore.  
This team’s deep understanding of cities and  
all they have to offer has now been compiled  
in The Monocle Travel Guide Series.

Packed with city essentials, practical info, 
in-depth interviews, and insightful tips, 
Startup Guide aims to guide, empower, and 
inspire people to transform their business 
ideas into reality.

STARTUP GUIDE
now has over 30 books featuring cities and 
regions across Europe, the Middle East, Asia, 
Africa and the US. Each guide has essential 
information about the local ecosystem, as well 
as insights, howto’s, inspirational case studies, 
and tips from entrepreneurs and experts. 

By: Monocle
Features: Full color, hardcover,
stitch bound, ribbon bookmark,
148 pages, 14 × 21 cm, 5 ½ × 8 ¼ inches
Price: € 18 (D) £ 15 $ 18

By: Startup Guide
Features: Full color, softcover,
17 × 24 cm, 6 ¾ × 9 ½ inches
Price: € 20 (D) £ 15 $ 20

MONOCLE TRAVEL 
GUIDE SERIES

STARTUP GUIDE SERIES
The Entrepreneur’s Handbook
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