
PETALING JAYA: Cyberspace 
has become a new hunting 
ground for scammers who 
prey on those who are in 

desperate need of quick cash. 
As more consumers venture 

online to look for items to 
purchase – from food to 
groceries – the scammers are also 

there, but only to “advertise” their 
services. 
MCA public services and 

complaints department chief Datuk 
Seri Michael Chong pointed out that 
more people have been forced to go 

online to make purchases, thanks to the 
restrictions placed on them under the 
movement control order (MCO). 

Under the MCO, which was first 
imposed on March 18, dining-in at 
restaurants were immediately barred. 
Only takeaways or food deliveries were 
allowed, leading to a rise in the number of 
online purchases. 

Chong said the scammers would pose 
as money lenders and target those who 
are in need of cash. 

Those most likely to take the bait are 
people who have had their salaries 
reduced or lost their jobs as a result of the 
economic fallout from the Covid-19 
pandemic and the MCO. 

In fact, for some of these people, their 
earnings have dropped to zero, 
Chong said. 

He said the scammers 
would demand a cut of 20% 
of the loan amount as 
“administrative fees”.  
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Outbreak brings 
unkind change for 

money changers

Cops to look out  
for ‘many cars’ 

outside homes

oScammers prowl websites looking for 
people desperate for fast cash
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Nana is Nana is 
back, back, 
better better 
than than 
everever

GO HOME! ... A policeman 
at a roadblock in Penang 
orders a motorist to turn back 
after failing to provide a 
satisfactory reason for 
travelling during the 
conditional movement 
control order 
period. –  MASRY 
CHE ANI/THE SUN
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HELMUT Wichter had been 
desperate for a haircut for 
weeks as hair salons were 
shut in Germany to slow 

the spread of the coronavirus.  
“I looked like Robinson Crusoe,” 

said the 87-year-old, who joined 
crowds flocking to salons early 
Monday as they reopened their 
doors. 

“I came here this morning and 
saw that there were already young 
people standing outside,” Wichter 
told AFP, as he finally emerged clean 
shaven from a barber’s shop in 
Berlin. 

Many Germans had been left 
lamenting the state of their hair since 
mid-March, with some resorting to 
the black market to meet their 
grooming needs. 

In late April, police busted two 
illegal hairdressers in basements in 
the Bavarian district of Miltenberg. 

One in seven people also resorted 
to cutting their own locks during the 
period. 

But Monday saw the start of a new 
phase of the virus fightback in 
Europe’s biggest economy, with 
salons allowed to open once again 
along with some schools, museums, 
zoos, churches and playgrounds. 

Hairdressers have also reopened 

in Iceland, Slovenia and 
Greece as many European 
countries tentatively begin to 
ease lockdown measures 
designed to contain the virus. 

At another barber’s shop a 
few streets away, Galep 
Atmaca, 15, started waiting 
outside at 8am. 

“I feel uncomfortable with 
my hair right now,” he said, a 
crop of dark curls sticking out 
from beneath his hoodie. 

In the southwestern town 
of Kehl, Kehret Herbert also 
decided to try his luck and 
show up at his local salon 
without an appointment. 

“It’s already three weeks 
past the point where I 
needed to go to the 
hairdresser,” he said, an 
unruly crop of grey hair 
sprouting from his temples. 

 
A bit scared 
With social distancing measures still 
in place, hairdressers and their 
customers are now required to wear 
face masks, and customers must be 
seated at least 1.5 metres apart.  

Many places also allow only a 
couple of people inside at a time. 

For Daniela Dacic, a stylist at the 

Hairdresser Anna Maria Alfano wears a face mask as she washes the hair of a customer in a hairdressing salon in 
Ludwigsburg, southern Germany.

oThere’s a great sense of relief as salons 
reopen in Germany

‘I looked like 
Robinson Crusoe’

Salon de Beaute in Kehl, wearing a 
mask is nothing out of the ordinary. 

“We wear masks anyway when we 
mix colours, because of the 
chemicals,” she said at the salon. 

Business is booming for barber 
Ramazan Uzun, 27, whose Cut 36 

salon in Berlin’s Kreuzberg district is 
nearly fully booked for the week. 

“People are keen to have a proper 
haircut,” he said. 

Despite the safety measures, Uzun 
is still concerned as he lives with his 
parents and is worried about them 

getting infected. 
“But we have to make a living 

somehow,“ he said. “If we get infected 
it’s not a problem, but then when we 
go home and our kids and parents are 
at home, that does make you a bit 
scared.” – AFP-Relaxnews

Stop airbrushing your selfies
ALL the filters and apps now 
available to supposedly make 
ourselves look better in selfies 
could be making young women 
feel worse, according to new 
Australian research. 

Carried out by psychology 
researchers at Flinders University, 
the new study asked 130 women 
aged 18 to 30 to look at  
Instagram photos of thin and 
average-sized women, with the 
idea that viewing photos of thin 
women would induce in them 
feelings of dissatisfaction with 
their own body. 

Following this, they were asked 
to take a selfie on an  
iPad and were given 10 minutes to 
edit it. 

The participants were also 
asked to report on their mood, 
body dissatisfaction and facial 
dissatisfaction before 
viewing the images 
of the women, 
after viewing 
the images 
and after 
e d i t i n g  
t h e i r  
selfies. 

T h e  

Girls spend considerable time in taking and selecting their selfies.

Mask once a week with CustoMask
MEET the sheet mask that actually 
works to nourish the skin on a 
cellular level, customised to fit 
specific skin types and skin 
conditions, and formulated to 
deliver targeted and long-lasting 
results for you.  

The CustoMask is powered by 
B&B Labs’ very own proprietary 
microbiome botanical complex, E-
Cology Plus+, an advanced blend of 
prebiotic ingredients to maintain a 
healthy ecosystem for the 
microorganisms living in our skin. 

Formulated with Biolin, 
hyaluronic acid, aloe vera, and 
exotic Asian cosmeceutical 
ingredients – extracts from the 
‘King’ and ‘Queen’ of fruits, durian 
and mangosteen – E-cology Plus+ 
enriches the skin’s environment, 
reduces skin discomforts, and 

prepares the skin to receive 
nutrients in order to enhance, 
rejuvenate, repair, and heal. 

CustoMask is the world’s first 
customised microbiome sheet mask 
range. Unlike the rest of the sheet 
masks in the market, CustoMask is a 
targeted and treatment-grade sheet 
mask customised through an AI skin 
assessment test to ensure the 
CustoMask you get is exactly what 
you need. Find out which 
CustoMask is right for you at 
https://bit.ly/customasktest. 

Each mask is priced at RM30 and 
a pack of seven masks costs RM175. 

B&B Labs also offers the 
CustoMask Amplifier (RM399), a 
wearable beauty-tech device 
designed to increase the absorption 
of the CustoMask by more than 10x, 
in just 10 minutes.  

BB Labs 
CustoMask 
and 
Amplifier.

findings, published in the journal 
Body Image, showed that although 
looking at the photos of the thin 
women did, as expected, increase 
the women’s body and face 
dissatisfaction and worsen their 
mood, it had no effect on the time 
they spent editing selfies, which 
was around 4½ minutes.  

However, the team also  
found that the longer the women 
took to edit and post their selfies, 
the more negative their mood and 

the more dissatisfied they were 
with facial appearance, no  
matter which photos of women 
they had viewed before taking the 
selfie. 

Moreover, the extent to which 
the women edited their selfies –
which included smoothing and 
changing their skin tone, removing 
dark circles from under the eyes, 
shaping their faces and removing 
flaws – predicted the increase in 
their facial dissatisfaction. – dpa

New ambassador
 FRENCH cosmetics giant 

L’Oreal Paris has stepped up 
its commitment to the 
emancipation of women 
with the recruitment of 
Gambian activist Jaha 
Dukureh (pix) as its new 
international ambassador. 
An activist in the fight for 
women’s rights, and even 

more so in the fight against female 
genital mutilation (FGM), of which 
she herself was a victim, Dukureh 
has received numerous awards for 
her remarkable contribution to 
these causes.  
     “Thank you L’Oreal for believing 
in me and showing the world that 
we are all worth it,” said Dukureh.  
– AFP Relaxnews

Japoo Teh


