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Independent Publishers and Golf Books 
 
The landscape for golf books is very different than those of other books. Most non-golf books are 
published by Random House, Macmillan, Harper Collins, Simon & Schuster, Bloomsbury 
Publishing and a few more mega publishers. Not so in the world of golf books. Club histories are 
“Privately Printed,” meaning the club does it on their own, typically using local writers and 
printers. Some hire a specialty publisher, such as the Donning Company in Virginia. Legendary 
Publishing in Florida remains the gold standard for club histories and Grant Books Ltd. survives 
as essentially the only publisher of quality general golf titles. Many of the previous golf publishers 
such as Sleeping Bear Press, which issued scores of quality and collectible titles, no longer exist. 
They have been replaced by micro-niche publishers, which use advances in do-it-yourself 
technology to publish titles on their own, without the need to share more of the profits with large 
publishers.   
 
Of course, there are exceptions. If you are Mike Keiser, Random House will publish your book 
(The Nature of the Game: Links Golf at Bandon Dunes and Far Beyond). And books about Tiger 
and Phil are still a draw (really???) and are published by the majors. But most books are done by 
scores of other publishers. 
 
Case in point, Back Nine Press, which just published The Golf Courses of Seth Raynor. It’s 
amazing that it took so long to have a book published about one of the most revered architects ever 
to ply the trade. Raynor designed some of the most important courses of the Golden Age including 
Yeamans Hall, Shoreacres, Yale, Chicago Golf Club, Westhampton, Blind Brook, Fox Chapel and 
more. He studied under Charles Blair Macdonald and also helped build the National Golf Links of 
America, Piping Rock, Mid Ocean and more. The images in the new book were done by the latest 
wunderkind of golf photography Jon Cavalier. The text is written by Michael Wolf and James 
Sitar. Sitar is a professor of English at Loyola University in Chicago and the founder of Back Nine 
Press. Wolf is the president of 288 Sports and the author or the recently published history of 
Metairie Golf Club in Louisiana, a Seth Raynor design. 
 

 



The book is a hardcover, running 288 pages with over 250 photos. It reviews each of Raynor’s 
works and highlights notable holes on each course. The book was published in both a limited 
slipcased edition of 1,000 (already sold out) and a general trade edition. It is extremely well done. 
Back Nine Press also has an eclectic mix of other titles including a book about the cult course 
Sweetens Cove in Tennessee.  
 
Another book about golf architecture, as the title lays out, focuses on Colt & Alison in North 
America.  The book is 158 pages and was written by Anthony C Gholz Jr. Gholz is a retired 
architect (not of golf courses, but of buildings) in Michigan who found a second love writing golf 
books. He also wrote two other club histories about clubs in Michigan. 
 

 
 

The book has many interesting facts I was unaware of, including the fact that the world-class 
architects had their North American headquarters in Detroit. And, that the Country Club of Detroit 
is the only club that has a standalone Colt designed course and a standalone Alison designed 
course. The book was published on the platform Blurb, a self-publishing platform that allows 
authors to design and publish their own works. The book can be purchased at: 
https://www.blurb.com/b/9047508-colt-and-alison-in-north-america. 
 
In the U.K. an interesting book was self-published using the platform: the Choir Press. Written by 
James Ellis-Caird, a teaching professional, and illustrated by Jamie Buckridge, The Uncorrupted 
Pleasure of An Old Bladed Putter has been described as “a cross between the Little Red Book and 
Zen Golf.” It is available for sale on Amazon. 
 

 
 



Another book from the U.K., The Great English Golf Boom, was written by Michael Morrison, 
who previously wrote a club history about Royal Worlington and Newmarket. 
 
 

 
 
Cambridge University, where Morrison attended, reviewed the book, “Based on original research, 
and drawing on a large array of data sources, the book presents a wholly new account of the origins, 
growth and spread of golf in England during this extraordinary epoch. New insights challenge 
some long-standing perceptions (e.g. the role of the railways) and answers are provided to vital 
questions. Why did it take so long for golf to catch on? What triggered the boom? How did golf 
spread around the country? Who were the golfers? And, most fundamentally of all – why did this 
great boom happen when it did?” Truly taking a niche approach, the book is only available by 
emailing the author: Mike.Morrison57@outlook.com. 
 
Golf architects have also set up sidelines publishing books to supplement their work designing 
golf courses. Tom Doak is the master at this, but Richard Mandell also does the same. His most 
recent effort is Principles of Golf Course Architecture: https://www.golf-
architecture.com/principles-of-golf-architecture.  Forrest Richardson also sells books on his 
website: https://www.forrestrichardsongolf.com/writings. 
 
Greg Ohlendorf took the self-publishing route when authoring his Global Golf Travels, detailing 
his exploits playing the top 100 golf courses in the world. Greg’s effort is typical of those that self-
publish, in that they only write one or maybe two titles. He sells the book on his website: 
https://globalgolftravels.com/buy-the-book. 
 
Taba Dale has been more ambitious, establishing Clare House Publishing for her venture. She has 
written four books to date, the latest being Terroir of Golf, a book delving into the connection 
between wine and golf. The hardcover book, published in 2023, has already sold out. A new 
updated edition of the book with a new printer and graphic designer is in the works. 
 



 
 

So, the natural question the discerning collector and reader of golf books may ask themselves is: 
are these books any good? There is undoubtedly a benefit from having a professional publisher 
with all the resources they can bring to bear, including an irascible editor who has an eye for detail 
and isn’t afraid to tell the author that something needs to be redone or reworked. As well as a 
graphic designer and an experienced publisher who knows how to produce and market a book. 
Sometimes self-published books end up being too idiosyncratic or poorly laid out, or covering a 
topic so obscure that it would be of little interest to most readers.  
 
The Golf Courses of Seth Raynor being the obvious standout among the titles referenced here, as 
opposed to books that are purely self-published; no doubt benefiting from the collaborative nature 
of having three co-authors and multiple points of view with give and take. 
 

 -- John Sabino 


