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VOGLU Ebeauty

FOCuUS

made for
mallennials

How four women
translated their vision
and love for beauty into
millennial-approved
lipsticks, lotions and liners.

By SNEHA MANKANI

ants and how to get it. ‘
en it comes to her beauty ar-
%, SENa y the stuff that can cater to
her multi-dimensional personality will

do. She is but the average millennial
woman. And here, the ladies who took it
upon themselves to create what they
could not find, the brains who combined
their passion for beauty and business
and are successfully meeting the mil-
lennial woman's very specific demands.

A Oog e, in

. This isn't to say she’s per-
i she sure knows who she is,

<THE NATURAL-MOVEMENT
CRUSADER: COLETTE AUSTIN,
THE SKIN PANTRY

e ——
"“""cn.mu-n-"""'ulcnllu“"'m.“" : 5
—

that come from

- around the world—
vanilla bean from
Madagascar,

She usedtowhip  brand," says for organic skincare  shea butter from
up the creamiest | Mumbai-based | came up empty. Ghana—and are
maisturiser, using | Colette Austin, | found the term only blended
kitchen ingredients, | The Skin Pantry ‘natural’ to be a on order. ‘As no
forherself fillthe | pridesitselfover ~ very blurred word, preservatives are

rest in little jars

! its no-preservative

- often used in an

used, the products

and hand them ~ blendsand doesn't  industry with very have a shelf life
out to friendsand just throw in the . little regulation.” . of only three
family. “Inno time | | words for effect.“l | Thisis when | months. So when
was besieged with  hadafewhealth  Austin decided i

requests for more
products, which
was when | decided
to take it seriously
and create a

- setbacks in 2015,
- which forced me

to revaluate my
food and skincare
choices. My search

to formulate her
own emulsions

- and creams by
| using raw, certified
+ organic ingredients

an order is placed,
itis hand-whipped

- and dispatched

- the next day, The
| customer gets to
i use the product
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VIKRAM PATHAK: NGMESH JHAVERE SHUTTERSTOCK COM

<THE MAKE-UP
QUEENS: DANA BOMAR

AND LORA ARELL
% _MELT.COSMETICS ;j-ANO’

~tip. “We break :

_ * names [like Nudist
the'rules. We are

goe = |
we decided i and Shady Lady];

-Tmak?.\"‘thgnl- : i rebellious and do we aren't afraid to
Sh3N :}.?_lftn?hgcame - things corporate | psh the envelope.
"f!‘?,ﬂu “faVaurite "~ 1 brands are scared” . We'vealays
«  Crazy-eoloured: i to do. We hawe Mrecdived a great
o ul—;r_'a;mat'te |ipst@s | amarijuana-| y 5 res.;'cﬂﬁe from our
« thattwo gils ¥ themedmalle- ! cu§t:5T*|':l':eTS because
: behind adjacept L R;-o"ect;i{in. e evefything is
i ke-u;;;;;n:érs cd’r?i{'!:i'oversial shade -~ authéntically us.”
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dreamedgof. “We

share samé 77

wision for the 4‘"5&2 '
perfectlipstick but | [v] Make-up without bouq‘:ié,w.

co erfifd i for absolute sefF-exprer;si:,:,es' trede

~t. We constantly ! :
t'éj]keﬂa aut'whé'l:‘h-f [z Convenience: Stackable eyeshado
thisimsginanyy, <, Pigments encased in magnetic diske with
|ipstick e Sok @ mirror on top that you can mix and match
and feel like”A to make your custom stack.
:cok through their [ Keeping clients 5 top priority "Eve,
nstagram proves throw a launch party for our s ry year we
their passion for they get the first look a new U::::;o:ters_ where
innovative and rewarding to watch Melt Fansrs;layl\:«cft&s{ Ltes\:o

fearless make- Products knowing they get the first peek”

when the

ingred jent 3

nutrients are ; blems
7 Zt ] t skin pro!

at their most i custornised fo 51

potent stage.”
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i ckin to adult acne g
|ations. “The Skin Smoot ;
for B Face Wash range i
< carrier an
whipped into 2%
ing, it deposits

<«THE LIPSTICK
INNOVATOR:
NATASHAMOOR,
NATASHA MOOR
COSMETICS

The story: A make- | Indian skin tones, | my own brand?

up artist based is what inspired her | It took me two
in Hong Keng, . first collection. I years to develop
Natasha Moor's ¢ would mixdifferent. | and finalise my
endless hunt for brands togetheron | perfect formula
that precise lip tthe jobj then have and shades and |

have never been

happier!” Moor

started off with 11
_liquid mattes and
_ﬁa_l_ipsticks and will
" fiow be adding 12

summer shades to
- the collection. B

colour for Indian | my clients calling
skin led her to i me to mix the
create her magnum -‘L shades for them so
#.1§ they could keep it

"' in a container for

< daily use. This is
when | started to
think: why not start

opus. "My first
product was born
out of necessity.
| found that with
every client | had,
whether it was

a bride, a shoot : ) -
or a masterclass,

it was extremely e s
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difficult to find v The liquid i 2
the perfect shade Sfaym: ;‘0 mﬂl‘tes.come with a 14,
that was beautifully will not bu:e r(we Ve tried: the \:o-'os:l 2
pigmented, urgers and‘.’i;;rt Will stay throygh
long-lasting and © a2

hydrating at the The lipstici COmes with -

same time,” says U € case to engyre your & mirror on
Moor. The demand ' 3Pplication never gog e

for liquid mattes,
specifically for
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