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FRANCON PRESENTS NEW WOMENSWEAR LABEL BASED ON 
ARCHETYPAL SETTINGS IN TIMELESS ARCHITECTURE 

FRANCON is a new womenswear label from Rotterdam whose aesthetic represents a modern, 
iterative approach to dressing, inspired by functional archetypes in timeless architecture. Produced 
to the highest standards using quality fabrics, FRANCON editions correspond to specific situations 
and the moods they evoke, rather than the distracting edicts of the fashion system. An emphasis 
on setting as opposed to season makes for beautiful pieces which build over time into a coherent 
and timeless wardrobe for the modern woman.  
 

Our lives play out to a backdrop of changing places – no two places are the same; each setting is a 
story of its own. The fact that fashion exists in seasons and collections is contradictory to the way 
we live. In a modern context, clothes are a means of expression, both of who we are and where we 
are going. The essence of this does not change four times a year. Rather than thinking in seasons, 
Francon is based on the notion of changing settings. They inform our intuition on what to wear; it is 
a dialogue between the visitor and the place.  

www.francon-editions.com

http://www.francon-editions.com


 
 
Being in a metropolitan city feels different from being in the countryside. When standing in a 
skyscraper in New York City, we behave differently than we would in a Florentine palazzo. These 
nuances in perception and behaviour are the key themes in our design explorations.  
The Lake House, Tower, Cabin, Palazzo and Chalet are the five editions that serve as the brand’s 
foundation. Each of these five lines is defined by the lifestyle, behaviour and culture of the 
archetype that lends its name to it. FRANCON aims to be a collection of permanence that evolves 
over time. 

 
 
LAKE HOUSE EDITION 
 
FRANCON launches its first edition ‘The Lake House’ in April 2021. Existing between realities, the 
lake house usually comes in the form of a villa set on a private property on a lake. The 
expansiveness of both the lake and the plains around it contradicts the private spaces of the 
enclosed garden and the house itself. The tension between two seemingly opposing dichotomies 
disappears as we stand at the edge of the lake and feel its expansiveness as our own.  
It is a place we can call home even though we are guests to nature. A space of discovery and 
relaxation, both familiar and new. There is a sense of liberal comfort in the lake house, a place free 
from strict rules and etiquette. It is where friends and family come together, where lively social 
gatherings interweave with moments of quiet contemplation. The lake house signifies the good 
life. One dresses accordingly. 
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BACKGROUND 

Founded in Rotterdam in 2021, FRANCON is an evolving collaboration between creative director 
May Kaan and architect Kees Kaan. Throughout a career working in communications for the likes of 
Yves Saint Laurent, May Kaan became acutely aware of the industrywide consensus that the 
fashion system, and its ephemeral output, is out of step with how we want to live, and ripe for 
transformation. The question remains: transformation into what? Her partner’s profession – 
specifically, good architecture’s devotion to context and continuity as well as aesthetics – proved 
an unlikely source of inspiration for an alternative way of thinking about, designing and 
manufacturing womenswear. 

FRANCON’s five foundational lines are architectural archetypes. From the practical luxury of Chalet 
to the festive exuberance of Palazzo, each evokes and encapsulates a distinct and pleasurable way 
of being in the world. The first iteration of the Lake House line is inspired by the lakeside home that 
May and Kees are building in Zeeland, The Netherlands. 
 

 
SELECTED STYLE ARE NOW AVAILABLE FOR PRE-ORDER 
 
Following the launch of FRANCON, selected styles are now available for pre-order. You can reserve 
your favorites now through www.francon-editions.com. All the designs are made in Europe. 
FRANCON produces in small batches in order to practice responsible production and minimise 
waste. Pre-ordered items from the Lake House edition are expected to ship between 1 to 15 June 
2021. 
 

NOTE FOR THE EDITORIAL TEAM 
For press enquiries, interview requests, samples for photoshoots and images please contact May 
Kaan from FRANCON via mk@francon-editions.com or call +31 (0)6 43 22 79 99. 
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