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Founder Nejat Gabbay

Who We Are

Principals’ Welcome

We are a fourth-generation, family-owned
company built on the wisdom and vision of
Mejat Gabbay, He founded Gibson with a
commitment to quality, innovation, and service.
MNow led by his three sons, Gibson strives
every day to uphold this legacy and further
successes for our partners.

‘We pride ourselves on being in-tune with our
customers’ needs amidst changing market
conditions, whether we're developing private
label programs, multi-category assortments
or branded collections. We appreciate your
interest in our company and welcome the
opportunity to discuss how we can address
your needs!



Our Mission

Joy through
cooking
and dining

The Gibson Advantage

Start-to-Finish Development: Our product development teams have a
proven ability to source, build and launch branded programs and
exclusive merchandising statements from the ground up.

Creative Vision: Led by tabletop fashion icon, Laurie Gates, our creative
teams of surface, graphic and packaging designers drive impactful,
trend-forward collections.

Manufacturing Expertise: Our network of over 300 production facilities,
18 worldwide offices and exclusive factory relationships allow us to offer
the best products at the lowest cost.

Quality Assurance: Our rigorous commitment to quality starts with
QA/QC departments at each geographic factory location and ends with
a stateside in-house testing lab to ensure durability and safety of all
finished praducts.

Inventory Agility: 1.7 million square feet of warehouse space and an
experienced logistics team keep inventory levels high for on-demand,
on-time and in-full shipments.

Export Expertise: Our mature supply chain and global network of sales
representatives give us an unmatched ability to deliver quality products
to almost any market around the world.

Trusted Partner: Brands like Martha Steweart, Chrissy Teigen and Oster
trust us to develop and deliver products that expand their reach and
enhance their followers' overall brand experience and connection.

Online Favorite: Cur drop ship capabilities make us a favorite for
e-commerce outlets. Our products are bestsellers across
maket-leading sites such as Amazon, and our roster of brands includes
blue chip influencers with massive social media followings
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Manufacturing

Close relationships with over 300 factories worldwide and 18 offices in Asia give
us a decisive advantage in the ever-changing face of global trade, We have part
ownership in 3 of the largest factories in Asia, allowing us to offer highly
customized solutions for manufacturing, packaging/printing, design and
logistics=—at unrivaled prices. Our connections help you navigate the increasing
pressures of currency fluctuations, tariffs, energy costs and changes in energy
costs and policy changes.
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Quality Control

We enforce rigorous QA standards to
ensure the safety and durability of all

of our products—starting with factory
testing overseen by a global Gibson
Staff, regular audits, and a well-defined
social compliance protocol required

of all manufacturing partners—and
ending with an in-house testing lab,
shipment inspections, and comprehensive
after-sales service for customers.

Development®
Expertise




Export Sales

Logistics expertise, regulatory
know-how, and a multinational

sales force let us reach markets
others simply cannot. We regularly
supply global retailers with direct
import shipments, expanding our
brands’ reach into new places hunary
for quality products, Places like Latin
America, where we supply Oster
products—most recognized

brand names on the continent.

Logistics

We are proud to provi st
al support to our

of contair

warehouses a orts of choice
all over the world.

As international freight
transport expert: e maintain
well-established Direct Import (DI)

and Port of Entry (POE) programs.
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With over 1.4 million sguare feet of warehousing in California
and global staff to oversee a flow of 6,000+ containers per
year, we're able to keep product on-hand and ready to fulfill all
of our partners’ distribution needs on-time and in-full.

We routinely work with the world’s top logistic companies
across a wide range of shipping types, employving
state-of-the-art cperating systems to track, organize and
optimize deliveries from our warehouses or o yours.




We Are Trusted by

As an industry leader in private label programs, we are dedicated to building
brandrecogniticn and product diversification for our retail partners. Our core
belief is that when our retailers are successful, we are successful.
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Ecommerce

‘With ecommerce sales growth exploding, we've quickly become an
online leader. Our drop shipment capabilities have made us a favor-
ite amongst online retailers with bestselling products across many
categories,

To support online growth, we are implementing innovations in pack-
aging design for more efficient shipping, agile inventory systems for
on-time delivery, and cloud-based product and customer manage-
ment systems that give us a competitive edge on the digital shelf.

Qur portfolio of leading influencers and lifestyle celebrities make our
products as relevant as ever to young audiences, offering viral
appeal with exciting placement opportunities.



Marketing &
Licensing
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Super influencer: 30M Instagram
13M Twitter

World renowned tastermnaker with

huge im| across fi n/desi

magazines, TV, streaming and

commercials

The most talked about, relevant

and compelling voice in the

Millennial marke

Venturing i

ophy into a new
ctional and fashionable
kitchen go-tos.
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As food content grows increasingly
popular, Babish has one of the most
successful food channels on
YouTube- Binging with Babish

8M+ YouTube subscribers; 65M
views/month, 300M minute
watched/month, 140K engagments
per video, over 1B views on his
channel

Teaches and inspires his audiences
to be more confident and creative in
the kitchen, while entertaining and
connecting to pop culture,

We teamed up with Babish to create
a brand that's tailor-made for online
impact. Durable essentials that pair
perfectly with his viral content and
cooking wisdom

BABISH.
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Exceptional designs from an
industry icon

Trusted by high-end retailers for
decades

Beautiful, functional products with
cross-generational appeal

On-trend product that supports the
increase of cocking and
entertaining at home

One of tabletops's biggest names,
Laurie Gates joined Gibson to
continue his brand's legacy of
quality and craftsmanship

GIBSON

The reactive glaze tabletop
leader

Trusted expert with a proven
track record at retail

Aspirational, attainable product
On-trend, affordable options for
the casual table

The premier source for reactive
glaze and hand-painted ceramics,
Gibson Elite brings artisan
craftsmanship to the everyday
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Almost 100 years of consumer
trust and affinity

Strong brand equity with 78%
brand awareness overall and a
strong legacy with the Hispanic
Consumer.

Durable and versatile products
for today’s home cooking and
entertaining environment

We're proud to be trusted to
uphold one of America's oldest
kitchen brands, while expanding
it into new markets in Latin
America and beyond

Exceptional brand awareness (89%)

35 years of consumer trust and
retail success

Synenymous with “Slow Cooking”
but relevant across all cooking
segments

We've expanded this heritage
brand into new categories like cast
iron and bakeware, bringing
delicious and comforting meals to
more and more homes.




America’s #1 most trusted coffee
brand

94% unaided brand awareness in
the U.S.

Convenient tea & coffee solution
for active, on-the-go lifestyles

Our expert product developers
create a steady stream of new
and innovative products for the
fast-moving coffee and tea
landscape, keeping this
household brand name fresh and
exciting

100+ years of trust and success

Strong consumer awareness with
a presence in 1/3 of American
households

Iconic brand with almost universal
brand awareness

Effortless performance makes
your cooking and life more
efficient

Reliable products that empower
you to be amazing




68 years of beloved stories,
unforgettable adventures

lconic characters with 99% global
awareness

Useful products that brighten
your day with whimsical charm
and family-friendly fun

Instantly recognized characters
and branding

Decades of syndicated Print, TV,
and Film presence

One of the world's top 10 brands
95% global brand awareness

Nostalgic. family-friendly
products for outdoor
entertaining and on-the-go

lconic brand with a broad,
enthusiastic base

Instantly recognized brand
trusted by millions across the
globe

k = High levels of consumer
= awareness and brand affinity
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