


“I was determined to change the 
course of fashion; to move away from 
what I call the pretentiousness of 
clothes; to design clothes that are 
more relaxed, but  ultimately more 
stylish and witty.”

- PERRY ELLIS



Perry Ellis, a Virginia native with a 
background in retail buying and 
merchandising, began designing 
womens clothing in 1976 and started 
his mens line in 1980. 

He soon was acknowledged as one of 
the Big Three of American fashion 
design, along with Calvin Klein and 
Ralph Lauren. 

Since its inception in 1976, the brand 
has garnered an impeccable industry 
reputation and gained a loyal consumer 
following.  

The Perry Ellis® brand offers style, value 
and quality through better retail 
distribution. 



Often described as an innovator, Perry 
Ellis once said “I don’t make fashion, I 
make clothes.” His method, which has 
continued as his legacy, was to take 
traditional ideas and make them 
modern.

Perry Ellis brought a new look to 
sportswear, creating clothes that were 
relaxed yet sophisticated with a style 
frequently referred to as spirited, 
imaginative and irreverent.  



For the person looking to make a 
complete lifestyle statement.  

PERRY ELLIS offers a full 
complement of high quality 
apparel and accessories to 
achieve the PERRY ELLIS look.



Brand Attributes

Designer with:
• Strong Heritage
• Iconic Styling & Recognition

Perry Ellis® is:
• Classic yet irreverent
• Iconic yet contemporary
• Relaxed yet refined

The Perry Ellis® Brand:
• Represents modern updates to classic 

and traditional styling
• Clean and understated design – both

masculine and modern
• Unique and whimsical design elements
• More “Style” than “Fashion”
• Has broad appeal across socio- economic

strata
• Highly wearable and comfortable 
• Offers value, quality and fit
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Geared to who the actual consumer 
would like to be.

Product that has identity, that is 
unmistakably PERRY ELLIS.

Comfortable, wearable fabrics.

For educated consumers, a lifestyle that is 
refined, subdued, upscale and rich.

CLASSIC

CASUAL SOPHISTICATION

DIFFERENTIATED





Chosen as Fairchild’s 100  Most 
Recognizable 
Brand Names 

in Fashion.

Acknowledged on 
DNR’s Top 99 

Most Recognized 
Brands in Fashion.



With over $1 billion in retail sales 
worldwide, 39 product categories, 
distribution in more than 50 countries, 
12 international Perry Ellis® stores and 
39 namesake outlet stores in the U.S., 
Perry Ellis® has positioned itself as a 
market leader and a dominant global 
brand.



Lifestyle Product Offering
Men’s
• Sportswear
• Tailored clothing
• Bags, Small Leather Goods
• Belts
• Cufflinks & Tie Bars
• Dress Shirts
• Footwear
• Hats, Scarves & Gloves
• Hosiery
• Neckwear
• Outerwear
• Underwear and Loungewear
• Watches

Women’s
• Women’s Sportswear

Men and Women’s
• Eyewear
• Fragrance
• Luggage
• Sunglasses
• Swimwear

Boys
• Sportswear
• Dress Tailoring
• Footwear

Bedding and Bath



EYEWEAR

Classic Shapes

Unique Styling

Timeless Designs

Perry Ellis Eyewear is a natural 
extension of the philosophy of the 
brand.  Allowing customers to express 
themselves and their individuality: on 
their terms.  

Perry Ellis Eyewear features:

All with attention to detail and superior 

quality.



Distinctive

Trend setting

Vibrant



Unique

Rich

Classic and contemporary



Stylish

On Trend

Contemporary



Classic designs

Eye-catching combinations

Strong styling



sophisticated eyewear 
only from
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