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 Abstract. 

Ecommerce is not going away; the 
increase in online shopping is a 
permanent change after COVID-19.

Video is a critical part of the online 
shopping experience.

Eligo Video Content Kits provide 
everything needed to populate an 
ecommerce listing.



Summary.

COVID-19 changed the way people shop. Consumers 
spent $861.12 billion online with U.S. retailers in 2020, up 
44% from $598.02 billion in 2019, and the increase in 
transactions is presumably permanent. 

As consumers continue to purchase items online, their 
expectations become more complex, forcing businesses 
to deepen the customer journey. 

Product video today is a growing standard for 
ecommerce product listings.

One study found that out of 600 surveyed consumers, 
video is the number one favorite type of content on 
social media. 93% of consumers use video to inform 
purchasing decisions and expect to view 3 videos on 
average about a product.

Currently, business owners are presented with a limited 
number of choices for visual content: to hire a video 
production company or to do-it-themselves. 

Eligo Video provides businesses with professional visual 
content by making it accessible and inexpensive; 
transforming what was a bespoke, nuanced process into 
a measured and repeatable product with a touchless 
acquisition model. 

Content Kits are made up of edited video spots, the 
individual angel footage, and still photography - 
everything an ecommerce seller needs to build out their 
product page.



Problem Statement.
Currently, business owners are presented with a limited number of 
choices for product video: to hire a video production company or to 
do-it-themselves.

The traditional video production process is demanding, expensive, and 
complex. Accessing traditional video production companies is limited 
based on the price, time, scope of work, and location.

The DIY method is accessible and inexpensive, and a good option for 
business owners who have deprioritized visual assets, but this results 
in content creation without a process. Further, the DIY method takes 
time and effort away from the business owner from focusing on their 
core offerings.



Background.

One study found that out of 600 surveyed consumers, video is the number one 
favorite type of content on social media. 93% of consumers use video to inform 
purchasing decisions and expect to view 3 videos on average about a product in 
which they are interested. (Rosario-Ospino) Product video today is a growing 
standard for ecommerce product listings. As demand grows, more video 
production companies are forming and pivoting, attempting to meet the need. 

Including Fiverr and Upwork, there are approximately 15 companies with 
partial-service, semi-customizable product video service offerings.



$861.12B
In 2019, the U.S. motion picture and video production and distribution industry generated a total revenue of 

74.97 billion U.S. dollars. Over the last 9 years the industry has grown by 27%. (Statista) 

As consumers began to purchase more and more items online, their expectations for quality and service 
became more complex, forcing businesses to deepen the customer journey. COVID-19 changed the way 
people shop fundamentally. Consumers spent $861.12 billion online with U.S. retailers in 2020, up 44% 

from $598.02 billion in 2019, and the increase in transactions is presumably permanent. (Ali)



Enter Eligo Video.
Eligo Video is a 
business-to-business product video 
production company located in San 
Francisco, California. It was 
founded in 2020 in order to provide 
video and photography listing 
content for ecommerce websites. 
Eligo Video’s approach is to place 
the content creation process in the 
hands of the customer by providing 
customizable Content Kits through 
a touchless acquisition model.



Projections.

The compound annual growth rate for the U.S. motion picture and video production and 
distribution industry from 2021 to 2025 is expected to be 13.5%. (Statista)

Video will remain as the number one favorite content type on social media and the percentage of 
consumers who expect video content as an inherent part of their shopping experience will rise.  

Consumers will continue to actively choose video in order to learn about a new brand or product 
offerings. Studies show that consumers are conducting more research than in the past, 
contributing to diminishing “impulse-buys”. 

The process of Digital Transformation will continue to grow rapidly as brick and mortar stores 
can no longer survive without ecommerce, and therefore, video solutions.

Interactive functionality on content platforms will continue to develop the necessity of 
“shoppable” videos and analytics integration.



Solution: Content Kits.



Process.

Professional video production typically requires a 
consultation process throughout all stages of 
designing, creating, and editing a video. Eligo Video 
is different because it has built an online shopping 
experience that puts a service into a shopping cart. 
Eligo Video’s touchless acquisition model is 
convenient, cost-effective, and scalable.

Eligo Video provides businesses with professional 
visual content by transforming what was a bespoke, 
nuanced process into a measured and repeatable 
product. This productization and templatization 
lowers costs, creating a level of accessibility 
previously unattainable.

It takes thousands of dollars to execute a 
one-off video shoot, regardless of subject or 
duration of the video. The set for Content Kits is 
set up once and stays set up, differing principal 
production costs across many customers. 
Content Kits themselves all share a shot list, 
enabling the camera operator, stylist, and editor 
to quickly create consistent and professional 
videos and photographs. Content Kit templates 
reduce time and cost by eliminating 
pre-production and speeding up the process for 
principal production and post-production.



Scene Builder.
The Eligo Video Scene Builder is 
where customers can take control 
of the production process and 
create content that will be on brand. 
Background, table top, props, text, 
and music are all customizable by 
selecting from a library of options. 
The level of customization available 
is relatively high, though still limited 
as to not impact the scalability of 
the Content Kit template. 



Once complete, a Content Kit contains everything needed to populate an ecommerce listing. 
Beautiful edited video spots showcase the product or products in a way that gives consumers an 
idea of how they exist in real life. Individual angel footage, the shots that make up the edited spot, are 
provided as well so an Eligo Video customer can use them separately or edit their own video. Finally, 
still photographs pulled from cinema quality cameras complete the Content Kit.



Product video is an essential part of the ecommerce shopping experience. 

Currently, product video is expensive and inaccessible, forcing sellers to divert their attention away from sales and put 
their own time into creating their own, but inconsistent, visual content.

Eligo Video provides a professional visual content solution through its Scene Builder and templatized product video and 
photography processes: Content Kits. Content Kits are accessible and inexpensive, and contain everything needed and 

expected in an ecommerce listing.
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