
 

 

 

 

Job Description    
Role: Social Media & Community Manager 
Reporting to: Head of Brand Marketing 
Based: London (Hybrid), Full Time 
 

THE ROLE  

Reporting to the Head of Brand Marketing, this role manages the Susanne Kaufmann social media chan-
nels, including but not limited to Instagram, TikTok, LinkedIn, Facebook, and Pinterest, with a laser focus 
on driving social engagement and community growth, brand awareness and traffic to the DTC website. 

As Social Media & Community Manager, you will bring platform expertise and creativity to the role to 
manage and drive the growth of the Susanne Kaufmann social channels. Knowledgeable about social 
media tech and platforms, as well as skincare and beauty, you are a natural storyteller, with a passion 
for engaging content and driving measurable results. Your main responsibilities will be to create and 
deliver a social strategy in line with the broader marketing calendar and objectives, and to nurture and 
grow the community within the brand’s social channels. You will work closely with the Head of Brand 
Marketing to develop the socially-led communication and voice of the brand.  

OBJECTIVES & RESPONSIBILITIES         

• Develop in depth social and community building strategies to deliver against the brand’s wider 
business objectives and support the overall digital growth of the brand 

• Work closely with the Content Manager and Head of Brand Marketing to brief, secure, adapt 
and crate inspiring, engaging, and community-building, relevant content for social media chan-
nels that delivers on KPIs, reflects the brand’s style and values and supports growth, helping to 
ideate campaign and creative concepts as they relate to social media 

• Plan daily/ weekly/monthly social media content for the brand social media channels including 
but not limited to Instagram, TikTok, LinkedIn, Facebook, and Pinterest, tailoring to platforms as 
required for maximum performance 

• Deliver on-brand, trend-aware caption writing on all organic social platforms, including in depth 
product information to educate our audiences 

• Responsible for the uploading, scheduling, deployment, monitoring and insightful reporting of 
all organic social media activity globally  

• Work closely with the Brand Marketing Executive and Head of Brand Marketing to build the 
brand’s social community through advocacy, optimising paid partnerships and organic UGC for 
maximum impact across channels at opportune moments and in line with the marketing calendar, 
helping to identify potential partners and brand ambassadors to support social growth, and en-
sure that partnership content meets tailored key criteria to maximise engagement and aware-
ness in social channels 

• Day-to-day proactive and real time community management with a focus on building engage-
ment to drive UGC and encouraging interaction from our audiences. 



 

 

• Support the wider business needs to provide exceptional customer service across the social and 
digital channels, liaising with the Customer Service team. 

• Deliver and present weekly and monthly data driven social media reports and analytics, drawing 
actionable insights and learnings to continuously optimise strategy and content development 
and inform future strategy and tactics 

• Actively engage in social listening and keep other teams informed of social sentiment in response 
to new launches and brand activity through social listening  

• Be the go-to authoritative voice on social media within the business and conduct regular re-
search on marketing updates, competitor behaviour and social media trends and social listening 
to propose strategic suggestions for the marketing calendar and wider creative content devel-
opment  

• Proactive involvement within marketing team and collaborative campaign brief development 
• Ability to support in-house content capture as required, including but not limited to events, 

founder appearances, how-to etc 
 
KEY SKILLS AND ATTRIBUTES 

• Minimum 3 years’ working experience in social media, including but not limited to TikTok and Insta-
gram, ideally within skincare and/or the premium/luxury beauty sector 

• Proven track record of implementing effective social media strategies and campaigns end to 
end 

• A digital native passionate about social media, personally active on a minimum of 3 social chan-
nels 

• Closely in touch with digital culture and social trends and the international beauty influencer 
landscape 

• Firm grasp on various social media management and reporting tools 
• Analytical results driven mindset with ability draw in-depth insights and analysis from social per-

formance and respond by putting learnings into action 
• Knowledgeable and passionate about skincare 
• A strong creative eye for messaging and brand social aesthetics 
• Excellent written and verbal communication skills, as well as outstanding writing skills and gram-

mar 
• Strong administrative/organisational skills with keen attention to detail in both managing tasks 

and budget tracking 
• Must be a self-starter able to independently move projects forward, prioritise tasks and meet 

deadlines 
• Team player with a positive demeanour and can-do attitude 
• Ability to adapt to changing priorities and multi-task 
• Knowledge of languages is a bonus 


