
 

 

Role:   Content Manager  

Reporting to:  Head of Brand Marketing 

Based:   United Kingdom, London (Hybrid), Full Time 

 

THE ROLE     

Reporting to the Head of Brand Marketing, this is a key creative role within the global marketing team based in 

London, managing the visual content development and production for all Susanne Kaufmann brand channels, from 

social media, website, email and paid acquisition channels to trade marketing touch points worldwide. Developing 

creative concepts and delivering all video and still image assets for the business, you will ideate, develop and drive 

concepts from development, pre-, production and post through to delivery to in-house Design. Working closely with 

the Head of Brand Marketing, other Marketing team members as well as other teams to ensure that all creative 

supports wider business and marketing objectives. 

As Content Manager, you will bring an eye for detail, stylistic flair, luxury sensibility and creativity in line with the 

brand strategy and positioning. You will combine creative, out of the box thinking and a keen eye for trends with 

organisational skills to ideate, produce, manage and deliver engaging content supporting growth of the Susanne 

Kaufmann brand. As a visual storyteller and brand guardian, you interpret key brand/product narrative and 

messaging into compelling assets, with a passion for capturing and creating engaging creative that inspires, 

entertains, informs and educates our community and audiences. You will work closely with the rest of the marketing 

team as well as other teams such as the digital team, to create engaging content that is informed by learnings and 

insights so it can be continuously optimised. In addition, you will work closely with the Head of Brand Marketing to 

develop, enforce and evolve the visual identity of the brand. 

 

OBJECTIVES & RESPONSIBILITIES        

• Develop inspiring, engaging, and relevant content (video and stills) for all channels to meet varying business 

needs from campaigns to BAU and thematic content, including engaging assets for social media channels 

working closely with the Social Media & Community Manager and overseen by the Head of Brand Marketing 

• Maintain the brand’s ethos, style and values in line with wider strategy and brand objectives as a brand 

guardian 

• New product campaign creative concept development – developing ideas, references and sourcing and 

briefing talent, on time and on budget 

• Develop and build the brand’s contact book of creative talent in the UK, Austria and the wider DACH region 

as well as internationally, from photographers, videographers, DPs, directors and stylists to social-first 

digital creators and upcoming talent 

• Work closely with the Head of Brand Marketing and Graphic Designer to continue to develop the visual 

identity and visual language of the brand in line with wider strategy 

• Driving projects from planning; concept/ theme development and production through to delivery to in-

house Design, handling all aspects of internal and external communication around content creation and 

concepts 

• Create critical paths for new photography and film shoots against delivery deadlines, coordinated with the 

marketing calendar, gathering deliverable and deadline requirements from all channels, building in 

considered review and approval times including stakeholder feedback windows 

• Lead creative kick-off meetings within marketing department in advance of new launches, campaigns and 

other creative projects according to marketing calendar 

• Present new creative content output and engage other departments around newly delivered and planned 

creative concepts and visual storytelling, playing a key inspiring role within the marketing team  



• Plan, manage, attend and lead shoots, responsible for art buying, sourcing talent, on-set art direction and 

styling, in line with signed off creative direction and within budgets 

• Ability to travel within the UK and internationally to attend shoots/pre/post production as required 

• Scoping, budgeting, negotiating fees and usage rights, scheduling and line producing content projects with 

multiple deliverables across varying moving and still image formats 

• Proposing, engaging and managing external talent, casting and suppliers to deliver creative output in line 

with Susanne Kaufmann brand standards and to brief 

• Ensuring that concepts are feasible and realistic within budgets and time frames 

• Gathering and sharing feedback throughout the post-production process from key senior stakeholders – 

Head of Brand Marketing, Marketing and Communications Director and then Founder 

• Manage all creative asset delivery from post-production as part of handover to in-house Design; organising, 

labelling and filing in the brand Creative Asset Library – and where relevant, briefing forwards for any 

further in-house graphic treatment, editing or crop requirements.  

• Manage upwards approval process of creative content before handover to teams internally, creating final 

shoot selects contact sheet and top folder usage rights documentation filed in Creative Asset Library, 

communicating to the wider marketing and digital teams only once final post-produced, designed, cropped 

assets are ready 

• Manage the content budget  

• Manage content usage within agreed rights and time frames, communicating usage permissions/restrictions 

to all channel owners internally 

• Proactive involvement within marketing team and creative asset request meetings. 

 

 
KEY SKILLS AND ATTRIBUTES  

• Minimum 3 years’ working experience in creative content development and production, ideally within 

skincare and/or the premium/luxury beauty sector  

• A proactive, enthusiastic initiative taker and self starter with a proven track record of delivering effective 
creative campaigns end to end  

• Closely in touch with digital culture, luxury art direction and social and beauty trends 

• Practical and organised, creative mindset with ability to draw in-depth insights and analysis from cross- 

channel performance and respond by putting learnings into action  

• Knowledgeable and passionate about skincare  

• A strong creative eye for storytelling and messaging through visual 

• Strong organisational skills with attention to detail in managing budget and content production 
• Must be a self-starter able to independently move projects forward, prioritise tasks and meet deadlines  

• Team player with a positive can-do attitude and passion for your craft 

• Ability to adapt to changing priorities and multi-task  

• Ability to photograph/self-shoot is a bonus 


