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News 4

ROYAL AFFAIR From Regency to Victorian, age-old style reigns supreme

COUNTER CULTURE

IN BLOOM

Christina Stembel’s upbringing on her family’s rural 
Indiana farm led her to the forefront of the fl ower 
delivery and e-commerce industry. Almost a decade ago, 
she founded Farmgirl Flowers out of her San Francisco 
home, delivering burlap-wrapped, hand-curated 
bouquets throughout the Bay Area. The self-funded 
concept has since grown to serve all of California (and 47 
other states). Stembel recently debuted a line of custom 
candles and vases and, for the holidays, new garlands, 
wreaths and mini trees, all while continuing to support 
local NorCal farms. “San Francisco has a culture of not 
being afraid to root for the new guy, or farm girl, in this 
case,” she says. “The city really embraced us, and for that 
we’re forever grateful.” farmgirlfl owers.com. M.J.

New York City-based videographer William Strobeck staked out Embarcadero Plaza and 
San Francisco’s vertical streets with an eclectic mix of brash skate tribes to gather footage 
teasing the Market Street arrival of cultish streetwear label Supreme. The worldwide 
brand, which James Jebbia fi rst launched as a skate shop 25 years ago in New York, is 
known for its lack of promotion and IG Easter eggs (such as Strobeck’s fi lms) that drive 
fevered quests for box-logo shirts, nylon bags, fi eld jackets, limited releases and soon-
to-be-sold-out collabs. Expect to fi nd the latest at Supreme’s new West Coast location, 
managed by skate legend Reese Forbes. Spread out over nearly 5,000 square feet, the S.F. 
outpost will also host the brand’s legendary Thursday product drops, which in the past 
have included everything from hysteria-inducing burner phones to Nikes inspired by hip-
hop or ’70s-era Dogtown design. 1015 Market St., S.F., 415-991-2929; supremenewyork.com. E.V.

The new SUPREME store in San 

Francisco features a skate bowl and 

sculptures by artist Mark Gonzales.

FARMGIRL FLOWERS upcycles 

biodegradable coffee bags for its 

signature burlap-wrapped bouquets.

MADE YOU
BLUSH
“Makeup, done correctly, is so 
powerful,” says Stephi Maron, 
founder of Blushington, the 
California-based makeup and 
beauty lounge that launched 
eight years ago. Now, with 
locations in Brentwood, 
West Hollywood, Dallas, New 
York and Philadelphia, the 
company’s expanded services 
include lash extensions, brow 
shaping, skincare treatments, 
makeup lessons, and a curated, 
product-tested boutique with 
brands that are 98 percent 
female-founded. Listening 
to clients’ requests is 
integral to Blushington’s 
growth strategy, so when 
the team was begged to add 
hairstyling, they delivered. 
“Carte Blush Plus offers 
unlimited dry hairstyling, 
makeup and lash applications, 
brow maintenance, a makeup 
class and other exclusive 
perks,” Maron says about the 
new membership offerings, 
which have turned her 
operation into a one-stop 
shop before you hit the 
holiday party circuit. 
blushington.com. K.A.
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BLUSHINGTON’s 

Carte Blush Plus 

membership, $375/

month, allows for 

unlimited beauty 

and dry hairstyling 

services.
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