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INTO THE WOODS
A collection by  
Philip Carreon for Eufora

SHINE BRIGHT
Seasonal success  
strategies

PARTY READY STYLE
New power  
styling tools

UNDER THE  
INFLUENCE OF OILS
A Scentsorial Experience

A SHINING SEASON



WELCOME TO A  
PLACE FOR LEARNING

September 4th, 2018:  During my morning ritual of checking email and a quick scroll 
through Facebook, I found myself smiling at the many posts of children heading off to their 
first day of school.  From the emotional first day of kindergarten to the worrisome first day 
of high school (and every grade in between) moms, dads and kids were posting adorable 
photos and sharing their excitement for their next year of learning and growing.

It brought back so many memories of my own children’s first days of school, and also 
reminded me of one of my husband’s most famous quotes - “Never a Master, Always a 
Student”. What Don meant by this is that learning should never stop.   The day we stop 
investing in our knowledge and skill is the day we stop growing as professionals and as 
human beings.

So... what are your “learning and growing” plans in the coming year?  What are your 
personal and professional goals?  Maybe it’s to become a better leader or business owner, 
or communicator.  Maybe it’s to become a more skillful cutter or colorist.  It could be that 
you want to learn about photoshoots or being published in a notable magazine.  Eufora has 
always been dedicated to “real” education for salon professionals so that no matter where 
you are on your professional journey, there is a “place dedicated to learning” here at Eufora 
that will nurture your professional development and growth.  

Don and I have always been proud of the reputation Eufora has as an exceptional 
“education” company.   Our Eufora Advanced Training Academy (now almost 20 years old) 
is renowned for delivering courses that propel your skills to the next level.   Our business 
programs support stylist and salon owners in their financial success.  Even this magazine 
is dedicated to learning and is full of info and ideas for your business success and creative 
inspiration.  I could go on and on about what Eufora offers for you to grow and learn, but 
you get it!   

Let’s take a cue from all the kids heading back to school and let’s get excited about  
our own education growth plan for the future.  I invite you to check out all that Eufora has  
to offer you as you set your goals and dreams for the year ahead. 

Looking forward to seeing you all at Global Connection 2019!

Very Truly Yours,

Beth Bewley, CEO 
Eufora Co-Founder

GLOBAL
CONNECTION 2019

TWO ENERGY-FILLED
DAYS OF ACTIVITIES
• Captivating Keynote Speaker

• 4 Inspiring Runway Shows

• 9 Technical Breakouts

• 5 Business Building Breakouts

GAME CHANGERS 
DINNER AND AWARDS
CEREMONY
• Gala Dinner

• Eufora Stylist-of-the-Year Awards

• Over-the-top Main Stage Show

• Come dressed in your best
  formal attire

GALA CELEBRATION 
EXPAND YOUR SOCIAL 
CIRCLE 
• Peer-to-peer networking

• Morning motivation

• Digital dialogue

NETWORKING 

BECOME WHAT YOU IMAGINE
ARTIST LEADER CHANGEMAKER

General Admission Tickets ON SALE NOW!
Tickets start at $595. Purchase by October 31st for best pricing.

For complete event and registration details please visit: www.euforaglobal.com

HOST HOTEL
Marriott Marquis San Diego Marina
333 W. Harbor Drive, San Diego, CA 92101

“If you’re not willing to learn… no one can help you.
                          If you’re determined to learn… no one can stop you!”

~Zig Ziglar

FEBRUARY 10-11



It’s no myth that the Holiday Season can 
represent nearly 30% of annual income for 
salons. With festive dinners, holiday parties, and 
other formal events on tap, consumers will be 
demanding more than just excellent service, so 
give them a spirited experience that extends 
throughout the entire season. 

That Exceptional Salon Experience starts at the 
front door and must remain a top priority until 
the last guest leaves each evening. From a warm 
and friendly greeting, to the varied touchpoints 
throughout the salon – retail displays, relaxation 
spaces and experience areas - all are layered 
into an excellent cut, color and finish, along with 
those perfect recommendations for home care 
and gifting. Think of yourself as a “one stop 
shop” this season and you’ll more than exceed 
your year-end goals.

Did you know 39% of consumers plan to spend 
more on experience type gifts this season* like 
social events? More importantly, salons are the 
perfect venue for a social event. So, consider 
hosting a “Treat Yourself Tuesday” where guests 
receive the FULL ROYAL TREATMENT - a glass 
of bubbly, a fabulous rejuvenating shampoo 
and scalp massage, an aromatherapy hand 
massage and an incredible blowout guaranteed 
to last.  Here’s the best part, there is no need 
to discount your stellar services to entice guest 
bookings when you incorporate these luxury 
add-ons. Give it a great value and a special 

Seasonal Success Strategies 

30% 
Holiday Season can 

represent 

of annual income  
for salons.

39%
of consumers 
plan to spend 

more on 
experience type 

gifts such as 
social events.

53% of consumers plan to  
buy indulgent gifts this  
holiday season.

“one time only” opportunity to purchase 
a favorite finishing product, then add a 
complementary take home trial size as a gift 
from you.  Personalization gives guests a 
reason to visit instead of shopping online. Let 
your imagination soar and GET FESTIVE!  If 
you need planning advice, check out the Treat 
Yourself Tuesday Guide at www.pro.eufora.
net/salon-professionals/quarterly-campaign.

While experiential activities drive consumer 
engagement, shopping is also top of mind 
this time of year. Research shows that 53%* 
of consumers plan to buy indulgent gifts; the 

type of gift the recipient might not buy for 
themselves. Eufora has a bundle of beautifully 
boxed gift sets that offer great value and are 
designed to meet the specific beauty needs 
of every woman or man.  

Now is the time to plan your own shopping 
expedition, making sure you are prepped 
with enough stock on hand to carry you 
through the season.  With so many great 
giftables to choose from, no guest will want 
to stop at just one - 70% of shoppers say they 
treat themselves to a gift or two during the 
holiday season!  

So, as you stage your salon for this most 
wonderful time of year, remember to take time 
to celebrate yourself and your team.  It’s your 
holiday too. With strong success strategies 
in place designed to delight even your most 
demanding guest, your holiday season is sure 
to SHINE, SPARKLE and GLOW.

CHEERS to YOU

*All statistics courtesy of The National Retail Federation



party ready style
In love with the high traffic holiday season? You aren’t alone.  
From cosmetics to gaming, smart retailers love taking advantage of this 
BIG opportunity to get NEW ITEMS in front of a large audience that has 
buying, not just shopping, in mind.  

Capture your guests attention with two new euforaStyle power tools 
designed to make them the STAR of every party this season (and all 
through the year).  GLOSS and FIRM MIST are your secret weapons for 
delivering long-lasting style with incredible shine – keeping every beauty 
diva picture perfect well past the stroke of midnight.

NEW EuforaStyle POWER TOOLS in salons 
this November.  Ask your sales consultant 
for special Salon Offer details - Stock your 
shelves and receive FREE STYLIST  
STATION PRODUCT!

FIRM MIST workable finishing spray
Fast drying versatile spray ideal for  
setting, sculpting and finishing.

GLOSS dry shine spray
Achieve beautiful, high-gloss shine on  
any finished style without moisture or 
added weight.
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DANA HODGES  
CASCHETTA  
Eufora National Trainer, Eufora Advanced  
Training Academy Instructor & NAHA Finalist  

Dana has been in the salon industry since 2004, and part of the 
Eufora Education Team since 2007. She travels North America 
sharing her knowledge and passion with likeminded stylists. 

Dana is cross-trained in technical hair 
cutting, long hairdressing, color and men’s 
barbering. Her master barbering skills and 
passion for men’s trend cutting quickly 
earned her a role on the Eufora HERO for 
Men team.

A former STYLIST OF THE YEAR 
honoree, Dana has also been featured 
in Estetica Magazine, Modern Salon 
Magazine and has worked New York 
Fashion Week. She was named a Top 
30 under 30 Hair Colorist by Colorist 
Magazine, and most recently showed her 
style as a NAHA finalist in not just one but 
three categories.

As a Eufora National Trainer, Dana’s eye 
for both women’s and men’s styles gives 
her the ability to encourage stylists in all 
aspects of career growth.  If you want to 
explore the competition world, and get 
on the road to NAHA, there is no better 
mentor than Dana.   
Follow Dana @danacash_

We practice courage 
by testing our limits.

2019
STYLIST  
of the  
YEAR  
AWARDS

 (7) Categories. Unlimited creative opportunities. 
Avante-Garde
Contemporary Classic 
Team Collaboration
Color Vision

New Talent
Men’s Trend
Styling and Finishing

IT’S YOUR TIME. ENTER NOW!
Up for a little friendly competition?  Show us your artistry and skill.

Winners will receive a prize pack valued at over $2,500! 
All entries are due by Friday, December 14th, 2018.
For complete contest and prize details visit www.euforaglobal.com.
Winners will be announced at the 2019 Global Connection Gala.

Get your ticket today! 

Hair: DANA CASCHETTA for NAHA
Photography: RICHARD MONSIEURS 
Makeup: KNOX SLOOP, DENEY ADAMS
Wardrobe: ABEL LJOLK, DANA CASCHETTA

H
ai

r 
by

 D
A

V
ID

 B
A

R
R

O
N

, B
ar

ro
n'

s 
Lo

nd
on

 S
al

on



HAIR by PHILIP CARREON for EUFORA
PHOTOGRAPHY: CHURCH

MAKE UP: Alexa Hernandez    
WARDROBE STYLIST: Rose Grandquist     

WARDROBE DESIGNERS: Gina Tyler and RSN Boheme

A visually exquisite editorial that blends  
fairy-like natural elements with fresh and  

wearable neo-precision haircuts.



Floats of Artisan Direct Dye tie together subtle highs and lows 
into one solid sheet of stunningly designed hair for perfect 
fashion alignment with nature.



Moveable style that changes like leaves in the wind - bouncing 
and catching the play of light. Ultimately finding its way  
back to form.



A deep focus on depth, line and mass unveils the unique luminosity in the haircut.



RETAIN heat styling spray  
Protect from photo session heat,  

and hold style flawlessly.

GLOSS dry shine spray 
Optimal shine without moisture creates a flawless 

finish with frizz resistance.

Coming to salons in November 2018

POWER TOOLS FROM EUFORA  
FOR A PERFECT PHOTO FINISH.
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Can you lift hair 9 levels in one application with perfect results? 
Well, probably not if you expect the hair to look human. In a highly 
technical category, its important to know and trust the color you’re 
using on your most valuable asset – your salon guest.

It can be confusing. Especially when you start to read the many 
interpretations of the technology available from so-called beauty 
expert bloggers. Let’s break it down. 

There are three types of hair color. Permanent, Demi-Permanent and 
Semi-Permanent. What’s the big difference? 

Permanent Hair Color is the combination of an alkalizing agent such 

as ammonia or MEA (Monoethanolamine), cosmetic pigment 
and developer. Permanent color goes deep into the hair shaft 
(cortex), causing it to swell, opening the cuticle layer to do its 
thing – lift and deposit.

Demi-Permanent Hair Color is similar to permanent hair color 
with the exception that it only penetrates the outer most layer 
of the hair shaft (cortex). It won’t lift natural melanin, but can 
shift tone. That’s what we use when we tone highlights or 
refresh faded ends.

Semi-Permanent Hair Color is TEMPORARY and will wash 
out within as few as 12 shampoos. Think of it as a cosmetic 
covering that can temporarily change tone. It does not need  

an alkalizing agent or developer and can be applied directly from 
the tube. Fashion colors would fall into the Semi-Permanent 
Hair Color category. 

EuforaColor has you covered no matter what your color goals 
may be. Easily lift and deposit with Low Ammonia Color. Achieve 
gorgeous permanent coverage or demi-permanent results with 
No Ammonia Color. You can blend the two together in one hybrid 
formula for lift with incredibly rich coverage. And, for the art 
enthusiast, EuforaColor offers ARTISAN DIRECT DYE.  
Semi-permanent results with boldly beautiful color options.  

EuforaColor - Limited inventory. Limitless possibilities.

IN A WORLD WHERE 
COLOR MANUFACTURERS 
ARE PROMISING “MILLION 
DOLLAR RESULTS” WITH 
EASE, IT’S IMPORTANT TO 
UNDERSTAND THE TRUTH 
ABOUT HAIR COLOR.

correct



SKILL CREATES PERFECTION.
LASTING PERFECTION REQUIRES 

QUALITY AND NATURE.
In a sea of color options, it's important to understand the balance 

of performance and protection. The best color application can lack 
the ingredients needed to protect the hair strand and keep  

it healthily showcasing the color results achieved in the salon.  
The combination of alkalizing agents and dye precursors can 

cause irreversible harm if not applied with knowledge and care. 
Even then, if the color used wasn’t designed to protect the delicate 

nature of the hair strand, the most talented colorist can end up 
suffering with fadeage and even worse, breakage!

EuforaColor is designed with the 
same uncompromising people 
& planet friendly philosophy as 

Eufora haircare. Fair trade practices 
and plant-based ingredients are  

high priority. 
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perfect

Color Models Credits
Cuts and Color: EUFORA DESIGN AND COLOR TEAMS

Photography: WENDY HOPE
Makeup: BRITTANY ANDERSON, ERIKA CECILIA



EuforaColor Universal Cream Developer also 
plays a large role in the protection of the hair 

strand. Ingredients such as buffering fatty acids 
and emollients from coconut and vegetable 

extracts work to support hair condition,  
softness and shine.

Aloe Vera, Jojoba Oil and 
Beeswax are added to infuse 

protein, moisture, fatty 
glycerides, natural emollients 

and voluminous shineAND protect the natural hair strand for optimum results. Key ingredients 
in both the Low and No Ammonia EuforaColor such as ALOE VERA, 

JOJOBA OIL AND BEESWAX are added to infuse protein, moisture, fatty 
glycerides, natural emollients and voluminous shine. The micro molecular 

pigments used in EuforaColor are atomized in a vacuum environment, 
producing color pigment with 99.98% purity. These tiny pigments can 

easily pass through the cuticle layer deep into the cortex.

Simply said, the combination of quality and care is packed into each tube 
of EuforaColor and Universal Cream Developer bottle. This attention to 

detail allows colorists to create hybrid formulas of Low and No Ammonia 
shades with lifting strength and uncompromising coverage. Levels, 

tones and pigment quality is balanced between EuforaColor Low and No 
Ammonia shades so mixing is easy. 

Dedication to beautifully predictable results and protection of the 
 hair strand is what sets EuforaColor apart as an uncompromising  

leader in the color category.

EuforaColor delivers truly, simply, beautiful results.

EUFORACOLOR  
DESIGNED TO CREATE  

GORGEOUS COLOR 
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FAST  
FORWARD
In today’s “everything at your fingertips” world, it takes a savvy beauty 
professional to chart a course for success. Technology changes faster than  
we can upgrade our phones and as for social trends…Anyone been on  
Myspace lately?

Now is no time to hit the rewind button and wish for the “good old days”; 
instead fast forward your plans for the future and initiate the changes that will 
make you the leader in your market.

Can you lay claim to an exceptionally curated experience that reaches beyond the stylist 
chair? Do you create a series of positive touchpoints designed to spark memorable moments 
suitable for sharing….often on social media?  That will be your golden ticket when it comes to 
guest referrals and highly coveted word of mouth advertising. 

Remember consumers continue to venture into brick and mortar salons for a reason. They 
look forward to engaging with you! There is nothing better than an Exceptional Salon 
Experience that offers a personal beauty advisor, technical expertise, a little eye candy and a 
LOT of pampering.

If you think your salon is already on the fast track, and want to put your team to the test, let 
us know.  Your salon could be selected for a Secret Shopping Experience. The Top Eufora 
Exceptional Salons will be photographed and featured in a special edition of Eufora Magazine.  
To get on the list email jessicam@eufora.net.

WHERE TO START?  
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Salon culture is one of the single greatest communication 
vehicles you can cultivate. A cohesive culture means you and 
your team exhibit similar values and behaviors. You create a 
comfortable environment for team members (and guests).  
When it comes to hiring top talent, studies show that a  
positive culture is just as important as compensation. 

Consider Zappos. Zappos has become almost as well known for its 
culture as for the shoes that it sells. For employees, it starts with a 
cultural fit interview, which carries half the weight for hiring.
  
Takeaway: Establish what your salon culture is. A cultural fit has  
to be one of the most important things to look for when hiring 
(or looking) for a salon. This promotes your culture and happy 
employees, which ultimately leads to happy customers.

So….. before hiring the best stylist, based on technical skill,  
make sure they are the best stylist for your salon culture.  
If the shoe doesn’t fit, don’t buy it!

CULTIVATE A  
CULTURE CLUB1

If you want to build a formidable salon customer base,  
it’s all about creating an inviting and unique salon experience.  
Your guests can get a haircut almost anywhere. What they  
want and need from you is consideration and personalization.

Consider Starbucks. Starbucks is more than coffee.  When they 
crafted their vision, it was not just to sell premium coffee, it was to 
create a “Third Place”.  Starbucks wanted to be THE place where 
people choose to go when not at work or home.  Today you find 
people meeting at Starbucks for all kinds of things, from study hall to 
job interviews and casual business brainstorming.
  
Takeaway: We are social creatures. We choose to frequent places 
where we find people with similar likes and interests and a space 
where we can feel comfortable.

CRAFT AN  
EXPERIENCE2

Make sure all your salon messaging is consistent and  
resonates your Culture.  

Do you routinely refresh your salon spaces, so that your guests  
are treated to something new every time they enter the salon? 
Mobile fixturing and product displays that invite the guest to explore 
and try are the wave of the future.  It’s time to dive in and consider  
removing bulky wall  fixtures and barriers to engagement like locked  
display cases or retail product behind counters!

Does your social media showcase your best work, as well as beauty 
advice designed to engage your desired audience?  
Take a look at page snapshots and make sure what you see 
represents the full body of your salon work and wisdom. 

CURATE  
YOUR CONTENT3



UNDER THE  
INFLUENCE  
OF OILS
Consumer trends show that, in our hectic world, 
personal pampering is no longer a luxury. It has 
become an essential part of achieving balance 
and maintaining a healthy lifestyle.  As salon 
professionals seeking to deliver that “pampering” 
salon experience, it is our responsibility to address 
our guests' physical and emotional goals every 
time they visit the salon.  

Did you know that the most direct path to your guests’ 
emotional center is their sense of smell?  Breathing in an 

aroma affects emotional centers of the brain like stress levels 
and mood. By incorporating the practice of aromatherapy into 

your salon experience, you can intentionally evoke positive 
moods and promote an overall sense of wellbeing for your 
guests. Touchpoints that deliver an experience above and 
beyond the traditional salon visit, including offering your 

guests a way to recreate a memorable experience at home, 
will not only exceed guests’ expectations but also create an 

environment that is proven to have multiple 
 long-term benefits:

 Greater guest loyalty.
 Heightened staff professionalism.
 Improved retail sales.
 Higher average tickets.
 Improved referral rates.

With this in mind, say hello to the Exceptional "Scentsory" 
Salon Experience and the new Eufora Aromatherapy Rituals.  

Now Eufora salon partners have access to an array of wellnes 
products that include Pure Essential Oil Blends, Candles and 

Air Mists, along with a comprehensive Step-by-Step Guide to 
providing a "Scentsorial" Salon Experience.

 
Does your guest want to Invite Calm, Inspire Energy or Bring 

Balance and Beauty?  It Is in your power to manifest your 
guests’ desired mood from the warm and friendly greeting 
to that last impression!  Become the changemaker in your 
market.  Bring the benefits of a scentsorial journey to your 

salon and use your expertise to guide each guest toward 
wellness and the practice of aromatherapy. 

Visit www.eufora.net for complete product information. 

"Essential oils affect 
 physiology by helping 
 to restore balance and  

wellbeing physically, 
emotionally and 

 energetically".

Live Well. Be Well.



MIXIT
Natural Blending Oil

AVOCADO OIL:  Softens skin and 
helps retain moisture to fight the 
aging process

SAFFLOWER OIL:  Helps restore 
natural balance to the skin

SWEET ALMOND OIL: Easily absorbs 
into skin, leaving it satiny smooth

VITAMIN E: a powerful anti-oxidant, 
helps soothe and regenerate dry, 
irritated skin

WHAT A BLENDING OIL DOES   
Derived from nuts & seeds, Blending (or Carrier) Oils provide a safe, non-irritating 

 method for enjoying essential oil benefits on the skin. The best quality carrier oils are 
 natural cold pressed, unrefined oils

HOW TO USE IT  
MIXIT with any Eufora Essential Oil Blend will create a luxurious massage oil perfect for treating salon 
guests to an express hand massage. Use MIXIT with Essential Oils at home to create a sensory bath or 

body spa experience that pampers the skin without leaving a greasy residue.
  

Cold pressed oils of Avocado, Grape Seed, Sweet Almond, Safflower and  
Sesame provide natural skin nourishing benefits.

SESAME OIL:  For natural anti-viral 
and anti-inflammatory properties

GRAPE SEED OIL:  Delivers anti-oxidants 
that help protect and nourish skin cells

EUFORA HEADQUARTERS - Vista, CA
October 21-23, 2018            NEW DATES! Master Styling & Finishing

November 4-6, 2018            NEW DATES! VIA Haircutting System Level II

JUST RELEASED 2019 DATES 
March 17-19, 2019                Foundations Level I

April 28-30, 2019                   Concept to Creation*   

May 5-7, 2019                      Advanced Texture Cutting and Finishing

May 19-21, 2019                  Advanced Color Artistry: Blonding

June 2-4, 2019                      Men’s Image Crafting

July 28-30 , 2019                   Advanced Color

August 25-27, 2019               Master Styling & Finishing

September 22-24, 2019        VIA Haircutting System Level I

October 6-8, 2019                Editorial Session Styling*

October 27-29, 2019           Advanced Color Placement and Technique

November 3-5, 2019            VIA Haircutting System Level 2

October 21-23, 2018             Foundations Level II – Toronto, Ontario

October 28-30, 2018             VIA Haircutting System Level I – Louisville, Kentucky  SOLD OUT

November 4-6, 2018             Foundations Level I – Long Island, New York  SOLD OUT

November 5-7, 2018             Advanced Color Placement and Technique (Blonding Formulation) – Toronto, Ontario

SATELLITE ACADEMY LOCATIONS 

Please visit www.eufora.net for additional dates, course descriptions and registration information.
Dates subject to change. Please do not book travel until you are registered & confirmed with Eufora HQ.

The Eufora Advanced Training Academy offers a portfolio of diverse technical, business and creative courses that give stylists the  
power to design and create whatever they can envision. Passionately created at the Eufora International Headquarters, in Vista, CA,  

the Advanced Training Academy has expanded to satellite locations across North America. These new locations provide 
 easy access to the most advanced training available in today’s highly competitive industry.

Satellite locations include: Long Island, New York • Louisville, Kentucky • Toronto, Canada
 

Of course, registration is easy. Log on to the Education portion of the Salon Professional page at www.eufora.net to download a registration form,  
or contact our Education Department directly at 800.638.3672. 

See you at the Eufora Advanced Training Academy!

E D U C A T I O N  &  E V E N T S



All things gorgeous and giftable.
View the full holiday collection of gifts at www.eufora.net

SHINE BRIGHT


