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T he final scene of Raiders of The Lost Ark 
reveals the labyrinthine archives of Hangar 
51 in Nevada. But if you want to personally 

experience limitless otherworldly rarities, 
simply jump on the DLR to Woolwich Arsenal. 
There, housed in a former cannon factory, is 
Hymag (formerly known as The Hyman 
Archive), resting place of more than 150,000 
magazines, some dating back to 1850.

It’s run by James Hyman, a DJ and MTV 
producer, who is passionate about print and  
other things the internet has neglected. Among 
the more than 5,000 titles is pre-digital detritus 
accumulated over the past 
half-decade – a fact not lost 
on Hyman, who indicates 
a dusty film canister: “Are 
you really going to look at 
this Colgate ad from 1985?”

We head down corridor 
after corridor – past vintage 
Playboys, Brad Pitt’s best 
Vanity Fair cover and Adele’s 
issue of i-D that’s currently 
selling for £70 on eBay.

What makes Hymag so 
special is that its founder 
– together with creative 
lead Tory Turk and editor 
Alexia Marmara – has access 
to material that simply 
doesn’t exist online. So, when the David Bowie 
is exhibition curators wanted to find some 
negative press about their subject, they went 
to Hymag (who dug out the News of the World 
raging about his threesomes). When an ad 
agency wanted to discuss the changing face 
of international destinations, Turk discovered 
the memorable headline: “Want to forget about 
politics? Come to Cambodia!” 

As the archive’s stature has grown, so have 
the donations and loans from fellow collectors. 
It is now home to Felix Dennis’ publishing 
archive, Colin McDowell’s pristine set of  

Vogue from 1921 and Chris Heath’s mint-
condition Pet Shop Boys Literally fanzine. 
Recently it also took possession of another 
holy grai l – the cuttings of legendar y  
newspaper archivist Edda Tasiemka.

From offices at Tintagel house, 2019 is also 
the year that Hymag can look to the future. 
It has received investment from Paul Mankoo 
– who helped revolutionise the legal field by 
digitising millions of documents – and hopes 
to embark on an elaborate plan to become the 
‘Spotify of magazines’: a subscription-based 
searchable database somewhere between 

Google Books a nd the 
Readly/Apple News+ iPad 
apps. One of the f i rst 
publishers to sign up is 
Wasted Talent, the new 
owners of the relaunched 
The Face magazine, which 
now has Hymag as its 
digitising partner. The full 
archive from 1980 to 2004 
will be exclusive to the 
platform.“Unlocking the 
content in the magazines 
is just one aspect, but  
even more interesting is 
using algorithms to find  
unknown correlations 
b et we en p ol it ic s  a nd  

fashion, economics and religion,” says Mankoo. 
“This insight will allow the world to learn 
about trends that shape every facet of our 
lives.” As some magazines face an uncertain 
future, and as websites and CMS updates render 
digital versions obsolete, Hyman and his team 
believe unquestionably that the power of print 
needs to be respected and rights holders paid. 
Naturally enough, Hyman is looking for his 
next find: “Think of a German design magazine. 
A Japanese photography magazine. A Greek 
hip-hop magazine. Pop culture is a universal 
language – why wouldn’t you want that?” 


